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Advertising  Agents  Report  New  Spirit; 
Some  Appropriations  Going  Up 


Instances  of  Increased  Expenditures  Cited  in  Replies  to  Telegraphic  Survey 
by  Editor  &  Publisher — Effects  of  NRA  Program  Being  Seen 


\  QUICKENED  advertising  pulse  is 
discemible  to  advertising  agents  as 
ll^v  Day  brings  on  the  fall  selling 
season,  according  to  reports  gathered 
EorroR  &  Publisher  this  week. 
Despite  a  cautious  attitude  on  the  part 
_  some  manufacturers  and  distributors, 
tho  want  to  see  further  development  of 
„  NRA  program  for  increased  pur¬ 
chasing  power  before  venturing  their 
advertisng  funds,  it  seems  obvious  that 
there  is  a  new  spirit  in  regard  to  ad- 
sertising,  one  may  judge  from  the  ma- 
orityof  these  reports.  Not  in  all  cases 
{iocs  this  new  interest  mean  actual  ex- 
pcndhures  or  actual  appropriations  as 
(Ct,  but  it  does  indicate  a  departure  from 
he  attitude  of  sitting  tight,  conserving 
iinds,  and  waiting  for  sunshine  again. 
And  in  the  statements  which  follQw 
there  are  many  references  to  concerns 
(hi^  have  already  made  their  decisions 
seiie  the  beginning  of  the  upswing 
ad  spend  real  money  in  the  battle  for 
nnea^  business. 

Sereral  fall  appropriations  “greatly 
escess  of  tKe  seasonal  trend”  are  re- 
poted  by  one  substantial  Eastern 
igeacy.  A  client  of  another  agency  is 
.-oisidcTing  an  appropriation  four  tinies 
la^  as  he  has  used  in  any  of  the 
iat  three  years.  A  western  agency  says 
tiat  every  account  it  has  will  spend 
we  in  advertising  during  the  coming 
■onths  than  during  the  same  period 
rear  ago. 

Om  of  the  largest  agencies  reports 
dit  fractically  all  its  clients  are  ex- 
poradng  better  business  and  that  the 
Kdlook  is  for  increased  advertising 
next  year.  In  another  case  a 
dot  who  has  not  advertised  since 
,  1931,  has  begun  again. 

A  Bomber  of  agents  express  the  belief 
thtlioage,  es{recially  newspaper  linage, 
4ihow  an  increase  larger  than  sea- 
^  t^  fall. 

A  ^it  of  conservatism  runs  through 
*  comments  of  the  agency  men. 
'Mmsly  they  and  their  clients  are  de- 
jiqiHd  not  to  be  swayed  by  their 
ifKi  but  to  act  on  the  real  evidence 
^  hsiDess  trends  which  they  can  find, 
“ridy  one  should  consider  also  that 
P  •**tonents  quoted  here  came  from 
<Ae-half  of  the  agencies  can- 
However,  that  is  probably  an 
®°1^  response  to  a  telegraphic  sur- 
^ asking  replies  by  the  next  day.  And 
re  cautious  attitude  shown  may  lend 
added  significance  to  the  reports 
‘‘■provement. 

^  telegrams,  which  were  sent  out 
of  this  week  to  insure  that  the 
"■■•fion  in  the  replies  would  be  up 
these  four  questions : 
imp'ovement  if  any  is  visible 


t^^.P^vious  depression  years? 
^"Ul  this  fall  see  better  than  sea- 
npt^  in  newspaper  linage,  or  in 
media? 

incentive  to  new  adver- 
2  increased  payrolls 

shorter  hours  under  NR.\ 
likely  to  affect  markets? 

*  Tu  advertisers  start- 

®*ropaigns,  either  as  part 
peugram  or  as  previously  un- 
^  weapon? 


By  ROBERT 
ALL  SIGNS  OPTIMISTIC 

By  Henry  Eckhardt 
President,  Kenyon  &  Eckhardt,  Inc., 
New  York 

All  signs  indicate  that  advertisers 
are  moving  forward  in  a  more 
aggressive  way  than  at  any  time  since 
the  close  of  1929.  Within  recent  weeks 
the  most  striking  evidence  has  been  of- 


S.  MANN 

not  only  in  industry,  but  in  consumer 
goods  such  as  clothing,  shoes,  furniture 
and  household  goods  generally. 

I  cannot  tell  you  definitely  of  adver¬ 
tisers  starting  new  campaigns  imme¬ 
diately,  but  many  more  are  willing  to 
talk  and  plan  advertising,  than  at  any 
time  in  three  years. 

We  seem  to  see  a  strong  leaning  to¬ 


Henry  Eckhardt 


Charles  A.  Bates 


WiNTHRop  Hoyt 


John  P.  Roche 


f  |i»i.  Users’  attitude  compared  with 


fered  by  the  urgent  desire  of  advertisers 
to  place  space  orders  well  in  advance, 
instead  of  wondering  when,  and  whether, 
they  should  reduce  appropriations,  a 
condition  which  has  been  prevalent  for 
a  long  time. 

Another  favorable  indication  of  the 
present  improved  trend  is  the  activity 
which  has  developed  among  advertisers 
who  have  been  quiescent  or  almost  en¬ 
tirely  out  of  the  space-buying  class. 
Some  of  these  advertisers  have  already 
placed  orders  for  publication  space  and 
otliers  have  reached  the  point  where 
they  are  making  plans  for  future  cam¬ 
paigns. 

We  have  definite  evidence  of  increased 
newspaper  linage  for  fall  on  national 
accounts,  although  it  now  appears  that 
retail  accounts  will  show  more  visible 
immediate  evidence  of  extended  sched¬ 
ules,  as  the  retailers  have  felt  the  busi¬ 
ness  pick-up  more  quickly.  Several  of 
our  leading  national  advertising  ac¬ 
counts  have  definitely  decided  to  push 
ahead  with  much  greater  effort  than  a 
year  ago. 

It  is  already  obvious  that  the  NRA 
activities  are  a  definite  stimulant  to 
business.  Our  clients  as  a  whole  appear 
to  be  definitely  favorable  to  the  NRA 
program,  apparently  foreseeing  a  gen¬ 
eral  improvement  resulting  from  this 
vital  national  movement. 

We  are  convinced  that  business  con¬ 
ditions  are  improving,  that  economic 
changes  now  taking  place  will  create 
new  consumer  markets  and  revivify 
many  old  ones,  that  advertising  must 
be  the  chief  means  of  creating  sales 
among  the  consumer  army  which  is  now 
returning  with  replenished  purchasing 
power. 


SEES  TREND  TO  NEWSPAPERS 

By  Chafes  Austin  Bates 
Charles  Austin  Bates,  Inc.,  New  York 

WE  have  had  a  longer  period  of 
watchful  waiting  than  we  had  fol¬ 
lowing  the  1920  slump,  but  now  there 
seems  to  be  evident  a  considerable  re¬ 
covery  of  courage,  accelerated  no  doubt 
by  NRA,  increasing  employment  and  the 
fact  that  replacements  are  imperative. 


petitive  standpoint.  While  it  is  too 
early  to  forecast  the  effect  of  shorter 
working  hours  on  general  market  con¬ 
ditions,  there  is  unquestionably  reason 
to  believe  that  increased  consumption 
will  eventually  result  in  at  least  cer¬ 
tain  definite  lines.  Among  our  clients 
who  are  launching  heavy  new  fall  ad¬ 
vertising  campaigns  are  H.  J.  Heinz 
Company,  General  Electric  Company, 
Reo  Motor  Company  and  Holland  Fur¬ 
nace  Company. 


ward  newspaper  advertising,  because 
of  its  greater  flexibility  and  because 
closing  dates  come  every  day  instead 
of  weeks  ahead.  Advertisers  are  still 
loath  to  commit  themselves  far  in  ad¬ 
vance. 


ADVERTISERS  CONHDENT 

By  John  Pierre  Roche 
President,  Roche,  Williams  &  Cunning¬ 
ham,  Inc.,  Chicago 

The  majority  of  our  clients  think 
the  new  Washington  programs 
should  prove  productive  of  better  busi¬ 
ness  and  several  are  evidencing  their 
confidence  in  the  future  by  contracting 
for  substantially  larger  expenditures  this 
fall  in  publications  and  other  media. 
We  feel  that  an  increase  in  wage  scales 
and  hours  of  leisure  should  result  in 
more  spending  and  therefore  stimulate 
the  demand,  particularly  for  semi¬ 
luxury  merchandise  and  services. 


LINAGE  WILL  INCREASE 

By  WiNTHROP  Hoyt 
President,  Charles  W.  Hoyt  Company, 
Inc..  Neiv  York 

CONDITIONS  are  undoubtedly  bet- 
ter  and  largely  because  most  people 
have  stopped  worrying  and  are  now 
turning  their  thoughts  to  what  they  can 
do  to  improve  business. 

The  result  is  that  advertising  appro¬ 
priations  are  being  slightly  increased 
over  the  budgets  set  up  instead  of  time 
being  spent  to  find  some  item  that  could 
just  as  well  be  dropped. 

This  situation  is  also  helped  by  the 
new  Excess  Profits  Tax. 

I  do  believe,  therefore,  that  newspa¬ 
per  linage  during  the  fall  months  will 
show  more  than  the  usual  seasonal  in¬ 


PLANNING  BIGGER  SCHEDULES 

By  Robert  Tinsman 
President,  Federal  Advertisitig  Agency, 
Inc.,  New  York 

WE  see  decided  improvement  in  ad¬ 
vertisers’  attitude  toward  new 
schedules,  and  believe  NRA  activity  is 
mainly  responsible  for  this  condition. 
Shorter  hours  and  more  leisure  will  cer¬ 
tainly  mean  larger  expenditures  in 
many  fields,  and  consequent  profitable 
advertising. 

We  refer  particularly  to  one  adver¬ 
tiser  of  ours,  to  whom  this  directly  ap¬ 
plies,  and  who  has  just  released  one  of 
his  largest  newstiaper  schedules.  An¬ 
other  customer,  the  first  in  his  industry 
to  sign  the  code,  has  requested  figures 
on  an  appropriation  four  times  any  of 
the  last  three  years. 

These  are  only  typical  trends  of  to¬ 
day’s  observation  that  make  us  feel  op¬ 
timistic  for  a  welcome  change. 


crease. 

We  have  just  received  one  order  from 
a  client  who  has  spent  no  money  in  ad¬ 
vertising  since  September,  1931. 

Naturally  many  people  have  their 
fingers  crossed  as  to  how  the  public 
will  react  to  higher  prices.  It  seems 
to  me  that  this  is  a  needless  worry,  for 
I  am  convinced  that  the  Administration 
has  started  something  that  just  cannot 
be  stopped,  and  therefore  an  advertiser 
owes  it  to  himself  to  take  advantage 
of  the  situation. 


HEAVY  NEW  SCHEDULES 

By  Searle  Hendee 
Vice-President,  Maxon,  Inc.,  Detroit 

Manufacturers  with  whom 

we  are  in  contact  are  far  more 
optimistic  than  at  any  similar  period  in 
the  past  three  years.  Their  confidence 
in  continued  business  improvement  is 
definitely  evidenced  by  increased  adver¬ 
tising  activity.  Manufacturers  of  qual¬ 
ity  merchandise  and  those  whose  wage 
scales  and  working  conditions  have  been 
above  reproach  attach  importance  to 
NRA  payroll  requirements  from  a  com¬ 


BUSINESS  IS  BETTER 

From  McCann,  Erickson,  Inc.,  New 
York 

WE  thoroughly  believe  in  the  poli¬ 
cies  of  the  NRA,  and  know  that 
they  are  causing  a  very  distinct  im¬ 
provement  in  business  generally. 

With  practically  all  of  our  clients 
business  is  somewhat  better,  and  some 
of  them  have  shown  amazing  improve¬ 
ment. 

As  far  as  our  own  business  is  con¬ 
cerned  there  is  practically  no  further 
talk  of  cancellations  and  the  outlook 
for  next  year’s  appropriations  would  in¬ 
dicate  a  substantial  increase  in  the  pres¬ 
ent  volume. 


NEWSPAPERS  WILL  BENEHT 

By  Louis  Kastor 

President,  H.  W.  Kastor  &  Sons 
Advertising  Company,  Chicago 

Demand  created  by  restored  na¬ 
tional  confidence  is  evidenced  by 
steadily  increasing  buying  and  employ¬ 
ment.  NRA  is  another  step  toward 
what  we  believe  to  be  a  great  cycle  of 
prosperity  based  upon  far  sounder 
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Editor  &  Publisher 


The  Fourth  Estate  for  September  2,  1933 


foundatiuii^  tliaii  any  previous  period.  Beer,  have  amuniuced,  for  the  first  time  spend.  You  can't  divorce  shorter  hours 
Substantial  increases  in  advertising  and  in  its  history,  an  all-year  advertising  from  more  jieople  at  work.  To  put 
sales  activities  are  now  in  operation  and  campaign  in  newsjiapers  where  previous-  more  people  at  work  more  goods  must 
reflect  the  new  mental  attitude  of  manu-  ly  jt  was  confined  to  the  summer.  This  be  sold.  The  problem  gets  right  back 
farturers,  distributors  and  public.  particular  company  is  forging  ahead,  to  advertising  and  selling.  The  manu- 


tarturers,  distributors  and  public.  particular  company  is  forging  ahead,  to  advertising  and  selling.  The  manu-  t'VERY  sign  points  to  sharp  upton 

I  ou  ask  for  comparison  of  1933  with  j)acked  by  e.xperience .  of  60  years  and  facturer  or  merchant  who  is  seriously  XL <  in  September  and  October.  Set- 
previous  depression  years.  We  do  is  investing  in  advertising  this  fall  and  supporting  the  President’s  Recovery  eral  of  our  clients  have  authorized  an. 

r#*oarr1  ac  a  v’#»Qr  __  _  i_  _  n  _  j _ u:. _ a.  i . _ _ a.i__  .  r 


BIGGER  SCHEDULES  SEEN 

By  F.  B.  Ryan 

President,  Ruthrauff  &  Ryan  Inc 
New  York 


previous  depression  years.  We  do  is  investing  in  advertising  this  fall  and 
not  regard  1933  as  a  depression  year,  winter  as  never  before. 


Our  business  and  our  contacts  stamp 


liter  as  never  before.  Program  does  his  part  only  when  he  propriations  for  these  months  greatly  in 

third  phase,  we  note,  is  the  recent  puts  into  that  support  every  ounce  of  excess  of  the  seasonal  trend. 


it  as  the  reconstruction  year.  News-  interest  of  fresh  capital  in  advertising  selling  energy  within  his  power.  You 

paper  linage  this  fall  should,  in  our _ 

opinion,  show  substantial  increases,  but 
this  betterment  will  only  be  the  start  of 
a  steady  upward  trend. 

Newspapers  as  the  quickly  available, 
proven,  powerful  point  -  of  -  purchase 
media  will  tie  the  first  to  feel  already 
improved  conditions.  Increased  pay- 
folls  under  N'RA  will  help  certainly, 
as  will  all  parts  of  the  New  Deal.  We 
lielieve  shorter  hours,  protected  by  mini- 
tnum  earning  scales,  will  entirely  apart 
from  the  expansion  of  employment,  help 
markets  and  buying  through  the  effect 
in  lifting  the  mental  burden  of  con¬ 
tinuous  labor  from  the  people.  H.  H.  Kynett  H.  M.  Donovah  F.  G.  Ckaemek  W.  C.  D’-\*cy 

A  substantial  percentage  of  adver¬ 
tisers  on  our  bo^s  are  starting  new  projects.  For  example,  a  group  of  men  can  get  shorter  hours  by  official  man- 

campaigns  this  fall  or  next  spring,  or  that  sold  its  company  for  several  mil-  date,  but  only  by  selling  more  goods 

expanding  previously  plann^  sales  lions  a  few  years  ago,  now  wants  to  can  you  put  more  people  at  work  in 

efforts.  go  back  into  business,  coming  to  con-  numbers  materially  affecting  markets. 

-  suit  us  as  to  w'hat  field  to  enter  where  We  have  in  preparation  or  in  sight 


H.  M.  Donovah 


F.  G.  Ckaemek 


\V.  C.  D’.\*cy 


BETTER  TIMES  AHEAD 

By  F.  G.  Cramex 

President,  Cramer-Krasselt  Companj 
Milwaukee  ‘ 

The  current  upward  trend  of  no- 
merous  economic  factors  and  gradud 
modification  of  destructive  price  cat¬ 
ting  offer  definite  incentives  to  inai» 
facturers  of  branded  merchand^  tl 
inaugurate  and  increase  advertising  q. 
penditures. 

New  jobs,  higher  standards  of  liw 
ing,  and  increased  hours  of  leisure  by 
the  employed  made  possible  by  the 
workings  of  NR.\  will  enhance  tin 
productivity  of  gotrf  advertising.  The 
majority  of  our  clients  sense  this  and 
are  planning  accordingly. 


ADVERTISERS  HOPEFUL  advertising  is  a  controlling  factor.  We  new  camjiaigns 

By  H  H  Kynftt  have  recently  had  two  other  such  con-  advertising  on 

Aitkin-Kynett  Company,  Philadelphia  saltations.  •  .  .  spired  by  the 

Answering  your  questions;  Turning  to  a  broader  viewpoint  of  co-ojieration  sh 

1.  Advertisers  are  more  hopeiul  but  adi  ertismg.  w  e  note  a  decid^  interest  iieople  with  t 
cdutious.  Code  discussions  have  slowed  increasing^  its  efticiency.  The  reac-  Adniimstratiun. 
UP  camDaiem  releases.  against  waste,  as  practiced  during 


We  have  in  preparation  or  in  sight 


advertising  is  a  controlling  factor.  We  new  camjiaigns,  or  the  resumption  of 


advertising  on  regular  programs,  in¬ 
spired  by  the  extraordinary  spirit  of 


Turning  to  a  broader  viewpoint  of  co-ojieration  shown  liy  the  .\merican 
advertising,  we  note  a  decided  interest  jieople  with  the  National  Recovery 


up  campaign  releases. 


2.  I  prefer  not  to  estimate  but  I  a  liealthy  thing  for  adver 


am  tiopetul.  tising  and  many  are  returning  to  its 

3.  Bicreased  payrolls  and  shorter  first  priiK'iples.  There  will  be  /cjj  ama- 
hours  should  stimulate  new  advertising  teurish  advertising,  more  professional. 


and  will  if  business  shows  improvement  profitable  copy.  This  should  react  X-i  either  has  increased  or  will  increase 


EVERY  ACCOUNT  INCREASED 

Bv  Hays  M.\cFari.axu 
Hays  MacParland  <fr  Co.,  Chicago 

E\'ERY  account  this  agency  handles 
either  has  increased  or  will  increase 


through  September. 

4.  We  released  two  regular  fall  cam¬ 
paigns  this  week,  the  first  to  150  news-  . 

papers,  the  second  to  20.  DECIDED  IMPROVEMENT  eral  Household  Ltilities,  inanufacUirers  3,.^  afraid  of  the  business  future  in 

Local  breweries  arc  coming  to  life  Bv  H.  M.  Uonov.w  Grunow  refrigerators  and  a  complete  advertising  or  any  other  business  pro- 

on  advertising.  Several  dormant  ad-  President  Donofan-Armstrong  Adver-  Grunow  radios  to  lie  announced  vided  we  forget  extraneous  interests 

vertisers  are  discussing  plans  but  are  ’  tisinu  Philadelphia  ’  within  the  next  30  days  will  initiate  a  stick  to  our  immediate  knitting, 

awaiting  code  developments  before  re-  T  \  response  to  your  telegram  of  Aug  newspaper  ^d  iimgazine  schedule  Joday’s  perplexities  make  this  genera- 

leasing  copy.  To  summarize,  if  gen-  1  28.  I  find  that  general  business  con-  “tarUng  early  in  October.  lion’s  real  opportunity.  Business  of  the 

eral  code  developments  prevent  chisel-  ditions  are  inseparably’  tied  up  with  completed  a  survey  yrder  with  creaky  joints  and  an  in- 

ing  and  unfair  discounts  as  well  as  dis-  \ra  and  seasonal  trends  are  sulxirdi-  leading  radio  dealers  in  forty  growing  jierspective  is  ’’on  the  spot" 

courage  unfair  price  cutting,  national  nate  to  NR.A  influence.  large  cities  and  find  opinion  almost  and  its  future  is  in  the  dark.  Youth  thit 


favorably  for  sound  advertising  agencies  advertising  expenditures  in  the  coming 


and  iniblications. 


OLD  ORDER  PASSING 

W.  C.  D’Arcy 

President,  D’Arcy  Advertising  Com¬ 
pany,  St.  Louis 

NO  one  will  deliberately  sell  .\merici 
short.  But  to  discount  the  futnt 
and  quote  names  and  figures  about  to¬ 
morrow’s  prosperity  is  indulging  ii 
loose  talk  and  therefore  I,  for  one,  ca- 
not  honestly  answer  your  specific  quto- 
tions.  I  am  not  willing  to  be  carrig 
away  by  an  occasional  order  or  the  <ki- 
nite  improvement  at  hand  and  tha 
make  a  noise  as  a  prophet.  But.  on 
the  other  hand,  my  confidence,  judg¬ 
ment  and  optimism  tell  me  that  some 
of  us  today  who  really  are  at  work  to 


six  months  compared  with  tlie  same  six  u,  ^i-ho  really  are  at  work  to 
months  a  year  ago.  Specifically,  (jeti-  justify  our  existence  in  this  new  dav 
eral  Household  Utilities.  inanufacUirers  ^re  not  afraid  of  the  business  future  in 
of  Grunow  refrigerators  and  a  complete  advertising  or  any  otlier  business  pro¬ 
line  of  Grunow  radios  to  lie  announced  vided  we  forget  extraneous  interests 
within  the  next  30  days  will  initiate  a  ^nd  stick  to  our  immediate  knitting. 


advertising  featuring  truth  about  qual¬ 
ity  is  apt  to  increase  materially. 


We  have  just  completed  a  survey  yij  yrder  with  creaky  joints  ^  an  in- 
among  leading  radio  dealers  in  forty  growing  jierspective  is  "on  the  spot" 
large  cities  and  find  opinion  almost  its  future  is  in  the  dark.  Youth  that 


Como^red  with  nrevious  dn.ression  [">an>mous  among  these  dealers  that  ^von’t  tolerate  barnacles  on  any  ship 
_  to  previous  depression  business  this  fall  and  winter  will  lie  affairs  is  inst  as  sure  to  go  to  n« 


iiy  IS  apt  to  increase  materiallv.  vears  derided  and  iinmistalrahie  im  mis  aim  "miy  ot  attairs  is  just  as  sure  to  go  to  nr» 

- '  '  •  unmistakable  im-  very  good.  The  majority  think  it  will  1, eights  as  we  are  sure  that  twice  two 

BUYING  POWER  INCREASED  Provement  is  seen  m  advertisers  present  be  the  best  in  three  years.  make^foiir 

By  George  W.  Danielson  attitude  of  ho^fulness  and  lielief  that  sincerely  believe  this  fall  will  see  - 

President,  Danielson  &  Son,  Provi-  under  way.  Iietter  than  seasonal  upturn  in  news-  LINAGE  RISE  PREDICTED 

dence,  R.  /.  .  1®  ^Pect^d  to  show  Iietter  p^per  linage  and  other  media.  We  Bv  W.  B.  Henri 

Being  in  dose  touch  with  NRA  s^^sonal  upturn  m  linage,  especially  believe,  and  our  clients  lielieve.  tliat  the  President  Henri  Hurst  &  McDonoU, 
commercial  reactions  as  chairman  new’spapers  where  quick  advertising  national  effect  of  NR.\  will  be  to  stiimi-  '  Chicago 

of  the  NRA  Speakers’  Bureau  in  a  **  3*ways  possible,  the  time  and  volume  lat^  buying,  first  liecause  of  the  mag-  *-t-vHIS  fall  will  see  better  than  awr- 
state-wide  campaign,  it  is  apparent  to  “Ptu^idependiiig  upon  the  speed  nificent  manner  in  which  the  idea  is  ^  age  seasonal  upturn  in  newspaper 


very  good.  The  majority  think  it  will 
be  the  best  in  three  years. 

We  sincerely  believe  this  fall  will  see 
Iietter  than  seasonal  upturn  in  news¬ 
paper  linage  anti  other  media.  We 


LINAGE  RISE  PREDICTED 

By  W.  B.  Henri 


nificent  -manner  in  which  the  idea  is 


me  that  the  expected  resultant  increase  which  codes  can  be  iron^  out  and  i,eing  promoted  nationally  and  the  re-  ijnage  and  other  media.  The  new  codes 

in  consumer  buying-power  will  contrib-  P""  merchandising  adjustments  . .  . . -  — : . <  o-;.-.-:-.-  anu  . .v.. 


ute  long-awaited  advertising  incentive.  tB^fcunder. 


of  employes.  Mtist  iniptirtant  of  all.  we  gelling  must  be  employed  more 
believe  there  is  still  a  tremendous  lack  vigorously  than  ever  before.  Price  and 
of  goods  m  the  homes^  of  America  as  ^^Ujer  inducements  will  apparently  be 


The  fact  that  workers  already  are  ,  While  increased  jiayrolls  under  NRA  of  employes.  Most  important  of  all.  we  of  selling  must  be  employed  more 
beginning  to  enjoy  minimum  wages  an  incentive  to  new  and  in-  believe,  there  is  still  a  tremendous  lack  vigorously  than  ever  before.  Price  and 

allowed  them  by  the  National  Recovery  creased  advertising,  yet  the  greater  m-  of  goods  in  the  homes  of  America  as  inducements  will  apparently  be 

Act  as  contrasted  with  a  pittance  paid  is  found  m  the  lyroad  N  RA  well  as  in  retail  establishments.  Be-  |  of  a  factor  We  have  had  no 

in  sweatshops  is  evidenced  in  retail  fuc^ss  is  dependent  cause  of  past  uncertainties  and  lack  of  exoression  yet  ori  shorter  hours.  All 

sales.  With  other  workers  expecting  “Kgrfss've  advertising  to  stimulate  definite  advertising  and  merchandising  clients  seem  to  be  enjoying  con- 

equitable  adjustment  of  wages  based  on  ‘^‘'"sumer  buying  and  complete  the  NRA  plans  it  is  our  opinion  newspapers  will  sjderabiy  increased  sales  and  are  actn- 
living  costs,  NRA  seems  to  spell  “Now  .  .  x-o  .  ally  preparing  or  discussing  advertianf 

Roll  Along,  America."  The  advertis-  Shorter  hours  under  NRA  will  have  advertisers  will  be  placing  campaigns  i/n/for  fall  and  winter. 

ers'  attitude  has  visibly  improved  ^  nenencial  effect  on  markets  only  when  on  short  notice  and  newspaper  adver-  ^  _ 

September  linage  should  verify  NR  \  are  put  to  work  and  the  tising  offers  much  quicker  available  CLIENTS  EXPANDING  LINAGE 


accomplishment. 

BIG  HIRES  CAMPAIGN 

By  Mark  O'Dea 

President,  Mark  O’Dea  &  Co.,  New 


lieople  as  a  whole  have  more  money  to  means  of  advertising  than  magazines. 


WE  note  three  distinct  classifica¬ 
tions  of  the  attitude  of  capital 


NEWS  AND  FEATURE  HIGHLIGHTS 
IN  THIS  ISSUE 


toward  advertising  at  this  time. 

The  majority  of  large,  unwieldly 
firms  appear  puzzled  and  confused— 
their  advertising  programs  are  more 
static  than  creative.  They  seem  to  be 
indulging  in  "watchful  waiting".  Ex¬ 
ecutives,  trained  chiefly  in  business,  are 
now'  distracted  by  a  political  program 
and  are  involved  in  code-making.  Many 
are  forced  to  let  their  own  programs 
wait.  The  bigger  the  concern,  the 
greater  the  apparent  inertia. 

Concerns  of  more  concentrated  con¬ 
trol  show  a  contrast — they  seem  to  be 
the  leaders  today  in  aggressive  recon¬ 
struction.  For  example,  the  Charles  E. 
Hires  Company,  makers  of  Hires  Root 
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Talcum).  Foot  Saver  Sh<)es- 
Tours.  Joseph  P.  Day,  Arbstic  Brit 
siere  and  Fada  Radio.  j. 

Our  clients  seem  to 

(Continued  on  page  34) 


of  affairs  is  just  as  sure  to  go  to  ne»' 
heights  as  we  are  sure  that  twice  two 
makes  four. 


age  seasonal  upturn  in  newspapet 


sultant  effect  on  national  thinking,  jj  apparent  to  all  advertisers  that 

second  because  of  the  increased  number  advertising  and  other  legitimate  means 
of  employes.  Most  important  of  all.  we  celling  must  be  employed  more 


our  clients  seem  to  be  enjoying  con¬ 
siderably  increased  sales  and  are  a(^ 
ally  preparing  or  discussing  advertisffll 
plans  for  fall  and  winter. 

CLIENTS  EXPANDING  LINAGE 

By  B.  M.  Nussbaum 
United  Advertising  .Agency,  New  tod 

Although  we  don’t  pretend  w 
.  know  how  fast  the  NRA  prog^ 
will  get  into  action  to  increase  bu^ 
it  stands  to  reason  that  better 
is  directly  ahead  of  us,  or  we  all  nnp* 
as  well  fold  up.  .  -  « 

We.  in  this  agency,  are  betting  « 
better  business,  and  quite  a  lot  of  it 
fall.  We  take  our  cue  from  th^ 
creased  activity  of  some  of  our  accoiff 
that  have  been  in  the  cyclone  j 

are  now  coming  out.  P*"***^^,  ,,, 
our  newspaper  advertisers  expect  to 
more  linage  this  fall  than  last 
refer  to  such  accounts  as 
Stocking  Company.  Bond 
poration.  Crystal  Corporation  (tW 
Girl  Face  Powder  and  Z.  B.  T-  m 


new  YORK  SUN  CELEBRATES  100th  YEAR 


Special  Edition  of  104  Pages  Issued  With  Section  Devoted  to  100-Year  Old  Firms — Started  by 
Benjamin  H.  Day  In  1833,  Paper  Has  Had  Brilliant  History 


When  a  23-year-old  printer  in  the  the  public,  at  a  price  within  the  means  birth  nineteen  penny  iwpers  in  New  York  Erance,  of  March  10,  1888,  written  by 

summer  of  1833  found  his  little  of  everyone,  all  the  news  of  the  day,  alone  apf^ared  to  compete  with  Ben  Arthur  Brisbane.  This  told  of  the 

■  hop  idle  as  a  result  of  depression  and  at  the  same  time  afford  an  advan-  Day’s  daily.  Only  one  survived — the  prizefight  between  John  L.  Sullivan  and 

**^lvltions  aggravated  by  a  recent  tageous  medium  for  advertising.”  The  Nnv  York  Herald,  founded  by  James  Charlie  Mitchell,  which  ended  in  a 

^ra  epidemic,  he  bethought  himself  page,  however,  contained  not  a  line  that  Gordon  Btnnett  in  1835.  draw  after  three  hours.  Another,  writ- 

{ Se  idea  often  advanced  by  his  com-  would  now  be  called  news,  that  being  “When  the  Sun  appeared  on  the  ten  by  Julian  Ralph  and  published  on 


William  T.  Dewart 

positor  friend.  Dave  Ramsey— that  a 
ooe-ctnt  paper  could  be  niade  to  pay  in 
(ompetition  with  the  weighty  6-pennv 
lapers  of  the  day. 

So  Beniamin  11.  Day,  the  printer  who 
nteded  business,  began  publication  of  the 
Sm  York  Sun.  putting  out  tlie  first 
tour-page  number  Sept.  3,  1833,  after 
forking  all  the  night  before.  The  Sun 
ii  DOW  celebrating  completion  of  one 
Imndred  years  of  life,  during  wliicli  it 
ha  made  journalistic  history. 

A  centennial  number  of  the  Sun,  pre¬ 
pared  for  distribution  Sept.  2,  not  onlv 
relates  the  paper’s  history  from  the  be- 
linning.  hut  reprints  numerous  articles 
ihidi  in  their  day  drew  attention  to 
the  Sun  as  a  brilliantly  written  and 
trilliantly  edited  newspaper. 

The  special  number  consists  of  104 
pages— 40  pages  in  a  historical  section, 
and  64  pages  in  the  regular  news  sec- 
ticB.  More  than  80  columns  of  adver- 
tsing  offered  for  this  issue  of  the  Sun 
hd  to  be  refused  because  of  space 
Imitations,  it  is  stated.  reproduc- 
lui  of  the  first  issue  of  the  Sun  was 
iicluded  in  this  number. 

.Advertising  in  the  historical  section 
<as  confined  to  that  of  firms  at  least 
Mil  years  old.  Among  these  advertisers 
ftre  the  Detroit  Free  Press,  the 
ifrkgfield  (Mass.)  Republican,  the 
Sotfw  Post,  the  New  York  Journal  of 
immerce,  the  Hartford  Courant,  the 
Sutod' Evening  Tramcript,  and  R.  Hoe 
kCo.,  in  addition  to  banks,  department 
“ores,  railroads,  real  estate  firms, 
fiurdies,  and  many  others. 

All  through  August  the  Sun  has  car 
fied  on  an  advertising  campaign  an- 
'“Mcing  its  coming  anniversay  number. 
>1  first  in  its  own  pages,  and  later  in 
wly  a  score  of  newspapers  in  New 
lork  and  other  cities.  Many  of  the 
^J'rrtisetnents  drew  contrasts  between 
«t  newspaper  methods  of  1833  and 
of  the  present  day,  picturing  the 
™M>ing  of  exchanges  against  on-the 
W  reporting,  hand-setting  of  the 
^  Sun  by  a  single  printer  against  a 
of  linotypes,  operation  of  a 
WMpress  gainst  a  modern  perfecting 
1*®**  ilistnbution  by  a  boy  against  a 
fo*  of  delivery  trucks. 

In  the  Sun’s  special  number  the  con- 
ofrtJ*?  great.  The  first  page 

■  ?**  first  issue,  for  instance,  started 
7*0  the  flag,  announcing  that  “The 
"’IW  of  this  paper  is  to  lay  Itefore 


Frank  A.  Mnnsey 

reserved  for  the  inside  pages.  There 
was  a  column  of  steamship  advertise¬ 
ments,  which  Day  later  confessed  he 
had  used  unordered  and  unpaid  for, 
"to  give  the  Siin  the  looks  of  a  daily 
newspaper.”  Features  filled  the  two 
other  columns. 

However,  circulation  climbed  rapidly, 
aided  by  the  innovation  of  street  sales, 
and  particularly  aided,  according  to 
Robert  Mountsier,  who  wrote  a  history 
of  the  Siin  for  the  special  miniber  bv 
the  Sun’s  “Mckui  hoax”  of  August,  1835. 
This  series,  announcing  the  discovery 
of  nrvn-bats,  weird  beasts,  and  other 
startling  phenomena  on  the  moon  by  a 
scientist  using  a  tremendously  improved 
telescope,  sent  the  Sun’s  circulation  up 
to  more  than  19,000  copies,  the  largest 
daily  circulation  in  the  world. 

“Through  its  unparalleled  success,  the 
two-year-old  Sun  revolutionized  Amer¬ 
ican  journalism,”  wrote  Mountsier. 
“Other  one-cent  newsjwpers  based  <m 
local  news  appealing  to  the  general  pub¬ 
lic  cropped  up  in  great  number  all  ov^er 
the  country,  but  few  of  them  are  living 
to  celebrate  their  centennials  in  the  near 
future.  Within  five  years  of  the  Sun’s 


Charles  A.  Dana 

New'  York  scene  there  were  seven  large 
morning  papers,  popularly  known  as 
‘sixpennies’  or  ‘sixpenny  sheets,’  and 
four  evening  papers  of  the  same  char¬ 
acter  and  price. 

“In  1838,  when  the  Sun  had  a  circu¬ 
lation  of  30,000,  Ben  Day  sold  if  for 
$40,000  to  his  brother-in-law  and  busi¬ 
ness  manager.  Moses  Yale  Beach.  Day 
had  derived  profits  as  high  as  $20,000 
a  year  from  the  paper,  but  at  the  time 
he  sold  it  expenses  and  income  were 
about  even.  Almost  half  a  century  later 
be  was  to  say  that  the  silliest  thing  he 
ever  did  was  toi  sell  the  paper.” 

A  group  of  photographs  in  the  anni¬ 
versary  number  showed  “the  eleven  men 
who  have  directed  the  Sun” :  Benjamin 
H.  Day,  1833-38;  Moses  Yale  Beach, 
1838-48:  Alfred  Ely  Beach.  1845-52; 
Moses  Sperry  Beach.  1845-68;  Charles 
A.  Dana.  1868-97;  Paul  Dana,  1897- 
1902;  William  M.  Laflfan,  1902-09; 
Edward  P.  Mitchell.  1909-11;  William 
C.  Reick,  1911-16:  Frank  A.  Munsey, 
1916-25 :  and  William  T.  Dewart,  who 
purchased  the  paper  from  the  Munsey 
estate  in  1925. 

One  story  reproduced  in  the  centen- 


THE  EXTRjt  SUN. 
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Front  page  of  the  New  York  Sun  rhronicling  the  great  fire  of  1835,  one  of  the 
first  extras  in  Ameriran  newspaperdom. 


Benjamin  H.  Day 

nial  Sun  is  a  dispatch  from  Chantilly, 
March  13,  1888,  described  the  great 
blizzard  which  numbed  the  city. 

“The  City  That  Was,”  famous  story 
by  Will  Irwin,  de.scribiiig  San  Francisco 
as  it  existed  before  the  1906  earthquake 
and  fire,  is  given  in  abridged  form  on 
another  page.  This  story,  first  pub¬ 
lished  on  .^pril  21.  1906,  was  written 
under  pressure  in  the  Sun  ofifice  by 
Irwin,  distraught  by  fears  for  his  family 
and  friends  in  San  Francisco.  It  has 
been  often  reprinted.  Another  oft- 
(luoted  article  which  is  reprodiKcd  is 
the  editorial  “Is  There  a  Santa  Qaus?” 
written  by  Francis  P.  Church  and  pub¬ 
lished  on  Sept.  21.  1897. 

Still  another  news  story  which  is 
used  in  textbooks  on  journalism  was 
“.As  His  Mother  Looks  at  It,”  a  story 
of  the  killing  of  Policeman  Gene 
Sheehan  by  a  thug,  as  told  by  his  mother 
to  Frank  Ward  O’Malley  of  the  Siin.^ 

A  two-column  report  of  the  sinkiiw* 
of  the  Titanic,  written  by  Edwin  C. 
Hill  and  published  on  April  16,  1912, 
gives  another  glimpse  of  Sun  history. 

Old-style  headlines,  reproduced  on 
these  and  other  articles,  and  in  some 
instances  the  headlines  alone  for  his¬ 
toric  events,  indicate  how  far  news¬ 
papers  have  come  typographically. 

Nor  are  the  recent  years  neglected. 

Memories  of  Lindbergh’s  flight  from 
New  York  to  Paris  are  aroused  by  two 
brief  items — part  of  the  story  of  his 
take-off,  written  by  Richard  Lockridge, 
and  the  much-quoted  editorial,  “Lind¬ 
bergh  h'lies  .Alone,”  written  by  Harold 
M.  Anderson. 

Among  other  items  republished  from 
editions  of  late  years  are:  "Izzy  .Acts 
as  Beauty  Judge,"  describing  an  exploit 
of  Izzy  Einstein,  prohibition  agent,  by 
Frank  Sullivan;  “Calvin  Coolidge,  1872- 
1933,”  a  full-column  tribute  in  free  verse 
by  H.  1.  Phillips:  “.A  .Senator’s  Death,” 
an  extract  from  a  storv  on  Dwight 
Morrow,  by  George  Van  SIvke;  a  re¬ 
port  of  George  Bernard  Shaw’s  speech 
at  the  Metropolitan  Opera  House.  New 
York,  by  Edmund  Gilligan:  “Moley’s 
Ride.”  satirical  verse  by  James  Craig; 
“Cow  Tries  Dining  at  Sardi’s,”  bv 
Robert  Strunsky. 

Throughout  the  special  section  are 
briefer  bits  from  the  Sun's  files,  usualtv 
not  credited  to  the  writers,  but  giving 
(Continued  on  page  31) 
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WICHITA  DAILIES  IN  NEW  BATTLE  WITH 
SUITS  AND  CHARGES  THICK 


Eagle  Sues  Hinkel  Company  for 
Beacon — Store  Then  Files 
Elagle  Coerced 


Unpaid  Advertising  and  Attacks 
$250,000  Action,  Alleging 
and  Libeled  It 


A  JOURNALISTIC  battle-royal, 
with  a  large  department  store  in 
the  centre  of  the  ring,  began  last  week 
in  Wichita,  Kan.,  reaching  a  climax 
August  26,  when  Allen  W.  Hinkel, 

I  Hi.  WICHITA  EACIX.  THURSDAY  MORNINC.  AUGUST  S4.  IttS 


Eagle.  According  to  the  Eagle’s  pub¬ 
lished  account,  the  store  breached  this 
contract  after  working  under  it  for  more 
than  six  months.  According  to  Mr. 
Hinkel’s  statement  to  Editor  &  Pub- 


Wben  Wichita  People  Do  Not  Believe  a  Merchant 

His  Sale  Is  A  Failure 


Here  ii  a  picture  itory  of  dte  Allen  W.  Hinkel  company’s  4-Day 
to<alled  Prosperity  Sale,  showing  lack  of  attemlance  during  the 
best  shopping  hours,  b  important  departments! 
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IMTEMOK  PHOTOS  TAKEN  DUMNC  THE  ALLEN  V.HNCEL  CO -PROSPERITY  SALE- 
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Pri^itnfy  Smim  Surtod  Mora  NotiMol  Rocovory  Day 

M  Sot  hf  Rotoil  MorcKutt 

WidwU’B Old  DopondoUe  Dopartmont  Sterao  Givo  Roal 
Vakaaa  and  Sarvico! 

OUR  READERS,  WITH  ACTUAL  PHOTOGRAPHS 
ARE  IN  A  POSITION  TO  JUDGE 


Unusual  page  in  Wichita  Eagle  declaring  store's  sale  a  failure  and  carrying 
photos  of  store’s  interior  to  prove  dearth  of  buyers. 


president  of  the  Allen  Hinkel  Company, 
department  store,  filed  suit  against  the 
Wichita  Eagle  asking  $250,000  damages 
and  charging  the  publishers  with  “prac¬ 
tices  of  intimidation,  threats,  cc«rcion 
and  defamation  of  character.”  This  suit, 
filed  in  Sedgwick  County  district  court, 
was  a  counter-attack  by  the  store 
against  an  action  by  the  Eagle,  which  on 
Aug.  24  filed  suit  against  the  Hinkel 
Company  for  $17,683.88,  setting  forth 
that  the  store  owes  the  newspaper  that 
sum  as  an  unpaid  advertising  bill  under 
a  contract  negotiated  in  August,  1932. 

The  situation  arose,  it  appears  from 
statements  by  the  Eagle,  the  Wichita 
Beacon,  and  the  Hinkel  Company,  larg¬ 
est  newspaper  advertiser  in  Wichita,  last 
February,  when  the  store  discontinued 
its  advertising  in  the  Eagle  and  con¬ 
centrated  its  space  in  the  Beacon.  Ac¬ 
cording  to  Mr.  Hinkel,  this  step  was 
taken  as  an  “economy  measure  and  be¬ 
cause  the  Beacon  had  the  larger  circula¬ 
tion.” 

The  contract,  reproduced  photostatic- 
ally  in  the  Eagle  of  Aug.  24,  required 
the  use  of  an  average  of  2,000  inches 
monthly  in  the  Morning  and  Evening 
Eagle,  at  a  rate  of  $1.10  per  inch,  with 
the  proviso  that  the  store  might,  if  it 
could  not  continue  that  volume,  reduce 
its  average  space  after  six  months  to 
1,500  inches  a  month  at  a  rate  of  $1.25 
per  inch.  The  contract  was  signed  by 
Mr.  Hinkel  and  by  H.  W.  Allen,  at 
that  time  advertising  director,  and  C.  W. 
Speer,  assistant  general  manager  of  the 


LisHER,  the  store  “never  operated  under 
the  alleged  contract  at  any  time.  The 
contract  under  which  the  suit  was 
brought  was  completely  set  aside  by 
mutual  agreement.” 

In  a  statement  published  in  bold-face 
type  on  page  1,  .Aug.  26,  the  Eagle  set 
forth  its  facts  and  declared  that  its  fight 
was  not  over  the  revenue  involved  in 
the  advertising  contract,  but  against  the 
journalistic  and  advertising  practices  of 
the  Wichita  Beacon  management. 

Two  days  previously  the  Eagle  pub¬ 
lished  an  astounding  full-page  advertise¬ 
ment.  including  four  photographs  taken 
in  various  sections  of  the  Hinkel  store 
during  a  four-day  “prosperity  sale.”  The 
pictures  indicated  what  the  Eagle  called 
“lack  of  attendance”  and  the  advertis¬ 
ing  was  headed  in  30-point  and  84-point 
black  type,  “When  Wichita  People  Do 
Not  Believe  a  Merchant,  His  Sale  Is  a 
Failure.” 

A  box  in  a  lower  comer  charged  that 
the  Hinkel  Company  had  staged  its 
“prosperity  sale”  in  advance  of  the  Na¬ 
tional  Recovery  Day  selected  by  the  re¬ 
tail  merchants,  and  asked  “Was  the  ad¬ 
vance  starting  of  this  sale  in  good  faith 
and  patriotic,  considering  that  a  repre¬ 
sentative  of  the  Allen  W.  Hinkel  Com¬ 
pany  was  chairman  of  the  special  com¬ 
mittee  which  set  this  date?”  Another 
box  mentioned  by  name  three  other 
W'ichita  stores  and  stated  that  they  “sold 
as  good  or  better  merchandise  from  their 
regular  stock  (not  on  special  advertised 
sale)  at  the  same  or  lower  prices— qualr 


ity  considered — as  did  the  .Allen  W. 
Hinkel  Company  during  the  so-called 
‘prosperity  sale.’  ’ 

A  48-point  bold-face  footline  declared 
“Our  Readers,  with  Actual  Photo¬ 
graphs,  Are  in  a  Position  to  Judge.” 

The  pictures,  captioned  by  the  Eagle 
as  being  taken  in  prominent  locations  at 
usually  busy  hours,  are  declared  by  Mr. 
Hinkel  to  have  been  made  in  “corners 
of  our  floor  wherever  there  happened  to 
be  no  customers.” 

Attempts  by  the  Eagle  to  put  the 
Hinkel  store  “in  bad”  with  the  National 
Recovery  Administration  through 
charges  of  misuse  of  the  NRA  emblem 
are  alleged  by  the  store  head  and  by 
the  Widiita  Beacon.  It  is  charged  in 
the  Hinkel  petition  and  in  Beacon  news 
columns  that  the  Eagle  represented  to 
the  NRA  that  the  store  was  using  a 
“mutilated”  emblem  in  its  space  in  the 
Beacon  and  that  a  similar  emblem  ap¬ 
peared  in  an  advertisement  offered  to 
the  Eagle.  The  latter,  it  is  said  by  its 
adver^ries,  reproduced  a  telegram  from 
the  NRA  forbidding  such  use  of  the 
emblem,  without  indicating  that  the 
complaint  had  been  made  by  the  Eagle 
and  implying  that  it  had  been  made  by 
the  local  NR.A  group.  Later  corres¬ 
pondence  and  telephone  calls  between 
Washington  and  Wichita,  the  Beacon 
and  Mr.  Hinkel  inform  Editor  &  Pub¬ 
lisher.  gave  a  clean  bill  of  health  to 
the  store  under  the  NRA,  closing  the 
incident  with  the  official  NRA  statement 
that  the  alleged  misuse  of  the  emblem 
had  been  “technical  and  unwitting." 

The  local  NRA  committee,  Mr.  Hin¬ 
kel  states,  published  a  statement  that 
the  store  had  employed  20  full-time  em¬ 
ployes  and  added  $3,600  to  its  monthly 
payroll.  According  to  Mr.  Hinkel,  the 
Eagle  refused  to  publish  the  NR.A  tele¬ 
gram  exonerating  the  store  of  its 
charges. 

Both  the  Wichita  Beacon  and  the 
store  charge  that  the  Eagle,  since  the 
store  discontinued  its  advertising,  had 
harassed  it  with  threats  and  intimida¬ 
tions. 

“On  or  about  Aug.  8,”  Mr.  Hinkel 
told  Editor  &  Publisher,  “O.  E.  .Adam¬ 
son,  advertising  manager  of  the  Eagle, 
came  to  our  office  and  in  the  presence 
of  two  members  of  our  firm  stated  he 
was  sent  by  Marcellus  Murdock,  pub¬ 
lisher  of  the  Eagle,  demanding  an  im¬ 
mediate  answer  as  to  our  intentions  to¬ 
ward  the  Eagle.  We  advised  that  fu¬ 
ture  business  conditions  must  determine 
that,  to  which  he  replied. 

“  ‘How  would  you  like  to  be  on  our 
front  page?  Any  unfavorable  publicity 
in  the  past  will  be  nothing  compared  to 
the  future  if  they  decide  to  attack  you.’ 

“  ‘Are  you  threatening  us  ?’  we  asked. 

“  ‘Take  it  as  you  please,’  he  replied, 
and  left  our  office.” 

This  statement  was  emphatically  de¬ 
nied  by  Marcellus  Murdock,  publisher 
of  the  Eagle. 

“Hinkel’s  statement  is  an  unqualified 
falsehood,  inspired  by  Max  and  Louie 
Levand  of  the  Beacon,”  he  told  Editor 
&  Publisher.  “The  only  conversations 
we  have  had  with  Hinkel  have  been  to 
insist  that  he  fulfill  his  written  con¬ 
tract  with  us,  or  we  would  sue  him  on 
the  contract,  which  we  have  done.” 

The  Beacon  has  sided  vigorously  with 
the  Hinkel  store.  In  a  telegram  to 
Editor  &  Publisher,  the  Beacon  in 
dramatic  language,  charges  that  the 
Eagle, 

“Under  the  banner  of  the  NRA,  em¬ 
ployed  policies  of  coercion,  threats,  and 
intimidation  to  compel  the  Allen  W. 
Hinkel  Company  to  restore  its  adver¬ 
tising  in  the  Eagle’s  columns. 

“Attempted  to  coerce  and  intimidate 
Allen  W.  Hinkel  and  to  punish  a  mer¬ 
chant  who  has  complied  with  every  pro¬ 
vision  of  the  National  Recovery  Act, 
because  he  withdrew  his  advertising 
from  the  Eagle,  placing  it  exclusively 
with  the  Beacon. 

“Sent  a  misleading  telegram  to  John 
D.  Moore,  of  the  Blue  Eagle  division 
of  NRA,  with  regard  to  the  use  of 
NR.A  insignia  in  newspaper  advertising. 

“Attempted  to  mislead  the  local  as 
well  as  the  national  NRA  by  the  pub¬ 
lication  of  a  telegram  from  Mr.  Moore, 
in  reply  to  a  telegram  sent  to  him  by 
Marcellus  and  Victor  Murdock. 


“In  reproducing  said  telegram,  tk 
Eagle  deleted  the  name  of  the  addre^ 
seeking  to  give  the  impression  that^ 
sons  other  tlian  the  Murdocks  had  col 
plained  to  NRA  of  alleged  misuse  n 
the  NRA  emblem  by  Allen  W.  Hinkri' 

The  Beacon’s  wire  set  forth  that  th 
NRA  had  cleared  the  store  of  S 
charges  and  went  on;  "The  Beacot 
charges  and  has  proved  that  the  EagU 
sent  photographers  to  the  Hinkel  5oci 
taking  pictures  attempting  to  show  tb 
his  prosperity  sale,  advertised  excln- 
sively  in  an  eight-page  section  in  th 
Beacon,  was  not  successful.  'The  Eaglt 
printed  pictures  taken  in  isolated^ 
of  the  Hinkel  store  after  he  again  ^ 
fused  to  advertise  in  ihe  Eagle.” 

The  Eagle’s  “blast  ”  of  Aug.  26,  (t 
voted  most  of  its  two  columns  to  u 
assault  on  the  Levand  brothers,  pok. 
Ushers  of  the  Beacon,  charging  tb 
“they  have  threatened,  bluffed  and  flat, 
tered”  Wichita  merchants  into  their  ad¬ 
vertising  columns,  “with  the  sole  pur- 
pose  in  mind  of  gaining  control  of  tb 
held  and  collecting  exorbitant  tolls  from 
the  duped  merchants  once  they  had  tht 
situation  under  their  control.”  Political 
ambitions  are  also  charged  by  the  Eagle 
to  the  Beacon  interests  and  the  met. 
chants  who  support  them,  in  an  effort, 
it  is  alleged,  designed  to  control  the 
community’s  business  life. 

“Until  the  day  the  ^gle  brought  its 
suit  against  Hinkel,  no  one  has  taken 
public  issue  with  this  gang,”  the  Eagk 
said.  “While  many  talked  and  lamented 
the  growing  menace  of  a  situation  which 
threatened  to  put  the  newspaper  fidd 
in  the  hands  of  an  unscrupulous  gang, 
none  moved  against  it  with  a  single  and 
unswerving  purpose.  Now  the  Eagle 
is  doing  no  less  than  its  duty  in  sound¬ 
ing  a  warning  and  leading  the  tight" 

“The  Eagle  has  had  an  honorable 
part  in  every  movement  to  build  Wichita 
from  the  very  birth  of  the  city,”  the 
editorial  went  on.  “Its  news  columns 
have  been  tempered  with  decency  and 
justice.  It  has  never  failed  to  exhibit 
fairness  towmrds  all  men.  Since  the 
Levands  came  to  Wichita  they  have 
followed  exactly  the  opposite  tactics 
They  assumed  the  position  of  gouging 
overlords,  determined  to  collect  toll  from 
all  quarters.  They  have  steadfastly  re¬ 
fused  to  recognize  the  rights  of  any 
citizen.  They  have  refus^  to  permit 
Wichita  merchants  to  conduct  their  own 
businesses.  .And  what  they  have  done 
in  the  Hinkel  case,  getting  him  to  join 
with  their  gang,  they  have  sought  to 
do  with  every  other  Wichita  merchant 
and  will  continue  to  do  unless  stopped 
by  the  righteous  indignation  of  an 
aroused  citizenrv.” 


Co 


KUPPENHEIMER  CAMPAIGN 


Dailies  In  250  Cities  Will  Receive 
Copy  In  Fall  Drive  Sept.  7 

(.Special  to  Editor  &  Pdsushii) 
Chicago,  Aug.  27 — B.  Kuppenheimer 
&  Co.,  Inc.,  using  considerably  larger 
space  in  newspapers,  will  launch  its 
fall  season  advertising  campaign  on 
Sept.  7  in  dailies  in  approximately  ^ 
cities,  M.  M.  Lebensburger,  advertising 
manager,  stated  this  week. 

The  copy  will  be  released  by  loc^ 
dealers  in  most  instances.  This  years 
campaign  is  most  dramatic  in  its  ad¬ 
vertising  appeal  and  will  mark  the  n^ 
time  that  specific  promotions  of 
dividual  garments  will  be  featured 
rather  than  the  entire  House  of  Kup¬ 
penheimer  line.  Large  size  newspaper 
copy  will  be  used  throughout. 


UBRARIANS  TO  MEET 

The  Newspaper  Group  of  the  Special 
Libraries  .Association  will  hold  its  an¬ 
nual  convention  with  the  parent  g^ 
at  the  Congress  Hotel,  Chicago,  w 
16-18,  Miss  Mildred  A.  Burke  of  the 
Chicago  Tribune  library  and 
of  the  newspaper  group  announce  thu 
week.  Among  the  speakers  will  be  Lot 
Frank  Knox,  Chicago  Daily  News- 


PL 


DAWKINS  SUNDAY  EDITOR 

D.  H.  Dawkins,  telegraph  rfitoi^ 
the  Ashezille  (N.  C.)  Times,  has 
made  Sunday  editor  of  the 
Citizen-Times  to  succeed  Clar 
Scroggins,  resigned.  C.  R-  Sumner, 
the  city  staff,  succeeds  Dawkins. 
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Editor  &  Publisher  The  Fourth  Estate  for  September  2,  1933 

CLEVELAND  WRITERS  PERFECT  “UNION” 

Constitution  And  By-Laws  Adopted  With  Collective  Bargaining  Provision — A.  H.  Roberts  of 
News  Temporary  President — Another  Meeting  Sept.  3 


i^Dtcial  to  Editoi  &  Publisher) 
CLEVELAND,  O..  Aug.  27-The 
U  Cleveland  Editorial  Employees’  As- 
^ion  was  formally  launched  this 
^oon  at  a  general  meeting  in  the 
S)om  of  the  Hollenden  Hotel. 

\  tentative  constitution  and  by-laws 
■  adopted  and  membership  cards 
ftre  signed  by  1 12  newspaper  workers 

was  a  discussion  of  the  con¬ 
stitution  and  by-laws  by  a  score  or  more 
i  men  in  attendance,  but  on  the  whole 
Ac  meeting  was  very  harmonious 
uid  after  two  hours  an  adjournment 
ns  taken  until  next  Sunday,  when  per- 
nnent  officers  will  probably  be 

^*'^8  afternoon  temporary  officers 
,tre  elected  as  follows:  President, 
C  H  Roberts  of  the  Ne-ws;  First  vice- 
tKskient  and  treasurer,  Chads  O. 
jlanner,  of  the  Plain  Dealer;  Secre- 
arr,  Lloyd  White  of  the  Press. 

Ur.  Roberts  presided  at  the  meeting. 
Before  the  business  session  actually 
itgjn  he  read  an  editorial  from  Editor 
I  Publisher  of  Aug.  26.  prefacing  the 
by  saying  that  the  “rush  on  the 
Cleveland  newsdealers’  stands  was  so 
many  newspapermen  could  not 
jorthase  a  copy.” 

Reading  of  the  editorial  was  followed 
if  general  applause. 

Heynood  Broun,  New  York  IVorld- 
ftUgrom  columnist,  sent  a  letter  of 
acooragement  and  congratulation  which 
Hr.  Roberts  read. 

A1  Segal  of  the  Cincinnati  Post  sent 
I  letter,  asking  that  data  be  supplied 
iim  after  the  meeting.  An  invitation 
iad  been  extended  to  him  and  to  other 
Cincinnati  newsmen  to  attend  the  Hol- 
toden  meeting,  but  he  replied  he  could 
not  attend.  He  indicated  efforts  will 
ie  made  by  Cincinnati  newspapermen 
to  organize. 

It  was  decided  not  to  take  up  con- 
sidOTtion  of  the  daily  newspaper  pub- 
iubtrs’  code  until  next  Sunclay. 

The  committee  of  nine  which  worked 
many  hours  in  drafting  the  constitution 
md  by-laws  was  retained  until  the 
dupters  of  the  three  papers — the  Press, 
the  News  and  Plain  Dealer,  each 
dioose  three  committeemen. 

The  hold-over  committeemen  are : 
Plain  Dealer — Ralph  Donaldson,  Chads 
0.  Skinner,  and  W.  G.  Lavelle. 

Press— Lloyd  White,  Garland  Ash¬ 
craft,  and  John  Goski. 

News— Jack  Haas,  A.  H.  Roberts, 
ad  Frank  O’Neil. 

Several  changes  were  suggested  to 
die  document  tentatively  approved  today 
ad  some  protests  were  recorded.  These 
Bill  be  passed  on  to  the  executive  com¬ 
mitteemen.  Objection  was  raised  to 
whon  4  of  article  4  of  the  constitution 
*hich  stipulates  that  “no  member  of 
IMS  association,  who  in  his  employment 
las  formal  authority  over  three  or  more 
I*rs<gs”  shall  hold  office  in  the 
oiganization  or  be  an  executive  com¬ 
mitteeman. 

Article  5  of  the  constitution,  regard¬ 
ing  initiation  f^s,  dues  and  assess- 
iMU,  upon  motion  of  J.  C.  Daschbach 
™  the  Plain  Dealer  was  eliminated  and 
P*ced  in  the  by-laws,  where  he  said 
It  properly  belonged. 

The  payment  of  a  50  cent  initiation 
w  alM  carries  membership  dues  up  to 
«0T.  1.  The  temporary  executive  com¬ 
mittee  was  authorized  to  “sign  up” 
^^®nbers  in  the  three  newspaper 

Seme  “alternative”  sections  to  the 
®®stitution  and  by-laws  offered,  were 
ormally  voted  down,  and  in  the  end 
^  ^fccd  that  the  document  ac- 
“Ped  may  be  “ironed  out”  later. 

*^t  form  the  document  will 
^tely  take  is  hard  to  predict,  but 
almost  a  certainty  that  no  radical 
bv  ttade,  or  recommended 

®bie^  ‘•°'^”i'tteemen  after  hearing 


A  vote  of  thanks  was  extended  to  the 
document’s  framers. 

-Among  those  who  took  an  active 
part  in  discussions  were  John  Crawford, 
C.  J.  Daschbach,  Paul  Einstein,  and 
Chads  Skinner  of  the  Plain  Dealer ; 


violation  of  or  wilful  disregard  of  his  duties 
of  membership  by  a  two-thirds  rote  of  his 
chapter,  provided  he  is  given  a  hearing,  if 
demanded,  at  a  regular  or  special  meeting  of 
that  chapter.  For  the  same  reasons,  any  duly 
elected  officer  may  be  recalled  by  a  two- 
thirds  vote  of  the  general  membership,  pro¬ 
vided  he  is  given  a  hearing,  if  demanded,  at 


Garland  Ashcraft,  of  the  Press;  I.  L. 
Kenen  of  the  News. 

The  constitution  and  by-laws  follow : 
CONSTITUTION 
.\hticle  I:  Name  and  Scope 

Section  1  :  The  name  of  this  association 
shall  be  the  Cleveland  Editorial  Employ¬ 
ees'  Association. 

Section  2:  The  purpose  of  this  association 
shall  be  to  preserve  and  protect  the  economic 
and  professional  interests  of  its  members  by 
collective  bargaining  and  other  means,  and  to 
establish  and  enforce  standards  of  ethics  and 
craftsmanship  among  members  of  the  Asso¬ 
ciation. 

Section  3:  The  Cleveland  Editorial  Em¬ 
ployees'  Association  shall  exercise  complete 
and  unrestricted  authority  to  deline  its  scope 
and  enact,  amend  and  enforce,  as  provided  in 
its  constitution  and  bylaws,  all  laws  for  its 
governance. 

Section  4:  The  laws  of  the  Association 
shall  be  comprised  of:  (a)  The  Constitution, 
which  shall  contain  an  outline  of  its  funda¬ 
mental  policies  and  purposes,  (b)  the  By-laws, 
which  shall  contain  all  laws  pertaining  to  its 
membership.  (c)  The  general  laws,  which 
shall  contain  any  and  all  laws  relating  to 
contracts  and  scales  of  wages,  conditions  and 
hours  of  employment,  and  the  relations  of 
members  and  subordinate  chapters  to  the 
employer. 

.Article  II:  EligiMity  and  Classes  of 
Membership 

Section  I:  Any  regular  editorial  employe 
of  the  Cleveland  daily  newspapers  of  general 
circulation,  i.  e.  the  Cleveland  Press,  the 
Cleveland  Plain  Dealer  and  the  Cleveland 
News,  is  eligible  to  join  this  association.  By 
“editorial  employe”  is  meant  any  person  who 
in  any  capacity  is  vocationally  engaged  in 
producing  the  reading  and  pictorial  content  as 
distinguished  from  advertising  content  of  the 
Cleveland  newspapers  of  general  circulation, 
excepting  managing  editors,  editors-in-chief 
and  those  performing  the  same  duties  but 
bearing  other  titles. 

Section  2:  Upon  assumption  of  a  position 
foreign  to  the  actual  editorial  production  of  a 
newspaper,  the  membership  of  a  member  shall 
terminate  automatically  and  at  once. 

Section  3:  Associate  non-voting  member¬ 
ship  may  be  granted  to  editorial  employes  not 
qualifying  under  Section  1. 

Article  III:  OrganUation  and  Representa¬ 
tion 

Section  1 :  The  Cleveland  Editorial  Em¬ 
ployees’  Association  shall  form  one  chapter 
in  each  newspaper  referred  to  in  Article  2, 
Section  1,  with  a  minimum  of  IS  members 
necessary  to  form  a  chapter. 

Section  2:  Each  chapter  shall  be  made  up 
of  all  members  of  the  Association  in  good 
standing  on  the  individual  newspaper. 

Secton  3 :  The  representation  of  the  in¬ 
dividual  chapters  shall  be  through  committees 
of  three  members,  each  elected  by  a  majority 
vote  of  the  chapter,  who  shall  form  the 
executive  board  of  the  Association. 

Article  IV :  Eligibility,  Election,  Recall 

Section  1:  The  officers  of  the  Association 
shall  be  a  President,  a  Vice-President-Trea¬ 
surer  and  a  Secretary.  , 

Section  2 :  "The  officers  shall  be  elected 
from  the  executive  board  by  a  majority  vote 
of  the  members  of  the  .Association,  provided 
that  no  more  than  one  officer  may  come  from 
one  chapter. 

Section  3:  The  President,  Vice-President- 
Treasurer,  and  Secretary  shall  be  elected  in 
that  order. 

Section  4:  No  member  of  this  Association, 
who  in  his  employment  has  formal  authority 
over  three  or  more  persons,  no  columnist  and 
no  one  under  written  individual  contract  shall 
hold  office  in  this  .Association,  nor  shall  he 
be  a  member  of  the  executive  board. 

Section  5:  .Any  member  of  the  executive 
board,  except  an  officer,  may  be  recalled  for 
ineligibility  under  the  preceding  sections, 
commission  of  an  indictable  offense,  or  for 


a  regular  or  special  meeting  of  the  Associa¬ 
tion. 

.Article  V :  Initiation  Fees,  Dues,  Assess¬ 
ments 

Section  1 :  .An  applicant  for  membership 
shall  pay  an  initiation  fee  of  not  less  than 
50  cents. 

Section  2:  Each  member  shall  pay  month¬ 
ly  dues  to  the  Association  of  not  less  than  20 
cents. 

Section  3:  Special  assessments  may  be 
levied  only  by  a  two-thirds  vote  of  the  mem¬ 
bers  of  the  Association. 

.Article  V'I:  Amendments 

Section  1:  Amendments  to  this  Constitu¬ 
tion  may  be  initiated  in  two  ways:  (a)  The 
executive  board  may  initiate  and  submit  any 
proposition  or  amendment  to  be  published  to 
members  at  least  30  days  before  taking  vote 
thereon.  (b)  Any  subordinate  chapter  may 
submit  or  initiate  any  proposition  or  amend¬ 
ment  by  a  majority  vote  of  its  members.  It 
shall  be  the  duty  of  the  secretary  of  the  asso¬ 
ciation  to  prepare  ballots  and  submit  to  the 
Association  any  proposition  or  amendment 
initiated  in  either  way. 

Secton  2:  An  amendment  shall  require  for 
adoption  a  two-thirds  vote  of  the  membership 
of  the  Association,  all  amendments  to  take 
effect  30  days  after  the  canvass  of  votes. 

Section  3:  Changes  in  the  by-laws  or  gen¬ 
eral  laws  of  this  Association  may  be  initiated 
in  the  manner  provided  for  amendments  to 
the  Constitution. 

Section  4:  Enactment  or  change  of  a  by¬ 
law  or  a  general  law  shall  require  a  two- 
thirds  vote  of  the  membership  of  the  .-Associa¬ 
tion,  all  such  actions  to  take  effect  30  days 
after  the  canvass  of  votes. 

-Article  VII:  Conflicts  and  Changes 

Section  1:  All  laws  and  parts  of  laws  in 
conflict  with  this  Constitution  are  hereby  re¬ 
pealed  or  changed  in  accordance  therewith, 
and  all  imwers  not  specifically  delegated  by 
this  constitution  and  its  by-laws  are  invested 
in  the  members  of  the  -Association. 

BY-LAWS 

Article  I:  Rights  and  Functions  of  Chapters 

Section  1.  Each  chapter  shall,  by  a  ma¬ 
jority  vote  of  its  members,  elect  three  of  its 
mernbers  to  the  executive  board  of  the  asso¬ 
ciation.  and  the  nine  members  so  elected  shall 
constitute  the  executive  board  of  the  associa¬ 
tion. 

Section  2.  The  three  executive  board  mem¬ 
bers  so  elected  shall  serve  as  the  committee 
for  the  chapter.  A  chapter  may  elect  any 
officers  necessary  to  conduct  its  business. 

Section  3.  Each  chapter  shall  have  the 
exclusive  right  to  handle  and  dispose  of  mat¬ 
ters  affecting  only  members  of  that  chapter. 

Section  4.  Each  chapter  through  its  com¬ 
mittee  may  initiate  negotiations  with  its 
employers  concerning  wages  and  hours  of  em¬ 
ployment  of  its  members,  considered  collec¬ 
tively.  Support  of  the  executive  boards  of  the 
association,  however,  may  be  obtained  only 
before  such  negotiations  have  been  started. 
In  either  event  the  result  of  the  negotiations 
shall  be  reported  to  the  executive  board  of 
the  association. 

Section  5.  Members  of  a  chapter,  even 
though  they  constitute  a  majority  of  the  as¬ 
sociation,  shall  have  no  right  to  take  any 
action  in  a  chapter  meeting  altering  the  laws 
or  agreements  of  the  association. 

Section  6.  Nothing  in  the  laws  of  this  as¬ 
sociation  shall  be  construed  to  prevent  an 
individual  member  from  informally  nego¬ 
tiating  with  editors  and  publishers  in  his 
own  interests,  providing  that  nothing  herein 
be  interpreted  to  lend  the  authority  or  sup¬ 
port  of  this  organization  to  such  member  thus 
acting  independently. 

Section  7.  No  member  of  this  association 
may  be  required  by  the  association  to  with¬ 
hold  his  services  from  his  employer  unless 
his  chapter,  by  a  majority  vote,  shall  first 
have  approved  such  action. 

Section  8.  In  the  event  members  withhold 
their  services  from  employers  or  members  in 
a  body  are  refused  their  customary  employ¬ 


ment  by  their  employer,  no  member  of  this  as¬ 
sociation  may  give  moral,  financial  or  pro¬ 
fessional  assistance  to  the  employer  in  ques¬ 
tion.  The  penalty  for  this  shall  be  expulsion 
from  the  association  forever,  and  the  execu¬ 
tive  board  shall  have  the  authority  without 
recourse  to  expel  such  members. 

-Article  II:  Meetings 

Section  1.  Regular  meetings  of  the  associa¬ 
tion  shall  be  held  the  second  Sunday  of  each 
month  at  a  place  specified  by  the  executive 
hoard. 

Section  2.  The  annual  meeting  of  the  as¬ 
sociation  shall  be  held  on  the  same  date  as 
the  first  regular  meeting  of  the  calendar  year. 

Section  3.  Special  meetings  may  be  called 
by  a  majority  of  the  members  of  the  execu¬ 
tive  board  or  by  one-fifth  of  the  members  of 
the  association.  Notices  of  special  meetings 
must  be  mailed  or  delivered  in  person  to  each 
member  of  the  association  and  no  special 
meetings  can  be  held  until  24  hours  after 
posting  of  said  notices. 

Section  4.  Regular  meetings  of  the  asso¬ 
ciation  may  be  postponed  by  a  majority  of 
the  members  of  the  executive  board  or  by 
a  majority  vote  of  the  members  of  the  asso¬ 
ciation  because  of  any  grave  emergency  or 
holiday. 

-Article  III:  Officers  and  Executive  Board 

Section  1.  .All  officers  shall  be  elected  by 
a  secret  ballot  at  the  annual  meeting  of  the 
association  and  shall  assume  office  at  the  close 
of  that  meeting. 

Section  2.  The  president  shall  preside  at 
all  meetings  of  the  association  and  of  the 
executive  board,  and  shall  perform  other 
duties  usually  pertaining  to  his  office.  He 
shall  submit  a  yearly  report  at  the  annual 
meeting  of  the  association. 

Section  3.  The  vice-president-treasurer 
shall  receive  and  safely  keep  all  funds  of  the 
association,  and  pay  out  same  only  on  order 
of  the  president  with  the  approval  of  the 
majority  of  the  executive  board.  He  shall 
make  a  quarterly  report  of  receipts  and  dis¬ 
bursements.  He  shall  provide  bond  of  not 
less  than  $200,  or,  when  taking  office,  a  bond 
equal  to  the  assets  of  the  association. 

Section  4.  The  secretary  shall  keep  the 
minutes  of  all  proceedings  of  the  association 
and  executive  board  and  record  the  same. 
He  shall  give  notice  of  all  meetings,  notify 
officers  of  election,  keep  records  of  the  mem¬ 
bership,  send  the  names  of  all  newly  elected 
members  to  the  vice-president-treasurer  and 
perform  such  other  duties  as  his  office  may 
require. 

Section  5.  In  the  absence  or  disability  of 
the  president,  the  vice-president-treasurer  shall 
perform  all  his  duties,  and  in  the  absence 
or  disability  of  any  other  member  of  the 
board  the  executive  board,  by  a  majority 
vote  of  the  members  present,  shall  fill  the 
vacancy.  .  . 

Section  6.  Members  of  the  association  may 
be  expelled  by  a  two-thirds  vote  of  the  mem¬ 
bers  of  the  association  for  violations  of  the 
letter,  intent  or  purpose  of  the  constitution  or 
by-laws,  but  only  after  a  hearing  is  granted, 
if  demanded,  to  such  members  at  a  regular 
or  special  meeting.  Notice  of  proposed  ex¬ 
pulsion  of  a  member  or  members  must  be 
served  upon  the  member  or  members  _  at  least 
ten  days  before  motion  on  expulsion  is  taken. 

Section  7.  The  executive  board  shall  per¬ 
form  such  duties  as  those  specified  in  the 
constitution  and  by-laws  and  shall  perfora 
such  other  duties  as  the  constitution  and  by¬ 
laws  may  provide  hereafter. 

Section  8.  The  executive  board  shall  con¬ 
duct  the  general  business  of  the  association 
in  conjunction  with  the  officers. 

Section  9.  Decisions  of  the  executive  board 
shall  be  made  by  a  majority  vote. 

Section  10.  Official  acts  of  officers  and 
the  executive  board  may  be  set  aside  by  » 
vote  of  two-thirds  of  the  membership  of  the 
association,  upon  proposal  of  such  action  by 
at  least  one-tenth  of  the  membership.  .  . 

Section'  11.  No  member  of  the  association 
shall  be  eligible  to  office  who  has  not  been 
a  member  for  at  least  a  year.  No  member 
shall  hold  the  office  of  president  for  more 
than  two  consecutive  years. 

Section  12.  Should  an  officer  resign,  be 
expelled,  or  die,  his  vacancy  on  the  execu¬ 
tive  board  shall  be  filled  by  a  majority  vote 
of  the  members  of  the  associaton  at  the  next 
regular  meeting.  Vacancies  on  the  executive 
board  shall  be  filled  by  a  majority  vote  of  the 
members  of  a  chapter.  ,  ^  n 

Section  13.  Roberts  Rules  of  Order  shall 
govern  parliamentary  procedure  in  the  delib¬ 
erations  of  the  association. 

TO  TEACH  COST  ACCOUN-RNG 

An  elementary  course  in  cost  account¬ 
ing,  to  teach  printers  how  to  install 
Standard  Cost  Finding  Systems  in  their 
plants,  as  required  by  the  printing  code 
now  being  considered  for  acceptance  by 
the  government,  is  being  offered  by  the 
New  York  Employing  Printers’  .Asso¬ 
ciation  at  their  headquarters,  461  Eighth 
Avenue,  New  York,  starting  Sept.  6. 
The  class  will  meet  for  20  Wednesday 
evenings  from  6  to  7  ;4S,  and  will  be 
conducted  by  George  A.  V'^ogl,  manager 
of  the  Cost  and  Accounting  Bureau  of 
the  -Association. 
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DAILIES  SETTLE  INTO  CODE  HARNESS 
WITH  EXPENSES  RISING 


Four  Obtain  Exceptions  Through  A.N.P.A.  Due  to  Lack  of  Labor 
or  Bad  Business — ^Wage  Cuts  Being  Restored  in 
Several  Shops 

(.special  to  Editoi  &  Publishes)  tonal  men,  Carl  Adamshick,  former  as- 

WASHINGTON,  Aug.  31 — The  sistant  city  editor  and  former  city  hall 
first  of  what  is  likely  to  be  a  reporter;  Chet  Morton,  reporter,  who 
series  of  exceptions  to  the  President’s  was  on  the  News- Bee  five  years  ago 
Re-employment  Agreement  to  be  granted  and  more  recently  has  worked  in  New 
to  newspapers  unable  to  meet  the  wages  York  and  Detroit,  and  Bill  Hartough, 
and  hours  provisions  of  the  modified  copy  reader.  The  Times  added  John 
agreement  applicable  to  daily  news-  AicGowan,  former  News-Bee  reporter, 
papers  has  b«n  obtained  by  the  Amer-  The  nine  executives  of  the  Blade  edi- 
ican  Newspaper  Publishers’  Association,  torial  department  exempted  from  the 
The  names  of  the  four  papers  for  which  40-hour  provision  are  the  editor,  man- 
exceptions  were  obtained  was  not  re-  aging  editor,  two  associate  editors,  city 
vealed.  editor  and  assistant  city  editor,  copy 

Three  of  the  papers  pleaded  that  there  desk  chief,  sports  editor  and  market 
was  an  insufficiency  of  skilled  labor  in  editor.  Only  the  editor  and  managing 
their  communities  and  that  they  could  editor  are  exempted  on  the  News-Bee. 
not  shorten  hours  and  employ  addi-  Salary  schedules  on  all  papers  remain 
tional  help  for  this  reason.  The  fourth  the  same. 

paper  also  pleaded  an  insufficiency  of  The  Kinston  (N.  C.)  Daily  Frc,- 
labor,  but  gave  as  additional  reasons  Press  has  adopted  the  .\.X.P..\.  code, 
that  all  banks  in  its  city  were  ctosed  with  certain  modifications  for  which 
OTd  that  advertisers  were  far  in  arrears  approval  is  being  sought,  and  will  in- 
in  payment  of  their  accounts.  This  crease  its  payroll  about  12  per  cent, 
paper,  which  is_  in  the  South,  also  according  to  present  estimates  by  H. 
pleaded  for  a  _  differential  rate  of  pay  Galt  Braxton,  editor  and  publisher, 
under  rates  paid  in  the  North.  Mr.  Braxton,  commenting  upon  the 

The  exceptions  were  granted  by  the  original  code  in  Editor  &  Publisher 
National^  Recovery  Administration  upon  for  Aug.  19  was  misquoted  through  the 
certification  of  the  A.N.P.A.  and  are  to  garbling  of  a  telegraphic  message.  He 
apply  only  until  a  permanent  code  is  was  quoted  as  saying  that  “the  personnel 
adopted  for  newspapers.  of  smaller  jiapers  is  necessarily  a  com- 

In  W  orcester.  Mass.,  _  the  Gazette-  hination  of  workers  and  not  specialists.” 
Telegram  and  the  Post  signed  the  code  His  meaning  was  that  on  the  smaller 
and  posted  notices  in  the  mechanical  newspat^ers  men  are  available  for  a  va- 
departments  restoring  the  10  per  cent  riety  of  labors  and  are  not  strictly  de- 
cuts  which  have  been  in  effect,  volun-  partmentalized  as  on  large  newspapers, 
tarily  in  the  press  and  stereotype  depart-  In  the  Free  Press  mechanical  depart¬ 
ments  and  by  act  of  the  publishers  in  ment,  he  points  out,  machine  operators 
the  composing  rcioms.  are  all  floor  men  as  well  and  work  in- 

The  .\  eu>  London  Day  has  signed  the  terchangeably.  The  same  flexibility  ap- 
code  and  proposes  to  restore  cuts  in  the  plies  in  other  departments,  otherwise 
mechanical  department  as  a  bonus.  small  papers  could  not  bear  the  cost  of 
The ^Tairnmn  (Mass.)  Gazette,  operation, 

publisher,  William  H.  Reed,  was  on  Four  employes  have  been  added  to 
the  .\.N.P.A.  committee  framing  the  the  Texarkana  (Ark.)  Gazette  and 
code,  has  signed  it  and  added  several  News  staff,  C.  E.  Palmer,  publisher, 
men  to  the  payroll,  including  two  in  stated,  with  a  monthly  addition  to  the 
the  composing  room.  payroll  of  $396.50.  More  moderate  in- 

The  Patriot -Ledger  and  the  Ncivs  in  creases  have  been  made  on  other  papers 
Quincy,  Mass.,  signed  the  newspaper  controlled  by  Mr.  Palmer,  in  El  Do- 
code.  after  several  weeks  of  operation  rado.  Hot  Springs.  Camden,  and  Hope, 
under  the  blanket  code.  Each  has  car-  all  in  Arkansas.  He  stated  that  he  ex- 
ried  the  Blue  Eagle  on  page  1  since  pects  no  considerable  upturn  in  employ- 
July  31  being  among  the  first  newspapers  ment  until  after  Labor  Day. 
in  New  England  to  support  the  NR  A.  Charles  Sessions,  managing  editor  of 

-Announcement  was  made  this  week  the  Topeka  (Kan.)  Capital,  estimated 
by  the  three  Pittsburgh  newspapers,  the  that  conforming  to  NRA  requirements 
Press,  Sun-Telegrafdi,  and  Post-Gazette  will  cost  the  Capper  Publications  $500 
that  their  payrolls  will  be  increa.sed  ap-  weekly  in  added  pay  and  personnel 
proximately  $2,800  a  week.  .All  papers  This  estimate  includes  the  farm  publi- 
have  increased  personnel,  though  indi-  cations  owned  by  Senator  Arthur  Cap- 
vidual  figures  were  not  available.  per  as  well  as  the  Daily  Capital 
-A  giant  Blue  Eagle  flag  flew  this  A.  J.  Carruth,  Jr.,  managing  editor 
week  over  the  front  door  of  the  Ashe-  of  the  Topeka  State  Journal,  says  that 
(N.  C.)  Citizen-Times  building,  paper  is  accepting  all  NRA  provisions 
signifying  that  all  employes,  except  ex-  and  adjusting  its  payroll  and  employ- 
ecutives,  were  now  working  under  the  ment  accordingly.  No  means  have  yet 
maximum  hours  provisions  of  the  news-  been  devised,  he  said,  for  passing  part 
paper  code.  Additional  cost  and  in-  of  this  increased  expense  to  the  con- 
creased  personnel  were  said  by  the  sumer. 

management  to  have  resulted  from  the  ^itorial  announcements  that  the 
necessary  reorganization.  code  has  been  accepted,  without  detail 

The  three  Toledo  newspapers,  the  as  to  its  administration,  have  been  made 
Blade  and  Morning  Times,  both  owned  by  the  Jacksonville  (Fla.)  Journal. 
by  Paul  Block,  and  the  News-Bee,  a  Utica  (N.  Y.)  Daily  Press,  and  Ven- 
Scripps-Howard  newspaper,  have  adop-  tura  ((^1.)  County  Star,  among  others, 
ted  the  newspaper  code  and  liberalized  At  a  series  of  meetings  conducted  by 
it  to  the  extent  that  all  editorial  depart-  the  Wisconsin  Press  Association  Aug. 
ment  workers,  except  executives,  and  25-26  at  (Chippewa  Falls,  Wausau, 
employes  in  other  departments  were  Oshkosh,  and  Madison,  publishers  of 
placed  on  a  40-hour  week.  weekly  newspapers  agreed  to  go  under 

Shortening  of  the  hours  already  has  the  NRA  code  with  some  changes  in 
resulted  in  the  employment  of  nine  more  the  provisions.  These  had  principally 
men  in  the  editorial  departments  of  the  to  do  with  longer  hours  of  labor,  and 
three  papers.  The  Blade  worked  out  a  not  forcing  newspapers  to  contribute 
plan  whereby  all  reporters  and  copy-  financially  to  other  than  their  own  reg- 
readers  will  work  five  eight-hour  days,  ular  organization.  They  asked  that 
with  one  day  a  week  off.  New  Blade  their  code  be  separate  from  that  gov- 
reporters  are  Lester  Heins,  promoted  erning  practices  of  the  daily  newspaper, 
from  copy  boy;  Ralph  Brady,  formerly  on  the  contention  that  conditions  in 
of  the  Times  and  News-Bfee,  and  George  their  phase  of  the  industry  are  different. 
Jenks,  formerly  of  the  Boeing  Green  Publishers  asked  that  no  restrictions  be 
(O.)  News.  C.  C.  Allen,  formerly  of  set  on  apprentices  other  than  those  al- 
the  Lima  (O.)  Star,  was  added  to  the  ready  in  effect,  and  demanded  that  the 
copy  desk  and  one  new  copy  boy  was  government  withdraw  from  competition 
added.  in  the  field  of  printing. 

The  News-Bee  re-employed  three  edi-  The  primary  object  of  the  meetings. 


EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  11-14 — Financial  Advertisers 
Assn.,  meeting,  Waldorf-Astoria, 
New  York. 

Sept.  12-15 — Newspaper  Associa¬ 
tion  Managers,  Inc.,  meeting,  Hotel 
Sherman,  Chicago. 

Sept.  19-20 — Interstate  Circulation 
Managers’  Assn.,  meeting.  Hotel 
Monterey,  Asbnry  Park,  N.  J. 

Sept.  22 — Board  of  Directors, 
Audit  Bureau  of  Circulations,  meet¬ 
ing,  New  York. 

Sept.  23 — Texas  Circulation  Man¬ 
agers’  Assn.,  20th  annual  convention. 
Buccaneer  Hotel,  Galveston. 

Sept.  26-29 — Advertising  Specialty 
National  Assn.,  meeting,  Stevens 
Hotel,  Chicago. 

Sept.  26-29 — Direct  Mail  Advertis¬ 
ing  Assn.,  meeting.  Hotel  Sherman, 
Chicago. 

Sept.  28  —  Southern  Circulation 
Managers’  Assn.,  meeting,  Pensacola, 
Fla. 


HEARST  NEWS  SERVICE! 
SIGN  BLANKET  CODE 


A.  P.  Making  Minor  AdjustaM^j 
Pending  Action  by  Directors  st 
Oct.  4  Meeting — U.  P.  Survey, 
ing  Pay  and  Hours 


as  set  forth  by  W.  H.  Conrad,  of  Med¬ 
ford,  past  president  of  the  Wisconsin 
Press  Associalicm,  was  to  enroll  nearly 
all  weekly  newspapers  in  the  state  as¬ 
sociation  so  that  the  state  group,  by 
representing  a  large  majority  of  the 
weeklies,  could  have  a  voice  in  the 
administering  of  the  code  after  its 
adoption.  Fear  was  expressed  that 
someone  lacking  knowledge  of  printer- 
publisher  interests  might  enforce  the 
code  to  the  disadvantage  of  country- 
editors. 

Speakers  who  discussed  various 
phases  of  the  code  with  the  editors  in 
these  four  cities  included  Mr.  Conrad, 
H.  J.  Sanderson,  of  Sturgeon  Bay, 
president  of  the  group;  George  Green, 
Waupun,  secretary-treasurer ;  A.  A. 
Washburn,  Clintonville,  vice-president ; 
John  Kuypers,  DePere,  past  president; 
Bruce  McCoy,  Madison,  business  man¬ 
ager;  Merlin  Hull,  Black  River  Falls; 
W.  A.  Lantz,  Luck;  A.  F.  Ender,  Rice 
Lake:  Gordon  Crump,  Cambridge. 

Officers  of  the  Wisconsin  Press  As¬ 
sociation,  which  is  affiliated  with  the 
National  Editorial  Association,  are  con¬ 
ducting  a  membership  campaign  to  in¬ 
crease  the  association’s  membership  roll, 
for  the  purpose  of  obtaining  a  voice  rn 
administering  the  code. 

Acceptance  of  the  newspaper  code  by 
the  Everett  (Wash.)  Daily  News  re¬ 
sulted  in  one  addition  to  the  reportorial 
staff.  Joe  Doolittle,  in  charge  of  the 
News’  Snohomish  bureau,  was  trans¬ 
ferred  to  the  Everett  office,  and  Jack 
Harnett  of  Snohomish  was  put  in  charge 
of  the  News’  bureau  at  that  point. 


In  line  with  the  general  policy  of  tf 
Hearst  newspapers,  the  Intematio# 
News  Service  and  Universal  Serv* 
this  week  signed  the  President’s  fit 
Employment  Agreement.  Hours  hj\ 
been  rearranged  necessitating  the  o 
ployment  of  a  few  additional  repono 
and  desk  men,  as  well  as  office  bm 
whose  wages  have  been  increased  to  tl 
code  requirements. 

The  Associated  Press  and  Unit 
Press  have  not  signed  any  code  as  « 
for  reasons  made  plain  to  Editoi 
Publisher  by  their  executive  head 
Kent  Cooper,  general  manager  of  tl 
A.  P.,  said: 

“The  board  of  directors  of  the  A 
.sociated  Press,  which,  under  the  b 
laws,  controls  the  policies  of  the  o 
ganization,  never  has  deputed  authori 
to  me  or  any  other  executive,  to  i 
in  the  matter  of  such  questions  as  t 
signing  of  the  NR.\  code.  Fortunatt 
there  will  be  a  regular  meeting  of  t 
board  of  directors  on  Oct.  4.  It  b 
not  been  practical  to  bring  the  mo 
bers  of  the  board  from  all  over  ti 
country  to  New  York  for  a  sped 
meeting. 

“Meanwhile,  under  the  authori 
vested  in  me  as  the  executive  head 
the  organization,  in  control  of  the  no 
service  and  personnel,  such  steps 
can  be  taken  under  the  Presides 
blanket  code,  or  other  approved  cod 
which  cover  working  conditions  sin 
lar  to  those  of  press  association  a 
ployment,  have  been  or  are  being  p 
into  effect.” 

“The  United  Press  is  making  a  ge 
eral  survey  of  its  operation  in  an  elfcn 
to  determine  just  what  we  can  do 
regard  to  a  code,”  said  Karl  A.  Bi^ 
president  of  the  United  Press,  Thui 
day,  Aug.  31. 

“The  primary  job  of  the  Uniti 
Press  is  the  collection  and  transmissb 
of  news.  None  of  the  major  transnii 
sion  codes  has  been  report^  as  yet  ai 
naturally  these  codes  will  have  a  di 
tinct  bearing  on  our  own.  In  tl 
meantime  we  are  brining  copy  bor 
messengers  and  others  in  our  large  o 
fices  such  as  New  York  up  to  tl 
minimum  scales  as  specified  in  tl 
A.N.P.A.  newspaper  code,  and  are  u 
ranging  the  shortening  of  certain  trick 
etc.,  in  sympathy  with  the  general  i 
tent  of  the  President’s  movement 
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LOTTERIES  BARRED 


BroadcMter*’  Code  Just  Submitted 
Prohibits  Advertising  Them  on  Air 

(By  telegraph  to  Editok  &  Publisher)^ 

Washinxton,  Aug.  31 — Broadcasting 
of  any  advertisement  of  or  information 
concerning  lotteries  or  similar  schemes 
is  prohibited  under  a  code  for  the  broad¬ 
casting  industry  filed  with  the  National 
Recovery  .Administration  by  the  Na¬ 
tional  Association  of  Broadcasters. 

The  code  also  carries  a  provision 
specifically  disclaiming  any  waiver  of 
constitutional  rights  under  the  code  and 
stating  that  nothing  in  the  code  shall  be 
construed  as  authorizing  or  consenting 
to  imposition  of  any  licensing  require¬ 
ment  on  broadcasters  other  than  those 
imoosed  by  the  radio  act  or  as  per¬ 
mitting  or  consenting  to  injunction  pro¬ 
ceedings  which  would  restrain  the 
operation  of  any  broadcaster  c«-  net¬ 
work. 

Broadcasters  are  required  to  publish 
and  file  with  the  National  Association 
schedules  of  advertising  rates  and  to 
adhere  to  those  rates. 

A  40-hour  week  is  provided,  but 
those  receiving  more  than  $35  per  week 
are  exempted,  as  are  certain  other 
classes.  A  minimum  wage  of  $20  per 
week  is  provided  for  broadcast  tech¬ 
nicians.  announcers  and  program  pro¬ 
duction  men,  except  in  stations  em¬ 
ploying  not  more  than  10  persons 
where  the  minimum  is  $15. 


recovery. 

“Our  operators,  being  under  unio 
contract,  have  suffered  no  pay  cut  dm 
ing  the  entire  depression. 

“The  press  association  industry  work 
24  hours  a  day  every  day  in  the  wed 
and  in  this  it  is  in  a  very  differw 
position  from  that  of  newspapers  »-itl 
relatively  fixed  hours  of  productH* 
Personally  I  have  never  yet  discovern 
what  hour  in  the  day  and  what  day  n 
the  week  the  effective  press  associatwr 
man  is  not  at  work.” 


will 


DAILY  INCREASES  STAFF 

.-Additions  to  the  editorial  staff  of 
Akron  (O. )  Beacon  Journal  j 
adoption  of  the  NRA  code  'P^*'** 
Harry  Harriman,  formerly  with  W 
Akron  Press  and  the  ColumbM  (U-/ 
Citizen ;  James  S.  Jackson,  for""? 
with  the  Hartford  (Conn.) 

Evan  Williams.  Jr.,  formerly  with 
Akron  Times-Press;  R.  J.  Widick 
Paul  Pfouts,  cameraman,  formerly  " 
the  Canton  (O.)  Daily  News. 


USED  HAND-SET  TYPE 

Unable  to  print  its  normal  pa^r,d« 


L^naoic  lo  prim  us  r-r-  • 

to  lack  of  electric  power,  the 
News  (Va.)  Times-Herald  Wed'iesto 


afternoon,  Aug.  23,  resorted  to 
hand-set  type  of  50  years  ago  to  P 
its  readers  a  terse  summary  ot 


lis  rcaaers  a  icisc 

damage  in  its  vicinity.  A  4-page 

-  .1  I _ _ I  a  Wide. 


aamage  in  ns  vuiiiuj.  ^ 

12  inches  long  and  8  inches  wide, 
printed  on  a  hand  operated  press. 
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Editor  &  Publisher  The  Fourth  Estate  for  September  2,  1933 

REBATING  FORBIDDEN  IN  AGENCY  CODE 

Docuinent  Drawn  By  John  Benson  and  Committee  of  Twelve — 40-Hour  ^Veek  Provided  and  Mini¬ 
mum  Wages  of  $14  and  $15 — Will  Be  Administered  By  Fair  Practice  Group 

By  ROBERT  S.  MANN 


Rebating  of  commissions  by  ad¬ 
vertising  agencies  to  clients  is  em¬ 
phatically  forbidden  in  the  proposed 
code  for  the  advertising  agency  busi¬ 
ness,  submitted  to  the  NR  A  for  ap¬ 
proval  and  released  this  week  to  ad¬ 
vertising  agencies. 

In  addition,  the  proposed  code  seeks 


The  code  is  designed  to  apply  to  all 
advertising  agencies  in  the  nation,  which 
have  been  estimated  at  as  many  as  two 
thousand.  This  number,  however,  in¬ 
cludes  maiiy  which  receive  recognition 
and  commissions  from  local  publishers 


Effective  Date  of  Code — This  Code 
shall  become  effective  on  the  first  Mon¬ 
day  following  date  approved  by  the 
President. 

This  Code  shall  remain  in  effect  until 
sixty  days  after  the  Industrial  Recovery 
.Act  expires  or  is  abrogated  by  prcK- 
lamation  of  the  President  or  by  joint 


AGENCY  CODE  BAN  ON  REBATING 

proposed  advertising  agency  code  forbids  as  unfair  practices; 

“For  any  agency  to  rebate  any  part  of  its  commission  to  an  adver* 
tiser,  or  for  any  agency  to  be  owned  or  operated  for  the  financial  benefit 
of  any  advertiser  or  group  of  advertisers  and/or  their  employes,  who  thus 
directly  or  indirectly  obtain  the  equivalent  of  a  rebate  and  circumvent  the 
conditions  of  agency  ‘recognition'  required  by  media  owners  and/or  their 
organized  bodies. 

“It  shall  be  considered  as  rebating  to  place  men  in  the  service  of  the 
advertiser  at  the  agency’s  expense  or  to  assume  all  or  part  of  the  salary 
of  any  employe  of  the  advertiser,  or  to  pay  any  fee  or  compensation  to 
anyone  connected  directly  or  indirectly  with  the  advertiser,  or  to  any  third 
party  for  obtaining  or  holding  an  account.  It  shall  also  be  considered 
as  rebating  to  agree  to  allow  cash  discounts  not  earned  by  prompt  payment 
on  cash  discount  dates. 

“The  practice  of  charging  16  2/3  per  cent  on  net  cost  of  total  advertis¬ 
ing  volume  shall  not  be  construed  as  rebating.” 


put  the  force  of  the  Recovery  Apt  James  W.  Young  of  Chi- 

^nd  the  copy  code  previously  ap-  cago,  in  his  recent  study  of  advertising 
proved  jointly  by  the  American  Asso- 
Mtion  of  Advertising  Agencies  and  the 
.\ssociation  of  National  Advertisers. 

Provision  is  made  for  establishment 
a  Committee  on  Planning  and  Fair 
Practice  to  administer  the  new  agency 
oxie  when  it  shall  have  been  approved, 

2nd  broad  powers  are  given  to  the 
conmittee  to  require  information  from 
advertising  agencies  when  necessary  to 
arry  out  the  provisions. 

section  on  wages  and  hours  of  em- 
plovment  provides  minimum  wages  of 
514  to  $15  a  week,  depending  on  the 
ue  of  the  city,  but  this  is  not  ex¬ 
pected  to  affect  many  employes.  Like- 
«ise  the  provision  for  maximum  hours 
probably  will  make  little  change  in 
genc)  practice,  unless  in  some  smaller 
ajendes.  This  clause  provides  that  em- 
pbyes  earning  $35  a  week  or  less  shpll 
not’  work  more  than  “an  average  of 
iorty  hours  per  week  in  any  one 
north.”  In  most  agencies,  working  five 
and  a  half  or  sometimes  five  days  a 
fctk,  regular  working  hours  would  not 
le  more  than  40  hours  a  week.  The 
provision  for  an  average  was  inserted 
rter  much  discussion  to  permit  meeting 
of  emergencies  when  overtime  work  is 
necessary  to  meet  closing  hours  of  pub- 
liations,  but  any  such  overtime,  under 
the  code,  would  have  to  be  made  up  by 
shorter  hours  some  other  week  within 
the  month. 

One  employment  provision  is  that 
*.ky  compensation  now  in  excess  of 
the  minimum  wage  shall  not  be  reduced 
leause  of  any  reduction  in  the  hours 
if  labor,  but  shall  be  maintained  or  in¬ 
creased  by  an  equitable  adjustment.” 

The  customary  provisions  for  collqc- 
me  bargaining  are  included,  but  these 
w  not  thought  likely  to  assume  im¬ 
portance. 

code  was  framed  after  long  ne- 
SotiatiOT  in  which  the  A.  A.  A.  A.  took 
a  leading  part.  John  Benson,  Four-A 
president,  tondled  much  of  the  detail, 
vorking  with  a  committee  representing 
cine  Four-A  member  agencies  and 
4ree  non-member  agencies.  The  repre¬ 
sentatives  of  Four-A  agencies  were: 

William  H.  Johns,  Batten,  Barton, 

&  Osborn,  Inc.,  New  York.  of  the  interests  of  the  public,  employes 
n.  T.  Ewald,  Campbell-Ewald  Com-  and  employers. 

W.' Definition  of  Terms  Used  Herein —  r>.^ a-* 

W.  C.  DArcy,  D’.Arcy  Advertising  The  following  definition  of  terms  used  Industrial  Recovery  Act:  .  ,  .  ^ 

Comply,  St.  Louis.  in  this  Code  shall  indicate  their  true  Employes  shall  have  the  right  to 

A.  G.  Van  Utt,  Erwin,  Wasev  &  and  intended  meaning:  organize  and  bargain c()llectively  through 

Cwpany,  Inc.,  New  York.  The  word  “Code”  shall  mean  this  of  their  own  choosing. 

Charles  Daniel  Frey,  Charles  Daniel  Code  submitted  under  the  National  In-  ^ 

Company,  Chicago.  dustrial  Recovery  Act,  and  all  amend- 

n.  K.  McCann,  McCann-Erickson,  ments  thereto. 

c'  on  The  word  “President”  shall  mean  the 

r.  B  Ryan,  Ruthrauff  &  Ryan,  Inc.,  President  of  the  United  States 


agencies,  reported  that  810  agencies  had 
recognition  from  one  or  more  of  the 
five  leading  associations  of  publishers, 
and  that  these  served  16,573  advertisers. 
The  latest  list  of  Four-A  members 
shows  104  voting  members,  with  a  total 
of  178  offices. 

How  the  local  agencies  will  receive 
the  code  is  a  question.  The  more  influ¬ 
ential  ones  undoubtedly  will  join  with 
the  larger  agencies  in  enforcing  the 
terms  of  the  code,  but  many  of  the 
others  have  been  used  to  acting  without 
outside  restraint  in  regard  to  commis¬ 
sions  and  other  matters  covered  by  the 
code. 

Text  of  the  proposed  code  follows : 

CODE  OF  FAIR  COMPETITION  FOR 
THE  ADVERTISING  AGENCY 
BUSINESS 

Introduction— The  following  Code  is 
respectfully  submitted  for  sanction  by 
the  National  Recovery  Administration 
in  a  sincere  effort  to  lend  full  sup¬ 
port  to  Title  I  of  the  National  In¬ 
dustrial  Recovery  Act  during  the  period 
of  this  emergency  by 

(a)  Reducing  and  relieving  unem¬ 
ployment  in  the  advertising  agency  busi¬ 
ness. 

(b)  Improving  the  standards  of  labor. 

(c)  Eliminating  practices  destructive 


resolution  of  Congress,  as  provided  by¬ 
law. 

.Any  notice,  demand  or  request  re¬ 
quired  or  permitted  to  be  given  or  to 
be  made  upon  any  advertising  agency 
shall  be  sufficiently  given  if  mailed, 
postage  prepaid,  to  such  agency  at  its 
address  on  file  at  Headquarters  of  the 
American  Association  of  Advertising 
Agencies  in  New  York. 

Wages  and  Hours  of  Employment — 
The  minimum  wage  paid  to  any  em¬ 
pire  of  advertising  agencies  shall  be 
$15  per  week  in  cities  of  500,000  and 
over,  $14.50  in  cities  of  250,000  and 
over  and  less  than  500,000,  $14  in  cities 
of  less  than  250,000. 

Messengers  and  learners,  however, 
may  be  paid  not  less  than  75%  of  the 
minimum  wage  for  a  period  not  to 
exceed  the  first  six  months  of  their 
employment. 

The  maximum  employment  of  all  em¬ 
ployes  earning  at  the  rate  of  $35  a 
week  or  under  shall  be  an  average  of 
forty  hours  per  week  in  any  one  month. 

No  person  under  sixteen  years  of 
age  shall  be  retained  or  employed.  Any 
compensation  now  Sn  excess  of  the 
minimum  wage  shall  not  be  reduced 
because  of  any  reduction  in  the  hours 
of  labor,  but  shall  be  maintained  or 
increased  by  an  equitable  adjustment. 

All  advertising  agencies  shall  com¬ 
ply  with  the  following  requirements  of 
Section  7  (a)  of  Title  I  of  the  National 


J*tw  York. 

L  W.  Baillie,  J.  Walter  Thompson 
'■wipany,  New  York. 

J.  LaRoche,  Young  &  Rubi- 
Inc.,  New  York. 

ff^esentatives  of  non-members  were ; 
Adw  Kessler,  Jr.,  N.  W.  Ayer  & 
^  Ik..  Philadelphia. 

York.”'  &  Btowles,  New 

Paul  Cornell  Co.,  Inc.. 

rnm  (now  the  Geyer-Cornell 

'.onipany.) 

it  is  pointed  out,  is 

FjirD  \°®niittee  on  Planning  and 

Ijit  provided  in  the  code.  The 

.L,.,  is  to  consist  of  twelve 

dtnt  Four-A  presi- 

wiiL-  representatives 

vote  to  be  appointed  by  the 

of  the  United  States. 


The  word  “Committee”  shall  mean 
the  Committee  on  Planning  and  Fair 
Practice  provided  for  hereinafter. 

The  term  “agency  commission”  means 
the  standard  commission  allowed  to  ad¬ 
vertising  agencies  by  publishers  and 
other  media  owners,  to  be  deducted 
from  invoices  for  space  and  time  billed 
at  gross  rates,  ordered  by  the  agency, 
for  account  of  a  client. 

Participating — All  advertising 
agencies  shall  be  included  within  the 
provisions  of  this  Code. 

An  advertising  agency,  under  this 
Code,  is  any  organization,  individual, 
corporation  or  partnership,  engaged  in 


restraint  or  coercion  of  employers  of 
labor,  or  their  agents,  in  the  designa¬ 
tion  of  such  representatives  or  in  self¬ 
organization  or  in  other  concerted  ac¬ 
tivities  for  the  purpose  of  collective 
bargaining  or  other  mutual  aid  or  pro¬ 
tection  : 

b.  No  employe  and  no  one  seeking 
employment  shall  be  required  as  a  con¬ 
dition  of  employment  to  join  any  com¬ 
pany  union  or  to  refrain  from  joining, 
organizing  or  assisting  a  labor  organi¬ 
zation  of  his  own  choosing: 

c.  That  employers  shall  comply  with 
the  maximum  hours  or  labor,  minimum 
rates  of  pay,  and  other  conditions  of 
employment,  approved  or  prescribed  by 
the  President. 

Agency  Compensation — Regardless  of 
any  increase  in  labor  cost  which  this 
Code  may  impose  on  agencies,  no  in- 


the  business  of  preparing  and  placing  crease  in  the  present  basic  agency  corn- 
advertising  for  its  clients,  acting  only  mission  will  be  sought  during  the  period 
in  such  capacity,  and  receiving  commis-  of  this  emergency, 
sions  from  advertising  media  owners  or  Unfair  Trade  Praetices— For  the 
their  representatives.  purpose  of  this  Code,  the  following 


acts  shall  constitute  unfair  practices : 

a.  Preparing  or  handling  any  adver¬ 
tising  of  an  untruthful,  misleading,  or 
indecent  character,  as  specified  by  the 
following  Copy  Code  formulated  and 
approved  by  the  American  Association 
of  Advertising  Agencies  in  conjunction 
with  the  Association  of  National  .Ad¬ 
vertisers  : 

(1)  False  statements  or  misleading 
exaggerations. 

(2)  Indirect  misrepresentation  of  a 
product,  or  service,  through  distor¬ 
tion  of  details,  either  editorially  or  pic- 
torially. 

(3)  Statements  or  suggestions  of¬ 
fensive  to  public  decency. 

(4)  Statements  which  tend  to  un¬ 
dermine  an  industry  by  attributing  to 
its  products,  generally,  faults  and 
weaknesses  true  only  of  a  few. 

(5)  Price  claims  that  are  mislead- 
ing. 

(6)  Pseudo-scientific  advertising, 
.  including  claims  insufficiently  sup¬ 
ported  by  accepted  authority,  or  that 
distort  the  true  meaning  or  applica¬ 
tion  of  a  statement  made  by  profes¬ 
sional  or  scientific  authority. 

(7)  Testimonials  which  do  not  re¬ 
flect  the  real  choice  of  a  competent 
witness. 

b.  Taking  from  any  third  party  a 
profit,  discount  or  commission  other 
than  the  regular  agency  commission  al¬ 
lowed  by  publishers,  unless  known  to  the 
client  and  agreed  to  by  him. 

c.  For  any  agency  to  rebate  any  part 
of  its  commission  to  an  advertiser,  or 
for  any  agency  to  be  owned  or  operated 
for  the  financial  benefit  of  any  adver¬ 
tiser  or  group  of  advertisers  and/or 
their  employes,  who  thus  directly  or 
indirectly  obtain  the  equivalent  of  a  re¬ 
bate  and  circumvent  the  conditions  of 
agency  “recognition”  required  b  y 
media  owners  and/or  their  organized 
bodies. 

It  shall  be  considered  as  rebating  to 
place  men  in  the  service  of  the  adver¬ 
tiser  at  the  agency’s  expense  or  to  as¬ 
sume  all  or  part  of  the  salary  of  any 
employe  of  the  advertiser,  or  to  pay  any 
fee  or  compensation  to  any  one  con¬ 
nected  directly  .or  indirectly  with  the 
advertiser,  or  to  any  third  party  for 
obtaining  or  holding  an  account.  It 
shall  also  be  considered  as  rebating  to 
agree  to  allow  cash  discounts  not  earned 
by  prompt  payment  on  cash  discount 
dates. 

The  practice  of  charging  16-2/3%  on 
net  cost  of  total  advertising  volume 
shall  not  be  constru^  as  rebating. 

Such  unfair  practices  and  all  other 
practices  which  shall  be  declared  to 
be  unfair  under  this  Code,  or  by  any 
amendment  to  the  Code,  shall  be  deemed 
to  be  unfair  methods  of  competition 
in  commerce  within  the  meaning  of  the 
Federal  Trade  Commission  Act  as 
amended,  and  the  use  or  employing  of 
any  of  them  shall  be  deemed  a  viola¬ 
tion  of  this  Code,  and  any  member  of 
the  industry  who  shall  directly  or  in¬ 
directly,  through  any  officer  or  repre¬ 
sentative,  knowingly  use  or  employ  any 
of  such  unfair  practices,  shall  ^  guilty 
of  a  violation  of  the  Code. 

Administration — (a)  To  effectuate  fur¬ 
ther  the  policies  of  the  Act,  a  Committee 
on  Planning  and  Fair  Practice  is  hereby 
designated  to  cooperate  with  the  Ad¬ 
ministrator  in  administering,  supervis¬ 
ing  and  promoting  the  provisions  of 
this  Code.  This  Committee  shall  con¬ 
sist  of:  (1)  Twelve  representatives 
elect^  by  the  advertising  agencies  sub¬ 
scribing  to  this  Code  and/or  contribut¬ 
ing  to  the  cost  of  its  administration, 
such  representatives  to  be  elected  by  a 
method  approved  by  the  Administrator; 
(2)  the  President  of  the  American  As¬ 
sociation  of  Advertising  Agencies;  (3) 
a  representative  or  representatives,  not 
to  exceed  three,  without  vote  appointed 
by  the  President  of  the  United  States. 
(bJ  Said  Committee  shall  cooperate 
{Continued  on  page  37) 
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DRY  MAT  MANUFACTURERS  ADOPT 
CODE,-  BAR  UNFAIR  PRACTICES 


Sale  of  Goods  Below  Cost  And  Price  Discrimination  Prohibited — 
Uniform  Accounting  System  Planned — ^Townsend 
President  of  Group 


Definitions  of  fair  and  unfair 
practices  have  been  incorporated  in 
the  code  adopted  last  week  by  the 
American  Dry  Mat  Manufacturers  As¬ 
sociation  and  hied  in  Washington. 
Labor  provisions  comply  with  those  of 
the  blanket  code,  except  that  reserva¬ 
tion  is  made  that  employes  may  be 
selected,  retained  or  advanced  on  a  basis 
of  individual  merit  without  r^ard  to 
their  affiliation  or  non-affiliation  with 
any  labor  organization.  Minimum  wages 
of  47  cents  an  hour  are  hxed  for  male 
factory  labor  directly  bearing  on  the 
quality  of  the  product ;  40  cents  an  hour 
for  factory  labor  not  bearing  on  the 
quality  of  the  product;  and  32  cents  an 
hour  for  female  employes  in  both  classes. 
Minimum  compensation  for  other  em¬ 
ployes,  excepting  outside  salesmen, 
ranges  from  $15  to  $12  weekly  accord¬ 
ing  to  population  of  the  manufacturer’s 
location. 

Hours  are  set  at  a  maximum  of  8  in 
one  day  and  40  per  week,  except  on  main¬ 
tenance,  in  emergencies,  or  for  protec¬ 
tion  of  property.  Office  employes  may 
not  work  an  average  of  more  than  40 
hours  weekly,  hgured  over  six-month 
periods. 

Executives  and  others  receiving  more 
than  $35  a  week  are  not  covered  by  the 
labor  and  hour  provisions. 

The  following  trade  practices  are  de¬ 
clared  methods  of  unfair  competition, 
and  are  prohibited: 

1.  Sale  of  goods  below  cost — the  cost 
to  be  determined  under  a  uniform  cost 
accounting  system  to  be  adopted  by  the 
board  of  governors  of  the  association. 

2.  Discrimination  in  price — the  same 
grade  of  mat  shall  not  be  sold  or  offered 
for  sale  at  different  prices  except  un¬ 
der  the  uniform  contract  to  be  prescribed 
by  the  board  of  governors. 

3.  Secret  rebates. 

4.  Commercial  bribery. 

5.  False  disparagement  of  competitors. 
6.  Knowingly  inducing  breach  of  con¬ 
tract. 

7.  Enticement  of  competitors’  em¬ 
ployes. 

8.  Contracts  which  do  not  conform 
with  the  uniform  contract  to  be  pre¬ 
scribed  by  the  board  of  governors,  ex¬ 
cepting  as  the  code  specifically  pro¬ 
vides. 

9.  Special  sales  at  reduced  prices,  or 
other  special  inducements  which  are  not 
specifically  provided  for  in  the  uniform 
contract. 

10.  Mismarking,  misbranding,  or  mis¬ 
representation  of  goods. 

11.  Changing  terms  of  uniform  con¬ 
tract  as  prescribed  by  the  board  of  gov- 


12.  Dumping  of  surplus  products — 
surplus  stock  may  be  sold  for  syndicate 
or  job-work  purposes,  provided  it  is 
stamped  “for  syndicate  purposes  only” 
and  that  it  is  sold  at  the  published 
prices  for  mats  sold  for  syndicate  or 
job-work  purposes,  or  under  the  uni¬ 
form  contract  prescribed  by  the  board 
of  governors.  No  person  shall  know¬ 
ingly  sell  syndicate  mats  to  newspapers 
for  use  in  the  direct  production  of  such 
newspapers. 

13.  Making  false  reports  to  the  board 
of  governors. 

14.  Guaranteeing  to  sell  below  a  com¬ 
petitor’s  price. 

The  board  of  governors  is  empowered 
to  determine  and  define  what  acts  con¬ 
stitute  a  violation  under  these  require¬ 
ments. 

The  following  trade  practices  are  de¬ 
clared  fair  and  equitable  and  are  ap¬ 
proved  by  the  association: 

1.  Open  publication  of  full  and  com¬ 
plete  price  lists  other  than  contract 
prices.  These  prices  are  to  be  circu¬ 
lated  by  the  seller  to  the  industry,  his 
competitors,  purchasers,  and/or  other 
agencies  entitled  to  the  information, 
and  are  to  be  adhered  to  until  published 
notices  of  a  change  in  twice  is  similarly 
circulated. 

2.  Adherence  to  uniform  contracts. 


the  form  of  which  shall  be  prescribed 
by  the  board  of  governors. 

3.  All  quotations  and  sales  shall  be 
made  on  an  f.  o.  b.  mill  basis.  This 
precludes  equalization  of  freight.  This 
provision  does  not  apply  to  present  cus¬ 
tomers  who  are  not  now  billed  f.  o.  b. 
mill,  but  such  practices  are  to  be  elim¬ 
inated  before  June  1,  1934.  All  quota¬ 
tions  and  sales  to  new  customers  after 
the  code  becomes  effective  must  be 
f.  o.  b.  mill. 

4.  All  quotations  other  than  contract 
prices  shall  be  made  indiscriminately  ac¬ 
cording  to  published  price  lists. 

5.  On  and  after  Jan.  1,  1934,  terms 
of  sale  shall  be  30  days  net.  No  cash 
discount  or  other  discounts  shall  be 
allowed. 

6.  Contracts  may  be  made  for  so- 
called  syndicate  mats  in  amounts  of  not 
less  than  50,000  and/or  so-called  news¬ 
paper  mats  in  amounts  of  not  less  than 
100,000,  provided  such  quantities  are 
to  be  delivered  over  a  period  of  not 
more  than  12  months  from  the  date  of 
contract,  and  that  such  contracts  are 
with  individual  newspapers,  syndicates, 
or  commercial  shops  and/or  chains  of 
such  which  have  central  purchasing 
offices  and/or  agents,  which  central 
purchasing  officers  and/or  agents  as¬ 
sume  full  financial  responsibility  for 
purchases. 

7.  Prices  as  published  must  be  main¬ 
tained  and  no  member  is  to  give  or  allow 
rebates,  refunds,  or  concessions  of  any 
nature,  specifically  including  discounts 
or  commissions,  to  agencies  wholly  or 
partially  owned  or  controlled  by  con¬ 
sumers. 

8.  Members  of  the  industry  shall  not 
knowingly  supply  or  sell  to  distributors, 
agents,  brokers,  or  other  agencies  which 
do  not  observe  the  provisions  of  this 
code. 

The  board  of  governors  is  empow¬ 
ered  to  investigate  all  complaints  of 
violation,  but  is  not  given  access  to  the 
books  or  records  of  any  member.  Com¬ 
plaining  members  not  satisfied  with  the 
board’s  decision  on  a  complaint  may 
hire  at  his  own  expense  a  firm  of  dis¬ 
interested  certified  public  accountants 
designated  by  the  governors  to  examine 
the  books  of  the  firm  complained 
against,  under  stringent  rules  to  pre¬ 
serve  business  privacy.  If  a  violation 
is  proved  by  such  examination,  the 
member  at  fault  is  to  bear  the  cost  of 
the  audit. 

The  governors  also  will  have  the 
power  to  propose  additions  or  amend¬ 
ments,  which,  when  approved  by  the 
President  of  the  United  States,  become 
part  of  the  code.  The  board’s  functions 
include  investigation  of  the  substantial 
importation  of  mats  into  the  United 
States,  or  their  increasing  ratio  to  do¬ 
mestic  production  on  such  terms  or 
conditions  as  to  endanger  the  mainten¬ 
ance  of  the  code  and  to  lay  such  infor¬ 
mation  before  the  NRA. 

Officers  of  the  association  have  been 
elected  as  follows: 

President,  Jackson  Townsend,  Wood 
Fiona:  Corporation;  first  vice-president, 
A.  W.  Schorger,  Burgess  Cellulose 
Co. ;  second  vice-president,  H.  B.  Tilton, 
Morley  Button  Mfg.  Co.;  recording 
secretary  and  treasurer,  A.  B.  Bradie, 
Certified  Dry  Mat  Corporation. 


FILM  ADS  OUTLAWE 
UNDER  MOVIE  CODE 


RICHMOND  DAILY  ADDS  SIX 

The  Richmond  (Va.J  Timcs-Dispatch 
has  added  the  following  editorial  em- 

ployes  under  the  provisions  of  the  Fact  of  Compensation  Mu.t  Be  F* 

NRA:  George  Netherwood,  Macon  _ PwUiuu _ •  r'.j  « 

Reed,  Jr.,  Linton  Davis,  formerly  with  -  .  . 

the  New  York  Herald  Tributie,  and 
Thomas  Daffron,  to  the  copy  desk;  John 
Daffron,  reporter  and  Cabell  Phillips 
to  the  city  staff. 
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Disclosed — Exhibitors*  Code  Ban 
“Meretricious”  Nudity 
and  Profanity 


‘KINGFISH’  FORGOT  BID 
FOR  VETERANS’  MEET 


By  George  H.  Manning 
iWashinaton  Corretpondtnt, 
EoiToa  k  Fususau) 

Washington,  Aug.  30— Outlawing# 
advertising  films  unless  a  “full  and  ia; 
disclosure”  of  their  nature  is  made  aa 
Long  So  Busy  Abusing  Press  and  a  general  cleaning  up  of  movie  adver- 

Ousting  Camera  Men,  He  Over-  tising  by  local  whibitgrs  are  feature 

■  ■  j  as  •  D  of  codes  presented  to  the  National  Rs 

Looked  Mam  Reason  for  covery  Administration  by  the  motia 

Milwaukee  Visit  picture  industry. 

One  code  was  presented  for  the  mo. 
tion  picture  industry  as  a  whole  and 


Senator  Huey  P.  Long,  bearing  the 
scars  of  a  mysterious  encounter  in  the  sgpaj-atg  code  for  the  exhibition  divisioi 
washroom  of  a  Long  Island  dub,  moved  former  which  carries  the  nar. 

into  and  out  of  Milwaukee  this  week  to  commercial  advertisine  nic. 

the  music  of  his  own  voice  iii  continuous  ^ures  in  the  following  language' 
attacks  upon  newspapers  and  newspaper  producer  shall  license  ior’distri- 

men.  Curiously,  the  Kmgfish  omitted  bution  or  public  exhibition  any  motk® 
from  his  address  before  the  conventiOT  picture  in  which  there  is  contained  am 
of  the  Veterans  of  Foreign  Wars  the  commercial  advertising  for  which  cam 
invitation  to  hold  their  next  meeUng  in  pensation  was  knowingly  receiv^  un- 
New  Orleans — the  main  reason  for  his  less  a  full  and  fair  disclosure  of  such  fan 
attendance  at  the  national  encampment,  made.” 

His  stay  in  the  city  was  a  continual  bat-  jhe  exhibitors’  code  carries  a  serie 
tie  with  the  press,  including  some  long-  ^f  rules  governing  advertising  which, 
distance  vituperation  of  the  New  York  among  other  things,  forbid  use  d 
Sun  reporter  who  telephoned  him  on  ■ 
the  washroom 


Monday  concerning 
melee.  The  Sun  broke  the  story  first. 

Before  the  veterans.  Long  opened  his 
speech  of  90  minutes  with  an  inelegantly 
phrased  attack  on  the  owners  of  Mil¬ 
waukee  newspapers  and  their  represent¬ 
atives  at  the  press  table,  and  when  pho¬ 
tographers  attempted  to  take  his  picture 
while  speaking,  he  had  them  ejected 
from  the  hall. 

“We’ve  had  an  exodus  of  polecats 
from  Louisiana,”  said  the  Kingfish.  “But 
when  I  picked  up  your  Milwaukee  news¬ 
papers,  I  knew  where  all  the  polecats 
had  gone.  I  understand  you  had  a  test 
here  between  a  Fiji  Islander,  a  China¬ 
man,  and  a  Milwaukee  newspaper  owner 
to  see  which  could  stay  in  a  room  the 
longest  with  a  polecat.  The  Fiji  Islander 
stayed  15  minutes.  'The  Chinaman 
stayed  15  minutes  and  then  he  had  to 
come  out.  Then  the  newspaper  owner 
went  in  the  room  and  in  five  minutes 
the  polecat  came  out.” 

Milwaukee  newspapers  reported  his 
address  at  len^h  and  also  gave  detailed 
reports  of  an  interview  in  the  Senator’s 
hotel  room.  He  talked  his  own  brand 
of  economics.  His  fistic  record  was  re¬ 
ported  in  New  Orleans  dispatches,  indi¬ 
cating  that  opponents  had  come  out  best 
in  all  his  eight  encounters. 

A  Milwaukee  reporter  was  requested 
by  John  D.  Klorer,  editor  of  the  Ameri¬ 
can  Progress,  Long’s  New  Orleans  pa¬ 
per,  for  a  2,000-wprd  report  of  the 
speech  to  the  veterans,  with  “an  abun¬ 
dance  of  direct  quotes”  and  a  description 
of  his  reception,  .-^n  hour  before  filing 


“nudity  with  meretricious  purpose”  and 
declare  that  “profanity  shall  be  avoided." 
This  code  also  forbids  disclosure  oi 
box  office  receipts  for  publication  by 
exhibitors  or  distributors,  except  neces¬ 
sary  reports  to  stockholders,  credit  and 
governmental  agencies  and  other  like 
bodies. 

The  exhibitors’  advertising  code  is  as 
follows : 

No  exhibitor  shall  in  advertising  mo¬ 
tion  pictures  violate  the  following  rules 
of  decency  and  good  taste: 

Nudity  with  meretricious  purpose 
shall  not  be  used. 

Profanity  shall  be  avoided. 

No  false  or  misleading  statements 
shall  be  used  directly  or  implied  by 
type  arrangements  or  by  distorted  quo¬ 
tations. 

No  text  or  illustration  shall  ridicule 
or  tend  to  ridicule,  any  religion  or  re 
ligious  faith;  no  illustration  of  a  char 
acter  in  clerical  garb  shall  be  shown  in 
any  but  a  respectful  manner. 

The  history,  institutions  and  nation¬ 
alities  of  all  countries  shall  be  rep^^ 
sented  with  fairness. 

Pictorial  and  copy  treatment  of  offi 
cers  of  the  law  shall  not  be  of  such  a 
nature  as  to  undermine  their  authority. 

Good  taste  shall  be  the  standard  and 
the  rule  for  all  advertising  and  exploi¬ 
tation  of  motion  pictures. 

The  use  by  an  exhibitor  of  advertis¬ 
ing  matter  violative  of  the  foregoing 
rules  obtained  from  a  distributor  shall 
constitute  a  violation  of  this  article  by 
such  distriliutor. 

The  question  whether  any  advertis- 


time,  the  Milwaukee  man  received  this  ing  matter  violates  these  rules  shall  be  I 
w  ire :  determined  by  the  National  _ 

“Senator  Long  dissatisfied  with  your  Board,  or  by  other  duly  constituted  in-  ■ 


report  of  convention, 
anything.” 


Do  not  wire  me  dustrv  authority. 


PRESS  AGENTS  UNDER  CODE 


TYPOGRAPHERS  WRITE  CODE 
Fixed 


Provide  40-Hour  Week,  No 
Wage  for  Compoeitore 

(.Special  to  Editor  &  Pubusbii) 
Washington,  Aug.  31— A  code  « 
fair  competition  for  the  advertisffls 
typographers  of  the  United  States 
which  would  include  newspaper  pnnt' 


WEBSTER  IN  EAST 

Harry  S.  Webster,  business  manager, 
San  Bernardino  (Cal.)  Sun-Telegram, 
member  of  the  executive  committee  and 
chairman  of  the  code  committee  of  Cali¬ 
fornia  Newspaper  Publishers’  Associa¬ 
tion.  left  last  week  for  a  month’s  stay 
in  Washington,  D.  C.,  and  other  East¬ 
ern  cities.  He  plans  to  meet  his  son 
Gordon,  who  is  returning  from  Europe, 
in  New  York  Sept.  7.  If  the  C.  N.  P. 
A.  membership  adopts  the  proposed 
code  before  his  departure  for  home,  he 
will  present  it  personally  to  General 
Hugh  S.  Johnson. 


ried  nature  of  the  work  of  theatrical 
press  representatives  “it  is  not  practical 
to  fix  a  maximum  number  of  hours  per 
week.” 


hour. 

The 


;  country  is  divided  into 
zones  for  administration  purpose  ana  ^ 
long  list  of  trade  practice  rules 
carried. 


Theatrical  Writers  Get  $50  Minimum 
Wage,  One  Week’s  Notice 

(Special  to  Editor  &  Publisher) 

Washingto.v,  Aug.  28— The  the¬ 
atrical  press  agent  has  scored  another 

triumph  by  having  himself  included  in  _ _ 

the  code  approved  by  President  Roose-  ing  plants,  has  been  filed  with  the 
velt  for  the  “Legitimate  Full  Length  tional  Recovery  .Admini-stration  by  tlx 
Dramatic  and  Musical  Theatrical  In-  Advertising  Typographers  of  .^menttl 
dustry.”  The  code  provides  a  40-hour  wort 

A  minimum  wage  of  $50  a  week  is  week  for  all  employes,  but 
provided  for  press  representatives  sta-  minimum  wage  only  for  non-mech^> 
tioned  in  any  particular  locality  and  $75  employes,  this  being  $15  l»r  week.  • 
a  week  for  traveling  press  agents.  Em-  mention  is  made  of  a  minimum 
ployers  agreed  to  give  one  week’s  notice  for  mechanical  workers,  but  in  an 
before  firing  their  ballyhoo  men  and  not  planatory  statement 
to  employ  a  press  agent  for  less  than  code  the  prevailing  wage  for  , 
one  week.  is  said  to  range  from  $1.04  to  l® 

The  code  recited  that  due  to  the  va- 


g  .g-s  s-3  s-a  s  g.3  is  g  g'-s  .s  g.s  s'.g  B-g 
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retail  codes  outlaw  false  COPY; 

DISSENSION  MARKS  HEARING 

5traus  of  Macy’s  Loses  Battle  to  Eliminate  What  He  Calls 
“Lynch-Law”  Clauses — Druggists’  Code  Also  Contains 
Fair  Advertising  Provisions 


into  f^ 
lose  and  * 
rules  B 


(Snecial  to  Editor  &  Publisher) 

Washington,  Aug.  29— Elimi¬ 
nation  of  false  and  misleading 
advertising  by  retailers  of  all  types  and 
outlawing  of  advertisements  which  pro¬ 
claim  a  policy  of  underselling  competi¬ 
tors  are  among  the  major  features  of 
the  retail  codes  of  fair  competition  now 
before  the  National  Recovery  Adminis¬ 
tration  for  final  approval. 

One  of  the  highlights  of  the  retail 
code  hearings  held  here  last  week  was 
the  losing  battle  fought  by  Percy  S. 
Straus,  president  of  R.  H.  Macy  &  Co., 
Inc.,  of  New  York,  for  elimination  of 
what  he  called  the  “price-fixing,  adver¬ 
tising  censorship  and  ‘lynch-law’  ” 
clauses  in  the  general  retail  code.  The 
same  clauses  are  in  the  code  proposed 
by  the  retail  druggists. 

Mr.  Straus  was  opposed  by  Benjamin 
H.  Namm.  president  of  the  Namm 
Store,  Brooklyn,  who  also  represented 
Gimbel’s,  W'anamaker's,  Saks’,  Frank¬ 
lin  Simon,  .Arnold  Constable,  and  other 
leading  New  York  department  stores. 

The  advertising  provisions  in  the  gen¬ 
eral  retail  code  were  changed  somewhat 
in  a  revised  code  submitted  at  the  hear¬ 
ing,  but  Mr.  Straus  said  the  changes 
did  little,  if  anything,  toward  improv¬ 
ing  the  situation.  As  carried  in  the 
revised  code  the  advertising  provisions 
were  as  follows : 

"Xo  member  of  the  retail  trade  shall 
use  advertising  (whether  printed,  radio, 
display  or  of  any  other  nature)  which  is 
inaccurate  and/or  in  any  way  misrepre¬ 
sents  merchandise  (including  its  use, 
trade-mark,  grade,  quality,  quantity, 
substance,  character,  nature,  origin,  size, 
material  content  or  preparation),  or 
credit  terms,  values,  policies,  or  ser¬ 
vices;  nor  shall  any  member  of  the 
tnde  use  advertising  or  selling  methods 
which  tend  to  deceive  or  mislead  the 
consumer,  including  ‘bait’  offers  of  mer¬ 
chandise. 

The  term  ‘bait  offer  of  merchan¬ 
dise’  as  used  herein  means  the  practice 
whereby  a  member  of  the  trade  through 
ui  appeal  by  price,  brand,  description  or 
other  means,  attracts  prospective  cus¬ 
tomers  into  his  store  and  then  through 
inadequate  or  disparaging  sales  presen¬ 
tation  or  through  the  quantity  available, 
or  through  other  means  places  obstacles 
h  the  way  of  the  purchase  of  the  ad¬ 
vertised  merchandise  and  forces  upon 
the  prospective  customer’s  attention 
tther  merchandise  upon  which  a  greater 
profit  is  to  be  realized. 

“No  member  of  the  retail  trade  shall 
N  advertising  which  refers  directly  or 
tty  implication  to  any  competitors  or 
dteir  merchandise,  prices,  v'alues,  credit 
•wns,  policies  or  services. 

“No  meinber  of  the  retail  trade  shall 
®e  advertising  which  lays  claim  to  or 
®pbfs  a  policy  or  continuing  practice 
tmderselling  competitors.’’ 

.  ^  retail  drug  code  carried  substan- 
’“Ily  the  same  provisions,  as  well  as 
prohibiting  advertising  which  offers 
to  fill  prescriptions  at  a  uniform  price 
ftespective  of  the  cost  of  ingredients 
*  quantity  prescribed. 

Asserting  that  the  code  “ignores  the 
^  or  falsity  of  advertising,’’  Mr. 
^raus  urg^  elimination  of  the  adver- 
provisions. 

Stores  all  have  policies,  some  high- 
^e  medium-cost,  some  low-cost,’’ 
to’^Mr.  Straus,  “yet  under  the  pro- 
rode  the  low-cost  store  would  be 
^wden  to  describe  its  consumer-sav- 
^5  m  advertising.  This  would  destroy 
^niost  valuable  property  right  of 
^■will  belonging  to  a  merchant,  re- 
•  "'^Foni  years  of  honest  advertis- 
tested  and  approved  by  a  keen 
JJJ'BlhKent  buying  public  well  able 
Its  comparisons. 

t  the  business  of  a  store  is  oper- 
w  Macy’s,  on  a  basic  policy 
In  competitor, 

Pohibit  even  a  public  statement  of 


the  claim  would  outrage  the  funda¬ 
mentals  of  free  expression.  The  infer¬ 
ence  is  irresistible  that  the  framers  of 
these  restrictions  are  not  so  much  con¬ 
cerned  that  the  public  will  be  misled 
try  advertisement  of  policies  and  com¬ 
parative  prices  as  they  are  desirous  of 
stifling  competition  of  stores  operating 
on  an  economic  basis  which  generally 
permits  underselling  of  competitors 
operating  on  a  most  costly  basis.’’ 

Mr.  Straus  also  opposed  the  provi¬ 
sions  of  the  code  which  prohibited  any 
retailer  from  selling  goods  at  a  price 
less  than  net  invoice  cost  or  current 
market  delivered  cost,  whichever  is 
lower,  plus  10  per  cent.  He  contended 
this  was  price  fixing  and  would  permit 
“stores  A,  B  and  C  to  force  store  D 
to  sell  at  their  agreed  price,  no  matter 
whether  D  can  save  the  public  money.’’ 

He  referred  to  the  plan  to  set  up  local 
administrative  boards  in  local  trade 
areas  as  “lynch-law,”  declaring  con¬ 
sumers  would  be  at  the  mercy  of  local 
merchants  from  high-cost  stores  who 
will  sit  in  judgment  on  their  competi¬ 
tors  whose  low  costs  save  the  public 
money.  He  urged  substitution  of  boards 
representing  consumers  and  labor,  as 
well  as  the  merchants. 

Taking  up  the  battle  in  favor  of  the 
false  advertising  provisions,  Mr.  Namm 
declared  that  “advertising  which  mis¬ 
represents  condemns  itself.” 

“No  one  can  defend  a  lie,”  he  said. 
“Selling  methods  which  mislead  the  con¬ 
sumer  rob  a  defenseless  public.  Refer¬ 
ences  to  competitors  represent  a  more 
subtle  evil.  Whether  true  or  false,  the 
damage  is  done  by  the  first  statement. 
Defense  or  disproof  can  never  repair 
that  original  damage. 

“Of  all  the  evils  in  retail  advertising, 
the  most  serious  is  that  of  general 
underselling  claims.  Investigations  by 
the  National  Retail  Dry  Go^s  Asso¬ 
ciation  and  various  other  agencies  have 
revealed  that  the  use  of  these  claims  is 
widespread.” 

Mr.  Namm  said  the  cost  plus  10  per 
cent  minimum  under  which  merchants 
may  not  lower  their  prices  under  the 
code  was  ‘‘so  low  that  no  exceptions 
need  be  made  to  any  retailers  who  claim 
special  dispensations  on  account  of  their 
so-called  exceptional  marketing  meth¬ 
ods.” 

The  advertising  sections  were  gen¬ 
erally  approved  by  a  number  of  wit¬ 
nesses,  including  Harry  W.  Reihl,  presi¬ 
dent  of  Affiliated  Better  Business  Bu¬ 
reaus,  Inc.,  and  general  manager  of  the 
St.  Louis  Better  Business  Bureau.  Mr. 
Reihl  told  of  efforts  being  made  by 
reputable  newspapers,  radio  stations  and 
other  advertising  media  to  eliminate 
false  adv’ertising.  A  small,  but  recalci¬ 
trant  minority,  he  said,  could  thwart 
the  efforts  of  these  reputable  media. 

William  H.  Hager,  Lancaster,  Pa., 
president  of  Pennsylvania  Retailers’  As¬ 
sociation,  inveighed  against  “hell-fire 
advertising”  indulged  in  by  some  re¬ 
tail  stores.  He  cited  a  number  of  fake 
advertisements  which  had  been  spon¬ 
sored  by  merchants  in  his  home  city. 

Support  for  the  Macy  stand  came  this 
week  from  an  outside  source  when  it 
became  known  that  the  NRA  Consum¬ 
ers  Advisory  Board,  headed  by  Mrs. 
C.  C.  Rumsey,  had  expressed  opposition 
to  sections  of  the  fair-trade  practices  in 
the  code.  In  a  communication  to  Deputy 
Administrator  A.  D.  Whiteside,  who  is 
trying  to  develop  a  single  code  for  all 
retailers,  the  Consumers  board  objected 
to  the  ban  on  underselling  claims  and 
advertised  references  to  competitors. 

The  board’s  attitude,  it  is  understood, 
is  that  if  such  advertising  were  true,  it 
would  be  to  the  consumer’s  interest  to 
have  it  printed,  and  that  if  it  were  false. 
State  and  Federal  laws  are  already 
strong  enough  to  cover  the  offense. 

The  board  also  is  apprehensive  of 
the  impression  that  the  invoice-cost- 


plus-10  per  cent  provision  of  the  retail 
trade  code  may  make  on  the  public  mind. 
While  the  board  has  made  no  specific 
objection  to  the  cost-recovery  principle, 
it  is  understood  that  it  wishes  more  in¬ 
formation  before  approving  the  10  per 
cent  mark-up  for  overhead  contained  in 
the  formula  submitted. 

As  to  the  druggists’  code,  the  board 
objects  to  several  of  the  fair  trade  prac¬ 
tices  set  forth,  particularly  the  provi¬ 
sion  that  would  bind  every  retailer  not 
to  undercut  by  more  than  21  per  cent 
the  manufacturers’  retail  price  as 
marked  on  the  article  and  nationally- 
advertised. 


COLLECTING  CONSUMER  PLEDGES 


Chicago  Daily  Times  Authorised  to 
Assist  NRA  Movement 

The  Chicago  Daily  Times  has  been 
designated  as  an  authorized  establish¬ 
ment  to  assist  in  the  collection  of  con¬ 
sumers’  statements  of  cooperation  with 
the  NRA  and  to  issue  the  official  badge 
containing  the  Blue  Eagle. 

The  Times  announced  this  in  its  Sun¬ 
day  edition,  Aug.  27,  printing  on  its 
first  page  a  consumer’s  statement  to  be 
signed  by  its  readers  who  wish  to  join 
in  the  national  drive.  The  coupon 
reads:  “I  will  cooperate  in  re-employ¬ 
ment  by  supporting  and  patronizing  em¬ 
ployers  and  workers  who  are  members 
of  NRA.” 

It  is  the  belief  of  Richard  J.  Finne¬ 
gan,  managing  editor  of  the  Times,  that 
his  paper  was  the  first  in  the  country 
to  offer  this  service  to  readers.  Each 
person  signing  the  statement  receives 
a  consumer’s  card  issued  by  the  govern¬ 
ment  which  may  be  affixed  to  house 
windows  or  windshields.  The  cards  are 
being  mailed  to  the  signers  or  delivered 
to  them  in  person  if  they  call  at  the 
Times  office. 

The  Times  volunteered  this  service 
to  the  government  and  is  cooperating 
with  the  administration  in  Washington 
and  the  Chicago  recovery  board. 

A  picture  of  the  first  signer  of  the 
consumers’  statement  was  used  in  the 
Monday  editions  of  the  Times. 

JOB  INCREASE  REGISTERED 

July  Best  Month  Since  1929  In 

Chicago  Federal  Reserve  District 

Last  July  was  the  first  since  1929 
during  which  both  employment  and  pay¬ 
rolls  of  the  industries  in  the  Seventh 
Federal  Reserve  district'  showed  in¬ 
creases  over  the  same  month  of  the 
preceding  year  according. to  the  statis¬ 
tics  released  last  week  by  the  Federal 
Reserve  Bank  of  Chicago. 

The  number  of  wage  earners  month 
before  last  increased  about  eight  per 
cent  over  that  of  July,  1932,  and  their 
earnings  rose  about  11  per  cent.  Also, 
from  the  middle  of  June  to  the  middle 
of  July  the  number  of  wage  earners 
was  augmented  in  the  entire  district  by 
7.3  per  cent,  and  payrolls  by  4.2  per 
cent. 

Three  industries,  metals,  stone-clay- 
glass,  and  rubber  products,  expanded 
both  employment  and  payrolls  from 
June  15  to  July  15  by  slightly  more 
than  ten  per  cent.  Among  the  seven  re¬ 
maining  groups  of  industries  advances 
in  employment  ranged  from  2.2  per  cent 
for  textiles  to  12.6  per  cent  for  vehicles 
and  in  payrolls  from  0.6  per  cent  for 
chemicals  to  12  per  cent  for  textiles. 
Manufacturing  industries  as  a  whole 
showed  increases  of  9.1  per  cent  in 
number  of  wage  earners  and  4.9  per 
cent  in  earnings. 

The  volume  of  employment  in  meat 
packing  expanded  4.5  per  cent  from 
June  to  July,  according  to  the  report. 

I.  P.  &  P.  SALES  INCREASE 

International  Paper  and  Power  Com¬ 
pany  this  week  reported  that  consoli¬ 
dated  gross  sales  in  the  second  quarter 
of  this  year  were  $31,652,682  compared 
with  $31,209,931  in  the  second  quarter  of 
last  year ;  net  revenue  including  other 
income,  before  charges,  was  $9,850,224 
against  $9,544,618;  and  a  net  loss  of 
$1,535,417  after  all  charges,  including 
depreciation,  compared  with  a  net  loss 
of  $1,856,237  in  the  second  quarter  of 
1932. 


RECOGNITION  BUREAU 
FORMED  IN  L.  A. 

Media  Representatives  Form  Group 
to  Pass  on  Agency  Qualifica¬ 
tions — Other  Cities  Con¬ 
sidering  Plan 


Advertising  agency  men  and  media 
representatives  in  Los  .Angeles  have 
held  several  meetings  recently  to  dis¬ 
cuss  correction  of  long-standing  ills  in 
relations  between  agencies  and  media, 
particularly  the  question  of  so-called 
agents  now  receiving  commissions.  It 
was  recognized  that  the  problem  was 
largely  one  of  granting  agency  recogni¬ 
tion,  and  that  correction  of  such  ills  lies 
with  advertising  media. 

A  joint'  meeting  of  27  representatives 
from  newspapers,  outdoor  advertising 
and  radio  stations  in  that  city  then  de¬ 
cided  that  an  organization,  composed  of 
representatives  of  all  media,  should  be 
formed  to  establish  standards  of  prac¬ 
tice  for  granting  agency  recognition. 
The  various  advertising  media  were  to 
decide  individually  upon  recognition 
rules  which  they  would  accept  and  use. 
A  further  joint  meeting  adopted  general 
standards  of  practice  and  plans  to  func¬ 
tion  in  granting  recognition  to  agencies. 

The  Recognitions  Bureau  as  formed 
includes  an  executive  committee,  com¬ 
posed  of  two  representatives  in  each 
class  of  media,  who  act  as  a  judicial 
body  for  considering  applications  for 
recognition  in  accordance  with  Bureau 
standards  of  practice.  .All  agencies  who 
had  recognition  from  a  bureau  member 
automatically  received  recognition,  sub¬ 
ject  to  challenge.  New  applicants, 
instead  of  applying  separately  to  each 
medium,  apply  to  the  bureau  on  a 
regular  form.  The  e.xecutive  committee 
then  makes  an  investigation  and  passes 
on  the  application. 

The  chief  purpose  of  the  Recognitions 
Bureau  is  to  act  as  a  unifying  and  co¬ 
operative  agent  for  bringing  competitive 
media  to  a  common  plane  of  under¬ 
standing  and  operations.  Its  objectives 
are  protection  of  credit,  safeguarding  of 
collections  and  determination  of  the 
fitness  of  the  advertising  agency  appli¬ 
cant  to  counsel  advertisers  intelligently 
from  an  advertising  standpoint  and 
thereby  aid  in  the  sound  development 
of  advertising  accounts. 

As  similar  movements  are  now  being 
considered  in  other  Pacific  Coast  cities, 
the  Los  .Angeles  Bureau  has  been  named 
the  Southern  California  Chapter  of  the 
Pacific  Recognition  Bureau,  with  the 
ultimate  end  in  view  of  coordinating 
all  coast  chapters  into  a  coast-wide  Re¬ 
cognitions  Bureau. 

Miss  Edith  Allen,  manager,  Los 
Angeles  office,  California  Newspaper 
Publishers’  Association,  is  secretary  of 
the  Recognitions  Bureau,  and  handles 
application  details,  issues  bulletins  and 
other  advices  of  bureau  activities.  Los 
•Angeles  men  serving  as  committee  rep¬ 
resentatives  from  media  classifications 
include:  Elliott  Hensel,  advertising 

director.  Illustrated  Daily  News:  Paul 
West,  Southern  manager,  XI.  C.  Mogen- 
sen  &  Co.,  publishers’  representatives ; 
Roy  C.  Brown,  manager.  Pacific  Out¬ 
door  Advertising  Company ;  Howard 
McKay,  unofficially  for  Foster  & 
Kleiser  Company  (outdoors) ;  Gerald 
King,  chairman.  Los  Angeles  Broad¬ 
casters  and  manager,  station  KFWB ; 
Arthur  Kemp,  advertising  manager, 
station  KHJ ;  Thomas  Breneman,  man¬ 
ager,  station  KF.AC. 


E.  C.  KYPER  RETIRES 

E.  C.  Kyper,  advertising  manager 
and  vice-president  of  the  Punxsutawney 
(Pa.)  S^rit  for  nearly  20  years,  has 
retir^  and  several  changes  in  organi¬ 
zation  have  been  brought  about.  J. 
Boyd  Hunger,  circulation  manager,  be¬ 
comes  business  manager  and  secretary; 
Arthur  L.  Eberhart  succeeds  Mr. 
Kyper  as  advertising  manager.  S.  S. 
Smith  continues  as  city  editor  and 
treasurer;  P.  L.  Smith  as  editor  and 
president,  and  E.  C.  Smith,  of  Sykes- 
ville,  has  been  added  to  the  office  per¬ 
sonnel  as  vice-president.  Ammon  Har¬ 
lan  stKceeds  Mr.  Kyper  as  a  member 
of  the  board  of  directors. 
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EDWIN  R.  COLLINS  DIES,  EXECUTIVE 
OF  HEARST  COAST  NEWSPAPERS 

Managing  Editor  of  Lot  Angelet  Evening  Herald  and  Express 
Succumbs  in  His  Sleep  of  Heart  Ailment  at  57  Was 
Spanish- American  War  Veteran 


Edwin  R.  Collins 


Edwin  R.  COLLINS,  managing 
editor  of  the  Los  Angeles  Ezvning 
Herald  and  Ex¬ 
press  for  m^y 
years,  and  edito¬ 
rial  director  of 
the  Hearst  eve¬ 
ning  newspapers 
in  the  Pacific 
Coast  division, 
died  suddenly  at 
his  home,  5700 
Hill  Oak  Drive, 
Los  Angeles,  the 
morning  of  Aug. 
25.  He  was  57 
years  of  age. 

Death  was 
caused  by  a  heart 
ailment,  but  the  end  came  peacefully, 
in  his  sleep,  about  5:55  a.  m.  He  ap¬ 
parently  never  was  conscious  that  the 
end  was  near.  At  his  bedside  at  the 
time  was  his  wife,  Mrs.  Margaret  Flint 
Collins. 

Death  resulted  from  a  heart  attack 
suffered  last  June  6.  Since  that  time 
Mr.  Collins  had  been  confined  to  his 
bed.  but  Mrs.  Collins  and  his  friends 
believed  that  he  was  on  the  way  to  re¬ 
covery. 

Just  a  short  time  before  his  death, 
during  the  convention  of  the  United 
Spanish  War  Veterans  in  Los  Angeles, 
he  was  extolled,  along  with  several 
other  men,  as  one  of  the  distinguished 
veterans  of  that  war. 

Addressing  the  assembled  veterans. 
Dr.  Bruce  Baxter,  chairman  of  the 
day,  declared: 

“One  of  our  most  loyal  and  distin¬ 
guished  veterans.  Major  Edwin  R.  Col¬ 
lins,  is  ill  and  unable  to  be  with  us  this 
morning,  but  he  is  listening  in  to  this 
program  by  radio  and  this  is  our  greet¬ 
ing  to  him.” 

During  the  Spanish-American  War 
he  was  a  sergeant  in  a  Washington 
state  infantt^’  regiment  and  during  the 
Philippine  insurrection  he  fought  in 
the  battles  of  Santa  Ana,  Pasig,  Mo- 
rong,  Tai-Tai,  Calamba,  Pateros  and 
Taguig. 

At  the  time  of  his  death  he  was  a 
major  in  the  military  intelligence  re¬ 
serve  and  w'as  widely  known  as  an 
ardent  supporter  of  national  defense. 
His  work  along  these  lines  won  him 
the  honor  of  a  formal  citation  by  the 
Ninety-first  Division  post  of  the  Ameri¬ 
can  Legion  several  months  ago. 

Mr.  Collins  was  born  at  Rhonerville, 
near  Eureka.  Cal.,  April  21.  1876.  In 
1896  he  became  a  reporter  on  the  IV alia 
Walla  (Wash.)  Union,  and  continued 
with  the  paper  until  the  outbreak  of 
the  Spanish-American  War  in  1898. 

Following  the  war  he  returned  to 
Walla  Walla  where  he  served  for  a 
time  as  a  deputy  assessor,  but  later  re¬ 
turned  to  the  Union,  serving  succes¬ 
sively  as  reporter,  city  editor  and  news 
editor.  He  went  to  the  Portland  (Ore.) 
Daily  Journal  in  1902  as  telegraph  edi¬ 
tor,  later  becoming  city  editor  of  the 
Portland  Telegram, 

In  1905  he  went  to  Los  Angeles  as 
a  reporter  on  the  Examiner,  where  he 
became  assistant  night  editor  and  night 
editor.  Later  in  1906  and  1907  he  was, 
for  a  brief  time,  with  the  Tacoma 
(Wash.)  Ledger  3is  news  editor,  return¬ 
ing  to  the  Examiner  in  Los  Angeles  in 
the  spring  of  1907.  In  the  summer  of 
1907  he  went  to  the  San  Francisco  Ex¬ 
aminer  and  later  was  transferred  again 
to  the  Los  Angeles  Examiner. 

In  the  spring  of  1908  he  went  to  Las 
V’egas,  N.  M.,  where,  for  eight  months, 
he  edited  the  Daih  Optic,  returning  to 
the  Los  Angeles  Examiner  in  the  win¬ 
ter  of  the  same  year.  The  next  spring 
he  was  transferr^  to  the  San  Francisco 
Examiner  and  two  months  later  was 
transferred  to  the  Boston  (Mass.) 
American  where,  for  three  years,  he 
was  Sunday  editor. 


In  the  winter  of  1911  he  was  sent 
to  Los  Angeles  to  take  a  position  on 
the  Morning  Herald. 

When  Guy  B.  Barham  assumed  con¬ 
trol  of  the  Herald  and  turned  it  into 
the  Evening  Herald,  Mr.  Collins  be¬ 
came  news  editor  and  served  in  that 
capacity  until  1913,  when  he  was  sent 
to  Chicago  to  handle  the  news  side  of 
the  American.  In  September  of  1913 
he  returned  to  Los  Angeles  to  become 
the  managing  editor  of  the  Evening 
Herald.  Since  that  time  he  has  occu¬ 
pied  that  post  continuously. 

In  1924  Mr.  Hearst  named  him  as 
editorial  director  of  the  Pacific  Coast 
division  of  Hearst  Evening  Newspa¬ 
pers. 

A  few  months  ago,  jierhaps  antici|>at- 
ing  impending  death,  Mr.  Collins  sat 
down  at  his  desk  and  wrote  his  own 
obituary.  Handing  it  to  his  secretary 
he  said :  “Here’s  my  obituary  to  be 
used  when  ‘30’  comes.”  Written  in  a 
modest  matter-of-fact  vein,  the  biogra¬ 
phy  merely  sketches  the  highlights  of 
his  newspaper  career.  His  self-written 
obituary  closes  thus; 

“I  want  to  pay  special  acknowledg¬ 
ment  to  friends  of  long  standing  who 
aided  me  by  example,  by  association  and 
by  individual  effort  toward  anv  little 
success  I  may  have  attained.  Not  all 
of  them  are  now  alive. 

“Harry  O.  Kelso  and  Herliert  C. 
Gregg,  who  gave  me  my  first  news¬ 
paper  job;  Paul  R.  Kelty,  Fenner  H. 
Webb,  Foster  Coates,  Charles  Michel- 
son,  Sam  Chamberlin,  W.  A.  Curley, 
Col.  Sam  Jackson  and  A.  F.  Stater. 
Specially  I  wish  to  thank  Dr.  Frank 
F.  Barham  and  William  Randolpli 
Hearst  for  imposing  in  me  more  con¬ 
fidence  than  I  deserved,  and  John  B.  T. 
Campbell  for  his  staunch  support  and 
assistance.” 

Mr,  Collins  was  married  to  Miss 
Margaret  Flint  at  Las  Vegas.  N.  M.. 
in  1909.  There  are  no  children. 

The  funeral  was  held  Aug.  28  at 
Forest  Lawn  Memorial  Park,  after  a 
service  conducted  by  Bishop  W.  Bert¬ 
rand  Stevens  of  the  Episcopal  diocese  of 
Los  Angeles  in  the  Little  Qiurch  of  the 
Flowers. 


MARK  ETHRIDGE  RESIGNS 


STORY  BASED  ON  WANT  AD 
SAVED  BOY  FROM  PERIL 
A  NEWS  story  gleaned  from  the 
want  ad  section  of  a  newspaper 
may  have  saved  a  boy's  life  recently 
in  Lincoln,  Neb. 

The  Lancaster  County  Humane 
Society  had  inserted  a  personal  no¬ 
tice  to  locate  a  woman  and  a  hoy 
among  a  group  of  persons  bitten  by 
a  dog  which  proved  later  to  be 
mad.  The  woman  answered  the  ad, 
learned  of  her  danger  and  took 
Pasteur  treatment  along  with  others 
bitten.  But  the  boy  failed  to  ap¬ 
pear. 

Then  an  Associated  Press  re¬ 
porter,  M.  J.  Wing,  noticed  the 
ad  and  developed  a  story  featured 
in  the  Lincoln  Morning  Journal. 
The  following  day  a  subsequent 
story  was  observed  by  R.  D.  Ander¬ 
son,  who  warned  his  9-year-oId  son, 
Duane,  to  stay  away  from  dogs.  The 
child  said  he  had  been  bitten  al¬ 
ready,  proved  to  be  the  missing 
boy,  and  was  given  Pasteur  treat¬ 
ments. 


WROTE  SEA  RESCUE  THRILLER 


Had  Been  Managing  Editor,  Macon 
Telegraph  and  News,  Since  1925 

Mark  F.  F'thridge,  managing  editor 
of  the  Macon  (Ga.)  Telegraph  atid 
Wcu's,  has  resigned,  effective  imme¬ 
diately,  it  was  announced  Aug.  26,  by 
W.  T.  Anderson,  editor  and  publisher. 

Mr.  Ethridge  has  been  on  a  six- 
month  leave  of  absence,  traveling  in 
Europe  with  Mrs.  Ethridge  on  a  fel¬ 
lowship  granted  him  by  the  Oberlaen- 
der  trust  of  Philadelphia.  Mr.  and  Mrs. 
Ethridge  landed  in  New  York  Aug  18, 
and  after  spending  several  days  Mr. 
Ethridge  went  to  Washington,  D.  C. 

In  his  resignation  Mr.  Ethridge  did 
not  announce  his  new  connection,  Mr. 
Anderson  said.  He  is  expected  to  re¬ 
turn  to  Macon  soon. 

Mr.  Ethridge  attended  the  University 
of  Mississippi  and  entered  newspaper 
work  in  Meridian,  Miss.  He  joined  the 
Macon  Telegraph  in  1915  as  a  reporter, 
served  as  an  ensign  in  the  navy  in  the 
war,  and  rejoined  the  Telegraph  as^city 
editor  in  1919.  Later  he  went  to  \\  ash- 
ington  as  assistant  news  director  of 
Consolidated  Press  Association,  then 
joined  the  Nnv  York  Sun  staff,  which 
he  left  in  1925  to  return  to  Macon  as 
managing  editor  of  the  Telegraph  and 
News. 


Norfolk  Reporter,  Returning  From 

Vacation,  Used  Billing  Machine 

Sandusky  Curtis,  reporter  for  the 
Norfolk  (V’a.)  Ledger-Dispatch,  re¬ 
turning  from  his  vacation  in  Baltimore 
aboard  the  Chesapeake  Bay  Line 
steamer.  City  of  Baltimore,  which  took 
the  marooned  passengers  off  of  its 
.sister  ship  the  City  of  Norfolk,  aground 
in  upper  Chesapeake  Bay,  obtained  and 
wrote  a  vivid  account  of  the  storm  on 
the  ship’s  billing  machine  down  in  the 
cargo  hole. 

Curtis’  story  told  of  the  rescue  of 
the  passengers  and  gave  interviews 
with  them.  There  were  several  news¬ 
paper  writers  aboard  the  boat  who 
had  embarked  at  Baltimore  but  it  was 
Curtis’  story  that  first  made  the  wire. 

Not  expecting  anything  of  an  un¬ 
toward  nature  to  happen  on  the  voyage, 
Mr.  Curtis  was  without  any  means  of 
writing  a  story.  He  tore  sheets  out  of 
the  ship’s  account  ledgers  and  then,  un¬ 
able  to  find  a  typewriter  that  was  not 
being  used,  he  pounded  the  story  out  on 
the  ship’s  billing  machine.  He  arrived 
in  Norfolk  on  his  paper’s  deadline  and 
the  story  was  being  set  while  passengers 
were  stilj  disembarking  from  the  ship. 

Frederick  Welty,  telegraph  editor, 
Philadelphia  Public  Ledger,  was  aboard 
the  City  of  Norfolk,  grounded  for  30 
hours  on  Watt  Island  flat  in  Chesapeake 
Bay  Aug.  24  and  25,  and  gave  a  graphic 
account  of  the  harrowing  experiences 
of  passengers  to  the  Associated  Press 
when  he  reached  Norfolk  aboard  the 
rescue  ship  City  of  Baltimore. 

TYPESETTING  CODE  HLED 


HAAS  ON  VACA-nON 

Lewis  E.  Haas,  business  manager  and 
advertising  director  of  the  San  Fran¬ 
cisco  Chronicle  left  last  week  for  a 
vacation  in  the  Lake  Tahoe  region, 
California. 


36-Hour  Week  end  90c.  en  Hour 
Minimum  Wage  Adopted 

(Special  to  Editok  &  Pvblishkk) 

Washington,  Aug.  29 — maxi¬ 
mum  work  week  of  36  hours  and  a 
minimum  wage  of  90  cents  per  hour  for 
skilled  workers  is  proposed  in  a  code 
filed  with  the  National  Recovery  Ad¬ 
ministration  by  the  International  Trade 
Composition  Association  for  the  type¬ 
setting  industry  of  the  United  States. 

The  36-hour  week  would  apply  to  all 
employes,  including  proprietors,  super¬ 
intendents  and  foremen  performing  ajiy 
work  incident  to  the  manufacturing  or 
finishing  processes  of  typesetting.  The 
minimum  wage  for  unskilled  labor 
would  be  30  per  cent  of  the  minimum 
for  skilled  workers. 

The  country  would  be  divided  into 
four  groups  for  purposes  of  administra¬ 
tion  under  the  code,  which  also  outlaw.* 
a  number  of  unfair  trade  practices  and 
carries  an  open  shop  clause. 

NEW  BEVERAGE  PAPER 

The  first  issue  of  The  Bezrerage  Re¬ 
tailer,  weekly,  appeared  August  24.  It 
is  issued  bv  Weekly  Industrial  Publica¬ 
tions.  148  West  23rd  street.  New  York, 
and  carries  trade  news  for  dispensers 
of  lieers.  wines  and  other  beverages. 
Jack  H.  Tniehaft  is  managing  editor. 


NORFOLK  STAFF  SWAM 
TO  TYPEWRITERS 

Tropical  Hurricane  Last  Wesk 
Flooded  Plants  And  Shut  Off  Power 
— Engravings  Made  By  Old 
Sunlight  Method 

With  the  offices  awash  and  all  pown 
lines  out  of  commission,  newspapermei 
of  Norfolk  ran  true  to  the  tradition  o) 
the  craft  and  got  a  paper  out  last  week. 

Joe  Shank,  city  editor  of  the  Norjoli 
(Va.)  Ledger-Dispatch,  and  members  d 
his  staff  arrived  at  the  office  Wedne^ 
day  morning  following  the  tropical  hur¬ 
ricane  that  had  swept  the  city,  in  water 
up  to  their  armpits.  Reporters  had  to 
swim,  wade  and  use  small  boats  to  go 
about  the  city  checking  up  on  the  dam¬ 
age. 

Copy  was  gotten  in,  written  and  ready 
to  go  except  for  the  fact  that  there  was 
no  power  in  the  composing  and  press 
rooms.  A  boat  was  chartered  to  take 
the  copy  to  Portsmouth  where  the 
Portsmouth  (Va.)  Star  had  issued  an 
early  extra.  This  plan  fell  through 
when  iKiwer  in  that  city  was  cut  of 
after  three  people  had  been  killed  by 
fallen  wires. 

A  plea  was  made  to  Norfolk  power 
company  officials  by  Henry  S.  Lewis, 
assistant  treasurer  of  Norfolk  News¬ 
papers,  Inc.,  and  a  special  generator  was 
set  up  and  lines  run  into  the  newspaper 
I>lant. 

Still  there  was  the  problem  of  get¬ 
ting  pictures  of  the  disaster  in  the  paper 
since  the  engraving  department  was  in 
another  building  without  current.  Pic¬ 
tures  were  taken  to  commercial  plants 
in  the  city.  Both  of  these  were  with¬ 
out  current  and  the  plates  were  engraved 
by  holding  them  out  in  the  sunlight, 
a  method  used  two  decades  ago. 

Tom  Hanes,  sports  editor  of  the 
Ledger-Dispatch,  wrote  the  running 
lead.  He  and  all  the  desk  men  worked 
in  their  B.  V.  D.s  while  their  street 
clothes  were  drying  in  the  stereotype 
rooms. 

Reporters  for  the  Norfolk  Yirgmm- 
Pilot  found  equal  difficulties  in  getting 
their  stories  to  the  paper  but  by  the  time 
they  went  to  press  the  mechanical 
troubles  had  been  overcome. 

Charles  J.  Truitt,  Salisbury,  Md, 
correspondent  of  the  Philadelphia  Eiy- 
ning  Bulletin,  used  the  radio  to  send 
out  news  of  last  week’s  storm  when 
communication  by  wire  was  disrupted. 
His  story  of  the  terrific  damage  on  the 
Eastern  Shore  of  Maryland  was  sent 
by  W3CQS.  an  amateur  station  at  Sal¬ 
isbury,  and  relayed  to  the  Bulletin  by 
an  amateur  station  at  Roslyn,  a  sub¬ 
urb  of  Philadeli>hia. 

At  Laurel,  Del.,  all  communication 
was  cut  off  Thursday  night  when  a 
radio  station  there  was  silenced. 

.•\n  unusual  news  picture  of  a  mw 
drowning  in  the  Schuylkill  flot^ 
obtained  by  William  B.  Spring- 
field,  Acme  Newspictures  represent- 
tive.  He  happened  to  be  on  ^^e  Markrt 
street  bridge  taking  shots  of  flood 
damage  when  a  man  clinging  to 
empty  50-gallon  oil  drum  he  had  at- 
temyited  to  salvage  was  swept  toward 
the  bridge.  Ropes  were  tossed  to  tne 
man  and  Springfield  obtained 
sliot  of  the  rescue  attempt.  The  man 
was  unable  to  reach  the  rope  and  sank 
from  sight  a  moment  later. 

HUEY  LONG’S  PAPER  APPEARS 

The  American  Progress,  the  Hjic)’  ^ 
Long  weekly  newspaper,  made  its  f 
pearance  Aug.  24.  -An  ,u, 

the  paper  stated  it  is  ow'",*’"  ■, 

.American  Progress  Publishing  ‘  i 
corporation  domiciled  and  hcmi. 
der  the  laws  of  Louisiana  with 
Klorer  of  New  Orleans,  presid^ 
Ruchard  W.  Leche.  Baton  Rouge. J-" 
(ircsidciU  and  Rarle  J. 

New  Orleans  and  Washingtoii.  ^ 
tarv-treasurer.  Mr.  Klorer  is 
and  Morley  F.  Cassidy,  fornierlv  d  tw 
A.  P.  in  New  York,  is  assistant  ^to_ 
Trist  Wood  will  furnish 
toons.  The  pajier  is  printerl  in  - 
dian.  Miss. 
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News  Reel 

Almost  exactly  five  years  ago  it 
occurred  to  me  to  take  that  morn* 
ping's  newspaper  and  record  in  the 
Bowling  Green  the  items  that  seemed 
characteristic  of  the  date  and  place.  Per* 
hap'^  it*s  time  to  try  it  again.  A  great  deal 
that  was  unexpected  has  happened  since 
August  6,  1928.  And  a  number  of  authors 
have  compiled  very  successful  books  out 
of  newspaper  files  since  our  modest 
n>emorandum  at  that  time. 

The  paper  before  me  is  the  New  York 
TtTnet  of  Thursday*  July  20.  Giving  our¬ 
selves  the  privilege  of  detachnrient*  what 
can  we  deduce  of  the  state  of  the  world? 

It  happens  that  there  is  one  big  news 
story  which  of  course  gets  preferred  po¬ 
sition.  Italian  Air  Minister  Balbo.  with  his 
**air  armada*'  of  24  big  seaplanes  and  96 
men  has  Just  arrived  at  Floyd  Bennett 
Field  beside  Jamaica  Bay,  Long  Island. 
His  magnificent  mass  flight,  after  one 
tragic  accident  at  Amsterdam,  came 
smoothly  via  Londonderry,  Reykjavik. 
Labrador,  New  Brunswick,  Montreal,  to 
Chicago— where  the  “Century  of  Prog¬ 
ress'*  exposition  is  being  celebrated.  That 
was  about  6100  miles;  actual  flying  time. 
47  hours  52  minutes.  Yesterday  his  fleet 
came  down  the  Hudson — we  could  see 
them  plainly  from  the  Saturday  Review 
office,  two  squadrons  of  twelve  planes 
each,  in  little  triangles  of  three.  Everyone, 
admiring  that  superb  triumph,  must  have 
had  a  pang  to  recall  that  one  plane  didn't 
get  beyond  Amsterdam. 

Bearded  General  Balbo,  aged  37,  “took 
a  bath,  donned  a  suit  of  white  pyjamas 
and  sat  comfortably  in  his  suite  at  the  Ho¬ 
tel  Ambassador’*  to  be  interviewed.  His 
gallantry  has  almost  restored  the  beard  to 
favor  in  America.  The  Times  calls  it 
brownish  red,  the  Evening  Post  calls  it 
black.  He  dined  at  the  Columbia  Yacht 
Club  where  he  was  hailed  as  a  second  Co¬ 
lumbus.  He  said  gracefuly  that  Colui^ 
hadn't  had  Weather  Prophet  Dr 
to  warn  him  against  stoi 
hear  the  sirens  of  hj 
reporters  aski 
the  New 


pears  that  on  July  19  there  was  a  jitter 
down  town.  Senator  Thomas  of  Oklahoma 
naively  telegraphed  to  the  president  of 
the  Stock  Exchange  that  it  mustn't  hap¬ 
pen  again.  There's  a  good  deal  of  talk  of 
guaranteeing  increased  buying  power. 
But  how?  Saks-Fifth  Avenue  took  a  full 
page  to  announce  a  IOC*  rise  in  salariC'*. 
The  Crowell  Publishing  Co.  (Springfield. 
Ohio)  said  they'd  increased  their  payroll 
$500,000  annually.  Wage  increases  were 
reported  also  in  Detroit,  Cleveland,  and 
Youngstown.  London  taxi-fares  were 
raised.  At  the  University  Club  in  Wash¬ 
ington,  D.  C.,  an  assistant  secretary  of 
State  (not  Prof.  Moley,  but  Mr.  Harry 
Payer)  outlined  the  Ten  Commandments 
of  the  so-called  New  Deal.  1st.  "Thou  shalt 
not  live,  my  dear  country,  beyond  thy 
means'*  ....  8th,  “Thou  shalt  not  suffer 
the  paradox  of  poverty  amid  plenty  .  .  . 

since  the  age  of  scarcity  hath  passed  to 
return  no  more.**  (The  angel  of  record 
pauses  a  moment  to  meditate  that.)  At 
Reading.  Pa.,  11,000  “full-fashioned  ho¬ 
siery  workers'*  were  on  strike.  Governor 
Pinchot  of  Pennsylvania  was  protesting 
the  use  of  tear-gas  on  hosiery  strikers  at 
Lansdale.  In  international  exchange  the 
dollar  had  “an  indicated  gold  value  of  69.4 
cents.** 


An  Essex  car  climbed  Mount  Washing¬ 
ton  with  its  gear-shift  lever  locked  in 
high.  Remembering  my  glimpse  of  Mount 
Washington  a  few  days  ago  I  shuddered. 

The  Cu>ard  Line  begged  us  not  to  think  |  Macy's  w^ 
First  Class  so  terribly  expensive:  first  |  advei 
cabin  room  and  bath  in  Aquitonia  for 
$230.  Hamburg-America  Line  said  Fi^ 

Class  in  the  motor-ship  MUw<^ 
profitable  name  for  a  (Sermyi 
$166  up.  The  North 
saying  steadily 
Europe  a^ 
the  ta 


up.  People  in  the  Chrysler  Building  ele¬ 
vators  were  stalled  for  41  minutes,  sus¬ 
pended  between  floors.  The  management 
said  only  about  20  people  were  caught. 

One  of  the  elevator  boys  said  about  300. 

Mrs.  Franklin  D.  Roosevelt  in  the  Wo¬ 
man's  Home  Coiftponion  invited  people 
to  write  and  tell  her  their  problems.  Presi¬ 
dent  Roosevelt  had  had  a  cold,  but  would 
be  able  to  receive  General  Balbo.  A  Prince 
from  Ethiopia  was  to  lunch  at  the  White 
House  on  Friday,  but  the  White  House 
kitchen  was  warned  that  for  reasons  of 
piety  he  can’t  eat  meat,  milk  or  butter  on 
Fridays.  Six  circus  Hons  housed  in  a  bam 
on  East  221st  Street  kept  the  neighbors 
awake.  An  unemployed  chauffeur  has  two 
beehives  on  his  roof  in  Brooklyn.  One 
stung  a  neighbor's  child  and  he  is  Ix-ought 
to  court.  The  bees  produced  435  lbs.  of 
honey  last  year,  worth  25c  a  pound. 
Trotzky  was  on  his  way  from  Turkey  to 
live  in  France.  “The  official  eye  would  be 
kept  discreetly  closed  so  long  as  he  lives 
in  such  a  manner  as  not  to  awaken  it.** 

In  the  Yangtse  Valley  it  was  very  hot 
— 115*  reported.  In  New  York  the  day  be¬ 
fore  showed  86  high,  69  low.  London  max¬ 
imum  same  day  80;  Paris  74.  Phoenix, 
high  108,  low  82.  Bismarck,  100  and  60. 

Los  Angeles,  76  and  60.  San  Francisco,  76 
and  52.  Washington.  90  and  64.  Portland, 
Maine,  72  and  66.  Chicago,  90  and  68. 

“Dignified  Funerals  as  low  as  $150.'* 
European  publicists,  considering  that 
American  changes  of  plan  had  blown  up 
the  Economic  Conference  in  London,  la¬ 
mented  that  it  is  very  difficult  to  com¬ 
plete  any  negotiations  with  the  U  S.  gov¬ 
ernment.  George  Ennis,  distinguished 
painter,  writes  from  Eastport,  Maine, 
three  talented  young  Arncricai 
all  pupils  of  his,  who  have 
Majorca,  can  hardly 

I  of  anything  ^  ^  ^ 


in  number  of  telephones  in  service  was 
only  159;  in  June  1932  it  was  5766. 
The  Neustadt  Brewing  Corporation  of 
Stroudsburg,  Pa.,  brewers  of  beer  under 
the  trade  nante  Cetixndheit.'  recorded  the 
offering  of  29.000  shares  of  common  stock 
at  $12.50  a  share.  “This  advertisement  ap¬ 
pears  as  a  matter  of  record  and  is  not  to 
be  construed  as  a  solicitation  to  buy.**  13 
major  railroads  repotted  262,614  freight 
cars  loaded  the  preceding  week,  as  against 
204,023  same  week  last  year.  The  Bank  of 
France  withdrew  5  m'llions  of  gold  from 
“earmark”  here  and  shipped  it  to  Paris. 
Fishermen  at  Montauk  were  going  to  try 
for  swordfish  with  bow  and  arrow.  The 
consul  general  of  Jugoslavia  announced 
that  the  State  Mortgage  Bank  of  Jugo¬ 
slavia.  “as  a  result  of  the  world-wide  eco¬ 
nomic  crisis,**  would  temporarily  inter¬ 
rupt  service  payments  on  the  7%  Sinking 
Fund  Gold  Bonds.  The  Basement  Man¬ 
agers  of  the  Retail  Dry  Goods  Association 
were  addressed  by  Mr.  Propper  of  Mandel 
Bros.,  who  said  that  higher  retail  prices 
had  evoked  no  noticeable  customer  com¬ 
plaint.  Other  speakers  advised  caution, 
lest  there  be  a  buyers*  strike  this  fall.  In 
Fur  Trimmings,  these  were  wanted  by 
buyers:  Gray  Foxes,  Fitches,  Chinese 
Weasels,  Squirrel  Belly  Plates,  Kit  Foxes. 
Marminks,  and  Silver  Fox  Paws.  Other 
buyers  wanted  Rayon  Sand  Crepe,  plaii^ 
and  waffle  piqun.  Silks  Damage^ 
Tender.  Arrival  of  BuyergjJjig^  A. 
Chaloux  was  here  fron^ffraan  Marsh 
(Boston)  to  buy  Miss  L.  Bailey 

from  Stewartl^i^^^Itimore),  women's, 
misses*,  sjgi^coats,  suits.  Mr.  G.  S.  Sam¬ 
is,  to  buy  ready-to-wear, 
ucago  for  handkerchiefs, 
els,  boudoir  caps.  The 
Department  of  Pur- 
eller  Shafts,  Spruce 
'>rine.  and  Muslin 
the  Dept,  of  Cor- 


rious  classified 
best  part  of 
them  until 
oortiiniltes; 
n  beer  and 
territory; 
>r;  New 
leen 


Coming  close 
industries  were  b 
Codes  of  Fair  Com 
NIRA— the  Nations 
Act.  C^neral  Hugh  ^ 
administrator  of  sai< 
grimly  at  the  idea  of  a 
Ladies'  Garment  Worke. 
dustry  and  the  National 
dl  had  submitted  their  co 
rters  said  “No  employee  shi 
than  40  hours  per  week  excel 
peak  periods  which  occur  in 
fall  occasioned  by  seasonal  chai 
styles  of  women’s  hats.**  Shi| 
electrical  manufacturers,  coa^^^^tors 
and  theatre  people  werettjiiff^o  formu¬ 
late  codes.  One  thMld^flproducer  was 
quoted:  he  didpk^SdieVe  they  could  co¬ 
dify  a  bupiflfu  which  was  essentially  a 
gaij^^^But  the  American  people  were 
ng  up  Codes  with  their  usual  enthu¬ 
siasm.  We  even  hear  of  a  “blanket  code,** 
which  I  believe  is  to  cover  and  sum  up 
all  others — a  supercode,  a  code  to  end 
codes. 

Meanwhile  the  Recovery  Cabinet  was 
anxious  lest  prices  should  rise  faster  than 
purchasing  power  could  catch  up.  There 
was  a  sudden  wabble  in  the  stock  market 
which  had  been  climbing  steadily  since 
April.  The  only  stock  I  had  been  watching 
was  Union  Pacific,  because  crossing  the 
plains  in  the  Overland  l«imited  in  mid- 
April  I  got  a  definite  feeling  that  things 
had  turned  a  corner.  When  1  began  writ¬ 
ing  about  the  U.  P.  in  April  its  shares  were 
in  the  70’s.  Three  months  later  they 
reached  132.  The  Bowling  Green  was 
pleased  to  see  its  sentinwnt  so  promptly 
reflected  on  'change.  But  anyhow  it  ap¬ 


Uul 
Tft,  virtue, 
ment.  the  irre- 
of  interest  etc.,  under 
Harriman  Bank.  But  what 
now?  “Harriman  Bank  deposi¬ 
ts  to  get  50c  on  the  dollar.**  “Joseph  W. 
Harriman  being  studied  for  sanity  in  psy¬ 
chopathic  ward  at  Bellevue.**  Well,  they've 
got  all  the  latest  equipment  in  that  fine 
new  ward.  In  our  summary  of  five  years 
ago  1  remember  that  Mayor  Jimmy  Walker 
was  riding  high.  On  July  20,  1933,  Jimmy 
Walker  seems  absent;  but  friends  of  an¬ 
other  Mayor,  John  Purroy  Mitchel,  now 
15  years  dead,  made  their  annual  pilgrim¬ 
age  to  put  flowers  on  his  grave  at  Wood- 
lavm. 

As  one  moves  deeper  into  this  fascinat¬ 
ing  maze  of  printed  paradox  we  realize 
that  only  the  merciful  opium  of  habit 
makes  it  possible  for  the  pen»ive  citizen 
to  skim  all  this  every  morning  and  not  go 
haywire.  Everywhere  he  turns  is  the  per¬ 
fection  of  astonishment.  The  Blind  Wo¬ 
men’s  Club,  100  members,  went  in  the 
steamer  Belle  Uland  on  their  annual  out¬ 
ing  to  Roton  Point.  250  picked  bridge 
players  played  a  tournament  in  the  Abra¬ 
ham  Ic  Straus  store  in  Brooklyn.  The  same 
store  says  of  its  new  Elnvelope  Beret  (a 
hat)  “It's  reckless!  It’s  viUl!*’  The  72-story 
RCA  building  in  Rockefeller  Center 
opened  an  observation  promenade  850  feet 


ed  a 
Germany 
ism.  Saks-Fifth 
Tts  hands”  to  its  em- 
•reciation  of  their  talents 
ty  Kidnapping  was  evidently  the  j 
Trent  racket.  John  J.  O’Connell  Jr.  of 
Albany  still  unfound  after  13  days.  Even 
in  peaceful  old  Haverford  township,  Pa., 
there  was  an  attempted  kidnapping  of  a 
real  estate  broker.  Abercrombie  and  Fitch 
bathing  suits  have  “that  delightful  next- 
to-nothing  feeling  when  you  swim.”  Prin¬ 
cess  Mary  was  suffering  from  acute  fa¬ 
tigue  brought  on  by  too  many  public  en¬ 
gagements.  A  Scottish  pastor  said  that  the 
“new  morality”  of  Bertrand  Russell  was 
a  return  to  animalism.  A  committee  of 
critics  published  a  rather  hasty  list  of  the 
100  best  books  written  in  the  past  century 
by  American  women.  Only  2  titles  in  Sci¬ 
ence  were  listed^one  of  these  was  An 
Atlas  of  the  Medulla  and  Mid-Brain.  Why, 

1  wonder,  didn’t  they  list  Louise  Imogen 
Guiney  among  the  poets?  Obviously  be¬ 
cause  they  never  heard  of  her— <as,  20 
years  ago,  they  would  never  have  heard 
of  Emily  Dickinson. 

Babe  Ruth  muffed  a  fly  and  the  Yankees 
lost,  ending  their  winning  streak  of  9 
games.  Jack  Lovelock,  Oxford  student 
from  New  Zealand,  had  lately  made 
the  world's  record  mile  at  Princeton  in 
4:^  ^0  ^  track  in  Canada 

was  ten  seconds  slower. 

More  than  13,000  parceU  of  real  estate 
were  advertised  for  sale  in  Jersey  City  for 
delinquent  taxes.  The  list  filled  12  pages 
of  agate  type  in  Jersey  City  newspapers. 
The  New  Jersey  Bell  Telephone  Co.  re¬ 
ported  that  in  June  1933  their  net  loss 


complete 
Tretion.  Chelsea 
after  the  usual 
e  having  left  my  bed  and 
not  be  responsible  etc.,  we  find 
nted — Air  Passengers  for  Maine,  leav- 
ifig  every  Friday  P.  M.  returning  Monday 
A.M. — Clarence  Chamberlin. Times  Bldg.” 
A  duplex  penthouse  apartment  of  15  rooms 
and  7  baths  at  1115  Fifth  Avenue  was  sold 
to  “a  well  known  New  Yorker  whose 
name  is  not  revealed.”  The  Pennsylvania 
Drug  Co.  leased  space  on  the  ground  floor 
of  the  RKO  building  in  Rockefeller  Cen¬ 
ter.  The  Mavis  Bottling  Co.  needed  more 
space  in  Sunswick  Street,  L.  I.  City— Fm 
glad,  1  love  the  stuff.  Bronislaw  Zglobicki 
bought  3  vacant  lots  on  Carlton  Ave.,  Jer¬ 
sey  City.  123  West  57  St.  is  “a  midtown 
residential  hotel  with  the  distinctive  Rue 
de  la  Paix  atmosphere.”  140  East  28  is  an 
unusual  3-room  apartment  with  31 -foot 
Uving  room,  wood-burning  fireplace, 
bright  gayly  decorated  bath,  four  huge 
closets.  The  Hotel  Taft,  Single  Rooms  $8 
a  week.  “A  room  youll  enjoy;  writing 
desk,  full  length  mirror,  easy  chair,  bed¬ 
head  reading  lamp,  circulating  ice  water- 
nightly  organ  recitals.”  Gimbel’s  has  a  few 
openings  for  elevator  girls  of  good  appear¬ 
ance;  must  be  at  least  5  feet  5  inches  tall 
and  under  25  years.  IDLE  NEWSMAN. 
dejM'ession  victim,  university  graduate,  ex¬ 
perienced  legman,  humorous  columnist; 
service  record  includes  Time-advertised 
Des  Moines  Register.  X  2026,  Times  An¬ 
nex.  (Good  luck,  old  son.) 

Jl  Jl 

With  an  atlas,  an  encyclopaedia,  and  a 
shelf  of  histories  one  might  adequately 
absorb  one  issue  of  a  newspaper.  Like  the 
New  Jersey  vintner,  I  have  hardly 
scratched  the  surface.  If  one  really  did, 
perhaps — like  the  deer  in  Rochester — he 
might  die  of  fright.  Anyhow  these  notes 
are  now  filed  away;  hopefully — though  a 
little  doubtfully — referred  to  the  end  of 
July  1938. 

CMUSTorim  Moslsy. 


Kffprinted  with  the  permission  of  CHRIST^OPHER  MORLEY  and  THE  SATURDAY  REVIEW  OF  LITERATURE 
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Editor  &  Publisher  The  Fourth  Estate  for  September  2,  1933 


NON-METROPOLITAN  PAPERS’  CODE  IS 
APPROVED  BY  GEN.  JOHNSON 

Blanket  Agreement,  With  Employment  Provision  Differing  From 
Formulas  of  A.  N.  P.  A.,  U.  T.  A.,  and  N.  E.  A., 
Submitted  by  Latter 

A  CODE  of  fair  competition  for  the  the  hours  of  day-school,  (b)  Those  be- 
non-metropolitan  publishing-print-  tween  14  and  16  yeap  of  age  may  be 
ing  and  printing  industry,  differing  in  employed  (but  not  in  mechanical  or 
several  respects  from  the  codes  previ-  manuiacturing  duties)  and  not  to  ex- 
ously  submitted  by  the  A.N.P.A.,  th^  ceed  three  hours  a  day  and  those  hours 
U.T.A.  and  the  N.E.A.,  was  submitted  between  7  a.  m.  and  7  p.  m.  in  such  work 
this  week  by  the  latter  and  approved  as  will  not  interfere  with  hours  of  day- 
Aug.  28  by  the  National  Recovery  Ad-  school. 

ministration,  pending  public  hearing.  For  paragraph  2  of  the  President’s 
It  is  in  the  form  of  the  President’s  Agreement: 

Re-employment  Agreement,  or  blanket  2.  Publisher-printers  and  printers 

code,  with  substitute  paragraphs  for  shall  not  work  any  accounting,  clerical, 

seven  of  those  in  the  blanket  agree-  office  and  service  or  sales  employes  (ex- 

ment.  eept  outside  salesmen  or  watchmen)  in 

Any  member  of  the  National  Edi-  any  office  or  department  for  more  than 
toriaf  Association  or  its  affiliated  state  40  hours  in  any  one  week,  provided, 
or  regional  organizations  may  substi-  however,  that  not  more  than  three  em- 
tute  the  provisions  of  the  modified  Presi-  ployes  may  be  employed  in  each  estab- 
dent’s  reemployment  agreement  obtained  lishment  not  more  than  48  hours  in  any 
August  30  by  the  N.E.A.  for  those  of  one  week. 

either  the  United  Typothetae  of  Amer-  For  paragraph  3  of  the  President’s 
ica  or  the  American  Newspaper  Pub-  Agre^ent: 

lishers’  Association,  according  to  W.  D.  3.  Publisher-printers  and  printers 

Allen,  president  of  N.E.A.  shall  not  employ  any  factory  or  me- 

This,  of  course,  would  be  done  only  chanical  worker  or  artisan,  including 
in  cases  where  some  advantage  would  any  proprietors,  members  of  their  fami- 
accrue  to  the  N.E.A.  or  affiliated  organ-  lies,  supervisors  and  foreman,  for  more 
ization  member.  Mr.  Allen  said,  also,  than  40  hours  per  week  in  mechanical 
that  any  printer-publisher  who  is  not  work,  averaged  over  a  four  weeks’  pe- 
a  member  of  his  organization  or  its  riod,  provided,  however,  that  they  shall 
affiliates  could  use  the  substitute  pro-  not  be  employed  more  than  48  hours  in 
visions  by  becoming  a  member.  The  any  one  week. 

N.E.A.  substitute,  he  sad,  could  be  used  For  paragraph  4  of  the  President’s 
by  members  even  though  they  also  are  Agreement : 

members  of  the  U.T.A.  or  the  A.N.P.A.  4.  The  maximum  hours  fixed  shall 
and  at  present  are  operating  under  the  not  apply  to  professional  persons  em- 
President’s  agreement  modifications  of  ployed  in  their  profession  (within  which 
one  of  those  associations.  class  may  be  included  reporters  receiv- 

A  committee  of  N.E.A.  members  has  ing  $25  or  more  per  week) ;  nor  to  em- 
bwn  in  Washington  this  week  cmifer-  ployes  in  a  managerial  or  executive  ca¬ 
ring  with  NRA  officials  and_ officers  of  pacity  who  now  receive  $35  per  week, 
the  International  Typographical  Union.  The  maximum  hours  fixed  shall  not  ap- 
The  conferences  with  the  union  offiters.  ply  to  employes  on  emergency  mainte- 
of  course,  centered  around  wages  and  nance  and  repair  work ;  nor  to  employes 
hours  provisions  of  the  N.E.A.  code  in  special  cases  where  restrictions  of 
and  its  modified  agreement.  hours  of  highly  skilled  workers  on  con- 

The  substitute  paragraphs,  as  ajH  tinuous  processes  would  tmavoidably  re¬ 
proved  by  the  industrial,  labor,  legal,  duce  production,  but  in  any  such  special 
and  policy  divisions  of  the  NRA  and  case  at  least  time  and  one-third  shall  be 
finally  by  Administrator  Hugh  Johnson,  paid  for  hours  worked  in  excess  of  the 
follow :  _  maximum.  The  requirements  as  to 

The  undersigned,  being  duly  consti-  hours  and  wages  shall  be  observed,  ex- 
tirted  representatives  of  the  Non-Metro-  cept  in  a  case  of  a  contract  in  effect  on 
politan  Publishing-Printing  and  Print-  or  before  July  1,  1933,  and  still  remain¬ 
ing  Industry,  do  hereby  petition  the  Na-  ing  in  full  force  and  effect,  and  which 
tional  Recovery  Administrator  to  con-  cannot  be  revised  except  by  mutual  con¬ 
sent  to  the  substitution  of  the  following  sent. 

paragraphs  of  a  code  of  fair  competition  For  paragraph  5  of  President’s  Agree- 
for  the  Non- Metropolitan  Publishing-  mcnt: 

Printing  and  Printing  Industry  hereto-  5.  Publisher-printers  and  printers 
fore  submitted:  shall  not  pay  any  non-mechanical  em- 

For  paragranh  1  of  the  President’s  ployes  less  than  $15  per  week  in  any 
Agreement:  city  of  over  $500,000  population  or  in 

1.  Publisher-printers  and  printers  the  immediate  trade  area  of  such  a  city ; 
shall  not  employ  any  person  under  the  nor  less  than  $14.50  per  week  in  any 
age  of  16  years  excejrt  (a)  those  who  city  between  250,000  and  5()0,()00  popu- 
are  able  without  impairman  of  health  lation  or  in  the  immediate  trade  area 
to  deliver  or  sell  newspapers  during  the  of  such  city;  nor  less  than  $14  per 
now  established  hours  of  such  work  week  in  any  city  of  between  25,0(X)  and 
where  such  work  does  not  interfere  with  250,000  population  or  in  the  immediate 


trade  area  of  such  city;  nor  less  than 
$13  per  week  in  any  city  of  between 
5,000  population  and  25,()00  population 
or  in  the  immediate  trade  area  of  sued 
city;  and  in  towns  of  less  than  5,000 
population,  wages  shall  be  increased, 
by  not  less  th^  20%,  provided,  that 
tnis  snail  not  require  wages  in  excess 
of  $12  per  week  and  provided,  further, 
that  persons  learning  the  business  dur¬ 
ing  the  first  twelve  months  service  in 
the  industry,  office  and/'or  errand  boys, 
comprising  in  all  not  more  than  one 
for  each  twenty  employees  and  in  es¬ 
tablishments  of  over  twenty  comprising 
not  more  than  5%  of  all  employes  in 
such  establishments,  shall  receive  not 
less  than  20c.  per  liour.  Population  for 
the  purposes  used  herein  shall  be  deter¬ 
mined  by  the  1930  Federal  Census. 

F'or  Paragraph  6  of  the  President’s 
Agreement : 

6.  Publisher-printers  and  printers 
shall  not  pay  any  factory,  mechanical 
worker  or  artisan  less  than  40c.  per 
hour,  unless  the  hourly  rate  for  the 
same  class  of  work  on  July  15,  1929, 
was  less  than  40c.  per  hour,  in  which 
latter  case  they  shall  be  paid  not  less 
than  the  hourly  rate  on  July  15,  1929, 
and  in  no  event  less  than  30c.  per  hour ; 
provided,  that  apprentices  (who  shall 
comprise  not  more  than  one  for  twenty 
employes  and  in  establishments  of  over 
twenty,  not  more  than  5%  of  the  total 
number  of  employes  during  their  first 
three  years’  service  in  the  industry,  may 
be  paid  not  less  than  20c.  per  hour. 
Wages  for  part-time  Shall  be  computed 
at  proportional  rates  per  week,  not  lower 
than  the  prescribed  minimum  rates.  It 
is  agreed  that  this  paragraph  establishes 
a  guaranteed  minimum  rate  of  pay  re¬ 
gardless  of  whether  an  employe  is  com¬ 


pensated  on  the  basis  of  a  time  rate  or 
piece  work  performance.  In  no  event 
shall  the  weekly  wage  be  less  than  that 
which  employes  received  on  July  1, 1933 
for  the  same  work. 

For  paragraph  14  of  the  President’s 
Agreement ; 

14.  During  the  period  of  this  agree¬ 
ment,  a  publisher-printer  or  printer  in 
any  city  or  town  where  there  is  a  short¬ 
age  of  labor  in  any  of  the  classes  men¬ 
tioned,  which  shortage  will  create  great 
and  unavoidable  hardship,  may,  in  a  pe¬ 
tition  approved  by  the  National  Edito¬ 
rial  Association,  obtain  a  stay  of  the 
requirements  of  the  maximum  hour  pro¬ 
visions,  pending  an  investigation  by  the 
National  Recovery  Administration,  if  he 
agrees  to  abide  by  the  decision  of  such 
investigation.  Employes  shall  have  the 
right  to  organize  and  bargain  collec¬ 
tively  through  representatives  of  their 
own  choosing,  and  shall  be  free  from  in¬ 
terference,  restraint,  or  coercion  of  em¬ 
ployers  of  labor  or  their  agents,  in  the 
designation  of  such  representatives  or 
self  organization  or  in  other  concerted 
activities  for  the  purpose  of  collective 
bargaining  or  other  mutual  aid  or  pro¬ 
tection  ;  no  employe  and  no  one  seeking 
employment  shall  be  required  as  a  con¬ 
dition  of  employment  to  join  any  com¬ 
pany  union  or  to  refrain  from  joining, 
organizing,  or  assisting  a  labor  organi¬ 
zation  of  his  own  choosing;  and  em¬ 
ployers  shall  comply  with  the  maximum 
hours  of  labor,  minimum  rates  of  pay, 
and  other  conditions  of  employment,  ap^ 
proved  or  prescribed  by  the  President 
Nothing  in  this  agreement  shall  be  con¬ 
strued  as  an  abridgement  of  the  freedom 
of  the  press  as  guaranteed  Ity  the  first 
amendment  to  the  Constitution  of  the 
United  States. 
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821  HOTELS 

^ Registered^*  through 
its  columns 

That  so  many  hotels,  in  all 
parts  of  the  world,  advertised 
last  year  in  The  Christian 
Science  Monitor  is  a  fact  of 
interest  to  all  advertisers. 
People  who  are  able  to  travel 
are  able  to  buy.  Furthermore, 
Monitor  readers,  in  making 
their  purchases,  as  in  plan¬ 
ning  their  trips,  make  Moni¬ 
tor  advertisements  their  guide 


PROOF! 


The  proof  of  the  Certified  puddins  is  in  the  eatins.  Which  is 


another  way  of  sayins  that  the  proof  of  Certified  Dry  Mats  is  in 


their  actual  use  in  the  stereotype  foundry. 


Why  not  experience  for  yourself  how  Certifieds  can  facilitate  your 


stereotyping  and  help  you  produce  better  plates  in  quicker  time 


and  help  you  turn  out  clearly  and  cleanly  printed  papen? 


Let  us  prove  it  to  you  at  no  cost  to  your  goodself. 


Certified  Dry  Mat  Corporation 

310  Madison  Avemip  New  York,  N.Y. 

TOR  nTrFNDABI  F.STERrOTYPING'lJSECERTIFIFn  DRY  MATS 

.  MADE  I’v  IJ.S  A 


THE 

CHRISTIAIV  SCIENCE 
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Publithed  by  The  Chriatian  Science  Pubtiahing  Society 
Boaton,  lUaaaachuaetta 


Branch  Offices:  New  York,  Detroit,  Chicago,  St.  Louis,  Kansas  Cityt 

San  Francisco,  Los  Angeles,  Seattle,  Miami  . .  London,  Paris,  Berlin,  Florence 
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historical  issue  marks  50TH  YEAR 
OF  NEWARK  EVENING  NEWS 


NRA  TO  SPUR  BUYING 
BY  ADVERTISING 


Committees  Forming  to  Follow  Up 
Consumer  Pledges  of  Support 
for  NRA  Members — Falk 
Goes  to  Capital 

\\  ith  the  National  Recovery  Admin¬ 
istration  backing  a  campaign  to  increase 
buying  as  a  means  of  aiding  busings 
concerns  which  have  increased  their 
costs  by  adding  to  their  payrolls,  com¬ 
mittees  are  at  work  in  many  cities  on 
advertising  plans.  The  campaigns  are 
to  follow  a  drive  to  obtain  consumer 


No  Special  Advertising  Solicited — Paper  Has  Had  Remarkable 
Growth  Since  Founding  in  1883  by  Wallace  M.  Scudder 
and  Two  Associates — Occupies  Eleven-Story  Plant 

A  HALF  century  of  progress  was  Arthur  J.  Sinnott,  the  present  editor 
niark^  b>'  the  Newark  (N.  J.)  of  the  Evening  News,  was  its  represent- 
Evening  News  Sept.  1  with  an  anni-  ative  at  the  national  capital  during  the 
versao'  edition  for  which  no  special  days  of  Woodrow  W'ilson  in  the  White 
advertising  was  solicited.  The  history  House. 

of  the  paper,  which  had  its  inception  John  L.  O’Toole,  now  a  vice-president 


of  the  Advertising  Federation  .Amer- 
has  been  appointed  chairman  of  a 
national  .Advisory  Committee  on  NRA 
Present  modern  plant  of  the  Newark  Publicity  and  Advertising. 

Evening  Newt.  leaders  ' 


;ddek  .Arthur  Sinnott  E.  W.  Farrell 

Broad  of  the  Public  Service  Corporation,  was 
under-  city  editor  of  the  Evening  News  when 
stories  Mr.  Sinnott  came  to  the  paper  as  a 
there  cub  reporter.  Later  Mr.  Sinnott  be- 
1  issue,  came  city  editor,  then  Washington  cor- 
was  a  respondent  and  after  that  managing  edi- 
of  the  tor. 

s^dS  W-  now  business  and  p„i,n.her.  Will  Be  Repre.ented  «t 

:d  and  Wa»hingtc-n  Hearing  Sept.  6 — 

uously  Manufacturers  Consider 

■fer  If  I'  1  Ch.n,.. 


„  Nearly  100 
in  advertising  throughout  the 
nation  have  been  invited  to  serve  on 
the  committee. 

Outlining  the  committee’s  objectives. 
Chairman  Kobak  stressed  four  major 
purposes ( 1 )  to  increase  consumer 
buying  with  the  purchasing  power  avail¬ 
able;  (2)  to  steer  consumer  patronage 
toward  businesses  operating  under  the 
NR.A;  (3)  to  accelerate  the  process  of 
bringing  additional  firms  under  the 
Washington,  .Aug.  31— Preparations  NR.A  and  (4)  to  stimulate  sales  activity 
for  an  appearance  of  newspaper  pub-  on  the  part  of  businesses  with  products 

lishers  at  the  hearing  to  be  held  here  to  sell. 

Sept.  6  on  the  code  for  the  newsprint  The  formal  call  upon  organized  adver- 
manufacturing  industry  were  made  here  tising  for  help  came  from  the  NR.A  ‘at 
this  week  by  L.  B.  Palmer,  general  a  recent  conference  in  the  national  cap- 
manager  of  the  American  Newspaper  ital.  Those  attending  included  Charfes 
Publishers’  Association,  and  Elisha  Michelson,  Charles  F.  Horner,  Frank 
Hanson,  A.N.P.A.  counsel.  R.  Wilson  and  Labert  St.  Clair,  leaders 

The  publishers  expect  to  oppose  cer-  in  the  public  relations  phase  of  the 

tain  provisions  of  the  code,  Hanson  said.  NRA  campaign,  and  Mr.  Kobak. 

It  was  not  entirely  clear  to  what  pro-  As  another  means  of  cooperating  with 


the  other  departments  have  experienced 
iimilar  growth.  In  his  account  he  said 


be  had  attended  the  funerals  of  all  with 
whom  he  started  service  and  that  he 
had  been  pallbearer  for  most  of  them. 
The  paper  was  founded  in  1883  by 


he  said,  because  of  an  anticipated  rewrit-  eration  of  America  has  assigned  .Alfred 
ing  of  the  newsprint  code  prior  to  the  T.  Falk,  director  of  the  A.F.A.  Bureau 

of  Research  and  Education,  to  advisory 
duty  in  Washington  as  long  as  his  ser¬ 
vices  may  be  required. 

In  addition  to  these  service^  Mr. 
Falk  will  work  with  the  Department 
of  Agriculture  in  studying  the  adver¬ 
tising  provisions  to  be  included  in  the 
Food  and  Drugs  Act  which  will  come 
before  the  next  Congress  with  the  spon¬ 
sorship  of  the  Dei»rtment. 

Mr.  Falk  also  will  study  the  need  of 
a  general  code  of  fair  practice^  in  the 
advertising  field,  Mr.  Kobak  said,  add- 

I.  is,  probable  .ba.  ..be  code  as  .u 

H.  H.  FLETCHER  RETIRES  foljoi  'the°  tras'ury  'de(imtion‘’ot  ners- 

Herbert  Hervey  Fletcher,  editor  of  print  paper,  that  working  hours  will  re-  "  - 

“The  Churchman  .Afield’’  page  of  the  main  at  a  maximum  of  40  per  week,  PIERCE-ARROW  TO  BBDO 
Boston  Evening  Transcript,  has  re-  and  that  some  changes  may  be  made  m  a„„„,  lUctor  Par  Cnmnanv 

tired.  Following  his  graduation  from  the  minimum  wages  stipulated.  No  pre-  ‘u  „ ‘^i  .  ‘aeo  was  a  subsidf- 

Williams  College  in  1879  he  joined  the  diction  could  be  obtained  in  newsprint  which  untd  a  wee^c  ago  was  a  subsiOi 

spring  afass  )  la.cr  circles  as  .o  ,hc  form  of  .bo  basic  price  i,f„iY.SS.oc‘'eX  «S 

"iie  'iai^r'io^'S’ .  _  !>v  i 

A  •  a  J  n  J  .L  iu  O'  its  own.  Batten,  Barton,  uurstine  a 

Associated  PresS’  and  then  the  Tran-  ^  ^  ADAMS  MARRIES  Osbom,  Inc.,  is  now  handling  the  ac- 

whh  an  hono^Tr\-  Masfe^r  oT  Arts  de-  George  Matthew  Adams  well-known  count.  Business  men  and  bankers  of 
erS  in  19%  and  N^rwTch  Unhisitv  ’-'"ited  States  newspaper  writer  and  New  York,  Buffalo  and  Boston,  ^ught 

with  a  Doctor  of  Laws  in  1931  The  syndicate  owner,  and  Mrs.  Robert  Scott  control  of  the  company  from  Stude- 

Rev.  Alfred  C.  Dieffenbach,  D.D..  for  Harner,  1828  Rittenhouse  Square,  Phil-  ^aker  and  will  present  a  pro^sal^^^^^^ 

IS  years  editor  of  the  Christian  Reg-  were  married  quietly  .Aug.  25  recapita  ization  at  a  stwkhd^^^^  meet- 

wilt  rnnHnrt  thA  Transrrint  rA-  at  ‘  Weska  Weenaak,  Mr.  Adams  mg  Sept.  IS.  Pierce-Arrow  used  news- 

summer  lodge  on  the  shore  of  Grand  paper  copy  this  week  to  announce  its 
Lake,  near  Halifax.  Following  the  independence  and  its  future  policy. 

ceremony  they  left  on  a  motor  tour  - 

of  Nova  Scotia  and  Prince  Edward  NEW  PRESSES  IN  INDIANAPOLIS 
Island.  Ten  Scott  press  units,  with  four  fold- 

PAnnnrif  a  niRFrroR  three-roll  reels  with  auto- 

rALFi.FCJv.rE.  A  LFIICE.E- 1  vFic  matic  tension  governors  were  ordered 

Charles  W.  Paddock,  former  sprint  this  week  by  the  Indianapolis  News 
star  and  at  present  business  manager  of  from  Walter  Scott  &  Co.,  Plainfield, 
the  Long  Beach  (Cal.)  Press-Tele-  N.  J.  The  News  has  also  purchased 
gram,  has  been  elected  a  director  of  the  four  new  Linotypes,  two  watercooled 
publishing  company  and  also  of  the  Ludlows,  new  type  dress  seven  point 
Press-Telegram  Building  Company  to  Ionic  on  seven  and  three-fourths  slug, 
fill  vacancies  created  by  the  death  of  Elrod  material  maker  and  other  equip- 
W.  H.  Haskins.  ment  for  mechanical  departments. 


the  latter  as  editor.  Mr.  Steel  retired 
ai  1903.  He  is  now  dead.  Mr.  Scud- 
ier  lived  until  F'ebruary,  1931. 

In  the  early  days  of  the  Evening 
.'iews  Mr.  Scudder,  who  was  the  paper’s 
publisher  at  the  time  of  his  death,  not 
ioly  acted  as  business  manager,  but  as 
arculation  manager  as  well,  and  in  his 
ater  years  told  how  he  stood  beside  the 
jresand  counted  out  the  papers  for  the 
aewspaper  boys.  He  personally  toured  early  days, 
she  city  in  the  quest  of  advertising. 

The  circulation  of  the  first  edition  was 
10.000;  to^y  nearly  160,000  copies  are 
Ifinted  daily.  The  weight  of  the  news- 
Ifint  used  in  the  first  run  of  the  Eve- 
News  was  probably  800  pounds, 
vhile  on  the  day  following  the  Presi¬ 
dential  election  of  1932  the  paper  used 
•staled  186,000  pounds. 

Tfe  Evening  News  removed  from  its 
onginal  quarters  in  Broad  Street  to  half 
present  location  at  215-221  Market 
street,  in  1893.  Here  within  recent 
diis  home  of  the  Evening  News 
wen  completely  remcxleled  and  re- 
^t  to  make  the  present  altogether 
ssioaem  business,  editorial  and  printing 
>tnicture  of  eleven  stories. 


J  _ Newsprint  manufacturers  have  been 

^  meeting  this  week  in  New  York,  dis- 

»E _  cussing  changes  in  the  code  suggested 

,  »  ,  AT  ,  r  •  hy  publishers,  labor  organizations,  and 

F.r«  home  of  the  Newark  Evening  adjourned  Wednesday  until 

Aeies  at  844  Broad  Street  in  1883.  Tuesday  in  Washington  without 

advertising  manager  of  the  paper,  wrote  formulating  any  definite  alterations.  It 
South  Orange  notes  for  the  paper  in  its  is  understood  that  interest  centered  on 
-  1,5.  The  paper  boasts  of  many  the  section  defining  newsprint,  on  the 

other  veterans.  Sixty-eight  employes  of  wages  and  hours  provisions,  and  on  a 
the  present  day  have  been  with  the  suitable  formula  for  determining  a 
liaper  continuously  for  25  years  or  price  based  on  cost, 
more. 

- comes 


JACKSON  NAMED  C.  M. 

Albert  S.  Jackson,  circulation  man¬ 
ager  of  the  Community  Weekly,  Plain- 
view,  Tex.,  has  been  named  circulation 
manager  of  the  Plaimnew  (Tex.) 
Daily  Herald. 
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THE  BOSTON ), 


New  England's  ifc 

Has  l:d 


TWO  WOOD  STEEIS 


These  machines  are  identi  i 
Press  recently  furnished  The  Da  il 
original  tabloid  newspaper. 


The  Daily  Mirror  informs  tli 
a  quarter  of  a  million  copies,  and  it! 


copies. 


Although  the  Wood  Steel  I 
printing  machine  on  the  market,! 
most  economical.  It  is  especially 
quality,  heavy  duty  requirements. 


WOOD  NEWSPAPER  J 
Makers  of  Fine 
501  Fifth 
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bloid  Newspaper 
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SEXTUPLE  PRESSES 


in  design  with  the  Wood  Steel 
Mirror,  of  London,  the  world’s 


ns  that  this  machine  averages  nightly 
id  its  Sunday  Pictorial,  half  a  million 

11  s  is  the  highest-priced  newspaper 
it,  i  ifficiency  is  such  that  it  is  also  the 
illy  signed  to  meet  large  volume,  high 
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COPY  PRICE  INCREASES 

TilE  people  expect  to  pay  more  for  what  they 
consume  under  the  recovery  scheme.  It  is 
believed  circulations,  in  the  average  commun¬ 
ity,  would  not  suffer  materially  if  a  cent  were  tacked 
to  the  retail  copy  price.  There  are  some  instances 
wherein  publishers  have  recently  been  able  to  in¬ 
crease  their  circulation  revenues  and  we  note  that 
two  Newark  newspapers  this  week  announced  one 
cent  increases.  While  the  advertising  situation  is 
brightening,  particularly  in  the  national  field,  there 
is  small  prospect  of  immediate  satisfactory  volume 
and  rates  seem  pegged  in  most  cities.  Many  news¬ 
papers  are  too  dependent  on  advertisers.  Publishers 
must  do  something  to  balance  increased  costs  under 
the  NR.A,  and  without  delay.  There  will  be  a  lot 
of  timely  surveying  of  circulation  possibilities  in  the 
next  few  weeks.  Indecision  is  the  major  danger 
when  costs  are  mounting  and  revenues  are  stationary. 

The  next  120  days  will  tell  an  historic  story 
in  the  United  States. 

STOP  THE  FOOLISHNESS! 

CONSIDER  some  of  the  abstract  phases  of  the 
violent  newspaper  and  department  store  war 
that  burst  with  unprecedented  fury  at 
Wichita  this  week! 

We  have  read  the  acid  stuff  in  the  fighting  news¬ 
papers  and  also  the  counter-claims  of  the  depart¬ 
ment  store  management  and  it  all  leaves  us  sick  and 
sore. 

Is  this  the  newspaper  business? 

Is  this  the  retail  selling  business? 

Can  these  things  happen  in  America  at  a  time 
when  the  Government  is  called  on  to  strain  its  con¬ 
stitutional  authority  to  the  breaking  point  to  curb 
greedy  individualism  run  amuck  in  almost  every  de¬ 
partment  of  industry  and  trade? 

It  is  just  a  little  too  disgraceful !  Those  who  are 
putting  their  fiery  spirit,  their  resources  and  their 
pride  into  this  outrageous  competition  might  better 
be  engaged  in  exerting  their  local  leadership  in  be¬ 
half  of  the  stupendous  national  task  of  righting  the 
economic  wrongs  that  blind  competition  has  visited 
upon  the  people  of  this  land  in  the  post-war  era. 
If  anybody  has  surplus  energy  in  his  militant  soul 
the  field  is  wide  open  for  any  action  he  may  care  to 
bring  to  problems  which  really  deserve  the  attention 
of  intelligent  and  righteous  leaders.  These  problems 
affect  the  people,  men,  women  and  children.  They 
have  nothing  much  to  do  with  the  advertising  com¬ 
petition.  Wichita  comes  near  being  the  center  of  our 
civilization.  In  these  times  worthy  things  are  ex¬ 
pected  from  it. 

Without  attempting  to  hunt  through  the  dirty 
barrel  to  find  who  is  right  and  who  wrong,  and  re¬ 
gardless  of  hot-headed  and  ruthless  people  who  pro¬ 
pose  to  rule  or  ruin.  Editor  &  Publisher  calls 
upon  the  Wichita  publishers  and  the  department  store 
proprietors  who  seem  to  be  the  bone  of  contention, 
to  end  this  unseemly  fight  and  get  down  to  business 
in  the  spirit  of  the  NRA.  Some  things  have  been 
done  in  that  city  in  the  past  few  days  that  would 
be  unconscionable  in  competitive  practice  even  in 
normal  times.  They  are  outrageous  now.  We  are 
Americans,  first !  We  respect  newspaper  ethics,  sec¬ 
ond  !  We  live  in  a  dark  hour  that  calls  for  patience, 
sacrifice,  square-dealing,  third! 

Advice  may  be  like  trying  to  put  out  a  third-alarm 
fire  with  a  soda  bottle,  but  nevertheless  we  are 
bound  to  say  that  the  best  thing  that  could  pos¬ 
sibly  happen  at  Wichita,  in  behalf  of  the  recovery 
movement,  and  of  newspaperdom,  and  of  retail  sell¬ 
ing,  would  be  to  stop  printing  such  stuff  as 
appeared  last  week,  withdraw  those  silly  bluff  suits, 
get  the  mind  onto  the  real  function  of  the  press — 
which  is  a  thousand  times  better  than  a  page  adver¬ 
tisement  from  any  source — and  go  to  work  with 
a  united  front  to  avoid  another  terrible  Winter  in 
this  country,  with  our  people  shivering  in  the  bread¬ 
lines  and  our  smoke  stacks  and  harvesters  rusting. 

Three  or  four  men,  if  cool  and  in  objective  mood, 
can  make  this  come  true.  It  would  be  a  blessing. 

Shopping  news  publishers  are  reported  to  be 
writing  a  code  of  their  oum.  If  they  want  some 
suggestions  about  unfair  competitive  practices 
we  could  supply  enough  to  keep  Gen.  Johnsons 
office  busy  for  a  month. 


Where  no  wood  is,  there  the  fire  goeth  out; 
so  where  there  is  no  talebearer,  the  strife 
ceaseth. — Proverbs,  XXVI;  20. 

THE  AGENCIES’  CODE 

The  proposed  advertising  agency  code  will  ap¬ 
parently  add  little  to  employment  or  to  salaries 
among  advertising  men  and  women.  A  40-hour 
maximum  week  for  routine  workers  and  beginners 
will  hardly  make  additional  employes  necessary, 
especially  if  the  provision  is  permitted  to  stand  which 
makes  this  a  matter  of  a  monthly  average,  thus 
allowing  overtime  during  rush  periods.  Nor  will 
a  $14  to  $15  minimum  salary  benefit  many  agency 
workers. 

Two  important  factors,  however,  stand  out  in  the 
code.  One  is  the  placing  of  governmental  powers 
behind  the  code  of  standards  which  has  thus  far  had 
no  weapon  but  moral  suasion  and  public  opinion 
as  directed  by  the  National  Better  Business  Bureau 
and  the  Advertising  Review  Committee.  If  the  code 
is  approved,  there  will  be  real  possibilities  for  action 
against  any  agency — although  not  against  an  adver¬ 
tiser — which  handles  untruthful,  misleading  or  inde¬ 
cent  advertising  as  previously  defined  by  the  Amer¬ 
ican  .'\ssociation  of  Advertising  Agencies  and  the 
.Association  of  National  Advertisers.  In  the  long 
run  this  should  be  helpful  to  all  advertising. 

The  other  significant  section  of  the  new  agency 
code  bans  rebating  of  agency  commissions — a  thor¬ 
oughly  unfair  practice  which  in  effect  cuts  a  pub¬ 
lisher’s  rates,  diverts  the  publisher’s  funds  from 
their  intended  purpose,  and  deprives  the  agency  of 
receipts  necessary  for  the  giving  of  full  agency  ser¬ 
vice.  While  rebating  has  not  directly  affected  any 
large  part  of  advertising — the  Young  study  made  an 
estimate  of  8.3  per  cent — still  its  rumored  magnitude 
lias  been  enough  to  keep  advertisers  prying  for  con¬ 
cessions  and  to  keep  even  the  soundest  agencies 
uneasy.  No  longer  may  an  advertiser,  if  this  code 
is  approved,  tell  an  agency  man  that  some  other 
agent  has  offered  to  take  his  account  for  8  per  cent 
or  5  per  cent  or  any  other  absurd  figure.  Putting 
teeth  behind  this  provision  would  be  helpful  to 
agencies  in  maintaining  their  credit  with  publishers 
and  in  enlarging  their  payrolls.  It  would  be  help¬ 
ful  to  publishers  in  setting  a  barrier  against  one 
kind  of  onslaught  on  the  rate  system. 

The  Hearst  “September  buying”  crusade  is 
effective. 

RAINBOW 

IF  there  is  any  lingering  doubt  in  the  newspaper 
field  that  national  advertising  is  on  the  upturn, 
each  day  recovering  its  old-time  vigor  and 
serving  the  urgent  needs  of  recovery,  it  may  be  dis- 
lielled  by  a  perusal  of  our  news  columns  this  week. 

See  what  the  national  advertising  agency  chiefs 
are  saying! 

Copy  is  breaking  from  many  sides,  long  silent — 
good  copy,  selling  copy,  copy  which  means  business, 
trade,  dollars. 

From  our  special  point  of  view  these  statements 
from  the  agencies  provide  the  best  encouragement 
we  have  been  able  to  offer  to  readers  in  more  than 
three  years.  If  these  reports  do  not  presage  fall 
trade  beyond  the  expectations  of  the  average  adver¬ 
tiser  we  shall  miss  our  guess. 

The  vista  which  lies  dimly  ahead  is  almost  fan¬ 
tastically  inviting.  With  money  in  the  hands  of  the 
people  there  can  be  an  era  of  prosperity  better 
than  we  have  ever  seen.  It  is  estimated  that 
fully  two-thirds  of  the  homes  of  the  country  are 
in  crying  need  of  supplies — everything  that  contrib¬ 
utes  to  the  American  standard  of  living.  It  will 
take  years,  of  course,  to  bring  about  such  a  read¬ 
justment,  but  none  but  an  acid  dried  cynic  will 
believe  that  120,000,000  intelligent  people,  who  have 
tasted  comfort  and  even  luxury,  will  not  find  ways 
to  satisfy  their  needs  and  legitimate  desires. 


KINGFISH  HOOKS  HIMSELF 

This  week  was  not  lived  in  vain.  It  served 
to  inform  the  rank  and  file  of  American 
citizenry  that  the  blatherskite  Senator  from 
Louisiana,  Huey  P.  Long,  is  just  exactly  the  political 
faker  some  of  his  home  state  editors  have  been 
trying  to  expose  for  years.  It  was  inevitable  that, 
given  time,  the  Kingfish  would  hook  himself. 

Many  years  ago  a  wise  old  fellow  of  the  political 
arena  said :  “If  I  could  get  publicity  for  the  advocacy 
of  a  political  system  which  would  promise  even 
man,  woman  and  child  $1,000  in  gold,  I  could  be 
elected  to  any  office.  Fully  85  per  cent  of  the 
people  will  support  that  kind  of  humbug.”  Huey 
Long’s  familiar  demagoguery,  perfectly  fitting  that 
ancient  pattern,  carried  him  to  the  top  in  the  politics 
of  his  state  and  finally  inflicted  him  upon  the  nation. 
But,  of  course,  only  because  newspapers  validated 
his  amazing  flow  of  bunk  in  news  columns. 

It  is  appropriate  that  the  vulgarian  should  finally 
be  trapped  in  the  wash-room  of  a  Summer  club¬ 
house.  The  press  has  made  the  most  of  that  cir¬ 
cumstance.  And  it  is  curious  justice  that  Long’s 
brand  of  audacious  blather,  uttered  in  regard  to  a 
mean  little  yarn  about  being  “framed”  and  “ganged” 
by  his  political  enemies,  should  reveal  his  true  mini 
People  who  follow  such  as  Long  can  detect  that 
sort  of  feeble  deceit  without  difficulty.  It  is  the 
kind  of  stories  all  cheap  people  tell  when  caught. 

The  press  did  a  first-class  job  of  reporting  the 
club  house  incident  and  subsequent  antics  of  the 
bungling  Senatorial  dodger.  Millions  got  a  grand 
laugh  with  which  to  end  the  silly  season.  Those 
writers  and  publishers  who  have  found  the  Kingfish 
amusing,  meriting  tons  of  publicity  through  the  years, 
have  as  a  fitting  reward  his  public  declaration: 
“We’ve  had  an  exodus  of  polecats  in  Louisiana,  but 
when  I  picked  up  your  Milwaukee  newspapers  I 
knew  where  all  the  polecats  had  gone.”  There  were 
added  flourishes  about  thieves,  rascals  and  skunks, 
as  good  measure  for  all  deserving  writers  and 
editors. 

When  Long  tried,  some  years  ago,  to  control 
newspapers  by  organizing  what  amounted  to  an 
advertising  boycott,  sensible  editors  got  his  number. 
However,  this  did  not  stop  writers  from  continuing 
to  shower  him  with  publicity  in  exchange  for  serio¬ 
comic  copy.  Even  when  Bill  Wiegand,  New  Orleans 
reporter,  was  forced  to  putKh  Long  on  the  jaw  for 
his  personal  insults,  other  reporters  went  on  taking 
Long  seriously,  thus  to  promote  his  fame  and  for¬ 
tune.  There  was  an  admitted  possibility  that  this 
thing  would  continue  until,  buttressed  by  the  “redis¬ 
tribution  of  wealth”  hokum.  Long  would  land  in  the 
White  House. 

Our  vaunted  system  of  “impersonal”  journalism, 
which  gives  any  articulate  faker  news  notice  as 
a  right,  is  held  up  proudly  as  a  vast  improvement 
over  the  personal  journalism  of  the  misguided  Danas, 
Greeleys  and  Wattersons.  But  our  faith  in  it  seems 
to  falter  when  we  realize  with  what  ease  the  daddies 
would  have  stopped  this  particularly  transparent 
political  demagogue  years  ago. 

NRA  says  business  revival  is  in  the  hands  of 
the  women.  Every  husband  and  advertiser 
knows  our  women  only  need  money  to  make 
industry  whiz. 

INSPIRING  YOUTH 

For  13  years  John  Borg,  the  interesting  pub¬ 
lisher  of  Hackensack  (N.  J.)  Bergen  Evetu*9 
Record,  has  maintained  an  endless  chain  of 
college  scholarships.  Income  from  a  fund  has  been 
used  to  send  a  worthy  home-town  boy  to  Rutgers 
annually,  but  the  successful  graduates  are  under 
agreement  to  establish  similar  funds  for  the  benefit 
of  other  boys  within  ten  years  after .  graduation. 
The  first  boy  made  good  his  pledge  seven 
ago  and  his  beneficiary  is  now  about  to  do  likewise. 
So  the  novel  educational  plan  multiplies  its 
We  are  struck  by  a  paragraph  written  by  Mr. 
Borg  in  the  agreement  with  his  successful  stud^ 
candidates.  Said  he:  “It  is  my  firm  convicti* 
that  the  future  leadership  of  the  country,  whether 
industrial,  political  or  professional,  will  come  itca 
the  masses,  and  particularly  from  those  of  our  pubW 
school  pupils  who,  though  poor  in  financial  circum¬ 
stances,  are  rich  in  intellect,  ambition  and  the  initi*' 
tive  developed  by  overcoming  obstacles  in  early  life- 
Rarely  is  this  truth  better  said. 
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PURELY  PERSONAL 


tames  G.  STAHLMAN,  publisher, 
JS’asht'ille  (Tenn.)  Banner,  has  been 
ynrf  to  the  Uriited  States  Industrial 
Recovery  Board  in  Tennessee. 

R.  Burkhart,  publisher,  San 
fmsisco  News,  spent  his  vacation  on 
,  ranch  in  the  High  Sierras. 

Gtorge  Morris,  assistant  publisher, 
yimphis  (Tenn.)  Commercial  Appeal, 
the  Memphis  Agricultural 
Gnb  Aug.  28  on  “The  New  Deal  For 
Trained  Minds.” 

CoL  R-  R-  McCormick,  publisher, 
[)icago  Tribune,  who  arrived  from 
Europe  on  the  Empress  of  Britain,  last 
week,  left  the  liner  at  Father  Point,  and 
down  to  Metis,  a  summer  resort 
JO  the  St.  Lawrence. 

George  H.  Armistead,  Sr.,  editor-in- 
!  iief,  Sashi’ille  Banner,  and  W.  C. 
i  Teague,  associate  editor,  Nashville 
Tmesseeaii,  are  members  of  the  Com- 
jiittee  of  KX)  selected  by  the  Chamber 
of  Commerce  to  conduct  the  NR  A  cam¬ 
paign  in  Nashville. 

Brigadier-Ckneral  Hierome  L.  Opie, 
Virginia  National  Guard,  retired,  of 
sunrton,  Virginia,  publisher  of  the 
Eitning  Leader  and  News  Leader,  was 
j  tesented  with  a  watch,  Aug.  23,  by  the 
Sttunton  field  and  staff  officers,  on  be- 
ialf  of  the  officers  of  the  1 16th  Infantry, 
fhich  he  has  commanded  from  its  re- 
.fganization  April  3,  1933. 

Johnstone  Vance,  publisher,  N^ 
Sritain  (Conn.)  Herald,  has  announced 
iis  resignation  from  the  Connecticut 
State  Board  of  Mediation  and  Arbitra- 
un. 

Herbert  M.  Peet,  co-publisher  of  the 
ivtrttt  (Wash.)  Daily  News,  has  been 
-am«i  chairman  of  the  President’s 
Emergency  Re-employment  campaign 
ior  the  state  of  Washington. 

E.  C.  Rodgers,  publisher,  Provo 
(Utah)  Herald,  made  a  round  trip  by 
plaK  from  San  Francisco  to  Seattle  to 
mh  Scripps  League  headquarters  in 
ieattle. 

Walter  Walker,  publisher.  Grand 
mtion  (Colo.)  Daily  Sentinel,  has  re- 
caved  appointment  as  alternate  mem- 
!»  of  the  Special  Board  of  Review  to 
pass  on  claims  of  Colorado  World  War 
rttrans  from  Gen.  Frank  T.  Hines, 
Atonistrator  of  Veterans’  Affairs  in 
Wjshington. 

Russell  Knowland,  assistant  publisher 
of  the  Oakland  (Cal.)  Tribune,  visited 
llashington  and  Oregon  on  his  vacation. 

Ben  R.  Litfin,  publisher  of  The  Dalles 
{OTt)Chronicle,  haj.  been  elected  sec¬ 
tary  of  the  Oregon  repeal  convention 
a  recognition  of  his  long  fight  for 
ctpeal. 

Sheldon  F.  Sackett,  editor  of  the 
Palm  (Ore)  Statesman,  and  publisher 

Cooj  Bay  Times  of  Marshfieldt 
Oft,  and  Mrs.  Sackett,  were  recent 
-an  Francisco  visitors.  Mrs.  Sackett 
s  secretary  to  (jiovernor  Julius  Meyer 
of  Oregon. 


Frank '  Sosey,  publisher.  Palmyra 
(Xo.)  Spectator,  has  been  named  on  a 
sfate  committee  to  study  methods  of 
pntrol.  Walter  Williams,  presi- 
^  University  of  Missouri,  was  named 
of  the  group  by  (iovemor  Guy 

»■  Park. 

I  ^  ®<^ffor  of  the  Fond  (lu 

(Wis.)  Commonwealth-Reporter, 
]  Pftsident  of  the  Wisconsin  Daily 
has  been  named  the  ninth  mem- 
me  state  recovery  board,  by  Gen, 
“"Rh  S.  Johnson. 

editor  of  the  Oregon 
)  Enterprise,  who  for  foui 
Minister  to  Finland,  will 
to  Oregon  and  his  newspaper 
about  Oct  1. 

Cffstofi  Asheville  (N 
ij.  recently  addressed  th< 

Kiwanis  club  on  the  NRA 

Syers.  editor,  Richmonc 
^*■1  l*mes-Dispatch,  sailed  Sept.  1 
tuc-week  vacation  trip  in  th< 
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Mediterranean.  He  will  return  about 
the  middle  of  October. 

Philip  Hockstein,  editor,  Jamaica  (fd. 
Y.)  Long  Island  Daily  Press,  and  Mrs. 
Hockstein,  are  the  parents  of  a  son 
born  Aug.  15. 

Mrs.  Willis  M.  Ball,  wife  of  the 
editor-in-chief,  Jacksonville  (Fla.) 
Times-Union,  has  been  reappointed  to 
the  state  board  of  public  welfare  by 
Governor  Sholtz. 

Don  M.  Alkire,  editor.  Bowling  Green 
(O.)  Wood  County  News;  Frederick 
Beyerman  of  the  Bowling  Green  Senti¬ 
nel-Tribune,  and  Marshall  Sherer  of  the 
W ood  County  Republican,  have  been 
appointed  to  the  committee  sponsoring 
the  NRA  campaign  in  Bowling  Green. 

Fred  D.  West,  editor,  Abbeville  (S. 
C.)  Press  &■  Banner,  and  state  senator 
from  Abbeville  County  for  the  past 
seven  years,  has  announced  his  can¬ 
didacy  for  lieutenant  governor, 

John  Burnham,  editor  of  the  Wau¬ 
paca  (Wis.)  County  Post,  suffered  a 
broken  leg  while  on  vacation  in  the  Big 
Horn  mountains  in  Wyoming.  He  is 
in  a  hospital  in  Miles  City,  Mont. 

IN  THE  BUSINESS  OFFICE 

DHIDEN  RAMSEY,  general  man- 
•  ager,  Asheiille  (N.  C.)  Citisen- 
TUnes,  recently  addressed  the  Lions 
club  of  .Asheville  on  the  NR.A  program. 

R.  H.  Claggett,  general  manager, 
Knoxville  (Tenn.)  Journal  has  re¬ 
turned  from  a  trip  to  Chicago  with  his 
family  where  they  visited  the  World’s 
Fair. 

Harry  G.  Stutz,  general  manager  and 
editor,  Ithaca  (N.  Y.)  Journal-News, 
is  chairman  of  the  publicity  committee 
in  Ithaca’s  NRA  organization. 

R.  S.  Brashears,  general  manager, 
Childress  (Tex.)  Daily  Index,  has 
been  elected  vice-president  of  the  Child¬ 
ress  Rotary  Club. 

Gordon  Garlington,  advertising  man¬ 
ager,  Knoxznlle  (Tenn.)  Journal,  left 
Aug.  25th  for  a  vacation  in  Chicago 
with  his  family  at  the  World’s  Fair. 

W.  J.  Foster,  advertising  manager, 
Marshall  (Mich.)  Evening  Chronicle,  is 
serving  as  a  “colonel”  in  the  Marshall 
NRA  “army.” 

Fred  Gluck,  business  and  advertising 
manager,  Lynn  (Mass.)  Telegram- 
News,  and  Jacob  Finkle  of  the  editorial 
staff,  are  on  a  two-week  motor  tour  to 
Buffalo,  Montreal  and  Chicago. 

Winslow  R.  Parry,  cashier.  Salt  Lake 
City  Tribune,  and  Mrs.  Parry,  are  par¬ 
ents  of  a  son  born  recently. 

Harold  Essex,  promotion  manager  of 
the  Chicago  Daily  Illustrated  Times, 
left  Tuesday  for  a  vacation  in  various 
cities  of  North  Carolina.  Mrs.  Essex 
accompanied  him  on  the  trip,  which  is 
being  made  by  automobile. 

Harry  B.  Adsit  mechanical  superin- 


FOLKS  WORTH  KNOWING 


Another  newspaperman  to  receive 
political  recognition  under  the  “new 
deal”  is  Ralph  Perry,  recently  named 
private  secretary  to  Governor  Hill 
McA  lister  of 
Tennessee  to  suc¬ 
ceed  George  Mor¬ 
ris,  who  became 
assistant  publisher 
of  the  Commer¬ 
cial-Appeal  in 
Memphis. 

For  11  years 
Mr.  Perry  had 
been  a  member  of 
the  editorial  staff 
of  the  Nashzille 
Banner,  and  dur¬ 
ing  that  time 
served  as  assistant 
city  editor,  sports 
editor,  and  politi¬ 
cal  expert. 

He  has  covered  all  sessions  of  the 
Tennessee  legislature  since  1923  and  has 
perhaps  as  wide  a  political  acquaintance 
and  friendship  as  any  man  in  the  state. 
He  has  tour^  the  state  with  numerous 
political  candidates,  among  them  (Gover¬ 
nor  McAlister. 

During  the  past  session  of  the  legis¬ 
lature,  he  was  elected  chairman  of  the 
Tennessee  Capitol  Reporters’  Associa¬ 
tion. 

A  native  of  Kansas,  Mr.  Perry  went 
South  from  Chicago  in  1912,  joining  an 
advertising  firm  in  Birmingham.  He 
went  to  Tennessee  in  1917  and.  he  de¬ 
clares,  entered  the  newspaper  field  “quite 
accidentally”  when  a  dairy  concern  with 
which  he  was  connect^  decided  to 
abandon  the  territory  he  had  been  cover- 
ing. 

He  worked  first  for  the  Jackson  Sun. 
He  was  at  one  time  city  editor  of  the 
Nashville  Tennesseean  and  worked  for 
a  time  on  the  Washington  Post.  While 
in  Washington,  he  was  also  national 
capitol  correspondent  for  the  Banner. 

tendent  of  the  Pittsburgh  Post-Gazette, 
has  resigned  to  become  assistant  to 
James  Hammond,  publisher  of  the 
Memphis  (Tenn.)  Commercial  Appeal. 

IN  THE  EDITORIAL  ROOMS 

ICTOR  WATSON,  Chicago  Her¬ 
ald  attd  Examiner  managing  editor, 
accompanied  by  his  wife,  is  visiting 
William  Randolph  Hearst  at  his  San 
Simeon  ranch  in  California. 

Albert  A.  Pashby,  city  editor  of  the 
Lymn  (Mass.)  Item,  is  on  vacation. 

John  Herbert,  city  editor,  Quincy 
(Mass.)  Patriot  Ledger,  returned  this 
week  from  Keyser  Lake,  Me.,  where  he 
spent  his  vacation. 

C.  R.  Rosenberry,  associate  editor, 
Ithaca  (N.  Y.)  Journal-News,  is  the 
(Continued  on  next  page) 


Says  Raymond  Moley 

in  his  very  interesting  article  for  publication  September  3: 

The  decision  to  leave  the  public  service  was  funda¬ 
mentally  based  upon  my  desire  to  free  my  writing  from 
all  official  limitations.  It  is  my  profession.  Holding 
public  office  is  not. 

I  am  continuing  this  series.  I  shall  make  it  as  vital 
and  direct  an  interpretation  of  current  problems  as  my 
abilities  permit. 

Read  this  important  article — it  is  in  more  than  a  hundred 
newspapers,  Sunday. 


The  McNaught  Syndicate,  Inc. 

V.  V.  McNITT  TIMES  BUILDING  CHARLES  V.  McADAM 

Chairman  NEW  YORK,  N.  Y.  Pretident 
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Tugwell 

Series  Begins 

Tomorrow 

Rexford  guy  TUGWELL’S 

first  weekly  article  in  his  series, 
“Design  for  Government,”  begins 
tomorrow  in  The  Lexington  Herald 
.  .  .  The  Great  Falls  Tribune  .  .  . 
The  Richmond  News  Leader  .  .  . 
The  Syracuse  Herald  .  .  .  The 
Kansas  City  Journal  .  .  .  The 
Washington  Star  .  .  .  The  Chatta¬ 
nooga  News  .  .  .  The  Los  Angeles 
Illustrated  News  .  .  .  The  Cedar 
Rapids  Gazette  .  .  .  and  others. 

Dr.  T ugwell,  in  his  “  Design 
for  Government”  series,  surveys 
The  New  Deal  in  actual  operation. 
He  writes  like  a  star  newspaper 
correspondent.  His  weekly  eu-ticles 
are  revealing,  penetrating,  full  of 
first-hand  important  information. 
For  samples,  wire  now  to 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42d  Street,  New  York 
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author  of  “Ithaca — The  Gateway  to  the 
Finger  Lakes,”  which  appear^  in  a 
recent  publication  of  the  Greyhound 
Bus  Lines. 

George  T.  Davis,  sports  editor,  Los 
Angeles  Herald-Express,  visited  San 
Francisco  recently  for  a  tour  of  old 
haunts  and  an  investigation  into  colle¬ 
giate  football  prospects.  Mr.  Davis  for¬ 
merly  was  sports  editor  of  the  San 
Francisco  Bulletin,  later  merged  into  the 
San  Froftcisco  Call-Bulletin. 

Claude  Newman,  sports  editor,  Holly¬ 
wood  (Cal.)  Citisen-News,  and  Paul 
Price,  of  the  sports  staff,  are  conduct¬ 
ing  a  series  of  interviews  over  KMTR, 
Hollywood. 

Clarence  Scroggins,  Sunday  feature 
editor,  Asheville  (N.  C.)  Citisett-Times, 
has  resigned. 

Joe  Williams,  assistant  sports  editor, 
Akron  (O.)  Beacon  Journal,  and  Mrs. 
Williams,  are  the  parents  of  a  son, 
Donald  Joseph,  born  recently. 

Henry  W.  Clune,  reporter-columnist, 
Rochester  (N.  Y.)  Democrat  &  Chron¬ 
icle,  and  Mrs  Clune,  recently  acted  as 
judges  for  a  Rochester  beauty  contest. 

Edward  Maddin  .\insworth,  state 
editor,  Los  Angeles  Times,  and  Mrs. 
Ainsworth,  are  the  parents  of  a  daugh¬ 
ter  born  Aug.  21. 

W.  H.  Mylander,  Toledo  Blade  re¬ 
write  man,  and  several  times  Blade  edi¬ 
torial  golf  champion,  won  the  annual 
Toledo  newspapermen’s  golf  tournament 
Aug.  20  at  Inverness  Golf  Club  with 
a  gross  score  of  91.  He  won  a  trophy 
and  three  wood  clubs.  Tommy  Bolger. 
of  the  Toledo  Times,  was  second,  and 
Plummer  Whipple,  Blade  golf  editor, 
third.  Twenty-nine  men  competed. 
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Clubs,  balls  and  merchandise  donated 
by  local  stores  were  awarded  as  prizes. 

Lynden  Morrow,  radio  editor,  Pitts¬ 
burgh  Post  Gasette,  has  resigned  to  ^- 
sume  the  post  of  director  of  publicity 
and  promotion  of  Westinghouse  radio 
station  KDKA. 

William  T.  Shenkel  and  Harold  J. 
Taylor,  aviation  editors  of  the  Akron 
(O.)  Times-Press  and  Akron  Beacon 
Journal,  respectively,  accompanied 
Lieut. -Com.  T.  G.  W.  Settle  on  an 
all-night  test  flight  recently  of  the  navy 
balloon  he  will  pilot  in  the  Gordon 
Bennett  international  race  at  Chicago 
Sept.  2.  They  landed  near  Fort  Wayne, 
Ind. 

Kathleen  Kavanaugh,  society  editor, 
H’inter  Haven  (Fla.)  Chief,  is  con¬ 
valescing  from  a  recent  automobile  ac¬ 
cident  in  which  she  suffered  fractures 
of  the  right  leg  and  hip. 

R.  T.  Dozier,  night  telegraph  editor, 
Atlanta  Constitution,  who  recently  un¬ 
derwent  an  operation  on  his  eyes,  has 
suffered  a  relapse  and  is  ill  at  his  home. 

T.  K.  Junes,  police  reporter,  Atlanta 
Constitution,  who  has  b^n  confined  to 
a  hospital  with  tuberculosis,  is  reported 
to  be  improving. 

Tom  Anderson,  sports  writer,  Xash- 
ville  (Tenn.)  Banner,  and  Mrs.  Ander¬ 
son,  are  the  parents  of  a  son,  bom  Aug. 
20. 

Dr.  L.  P.  Roy,  of  the  editorial  staff, 
Quebec  L'Action  Catholique,  and  Mrs. 
Roy  are  the  parents  of  a  son,  born 
recently. 

W.  L.  Hicklin,  of  Asheville,  N.  C., 
has  joined  the  IVinston-Saletn  (N.  C.) 
Journal  city  staff. 

Merle  A.  Jones,  former  Middleport 
(N.  Y.)  newspaperman,  has  joined  the 
Syracuse  (N.  Y.)  Post-Standard  edi¬ 
torial  staff. 

Lois  Lorraine,  secretary  to  Charles 
M.  Morrison,  editor,  Philadelphia  Pub¬ 
lic  Ledger  and  Evening  Ledger,  joined 
the  Public  Ledger  staff  Sept.  1. 

Erwin  Cronk,  reporter,  Binghamton 
(N.  Y.)  Press,  in  addition  to  the  reg¬ 
ular  Norwich  bureau  work,  covered 
special  features  of  the  Cheniango  county 
fair  for  the  press. 

Robert  Sullivan,  formerly  aviation 
editor,  Philadelphia  Evening  Ledger, 
has  joined  the  copy  desk. 

Edward  Marsh,  assistant  night  tele¬ 
graph  editor,  Ottawa  {Out.)  Citisen, 
is  on  vacation.  Archibald  Davie,  re¬ 
porter,  is  substituting. 

Miss  Marcia  Winn  and  M.  C.  Black¬ 
man  have  been  added  to  the  staff  of  the 
Little  Rock  (Ark.)  Gazette,  as  a  re¬ 
sult  of  the  NR  A.  Miss  Winn  has  been 
doing  special  feature  work  on  the  Ga¬ 
zette  for  the  past  two  years.  Mr. 
Blackman  was  at  cme  time  editor  of  the 
Sunday  magazine  section  of  the  Gazette, 
but  more  recently  has  been  doing  free¬ 
lance  work. 

Perkins  J.  Prewitt,  formerly  city 
editor  of  the  Birmingham  News,  has 
been  named  manager  of  the  convention 
and  publicity  bureau  of  the  Birmingham 
Chamber  of  Commerce  and  also  head 
of  the  chamber’s  safety  work. 

Royal  F.  Munger,  financial  editor, 
Chicago  Daily  News,  has  been  spending 
his  vacation  at  his  summer  home.  Juni¬ 
per  Beach,  Mears,  Mich. 

Mrs.  Dorothy  Brandon  has  been  ap¬ 
pointed  manager  of  the  Jane  Friendly 
Department  of  the  San  Francisco 
Chronicle. 

Paul  Bumbarger,  of  Memphis,  Mo., 
has  joined  the  staff  of  the  IVest  Point 
(Miss.)  Times-Leader. 

Sidney  C.  Bulla,  Nashville,  has  joined 
the  staff  of  the  Nashville  (.Tenn.) 
Banner. 

Sam  C.  Brightman,  St.  Louis,  is  a 
new  member  of  the  staff  of  the  St. 
Louis  Star  and  Times. 

J.  Harold  Sommers,  editorial  and 
feature  writer  of  the  New  York  Eve¬ 
ning  Post,  visited  friends  in  Henderson¬ 
ville,  N.  C,  during  the  week  of  Aug. 
21-27. 

Ed  Jaffee,  bridge  editor,  Philadelphia 
Record,  and  I.  K.  Hall,  also  of  Phila¬ 


delphia,  won  the  fourth  annual  Atlan¬ 
tic  City  contract  bridge  pair  champion¬ 
ship  at  Haddon  Hall,  Atlantic  City, 
Aug.  26. 

Ray  Prinney,  copy  reader.  Salt  Lake 
City  Tribune,  and  Mrs.  Prinney, 
are  parents  of  a  daughter  born  re¬ 
cently. 

Frank  Lynch,  for  two  years  head  of 
the  Detroit  (Mich.)  Times  copy  desk, 
has  resigned  from  the  editorial  depart¬ 
ment  of  the  Syracuse  (N.  Y.)  Herald. 


I'tica  (N.  Y.)  Observer-Dupaid,] 
Aug.  15,  Dollar  Day  edition,  36  pag^  I 
Fort  Smith  (Ark.)  Times  Recofi 
annual  school  and  college  edition  W 
27,  ■  ^ 


.Vt’iu  London  (Conn.)  Day  26-pa». 
-Aug.  2.3,  devoted  to  advertisements  anl 
editorial  matter  welcoming  the  sta 
convention  of  the  .American  Legion  ' 


Appleton  (Wis.)  Post-Crescent, 
2.3.  si)ecial  22-page  "Dollar  Day" 


PRESS  ASSOCIATION  NOTES 

JAMES  I.  MILLER,  vice-president  of 
the  United  Press  in  South  America, 
visited  San  Francisco  recently  on  his 
two-month  vacation.  Later  he  will  join 
Mrs.  Miller,  a  Brazilian  delegate  to 
A  Century  of  Progress,  at  Chicago. 

Louis  Ashlock  of  the  San  h'rancisco 
staff  is  covering  the  Lamson  trial  at  San 
Jose,  Cal.,  for  the  .Associated  Press. 

Ralph  H.  Heppe,  San  Francisco,  news 
editor  of  the  western  division  of  the 
.Associated  Press,  spoke  on  “World 
News  Gathering”  before  the  Oakland 
Advertising  Club  recently. 

Frank  L.  Palmer,  manager  of  the 
eastern  bureau  of  the  Federated  Press 
in  New  York,  spent  last  week  in  Chi¬ 
cago  seeking  to  extend  the  use  of  the 
Federated  Pictures  mat  service. 

Charles  Edwards  has  been  trans¬ 
ferred  to  the  Calgary  bureau  of  Cana¬ 
dian  Press  from  Vancouver  succeeding 
Sam  G.  Ross  who  has  been  assigned 
to  the  Toronto  bureau. 

Leo  Gruliow,  of  the  eastern  bureau 
staff.  Federated  Press,  left  recently  for 
the  Soviet  Union  to  join  the  news 
staff  of  the  Moscozo  Daily  News. 


Green  Bay  (Wis.)  Press-Gazetu 
.Aug.  24,  si)ecial  “Dollar  Day"  edition! 

LoiocU  (Mass.)  Courier-Citizen, 

19,  eight-page  .s|)ecial  edition  tor  Anw. 
ican  Legion  State  Convention  » 
Holvoke. 


Holyoke  (.Mass.)  Transcripi-Tei^. 
gram.  .Aug.  17,  ten-page  supplemen, 
.American  Legion  State  Convention. 

Cooperstouti  (N.  Y.)  Freeman's  low. 
nal  125th  .Anniversary  Edition,  .Aug.  23 
18  Images. 

Brockton  (Mass.)  Daily  Evening 
Enterpi-ise,  Dollar  Days  edition,  Aug 
10,  two  sections,  30  pages. 

Sheboygan  (Wis.)  Press,  Dollit 
Day  edition,  24  pages,  Aug.  14,  djj. 
tributed  to  virtually  every  home  within 
30-mile  radius. 

Chippezva  Falls  (Wis.)  HeroU- 
Telegram,  special  “Gold  Rush  Mtion," 
cooperating  with  local  merchants’  trad¬ 
ing  event  day,  Aug.  18. 


Utica  (N.  Y.)  Daih  Press,  Aug.  5, 
Dollar  Day  edition,  22  pages. 


WEDDING  BELLS 

JAMES  MARTIN,  managing  editor, 
McCamey  (Tex.)  News,  to  Miss 
Marietta  Sessions  of  McCamey,  Aug. 


Miss  Wilma  Haller  of  the  business 
office,  Erie  (Pa.)  Dispatch-Herald,  to 
Eiarl  F.  MacDonald  of  the  display  ad¬ 
vertising  department  of  the  paper,  at 
Hammett,  Pa.,  Feb.  27,  last,  according 
to  an  announcement  made  by  them  a 
few  days  ago. 

Miss  F'reda  P.  Skiles,  feature  writer 
and  linotype  operator,  for  the  Pitcairn 
(Pa.)  Observer,  to  Wayne  Judge  also 
of  Pitcairn,  Aug.  19. 

Richard  Hunt,  formerly  of  the  drama 
department,  Los  Angeles  Evening 
Herald  and  Express,  and  now  a  film 
publicity  man,  to  Julie  Lang,  director 
of  magazine  relations  at  the  Paramount 
Studio,  Aug.  23. 

Charles  F.  Fuller,  advertising  sales¬ 
man,  Hollywood  (Cal.)  Citizen-Nezvs, 
to  Margaret  K.  Murray,  Aug.  25. 

Harry  T.  Kiimingham,  of  the  Chat¬ 
tanooga  (Tenn.)  Times  circulation  de¬ 
partment,  to  Miss  Mary  Ella  Butler, 
.Aug.  19,  at  the  home  of  the  bride’s 
parents  in  Decherd,  Tenn. 

Howard  Martin,  of  the  Chicago  Tri¬ 
bune  sports  department,  to  Ethel  John¬ 
son.  .Aug.  13. 

Bob  Elson,  WGX  radio  station  sports 
announcer,  (Thicago,  to  Virginia  Toel- 
ler,  recently. 

Mary  .Afflick,  WGN  radio  station 
coritinuity  writer,  Chicago,  to  Dr.  W. 
N.  McDonough,  recently. 

(jeorge  Gibson  Warner,  of  the  ad¬ 
vertising  staff,  Asheville  (N.  C.)  Citi¬ 
zen-Times,  to  Miss  Bertha  Warner, 
Aug.  4.  Although  both  have  the  same 
name,  they  were  not  related. 


ASSOCIATIONS 

WM.AX  BENTLEY,  managing 
•  editor,  Abilene  (Tex.)  Reporter 
and  Nezvs,  w  as  elected  president  of  tht 
West  Texas  Press  Association  at  Sweet¬ 
water.  Tex.,  recently  and  the  group  voted 
to  meet  in  Spur,  Tex.,  next  year.  Other 
officers  named  were  Wendell  Bedicheck, 
vice-president.  Big  Spring  Herald;  R. 
Henderson  Shuffler,  Odessa  Nezvs,  sec- 
retarv-treasurer.  New  directors  are  W, 
D.  Starched,  Dickens  County  Timei, 
and  Jack  W.  Hawkins,  Pecos  Enter¬ 
prise. 

Miami  (Fla.)  Advertisi.nt.  Cm 
voted  to  sponsor  Miami’s  annual  Dollar 
Day,  Sept.  13  in  accordance  with  the 
date  officially  chosen  by  the  Miami  Re¬ 
tail  Merchants’  Association  and  agreed 
uiRin  by  members  of  the  Miami  .Avenue 
.Association. 


CHANGES  OF  OWNERSHIP 

FtiROVER  BRITT,  of  ainton, 
•  N.  C.,  and  Mrs.  E.  F.  McCul¬ 
lough,  of  Elizabethtown,  N.  C.,  hare 
purchased  jointly  the  stock  held  by 
Mr.  and  Mrs.  Thomas  M.  Seawell  in 
the  Clinton  Publishing  Company,  Inc., 
publisher  of  the  Sampson  Independent. 
at  (Tlinton,  and  the  Bladen  Journal,  it 
Elizabethtown.  Mr.  Britt  will  con¬ 
tinue  as  manager  of  the  Sampson  In¬ 
dependent,  also  taking  over  the  duties 
of  editor.  Mrs.  McCullough,  who  has 
been  editor  and  manager  of  the  Bladra 
Journal  for  the  last  three  years,  will 
continue  in  that  capacity. 


SPECIAL  EDITIONS 

Tulsa  (Okla.)  world,  tabloid 

size  school  and  college  edition 
Aug.  27. 

Richmond  (Va.)  Nezvs-Leader,  16- 
page,  tabloid,  FMucation  Review  sec¬ 
tion.  Aug.  28. 

New  Orleans  Item,  Dollar  Day 
edition,  46  pages,  Aug.  15. 

Charlotte  (N.  C.)  Observer  Third 
.Annual  Fall  Rental  Directory,  Aug.  20- 
27  to  aid  those  seeking  homes  or  apart¬ 
ments. 


SCHOOLS 

JL.  O’SULLIVAN,  dean  of  tk 
•  Marquette  University  School^ 
Journalism,  Milwaukee,  Wis.,  has  b» 
elected  president  of  the  InteTOtnw 
(Catholic  University  Journalists’  Uw 
as  a  result  of  his  efforts  in  behalf  <t 
the  American  Catholic  Press 
ation.  The  announcement  of  his  w 
tion  came  by  cable  from  Leon  Vg' 
schave,  secretary-general  of  the 
lie  University  Press,  -Lillie,  hort 
France.  ,  .  rw 

Prof.  John  O.  Simmons  of  the  w 
partment  of  Journalism,  Syracuse  w 
versify,  has  been  assisting  Fay  G  W 
sons,  publisher  of  the  Cortland  (^  U 
Demoerdt,  during  the  illness  of 
Robert  Stilwell,  who  is  now  back  at  w 
desk. 


NAMED  CITY  EDITOR 

Mrs.  S.  W.  Hamilton  has  been  ^ 
citv  editor  of  the  Leesburg  I*' 
Ledger.  She  is  the  first  woman 
editor  in  the  state. 


u 
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Adver  ti sing  Agencies 


HEINZ  TO  SPEND  $500,000  IN  DAILIES, 
USING  PYRAMID  OF  SEPARATE  ADS 

Institutional  and  Service  Copy  Runs  With  That  of  Individual  Lines, 
Emphasizing  Variety  of  Products — Dealer  Tie-in  Copy  Sought, 
But  Other  Food  Advertising  Barred  From  Page 

tt  J  HEINZ  COMPANY,  Pitts-  dates,  to  give  newspapers  time  for  so¬ 
il*  burgh,  will  launch  a  half-million-  liciting  tie-up  copy  from  dealers.  News- 
dollaV  advertising  campaign  in  approxi-  i>apers  are  also  asked  to  send  a  broad- 
mately  100  newspapers  in  70  cities  be-  side  of  the  Heinz  ads  to  dealers,  to  give 
inning  Sept.  19,  using  an  unusual  ar-  window  displays,  to  announce  the  cam- 

* _  (-■  paign  in  their  house  organs  for  dealers, 

'  and  to  give  whatever  other  cooperation 

-  ;  they  can. 

_ _  Mr.  Jones  told  Editor  &  Publisher 

— — ®BB|  mmw  mk*!  using  several  small  adver- 

tisements  at  a  time  represented  an  at- 
-  tempt  to  "localize  national  advertising.” 
vC'  •  The  Heinz  campaign,  he  said,  frankly 

imitates  the  advertising  make-up  of  food 
.Niin  pages  carrying  retail  grocers’  copy,  and 

"  ^  follows  the  style  of  many  depart- 

^  ment  stores  in  using  individual  adver- 

tisements  each  devoted  to  one  kind  of 

.oaocn  MEIN'/,  goods,  instead  of  a  large  space  filled 

«  with  unrelated  items. 

“E'ormerly  the  national  advertiser  saw 
iKiJ  fi  ■■  national  market  as  a  mass,  and  made 

1^^;*:  .  "■  a  single  mass  appeal,”  he  said.  “But 

I \i\  4RipVanWinku.  we  Contend  that  sales  are  not  made  in 
H '  >;  Miuf  ikiri.mt!  T  ;  tile  mass;  they  are  made  one  at  a  time 

•  V..  ... -.-I  A  over  the  counter.  Breaking  the  copy  up 
^  I  ;  W  cnablcs  us  to  make  a  vari^  appeal,  and 

it.t.vs  §  I  ft  to  give  an  effect  something  like  that  of 

viHEG Are  the  retail  grocer.  You  will  notice  that 


TUTTLE  LEAVES  RONALDS 

The  Ronalds  Advertising  .\gency, 
.Montreal,  has  announced  the  resignation 
of  its  president,  W.  P.  Tuttle,  who  has 
^en  with  the  firm  since  its  was  organ¬ 
ized  ten  years  ago.  He  declared  he 
wishes  to  be  relieved  of  administrative 
work  and  will  head  a  firm  of  his  own, 
specializing  in  creative  work.  R.  C. 
Ronalds  has  been  elected  president  to 
succeed  him. 


SEES  GAIN  IN  NEW  FOOD 

AND  DRUG  ACT  fi™.  i..  1928.  has 

W.  G.  Campbell,  Enforcement  Chief,  not  ^  however 
Says  New  Linage  Will  Replace  sever  all  his  rela- 
Appeals  to  ‘‘Mouthwash  tionships  with 

Garglers.”  ^ 


NEW  HEADS  ELECTED 
BY  DOREMUS  &  CO. 

G.  Munro  Hubbard  Made  President, 
Wm.  H.  Long,  Jr.,  Chairman — 

E.  T.  Tomlinson,  Jr.,  to  Give 
Adxisory  Aid 

E.  T.  Tomlinson,  Jr.,  who  has  been 
president  of  Doremus  &  Co.  since  the 
death  of  the  late 


sever  all  his  rela¬ 
tionships  with 
Doremus  &  Co., 
but  will  continue 
to  have  an  inter- 


4mpVanWinkU> 

tsidiug  their  time! 


^  I  0  vAy  to  give  an  effect  something  like  that  of 

I  :  VINEG Are  Ihe  retail  grocer.  You  will  notice  that 

includes  lioth  the  famous 

Newipsper  page  layout  showing  how  Heinz  chef  and  the  Heinz  grocer, 
separate  Heinz  advertisements  will  “K^ch  page  also  includes  a  piece  of 
appear  institutional  copy,  signed  by  Howard 

,  ,  .  ,  ,  , ,  Heinz,  president  of  the  company,  as  well 

rangement  of  copy  which  carries  on  half  ‘service’  copy  signed  by  Josephine 
a  dozen  campaigns  simultaneously,  em-  home  economics  expert, 

phasizing  the  variety  of  Heinz  products.  ‘‘The  individual  product  copy  then  is 


separate  Heinz  advertisements  will 
appear 


a  dozen  campaigns  simultaneously,  em¬ 
phasizing  the  variety  of  Heinz  products. 


(By  telegraph  to  Eonott  &  to  have  an  inter- 

Madison,  VVis.,  Aug.  30.— The  new  est  and  to  devote 
food,  drug,  and  cosmetic  advertising  act  p^rt  of  his  time 
to  pushed  in  Congress  at  the  next  an  advisory  ca- 
session,  while  providing  for  truth  in  ad-  p  a  c  i  t  y  to  the 
vertising,  should  not  lessen  newspaper  activities  of  the 
advertising  revenues  and  it  may  increase  company.  Mr.  G.  Mun«o  Hubbard 
them  because  such  a  law  will  permit  Tomlinson  joined  Doremus  &  Co.  as 
greater  appropriations  by  honest  manu-  vice-president  on  May  1,  1919. 
facturers  to  be  expended  and  with  much  William  H.  Long,  Jr.,  who  has  been 
more  surety.  with  Doremus  &  Co.  since  July,  1919, 

Thus  W.  G.  Campbell,  head  of  the  {qj-  many  years  has  been  vice-presi- 
drug  and  food  administration  of  the  fed-  dent  was  elected  chairman  of  the  board, 
eral  Department  of  Agriculture  at  mV.  Tomlinson  will  be  succeeded  by 
Washington,  analyzed  the  effects  of  the  g.  Munro  Hubbard,  who  becomes  presi- 
proposed  law  on  advertising  at  the  an-  dent  as  of  Sept.  1.  Mr.  Hubbard 
nual  convention  of  the  American  Phar-  ^vas  graduated  from  Colgate  University 
maceutical  Association  here  Wednesday  jp  1909.  Subsequently  he  became  a  part- 
night.  per  jp  the  investment  banking  house  of 

He  added  that  much  of  the  advertising  Howe,  Snow  &  Co.,  leaving  that  firm  to 
which  he  said  has  made  America  a  na-  accept  the  vice-presidency  of  J.  G. 
tion  of  mouthwash  garglers  and  anti-  White  &  Co.,  which  office  he  has  re- 
septic  addicts  will  have  to  be  discontin-  signed  to  become  president  of  Doremus. 
lied  when  the  proposed  law  goes  into  ef-  Mr.  Hubbard  has  been  a  director  of 
feet,  but  he  feels  sure  there  will  be  far  many  public  utility  amd  industrial  cor- 


Three  schedules  are  being  used,  with  emphasize  the  appeal  of  that  one 

space  varying  according  to  estimated  product,  h'or  instance,  to  make  the 
market  potentials.  In  sorne  papers  the  point  that  Heinz  vinegar  is  aged,  we 

total  si»ce  will  run  as  higli  as  19,000  show  four  vinegar  bottles  in  bed,  with 

lines.  The  campaign  will  last  twelve  ^  sign,  ‘Please  do  not  disturb.’ 
weeks,  and  it  is  intimated  tlrat  it  results  “Magazine  copy,  incidentally,  is  also 

'prr“LSp"gr*S"LXgun  Sm  a  plan  of  ^apting  the  appl  poration  under  the  name  of  Bahama  secretary  of'  the' ag'enVyr  wiU  become 

FeLarTin  past  years  Heiiu^^^  to  specific  readers.  While  the  text  of  an  Foods,  Inc.,  to  acquire  from  the  Gulf  vice-president,  and  R.  E.  Williams  will 

Me  usTof  nSpa^er  s,S  advertisement  may  be  the  same  in  all  Stream  Food  Products  Corporation  the  continue  as  treasurer.  No  other  changes 

inecial  drives  ^  magazines,  the  headlines,  typography,  manufacturing  and  marketing  rights  for  in  officers  or  brand  managers  have  been 

X  caZaign  represents  a  break  with  "'a^e-up  in  each  case  follow  the  the  United  States  of  green  turtle  prod-  made  or  are  contemplated. 

iw  campaign  represents  a  preaK  wiin  ^tyle  set  by  the  magazine  itself  for  its  nets  including  Green  Turtle  Meat  Doremus  Rr  Cn  which  is  an  interna- 
thc  Heinz  tradition  of  depending  largely  reading  matter  Of  course  with  Heinz  n  m  ti  c  m  o  .  Lioremus  &  Go.,  wnicn  is  an  interna 

uBon  name  nublicitv  in  its  advertising  '^auing  matter,  ui  course,  witn  Heinz  Green  Turtle  Soup,  and  Green  Turtle  tional  advertising  agency,  specializing  in 

?  I)roducts_prominent  >'  displayed,  there  is  stew.  financial  and  ntilitv  accounts,  will  mlin- 


more  and  better  food,  drug  and  cos-  porations,  most  of  which  he  has  re- 

metic  advertising  after  that.  signed.  He  will  continue,  however,  as 

-  chairman  of  the  board  of  directors  of 

FOODS,  INC.,  TO  CAN  TURTLES  J.  G.  White  Engineering  Corporation,  a 


New  Subsidiary  Buying  Rights  of 
Gulf  Stream  Corp. 

Foods,  Inc.,  has  formed  a  new  cor- 


position  to  which  he  was  elected  in  1932. 
In  1931-32  he  was  president  of  the  Bond 
Club  of  New  York. 

Walter  H.  Burnham,  for  some  time 


and  undertakes  to  use  straight  selling  question  of  deceiving  the  reader  into 
copi.  Magapne  copy  IS  also  being  used,  thinking  the  advertisement  is  editorial 
I  1  radio  program  will  be  niatter.  The  plan  means  that  we  have 

aunched  Oct.  1,  featuring  Josephine  to  run  a  dozen  different  magazine  cam- 
bibson,  home  economics  service  director  paig„s  instead  of  one.” 

lor  the  Heinz  company.  Car  cards,  - - - 

however  have  been  dropped.  Leonard  Promotes  S.  C.  Mitchell 

Imtead  of  using  one  large  advertise-  Appointment  of  S.  C.  Mitchell,  for- 
n^t  in  newspaper  copy,  the  Heinz  ad-  merly  Minneapolis  district  sales  man- 
'  ising  agency,  Maxon,  Inc.,  of  De-  aj,rer  for  Kelvinator  Corporation,  as  ad¬ 
roit  and  New  York,  has  developed  a  vertising  manager  of  the  Uonard  Re- 

Pta  of  using  several  advertisements  frigerator  Company  of  Detroit  and 

nMisiJILr'"  sfy'c  ^  a  siDgk  Grand  Rapids,  has  been  announced  by 

Hiihi^iIh  1  I J  *’'•  Leonard’s  general  sales 

manager.  He  succeeds  A  M.  Taylor, 
resigned.  Mr.  Mitchell  has  had  long 
™  J  L  ^fi!  °  advertis-  experience  in  both  the  automotive  and 

food  arfvprt  ■  *  ^  especially  electric  refrigeration  sales  fields.  He 

dTOtad  to  IWnTprjS'iaJ  "to.’  tf'H  k"!"’ 


Stew. 

Officers  of  the  new  corporation  are : 


financial  and  utility  accounts,  will  main¬ 
tain  all  of  its  branch  offices  in  Bos- 


Edwin  E.  Taylor,  president;  H.  K.  ton,  Philadelphia.  Chicago,  San  Fran- 
Smith,  Sr.,  vice-president;  Harir  K.  cisco,  Los  Angeles  and  London,  as  well 
Smith,  Jr.,  vice-president;  Wilbur  J.  as  representatives  in  the  important  lities 
Myers,  secretary  and  treasurer;  A.  G.  of  Continental  Europe. 


Van  Utt,  assistant  secretary  and  treas¬ 
urer.  The  directors  are:  Harry  K. 
Smith,  Jr.,  R.  U.  Sherman,  Louis  R. 
Wasey,  Wilbur  J.  Myers  and  Edwin  E. 
Taylor. 

The  new  corporation  has  built  a  kraal 
or  pen  to  hold  live  turtles  on  the  Vene- 


Four  Accounts  to  Maxon 

A  newspaper  and  radio  advertising 
campaign  is  being  launched  by  Thine 
Products.  Inc.,  New  York,  maker  of 
Thine  Hand  Creme  and  other  Thine 
preparations,  which  has  appointed 


fopv  devoted  to  Heinz  products.  This  Hudson  and 
m  most  cases. will  make  it  impossible  I'elvh  aJor 
Id  put  the  Heinz  copy  on  special  food 

it  is  recognized,  but  newspapers  aii«„  Rw 

Si",  ir t" 

^ics  pages,  or  m  the  first  news  gry  of  Red  B; 

Maxon  agency  is  making  a  spe-  York 

office,  to  in-  (I„m  of  Rob 
and  builders. 

intentions  to  send  a  Promotin 
“‘I®  Early  in  Si 

obiecrinn  f  *  abandoned  at  the  Agency,  Chic 

ij  fm,*,  .newspapers,  and  sepa-  in  Indiana  pa 


tian  Causeway  at  Miami  adjacent  to  Maxon,  Inc.,  New  York,  to  conduct  its 
its  plant  in  Miami  where  the  turtle  advertising.  The  same  agency  is  han- 
products  are  canned.  A  turtle  farm  is  a  newspaper  and  magazine  cam- 

maintained  on  the  shores  of  the  Bahama  Einex  Laboratories,  Cleve- 

Islands  land,  maker  of  proprietary  medicines. 

_  Maxon,  Inc.,  is  also  placing  a  magazine 

Special  Formca  Tea  Campaign  campaign  for  Elsie  de  Wolle  New 

Maxon,  Inc.,  New  York,  is  conduct-  York,  interior  decorators.  Maxon 


Allen  Brewery  to  BraumeiBter 

The  account  of  the  new  Allen  Brew¬ 
ery  of  Red  Bank,  N.  J.,  has  been  placed 
with  the  Braumeister  Agency,  New 
York.  Operation  will  begin  shortly 
after  I^bor  Day.  Robert  Allen,  presi¬ 
dent  of  Robert  Allen,  Inc.,  engineers 
and  builders  of  Newark,  heads  the  new 


ing  a  special  'Advertising  campaign  for  Agency  has  been  appointed  to  handle 
Formosan  tea  on  behalf  of  the  Govern-  forei^  advertising  only  for  Three- 
ment  of  Formosa  in  connection  with  the  Minute  Cereals  Company,  Cedar  Rapids, 
Century  of  Progress  Exposition  at  Chi-  _ 


cago.  Copy  began  in  Chicago  news¬ 
papers  Aug.  25.  In  addition  the  Maxon 


Join*  Anheuaer-Bnsch 

Glenn  Condon,  advertising  agency 


Promoting  Headache  Remedy 

Early  in  September  Root  Advertising 
Agency,  Chicago,  will  place  advertising 
in  Indiana  papers  for  the  Celery- Vesce 


Agen^  IS  in  charge  of  the  Formo^n  proprietor  and  sales  promotion  special- 
exlubit  at  the  fair,  and  is  s^nsormg  Tulsa,  Okla,  has  joined  the  staff 

a  Formosan  luncheon  Oct.  2  at  the  j  g  gryan  and  Sons  Corporation, 
Drake  Hotel  for  t^  buyers,  Jap^ese  distributor  for  the  Anheuser-Busch 
officials,  and  exposition  officials.  This  Company,  as  public  relations  director, 
appointment  does  not  affect  other  adver-  j^e  formerly  was  with  Tulsa  news- 


rate  mat*  — 3,  aiiu  in  inaiana  papers  lor  ine  v^cicry- v  cstc 

Ais  allnni  provided.  While  Company  of  Indianapolis,  makers  of 

*i'ertiwfiL*?™^  leeway  in  rearranging  headache  salts.  Copy  will  be  confined 
lenoM  meet  make-up  exi-  to  newspapers  of  small  Indiana  cities 

*0  present. 

make-up  shown  on  proofs.  - 

will  different  pages  AUa*  B«er  Account  Placed 

p  tot  be  permitted.  The  Atlas  Brewing  Company,  Chicago, 

Jm^k****  of  mats  are  being  sent  out  has  placed  its  advertising  account  with 
m  advance,  marked  with  release  the  Chicago  office  of  Erwin.  Wasey  &  Co. 


tising  of  Formosan  tea.  papers  and  for  a  time  was  editor  of 

^  Vaudeville  News  in  New  York. 

Hohl  Joins  Arnold  Company  _ 

Lewis .  V.  Hohl,  for  the  past  three  “Melzo"  to  Presbrey  Agency 
years  with  Sales  Management  Maga-  The  Chase  Williams  Corporation.  25 
aine,  has  joined  the  J.  L.  Arnold  Com-  West  45th  Street,  New  York  City,  has 
pany.  New  York,  an  advertising  service  appointed  Frank  Presbrey  Company, 
organization,  as  vice-president  and  sales  New  York,  as  advertising  agents  for 
manager.  Prior  to  joining  Sales  Man-  “Melzo”,  a  drink  in  powdered  form 
agement  he  was  with  Printer’s  Ink.  The  made  partly  from  ripe  bananas.  News- 
J.  L.  Arnold  Company  is  now  located  paper  advertising  in  selected  test  cities 


at  275-Seventh  Avenue. 


will  be  released  in  September. 
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AD- VENTURES 


LUCIAN  KING  MEDIA  CHIEF 


By  ROBERT  S.  MANN 


“"VJ O  member  of  the  retail  trade,” 
says  the  code  submitted  to  the  NRA 
after  the  Macy-anti-Macy  debate  at 
Washington,  described  on  another  page 
of  this  paper,  ‘‘shall  use  advertising 
which  refers  directly  or  by  implication 
to  any  competitors  or  their  merchan¬ 
dise,  prices,  values,  credit  terms,  pol¬ 
icies.  or  services.” 

Well,  well!  Possibly  a  revolution  in 
advertising  copy  is  upon  us  without  our 
realizing  it.  What  if  this  same  idea 
of  copy  regulation  should  be  applied  to 
national  advertising?  Let’s  look  through 
a  couple  of  newspapers  and  see  if  any¬ 
thing  there  refers  ‘‘directly  or  tty  im¬ 
plication”  to  competitors. 

“Xo  other  beer  has  this  same  char¬ 
acter  and  personality,”  says  Budweiser. 
Now,  Mr.  Busch,  you  may  not  be  a  re¬ 
tailer,  but  that  looks  almost  like  a  com¬ 
parison  with  other  people’s  beer.  It 
seems  to  be  in  a  class  with  this,  from 
a  Goodyear  advertisement:  ‘‘More  peo¬ 
ple  ride  on  Goodyear  Tires  than  on  any 
other  kind.”  ‘‘Other  kind?”  Maybe 
one  should  lift  his  eyebrows  at  copy 
like  that,  Mr.  Litchfield? 

Another:  ‘‘Your  furnace  will  give  you 
greater  comfort,  more  even  warmth, 
‘most  heat  per  dollar’  when  you  switch 
to  oil  fuel  and  a  Gilbert  &  Barker  oil 
burner.” 

Or  this:  ‘‘Rinso  alone  gets  clothes  4 
or  5  shades  whiter — safely.  Clothes  last 
two  or  three  times  longer  this  gentle 
way.”  Whiter  than  what  ?  Longer 
than  when?  Dear  me,  gentlemen! 

Brill’s  E-Zee  Freez  says :  ‘‘Do  not  ac¬ 
cept  a  substitute.”  Of  course  adver¬ 
tisers  have  been  saying  that  for  years, 
but  that  was  before  we  had  heard  of 
codes. 

‘‘The  Quaker  Oats  Company — the 
greatest  name  in  cereals.”  There  can’t 
be  one  that  is  greatest  without  imply¬ 
ing  that  others  are  less  great.  And 
Kellogg’s  Pep  advertises  ‘‘Better  wheat 
fl^es,”  which  must  mean  that  some 
kinds  are  worse. 

It  might  take  a  court  decision  to 
settle  whether  ‘‘We’ll  be  a  lot  happier 
with  a  Chrysler”  would  be  allowed. 
Possibly  Mr.  Chrysler’s  intent  would 
have  to  be  considered,  to  determine 
whether  he  meant  ‘‘happier  than  with¬ 
out  any  car,”  or  ‘‘happier  than  with  a 
Buick,  say,  or  a  Studebaker.”  If  the 
former,  O.  K. ;  if  the  latter,  too  bad. 

.\nd  how  about  Chesterfield’s  ‘‘They’re 
milder;  they  taste  better”?  Isn’t  Lucky 
Strike  entitled  to  protection  or  some¬ 
thing  ? 

You  think  all  this  is  absurd  ?  Pos¬ 
sibly  so.  Possibly  the  sentence  doesn’t 
really  mean  all  it  says  about  implica¬ 
tions.  Or  possibly  the  idea  is  to  give 
more  employment  to  deputy  administra¬ 
tors. 

«  4>  * 

WHEN  Gillette  Safety  Razor  Com¬ 
pany,  after  a  long  period  of  com¬ 
petition  from  lower-priced  competitors 
of  all  sorts,  decided  to  cut  the  prices  on 
its  blades,  little  time  was  lost. 

Copy  for  a  S2-inch  announcement  was 
drawn  up,  O.K’d,  and  telegraphed  by 
the  Gillette  agency,  Ruthrauff  &  Ryan, 
Inc.,  New  York,  to  some  700  news¬ 
papers  throughout  the  country.  They 
received  the  text  and  instructions  Sat¬ 
urday  morning.  Aug.  26,  and  the  adver¬ 
tisement  appeared  the  following  Mon¬ 
day.  The  new  prices  are  half  of  the 
former  list  prices,  and  about  a  third  or 
a  quarter  below  the  prices  which  had 
been  charged  by  many  retailers,  espe¬ 
cially  chains. 

One  reason  for  making  a  sudden  an¬ 
nouncement  is  shown  in  a  “Note  to 
Dealers”  at  the  bottom  of  the  adver¬ 
tisement.  “You  are  authorized  to  sell 
at  above  prices  immediately,”  said  this 
note,  adding  instructions  to  report  the 
amount  of  stock  on  hand  immediately 
for  “adjustment  in  free  merchandise.” 
“No  adjustment  will  be  made  if  your  re¬ 
port  carries  a  postmark  later  than  to¬ 
morrow,”  the  text  stated. 

Another  advertisement  was  to  appear 
in  the  same  list  of  newspajiers  Sept.  1, 


with  probably  four  more  to  follow  in 
the  next  few  weeks,  reiterating  the  mes¬ 
sage  that  Gillette  is  no  longer  at  a  price 
disadvantage  with  most  competitors. 

The  telegrams  cost  $5,900. 


Also  Made  Treasurer  of  Benton  & 
Bowles — Guy  Lemmon  Secretary 

Lucian  King  has  been  appointed  di¬ 
rector  of  media  of  Benton  &  Bowles, 
Inc.,  William  B.  Benton,  president  of 
the  agency,  has 


PLANS  for  launching  a  cooperative 
advertising  campaign  by  the  Japanese 
silk  industry  to  increase  the  use  of  silk 
in  this  country  took  a  forward  step  this 
week  when  a  delegation  of  ten  Japanese 
discussed  the  matter  in  New  York  with 
resident  representatives  of  Japanese  in¬ 
terests  and  with  American  silk  men. 

A  three-year  campaign  to  begin  next 
spring  was  announced  by  the  leader  of 
the  delegation.  Senator  Gosuke  Imai,  at 
a  luncheon  given  by  the  Silk  Associa¬ 
tion  of  America,  the  Commodity  Ex¬ 
change  and  the  National  Association 
of  Hosiery  Manufacturers.  However, 
details  have  not  been  arranged,  and 
it  was  thought  this  week  that  mat¬ 
ters  would  be  left  in  the  hands  of  a 
permanent  committee  of  Japanese  inter¬ 
ests  in  the  United  States.  Appointment 
of  an  agency  and  preparation  of  plans 
will  have  to  wait  on  organization  of 
such  a  committee. 

Possible  appropriations  mentioned 
range  from  1,000,000  yen  to  1,500,000  or 
even  2,000,000  yen  a  year — at  current 
exchange  rates,  from  $270,000  to  $540,- 
000  a  year.  The  sum  would  be  raised 
by  an  assessment  on  each  bale  of  silk. 
It  is  thought  that  consumption  of  silk 
could  be  stimulated  much  more  than 
enough  to  make  up  the  losses  due  to 
depression  and  the  increased  use  of 
rayon. 

*  *  * 


announced. 

Mr.  King  also 
has  been  elected 
treasurer  of  the 
firm,  and  Guy 
Lemmon  has  been 
elected  secretary. 
Both  Mr.  King 
and  Mr.  Lemmon 
have  been  with 
Benton  &  Bowles 
for  some  time, 
and  for  the  past 
year,  Mr.  Lem¬ 
mon  has  served 
as  assistant  sec¬ 
retary. 


Lucian  King 
Mr.  King  was,  for  sixteen  years, 
advertising  manager  of  the  Goodyear 
Tire  &  Rubber  Company.  For  ten 
years  of  that  time  he  served  as  a  mem¬ 
ber  of  the  Board  of  Directors  of  the 
Audit  Bureau  of  Circulations.  After 
leaving  Goodyear,  Mr.  King  spent  two 
years  in  the  outdoor  advertising  busi¬ 
ness.  For  the  past  four  years  he  has 
been  an  executive  with  Erwin,  Wasey 
&  Co.,  and  with  Benton  &  Bowlers, 
servicing  on  accounts  of  General  Foods 
Corporation. 


Recent  completion  of  arrange¬ 
ments  to  cooperate  with  the  F^- 
eral  Trade  Commission  in  enforcemrat 
of  the  Securities  Act  of  1933  is 
announced  by  the  Better  Business 
Bureau  of  New  York  in  a  regular 
quarterly  report.  One  of  the  first  ef¬ 
fects  of  the  act,  it  is  stated,  was  “a 
marked  lull  in  the  activities  of  tipster 
sheet  operators  and  stock  swindlers, 
who  have  been  thrown  into  a  state  of 
uncertainty  by  the  new  legislation.” 
However,  “the  Bureau  has  presented  to 
the  commission  facts  concerning  several 
of  the  more  active  stock-selling  efforts 
which  app^red  to  warrant  action,  and 
representatives  of  the  Federal  Trade 
Commission  are  now  supplementing 
these  facts  by  further  investigation.” 

*  *  * 

UNEMPLOYMENT  problem  is  just 
a  hearsay  matter  to  George  fi. 
Corliss,  whose  appointment  as  sales  pro¬ 
motion  and  advertising  manager  of  the 
Lewis-Shepard  Company,  Boston,  was 
announced  this  week  by  A.  L.  Lewis, 
president.  The  company  makes  mate- 
rial-liandling  equipment  for  factories  and 
warehouses. 

Mr.  Corliss  remarks  that  he  has  had 
the  experience  of  losing  and  finding 
four  jobs  during  the  depression,  each 
one  brtter  than  the  preening  one,  and 
adds: 

“When  I  decided  to  come  East  last 
month  I  developed  eight  different  pro¬ 
spects  for  my  services,  and  am  confident 
I  could  within  60  days  positively  find 
a  job  for  any  man  in  the  country.” 

His  address  at  the  Lewis-Shepard 
Company  is  Watertown  Station,  Bostoa 
Mass.,  U.  S.  A. _ 


New  Colgate  Advertising  Manager 

Ken  R.  Dyke  has  been  appointed  gen¬ 
eral  advertising  manager  of  the  Colgate- 
Palmolive-Peet  Company,  E.  H.  Little, 
vice-president  in  charge  of  sales  and 
advertising,  announced  Aug.  30.  The 
appointment  dates  from  Sept.  1.  On 
taking  his  new  position,  Mr.  Dyke  re¬ 
signs  as  vice-president.  Johns-Manville 
Sales  Corporation.  He  has  been  in 
charge  of  the  advertising  and  promo¬ 
tional  activities  of  the  Johns-Manville 
Company  for  the  last  five  years. 


Bauer  &  Black  Advances  Tatham 

Arthur  E.  Tatham  has  been  made 
advertising  manager  of  Bauer  &  Black, 
Chicago.  He  was  formerly  assistant 
advertising  manager.  F.  D.  Slaton, 
formerly  with  Vanderhoof  &  Henri, 
Hurst  &  McDonald,  was  recently  added 
to  the  staff  of  the  advertising  depart¬ 
ment  of  Bauer  &  Black. 


THREE  ACCOUNTS  TO  McKEE 

Homer  McKee,  president  of  Honn 
McKee,  Inc.,  400  West  Madison  Strte, 
Chicago,  has  been  appointed  adverts 
ing  and  promotion  counsel  for  the  Lam. 
dryowners  National  Association  of  tk 
United  States  and  Canada.  Homer  Me- 
Kee,  Inc.,  has  been  selected  to  handi 
advertising  for  Successful  Farming 
the  Meredith  Publishing  Co., 
Moines,  la.  National  copy  start^  mtjj 
the  api^arance  of  an  unusual  color 
spread  in  the  September  issue  of  For. 
tune  magazine.  The  Homer  McK# 
agency  has  also  been  appointed  to  prt. 
pare  a  series  of  color  spreads  in  behali 
of  newspapers  to  appear  at  intervals  d 
two  weeks  in  Editor  &  Publisher. 


T 


Chicago  Agency  Appointed 

Fensholt  Company,  Chicago,  has  bttn 
selected  to  handle  the  advertising  of  tht 
McNally-Pittsburg  Manufacturing  Cor- 
poration,  Pittsburg,  Kan.  This  firm, 
maker  of  tipples  and  coal  machinery  of 
other  types,  will  use  trade  papers. 


Pinaud  to  Hirthon-Garfield 

The  advertising  account  of  Pinaud. 
Inc.,  has  been  placed  with  Hirshon- 
Garfield,  Inc.,  New  York  advertising 
agency.  A  national  newspaper  cam¬ 
paign  is  being  planned  on  Pinaud's  Em 
de  Quinine  and  Pinaud’s  Lilac  Vegetale, 


Kelly-Smith  Appointed 

The  Johnstown  (Pa.)  Evening  Trib¬ 
une  and  the  newly  started  Johnstom 
Morning  Tribune  have  appointed  Kelly 
Smith  Company,  with  headquarters  it 
New  York,  as  national  advertising  rep¬ 
resentative,  effective  Sept.  1. 


Leeming  Account  to  Esty 

Thos.  Leeming  &  Co.,  Inc.,  Xew 
York,  maker  of  Baume  Bengue  and 
Vigro  hair  tonic,  has  placed  its  adver¬ 
tising  account  with  William  Esty  4 
Company,  New  York. 


Planning  Winterfront  Campaign 

Hays  MacFarland  &  Co.,  Chicago,  u 
handling  the  advertising  for  the  Pines 
Winterfront  Company.  Chicago,  manu¬ 
facturer  of  automotive  accessories,  whidi 
will  begin  a  campaign  soon. 


Leigh  Joins  Paris  &  Peart 

Douglas  B.  Leigh  has  just  been  ap¬ 
pointed  by  Paris  &  Peart  to  assume 
charge,  under  E.  J.  Cogan,  space  buyer, 
of  outdoor  work  for  the  agency.  Mr, 
Leigh  was  formerly  connect^  with 
General  Outdoor. 


New  Post  For  McMahon 

E.  J.  McMahon,  formerly  assistant 
advertising,  manager  of  construction 
materials  of  the  General  Electric  Com¬ 
pany,  Bridgeport,  Conn.,  has  joined 
Donald  B.  Foresman  &  Co.,  sales  pro¬ 
motion  engineers  of  New  York,  as  vice- 
president  in  charge  of  industrial  mar¬ 
keting. 


A.  H.  Cobb  Joins  Joseph  Ksts 

The  Joseph  Katz  Company,  Baltimort 
and  New  York  agency,  has  announetd 
the  addition  to  the  New  York  office  of 
A.  H.  Cobb,  space  buyer.  Mr.  Cobb 
was  formerly  with  N.  W.  Ayer  &  Son. 


Miller  Has  Felt  Account 

M.  Glen  Miller,  Chicago,  will  handle 
the  advertising  of  the  American  Hair  & 
Felt  Company  of  that  city.  Copy  will 
be  run  in  trade  papers  starting  early 
in  1934. 


Electrol,  Inc.,  Appoints 

Electrol,  Inc.,  New  York,  maker  of 
oil  heating  ecjuipment,  Sturgis  &  Moon. 
Inc.,  New  York,  to  direct  its  advertis¬ 
ing  account.  Newspapers  will  be  used. 


Kings  Brewery  Appoints  Bstei 

Kings  Brewery,  Inc.,  Brooklyn,  N.  Y- 
has  placed  its  advertising  account  wiw 
Charles  .Austin  Bates,  Inc.,  New  York. 


ORIGINAL  ILLUSTRATIONS . . 

...  AT  NO  COST  FOR  "CUTS 


TEXAS 
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...  If  you  are  not  already  building  lineage  and  prestige  with 
Redimab  and  Redicast  Stereotyping  ink,  write,  wire  or  phone  us. 

.  .  .  We  will  tell  you  about  the  lowest  cost  methods  for 
individualizing  newspaper  space. 

.  .  .  They  enable  you  to  make  illustrative  cub  at  deadline 
speed  in  your  own  plant. 
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,  /-iAPITAI  RFTl  IRN  a  result  of  XRA  higher  costs  of  living.” 

-  Gannett  sees  some  form  of  infla- 

)FITS  to  WORKERb  tion  as  inevitable.  He  pointed  out  that 

- _  in  Washington  "the  West  and  the  South 

Gannett  Saya  This  One  Beat  are  in  the  saddle.  P  ' 

are  strong  for  inflation.  The  farmers 
know  more  about  the  gold  and  silver 
question  than  do  many  business  men.  Mr. 

The  farmer.s  have  read  much  about  de- 

better  distribution  of  profits  valuatmg  the  dollar  and  know  what  it  and  the  Worcester  (Mass.)  Telegram 

- .  - ^  .u-  means.  They  are  insistent  on  inflation - 

and  if  the  President  does  not  resort  to  WALLACE  SUCCEEDS  FATHER 
it,  Congress,  when  it  meets  next  year,  Robert  B.  Wallace  has  resigned  from 
can  take  inflation  out  of  his  hands.”  the  Clez’eland  Press  to  become  managing 
— —  editor  of  the  Coshocton  (O.)  Tribune 

NEW  TRIBUNE  ELEVATORS  to  succeed  his  father,  Fred  S.  Wallace! 

Ten  new  modern,  high  speed  elevators  who  was  drowned  last  week.  Mrs 
are  being  installed  in  Chicago  Tribune  Fred  S.  Wallace  has  been  chosen  presi- 
Tower,  it  was  announced  this  week  by  dent  and  general  manager.  Mrs.  Wal- 

manager  of  the  lace  will  be  in  active  charge  of  the  busi-  away  _  , ,  _ 

building. _ ness  and  editorial  policies.  year  subscription  basis. 


NEW  JOB  FOR  H.  A.  SMALL  ALLEN  RECOVERING 

Harold  A.  Small,  for  five  years  liter-  Crombie  Allen,  former  president  of 
ary  editor  of  the  San  Francisco  Chron-  the  California  Newspaper  Publishers’ 
fc/e  and  recently  literary  editor  of  the  Association,  now  one  of  the  officers  of 
Both  these  Argonaut,  San  Francisco  magazine,  has  Rotary  International,  who  was  shot  by 

been  named  editor  of  the  University  a  bandit  in  Los  Angeles  during  a  hold- 
Press  of  the  University  of  California,  up,  is  recovering  rapidly.  His  com- 
Mr.  Small  at  one  time  was  editorial  panion  also  is  improving  steadily.  Since 
writer  for  the  Hartford  (Conn.)  Times  he  and  his  brother  H.  L.  Allen  sold 
_j  ..u-  II/  ^  .  their  paper,  the  Ontario  (Cal.)  Daily 

Report,  Allen  has  spent  most  of  his 
time  in  welfare  work,  traveling,  writ¬ 
ing  and  speaking. 

FREE  PAPER  CHARGING  50c 

Announcing  that  ‘‘cut-throat  comprti- 
tion,  cut-rate  prices  and  free  circulation 
are  not  in  line  with  Roosevelt’s  plan, 
the  LaGrange  (Ill.)  Messenger,  a  give- 
weekly,  has  gone  on  a  50-cent  per 


For  EncUng  Slump — De- 
I  Basic  Conditions  Must 
Be  Changed 


is  made  this  country  cannot  correct  the 
basic  conditions  which  cause  the  depres¬ 
sion  Frank  E.  Gannett,  publisher  of 
the  Gannett  Newspapers,  declared  in  a 
recent  speech  before  the  Perry  (N.  Y.) 
Rotary  Club. 

"If  profits  were  fairly  and  properly 
distributed,”  he  said,  “we  would  have  a 
purchasing  power  and  consuming  power 
peat  enough  to  take  care  of  all  the 
production  of  farm  and  factory.” 

^  The  founder  and  head  of  the  Gannett 
Xemspapers  then  characterized  as  “one 
of  the  best  suggestions”  yet  made  for 
bringing  about  better  distribution  of 
profits,  the  idea  that  "capital  be  rented 
at  a  certain  definite  figure  and  profits 
above  this  rental  price  go  to  manage¬ 
ment  and  workers  and  to  consumers. 

"In  other  words.”  he  said,  "this  plan 
would  eliminate  all  common  stocks  of 
our  corporations.  In  place  of  common 
stocks  we  would  have  preferred  stocks 
and  bonds  hearing  a  definite  rate  of  re¬ 
turn  to  capital.  Such  an  act  was  re¬ 
cently  passed  in  New  Zealand.  Surely 
some  plan  should  be  devised  to  change 
the  present  method  of  giving  to  capital 
all  the  benefits  that  may  accrue  from 
business  development  and  leaving  the 
worker  to  the  mercy  of  violent  fluctua¬ 
tions  with  only  a  limited  return  for  his 
efforts.  Rather  the  situation  should  be 
reversed  so  that  capital  would  have  the 
limited  return  and  the  worker  and  the 
consumer  share  in  the  benefits  of  in¬ 
creased  profits.” 

Back  of  all  our  troubles,  Mr.  Gannett 
said,  “are  greed  and  selfishness — a  greed 
for  profits  on  the  part  of  the  corpora¬ 
tions.  We  may  adopt  all  the  codes  that 
can  be  devised,  but  under  our  present 
profit-making  system,  I  doubt  if  corpo¬ 
rations  are  going  to  become  magnani¬ 
mous  over  night  and  pay  out  to  their 
workers  any  more  of  their  profits  than 
is  necessary.  For  that  reason,  I  believe 
legislation  that  will  check  this  greed  for 
profits  on  the  part  of  capital  is  necessarv 
before  we  correct  our  fundamental 
troubles.” 

In  connection  with  the  National  Re¬ 
covery  Administration,  Mr.  Gannett 
said  that  it  is  “evident  that  the  codes 
that  are  now  being  formulated  will  ac¬ 
complish  a  great  deal  of  good.  They 
will  terminate  child  labor,  bad  working 
conditions,  long  hours,  small  pay,  and 
cut-throat  competition  .  .  .  but  I 
want  to  warn  you  that  you  must  not  get 
your  hopes  too  high  as  to  what  NR  A 
or  these  codes  will  do.  They  will  im¬ 
prove  conditions  and  are  a  big  step  for¬ 
ward.  but  they  will  not  correct  funda- 
oicntals  or  insure  continuous  prosperity. 
Industry  will  adopt  these  codes  gladly 
when  it  can  pass  on  to  the  consumer  in¬ 
creased  prices.  We  are  sure  to  have  as 


ness  and  editorial  policies. 


What  has  OPERA 
to  do  with  FOOD? 


scant  surprise  to  their  business  managers, 
to  whom  “declining  sales”  is  just  an  old, 
old  story! 


AN  does  not  live  by  bread  alone” 
.  — and  the  measure  of  a  market’s 


They  don’t  know,  probably,  how  high 
Hartford  stands  among  the  country’s 
"brightest,  spot”  cities — based,  on  pretent 
business  activity.  They  only  know  Hart¬ 
ford  is  one  city  on  their  tour  where  opera 
is  in  the  black! 


Leading  food  manufacturers,  too,  know 
that  Hartford  is  one  city  where  business  is 
still  being  done  on  the  profit  side  of  the 
ledger.  And  they  know  the  paper  in  which 
to  do  business.  If  they  didn’t,  the  Hart¬ 
ford  grocers  would  soon  tell  them  that: 

The  Hartford  Times  is  read  every  afternoon 
in  over  90%  of  the  homes  in  Greater 
Hartford!  That’s  sweet  music  to  any  ad¬ 
vertiser  who’s  whittling  his  list! 


^1*  '^taui 


‘Tforau  '"Bush  ntll 
}^etitarial  ‘T/ntf 


HARTFORD,  CONN. 
Established  IS  17 

A  Gannett  Newspaper 


Given  to  the  City  ol 
Hartford  as  a  memo¬ 
rial  to  Dr.  Horace 
Bushnell,  this  beauti¬ 
ful  building  is  the 
mecca  of  the  clty'i 
music-lovers.  Erectec 
at  a  cost  of  one  and 
a  half  million  dollars 
It  is  endowed  with  am¬ 
ple  funds  for  the 
maintenance  of  its 
high  standards. 


Represented  by 

|.  p.  McKinney  &  son 

ew  York  Chicago 

San  Francisco 


WMthe  average  net  paid  daily 
circulation  of  the  Baltimore  Sun 
(Morning  and  Evening  issues) 
lor  the  month  of 

JULY,  1933 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  July, 
1933,  was  176,667. 

^earything  In  BaMmora 
_  Raaolvaa  Around 


Evening  Sunday 


\ 


f  WALTER  } 

LI  PPM  ANN 


'Today  and 
Tomorrow 


AUTO  THIEVES  TRAPPED 
BY  REPORTER 


WHAT’S  WRONG  WITH  THIS  PICTURE? 

(A  $10  prize  to  the  newspaper  carrier  who  writes  the  best  answer.) 


RICH  PRIZES  AWARDED 
IDEAL  BOY,  GIRL 


Chicago  Time*  And  Four  Dailies 
Award  $1,000  Prises  And  World 
Trips  to  Winners  of  Prince  and 
Princess  of  Progress  Contest 

{Special  to  Editos  &  Publishes) 
Chicago,  Aug.  28 — Two  Chicagoans 
were  selected  as  “Prince  and  Princess 
of  Progress”  in  a  contest  for  tiie  title 
of  "ideal  boy  and  girl”  sponsored  in 
Chicago  last  week  by  the  Chicago  Daily 
Times,  four  out  of  town  newspapers, 
and  A  Century  of  Progress.  The  win¬ 
ners  were  Edmund  Lindblom  and  Ever 
Louise  Conner,  both  June  graduates  of 
Chicago  high  schools. 

Newspapers  cooperating  with  the 
Daily  Times  were  the  Biniiiiigham 
(Ala.)  Age-Herald;  Battle  Creek 
(Mich.)  Enquirer-News;  Lansing 
(Mich.)  State  Journal;  and  For/  ICayne 
(Ind.)  Journal-Gazette.  Fourteen  boys 
and  girls  competed  in  the  tinals.  Tlie 
winners  were  awarded  $1,000  each  and 
an  educational  trip  around  the  world. 
The  basis  of  judgment  included  healtli 
and  physique,  intellectual  alertness,  and 
qualities  of  leadership  and  distinction. 
The  list  of  judges  included: 

S.  E.  Thomason,  publisher  of  the 
Daily  Times;  Howard  Jones,  University 
of  Southern  California  football  coach ; 
Walter  Dill  Scott,  president  of  North¬ 
western  University ;  Margot  Atkins. 
Ijresident  of  the  Chicago  Junior  League ; 
and  Major  Leno.v  R.  Lohr,  general 
manager  of  A  Century  of  Progress 
Exposition.  The  contestants  spent  the 
week  in  Chicago  touring  the  Fair  pre¬ 
liminary  to  the  judging  on  Thursday. 
The  “royal  couple"  was  crownetl  last 
Friday  evening. 


j  nvemng  AtnerKon,  nas  helped  expox 
^  gang  of  automobile  thieves  operatii* 
Chicago  district  by  spending  tht 
past  few  weeks  among  them  posing  jj 

jaP  ^  a  purchaser  of  stolen  automobiles. 

9?  Hartung’s  undercover  work  resulttd 

V  y  arrest  on  Aug.  28  of  membas  oi 

/  ^  strong  gang  at  a  rendezvous  with  the 

y'  sang  at  a  garage  in  Hammond,  Ini 

/  Two  days  later  Hartung  told"  the  story 

^  ^  '  '  'a  adventure  in  the  American,  giv- 

V-  ^  ^  identification  of  the  various 

1  ■  ''  'y  transactions  and  personalities  involved 

If  1/  ^  ^  operations  of  the  gang. 

M  '  V  Florenz  J.  McCarthy,  managing  editor 

\  American,  gave  Hartung  a  cash 

Another  American  man  to  receive  an 
award  this  week  is  Harry  Rentlinger, 
y  assistant  city  editor.  Rentlinger  has 
acting  city  editor  in  the  ateence 

L  ^  vacation  of  Edward  Reticker. 

WKf^y^^,.  ,■  ^  %  Three  minutes  after  the  bulletin 

f  ^  '  reached  the  American’s  desk  last  Tues- 

morning  that  the  Golden  State 
Limited  had  been  wrecked  near  Tucum- 
y  cari,  N.  M.,  Rentlinger  had  been  in 

r  '  ]  ,s  communication  with  Mercy  (kneral 

^  Hospital  in  Tucumcari  and  with  other 

/'-s  sources. 

K  —  -  —  i-i~’  '  -  The  American  had  many  details  of 

the  wreck  far  in  advance  of  the  regular 
^  wire  stories  because  of  the  telej^ne 

I connection  established  by  Rentlinger 
— with  the  hospital,  railway  offices,  and 
other  places  in  Tucumcari. 

- - -  Drops  Sunday  Edition 

nes,  recently  made  this  excellently  executed  The  Brunswick  (Ga.)  News  has 
It  will  interest  the  newspaper  boys  who  read  abandoned  its  Sunday  morning  edition 

>ng  with  this  picture  of  the  unsung  hero  who  after  31  years  of  publication. 


VISITING  33  “CLINTONS' 


20  Boy»  on  Camping  Trip  by  the  Battle  Creek  (Mich.)  Enquirer- 

Winners  in  a  circulation  contest,  20  were  guests  of  the  daily  on  a 

boys  of  the  Calgary  (Alta.)  recent  four-day  excursion  to  the  Cen- 
taken  on  a  seven-day  tury  oi  Progress  Exposition  at  Chicago. 

-  -  -  •  -t--  .1— 

were  entertained  with  a  dinner  and 
theater  party. 

Home  Makers’  Convention 

The  Grand  Junction  (Colo.)  Daily 
Sentinel  presented  a  three-day  Home 
Makers’  Convention  recently  in  coopera¬ 
tion  with  local  merchants  and  adver¬ 
tisers  and  with  Mrs.  Leona  Rusk  Ihrig, 
home  economist,  demonstrating.  Large 
crowds  attended  each  day. 

Adds  New  Feature 

The  Peoria  (Ill.)  Star  recently 
added  a  new  feature  called  “Where 
They  Are,”  short  stories  of  Peorians 
who  have  made  good  in  other  cities. 


Ju^  OhtJ^*Ne^'feV*seJ^“penn^sv^^^^  AlbeHan.  were  taken  on  a  seven-day  lup^  oi  rrogress  iLx^suion  ai  ^n.cago. 
MichSam’  \v'rcoiL  '’lovS  IlliS  trip  to  Sylvan  Lake  Central 

Indiana,  Kentucky  and  Arkansas.  Alberta  resort,  recently.  The  party 

Billingham  proposes  to  write  a  book  charge  of  Ray  Forrert,  circyla- 

giving  historical  and  other  information  tion  manager,  assisted  by  Tony  Mc- 

relative  to  thf  33  Clintons.  Kinley.  Fifteen  of  the  boys  were  from 

_  Calgary,  and  the  others  were  from 

Arranged  Excursion  to  Portland  Drumheller,  High  River,  Ponoka,  and 

special  train  excursion  to  visit  the  Bellevue. 

frigate  Constitution  during  its  visit  to  - - . 

Portland  harbor  was  arranged  for  Sent  176  to  Chicago 

Eugene,  Ore.,  children  by  the  Eugene  With  176  persons  on  board,  including 
Morning  News.  The  youngsters  won  160  boys,  winners  in  a  recent  circulation 
the  trip  by  obtaining  a  one-year  subscrip-  contest  conducted  by  the  Buffalo  Eve- 
tion  to  the  News  by  city  carrier,  or  two  ning  News,  a  special  train  left  Buffalo 
mail  subscriptions  fcM"  one  year,  ^v-  -\ug.  28  carrying  the  young  folks  and 
eral  parents  whose  children  were  prc-  their  chaperons  to  A  (Zentury  of  Prog- 
vented  from  attaining  the  trip  in  this  ress  Exposition  in  Chicago.  The  trip 
way,  made  special  arrangements  to  have  was  in  charge  of  Otto  M.  Walter,  as- 
them  included  in  the  party.  The  news-  sistant  circulation  manager  of  the 

paper  provided  chaperons,  free  lunches.  News. - 

special  buses  and  street  cars  for  the 
several  hundred  children,  whose  visit 
coincided  with  the  121st  anniversary, 

Aug.  19,  of  the  Constitution’s  victory 
over  the  Guerriere. 

40,000  at  Swimming  Race* 

Forty  thousand  persons  witnessed  the 
ten  championship  races  in  the  fourth 
annual  100-yard  swimming  races  spon¬ 
sored  by  the  Chicago  Tribune  on  Aug. 

27.  Ten  champions,  five  boys  and  five 
girls,  were  crowned  at  the  Lincoln  Park 
lagoon.  The  number  of  contestants  ex¬ 
ceeded  one  thousand,  with  727  boys  and 
315  girls  taking  part.  Wilfred  Smith, 
of  the  Tribune  sports  staff,  had  charge 
of  the  meet. 

Boy*  Won  Mexico  Trip 
Five  carriers  of  the  BrownsviUt 
(Tex.)  Herald,  winners  in  a  recent 
circulation  comest,  were  taken  on  a 
three-day  trip  to  Monterey,  Mexico, 
by  car. 


Now  in  more  than  125  newspaptrs 


NEW  YORK 

Ketalb  arribunt 

SYNDICATE 


CUSHMAN 


is  the  name  of  the  offset  motors 
that  have  set  the  standard  of 
comparison  for  reliability  and 
long  life  in  linotype  operations. 


Oregonian  Cooking  SchooU 

The  Portland  (Ore.)  Oregonian  re¬ 
ceived  so  great  a  response  to  last  year’s 
cooking  shools  that  this  year’s  twelfth 
annual  event  is  scheduled  to  be  held  in 
two  sections — four  sessions.  Sept.  26-28, 
at  Meier  &  Frank  Auditorium,  and  four 
sessions,  Oct.  24-27,  at  Portland  Civic 
Auditorium. 


CUSHMAN  ELECTRIC 
COMPANY 

Concord,  N.  H. 

Toronto  Foundry  Co.,  Toronto,  Can. 
Canadian  Dittributora 


54  Win  Chicago  Trip 
Fifty-four  Battle  Creek  boys  apd 
girls,  winners  in  a  contest  sponsored 
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daily  forces  probe 

OF  MILK  PRICES 

Governor  Pinchot  Orders  Invostica* 
tioB  After  Philndolphin  Record 
Says  One  Firm  Made  20  Per 
Cent  Last  Year 

(By  telegraph  to  Eoitok  &  Publishu) 
Philadelphia,  Aug.  30 — Charges  by 
tin  Philadelphia  Record  that  “unfair  and 
excessive"  profits  are  being  made  by 
milk  distributors  will  be  investigated  by 
the  Pennsylvania  Department  of  Agri¬ 
culture  in  an  inquiry  ordered  today  by 
Governor  Pinchot  into  the  milk  prices 
in  the  state.  _ 

A  law  passed  by  the  recent  legislature 
rives  the  department  authority  to  exam¬ 
ine  the  accounts  of  milk  dealers. 

The  governor,  in  a  statement,  cited 
the  largest  Philadelphia  milk  dealer  as 
having  made  a  20  per  cent  dividend  last 
)tu.  A  charge  made  by  the  Record  in 
a  ^uble-column  editorial  on  page  2 
two  weeks  ago,  opening  a  strong  cam¬ 
paign  against  the  second  increase  in  re¬ 
tail  milk  prices  since  June. 

“If  these  figures  are  correct,”  said  the 
governor,  “they  amount  to  a  major 
scandal. 

“The  milk  consumers  of  Philadelphia 
in  particular,  and  of  the  whole  state  in 
general,  have  a  right  to  know  whether 
or  not  they  are  being  treated  fairly  in 
this  matter,  or  whether  unfair  and  ex¬ 
cessive  profits  have  and  are  being  made 
at  their  expense.” 

The  Record,  in  an  open  letter  to  Sec¬ 
retary  of  Agriculture  Wallace,  cited  one 
company’s  alleged  huge  profits  in  de¬ 
pression  years,  and  urged  him  to  make 
tte  milk  distributing  companies  here 
open  their  books  and  disclose  their  prof¬ 
its.  The  newspaper  followed  this  up 
with  a  series  of  articles  by  William  J. 
S^tz,  employed  to  investigate  the 
milk  situation. 

Another  milk  distributor,  in  a  quar¬ 
ter-page  advertisement  published  in  all 
Philadelphia  newspapers  Aug.  29,  de¬ 
clared  the  milk  company  had  been 
grossly  misrepresented  and  asserted  it 
had  “never  made  an  unfair  profit”  since 
its  founding.  An  open  letter  to  the  con¬ 
cern  in  today’s  Record  declared  the  “an¬ 
swer"  did  not  contain  one  specific  fig¬ 
ure,  demanded  to  know  what  the  “fair” 
pfiti  were  and  said  the  burden  of  proof 
is  on  the  dairy  company.  The  news¬ 
paper  offered  to  pay  for  an  audit  of  tha 
concern’s  books  “by  any  nationally 
known  firm  of  accountants  you  may 
choose.” 


ALLEN  EDDY  HONORED 

Allen  Eddy,  editor  of  the  Albany  (N. 
Y.)  Knickerbocker  Press,  and  origi¬ 
nator  of  the  Press  Veterans  of  ’93  re¬ 
union  at  A  Century  of  Progress  on 
Aug.  12,  m  Chicago,  was  presented  with 
a  desk  clock,  properly  inscribed  to  “the 
lather  of  the  Press  Veterans  of  ’93  from 
Ins  family.”  The  clock  was  presented 
lo  Mr.  Eddy  at  the  reunion  dinner  held 
h  Federal  Building  at  the  Chicago 
World’s  Fair  and  attended  by  110  press 
reterans. 

^HOME  ECONOMICS” 

THE  COMPLETE 
COOKING  SCHCXX 
SERVICE 

ncluoes— 

A  dcRnite  guarantee  of  addi¬ 
tional  national  advertising — a 
lecturer  of  recognized  ability 
"“•n  assistant  to  the  lecturer— 

•n  experienced  advertising 
salesman  and  NOW  a  weekly 
food  page. 

home  economics 

®VICE  CORPORATION 

Paik  Ave.  New  York  City 


SCHOOL  BROADCASTS 

The  San  Francisco  Call-Bulletin  be¬ 
gan  a  series  of  educational  broadcasts 
of  news  of  the  world  into  San  Francisco 
Bay  region  schools  on  Aug.  28,  over 
its  radio  station  KPO.  These  broad¬ 
casts  are  initiated  with  the  approval  of 
local  school  departments.  Children  be¬ 
tween  the  grades  of  five  and  nine  will 
listen  for  ten  minutes  each  morning  to 
selected  news  given  by  “Duke”  Meyer, 
Call-Bulletin  radio  director  and  reporter. 


"Inside  News”  Columns 

San  Francisco  Bay  region  news¬ 
papers  are  featuring  daily  columns  giv¬ 
ing  the  “inside  news”  on  state  and  local 
politics  and  current  events.  The  Oak¬ 
land  Tribune,  which  has  had  a  page 
feature  on  Sundays  called  “The  Knave  ’ 
for  many  years,  is  now  running  a  daily 
column  under  that  heading.  The  San 
Francisco  Examiner  started  a  column 
last  week  called  “The  Low  Down  on 
the  City  Hall”  and  the  San  Francisco 
Netvs  has  “The  Whirligig”  by  Arthur 
Caylor. 


Printing  Old-Time  Pictures 

The  Asheznlle  (N.  C.)  Citizen  is  run¬ 
ning  daily  an  old-time  picture  of  some 
prominent  citizen  under  the  standing 
caption;  “Prominent  People.  As  They 
Looked  in  Ye  Good  Olde  Days.” 


125  DAILY’S  GUESTS 

The  Little  Rock  Arkansas  Democrat 
was  host  Aug.  24  to  125  Sunday  car¬ 
riers  and  their  helpers  at  an  outing  at 
Millwood  Park,  where  swimming  and 
athletic  contests  were  on  the  program. 
Three  trucks  moved  the  carrier  staff 
to  Millwood  for  the  event.  The  car¬ 
riers  were  winners  in  a  recent  subscrip¬ 
tion  contest. 

New  CircuIntioB  Plan 

The  San  Francisco  Chronicle  has 
adopted  a  new  circulation  program 
whereby  selected  applicants  are  given 
instruction  in  correct  salesmanship  in 
a  training  school  and  become  acquainted 
with  Chronicle  features.  Solicitors  re¬ 
ceive  liberal  commissions  with  weekly 
pay  checks.  The  plan  is  under  the  di¬ 
rection  of  H.  H.  Hollister. 

French  Tourist*  Visit  Quebec 

Twenty  French  tourists  trayelling 
under  the  auspices  of  the  Paris  Intran- 
sigeant,  visited  Quebec  last  week,  re¬ 
maining  24  hours.  They  were  under  the 
leadership  of  Robert  Dubar,  editor-in- 
chief  of  the  newspaper. 

St.  Paul  Boy*  Visited  Duluth 

A  group  of  325  carriers  of  the  St. 
Paul  Dispatch  and  Pioneer  Press  were 
guests  of  the  paper  on  an  excursion  to 
Duluth  Aug.  20. 


SPONSORED  DOLL  CONTEST 

The  Buffalo  (bT.  Y.)  Evening  News 
sponsored  a  doll  contest  Aug.  29  at 
Crystal  Beach.  Thirty-six  cash  prizes 
were  awarded,  six  in  each  of  six  classi¬ 
fications,  and  free  transportation  was 
provided  by  the  News  for  each  child 
entering  the  contest  and  an  adult  at¬ 
tendant,  on  boats  to  the  beach. 

Veteran  Carrier  Injured 

James  S.  Caswell,  74,  oldest  news¬ 
paper  boy  in  Lynn,  Mass.,  was  injured 
recently  when  struck  by  an  automobile 
which  backed  out  of  a  driveway  n^r 
his  home.  Miss  Florence  H.  Pumfrey, 
driver,  told  police  she  did  not  see  the 
veteran  carrier  in  time  to  avoid  the 
accident. 

Sponsoring  Chicago  Trip 

The  Sedalia  (Mo.)  Democrat-Capital 
is  sponsoring  a  special  train  and  all¬ 
expense  trip  to  A  Century  of  Progress 
Exposition.  The  trip  may  be  won  by 
securing  new  subscribers  in  the  terri¬ 
tory  served  by  the  papers. 

Adds  Monday  Edition 

The  El  Dorado  (Ark.)  Morning 
News  according  to  an  announcement  by 
Clyde  K  Palmer,  publisher,  will  begin 
the  publication  of  a  Monday  morning 
edition,  effective  Sept.  4.  It  has  been 
published  mornings  except  Monday. 


Largest  Circulation 


YEARS 


The  Daily  circulation  of 
The  Commercial  Appeal  is  now 
the  largest  in  the  entire  93  years 
of  this  famous  paper’s  illustrious 
career. 

THE 

Commercial  Appeal 

“THE  SOUTH’S  GREATEST  NEWSPAPER” 

MEMPHIS 


Akron  Beacon-Journal 
Altoona  Mirror 
Booth  Newspapers,  Inc. 
Boston  Globe 
Bridgeport  Post 
Bridgeport  Telegram 
Chicago  Tribune 
Cincinnati  Enquirer 


Cincinnati  Post 
Cincinnati  Times-Star 
Cleveland  Plain  Dealer 
Cleveland  Press 
Dallas  News 
Dallas  Journal 
Detroit  News 
Fall  River  Herald  News 


New  Bedford 
New  BedfordI 
New  York  DJ 
New  York  Hi 
New  York^ 
New  YorkTJ 
New  Yorkwi 
Omaha  Worid 


Gannett  Newspapers 
Harrisburg  Telegraph 
Hartford  Courant 
Indianapolis  News 
Johnstown  Tribune 
Louisville  Courier- Journal 
Louisville  Times 
Milwaukee  Journal 
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)ADIO,  of  course,  is  the  greatest 
i  phenomenon  of  all  time  and,  as 
ch,  has  earned  its  rightful  and  en- 
ring  place  in  the  American  home. 
V  one  who  says  otherwise  is  either 
orant  or  prejudiced. 

ut  this  doesn’t  mean  that,  in  any 
nse,  it  has  yet  become  or  ever  will 
come  an  authenticated  advertising 
edium.  People  will  laugh  at  your  ex- 
nsive  jokes  and  dance  to  your  mar- 
lous  music;  but  you  have  got  to  be 
fr\^  clever  indeed  and  very  brief  if 
)tt  expect  to  escape  the  deadly  dial 
hen  you  start  talking  physics  and 
ith  salts  and  tooth  paste. 

ake  this  simple  test:  Sit  back  tonight 
id  see  how  your  own  family  deals 
ith  your  own  radio  set.  See  if  they 
in’t  pick  and  choose.  See  if  they 
sten' through  any  one  complete 


Watch  how  they  take  the  meat  out  of 
the  cocoanut  and,  with  what  painful 
regularity,  they  throw  the  shell  away. 
Then  multiply  what  goes  on  in  your 
own  home  and  you  have  a  pretty  fair 
notion  of  what’s  happening  to  radio 
advertising  all  over  the  country. 

The  recent  decided  trend  of  import 
tant  advertisers  away  from  radio  and 
back  into  newspapers  would  seem  to 
indicate  that  radio  is  subsiding  rapidly 
into  a  mere  brand-reminding  form  of 
publicity.  The  serious  business  of 
actually  selling  merchandise  and  of 
cleaning  dealers’  shelves  is  being  re¬ 
turned  into  the  known  and  established 
medium  .  .  .  because  the  whole 
world  knows  that,  even  if  they  wanted 
to,  there  is  no  way  to  dial  your 
sales  message  out  of  a  newspaper. 
Newspapers  have  no 
knobs. 


Pittsburgh  Press 
Providence  Journal 
Providence  Bulletin 
Richmond  (Va.)  News-Leader 
Salt  Lake  City  Telegram 
Salt  Lake  City  Tribune 
Spokane  Spokesman- Review 
Spokane  Daily  Chronicle 


St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Trenton  Times  Newspapers 
Westchester  Newspapers 
Waterbury  American 
Waterbury  Republican 
Youngstown  Vindicator 


TODAY 

SELL  'EM 

TODAY 
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"or  Letters 


WONDER  HERO,  by  J.  B.  Priest¬ 
ley  will  provide  lively  and  in¬ 
formative  reading  for  those  who  are 
accustomed  to  think  of  the  publicity 
stunt  as  peculiarly  American.  The 
scene  is  England;  the  story  concerns 
an  unimportant  fellow,  Charles  Habble, 
who  works  night  shift  in  a  chemical 
works  in  the  north  of  England.  Charlie 
is  made  known  to  us  by  the  paper  he 
reads,  the  London  Daily  Tribune,  the 
biggest  of  them  all. 

“His  attitude  towards  it  was  typical. 
To  begin  with,  he  had  no  particular  re¬ 
spect  for  it.  Gone  was  that  reverence 
which  his  father  and  his  grandfather 
had  had  for  the  news  sheet,  the  printed 
page.  He  did  not  believe  every  state¬ 
ment  it  made,  nor  did  he  disbelieve.  He 
read  it  in  a  curious  state  of  suspended 
belief  or  disbelief,  the  mood  of  a  man 
at  a  conjuring  entertainment.” 

An  average  reader,  Charlie;  worth 
tuppence  the  head  and  of  little  use  to 
the  great  Tribune,  until  circumstances 
carrom  Charlie  into  the  front  page  and 
transitory  fame.  He  falls  asleep  on 
duty.  He  awakes,  choking,  in  dense 
smoke,  an  axe  in  his  hand.  He  couldn’t 
remember  what  he  did.  As  a  matter 
of  fact  he  later  found  he  had  done 
nothing.  But  a  feature  writer  for  the 
great  Tribune,  having  flubbed  a  regular 
assignment  and  being  slightly  drunk, 
snatches  this  minor  local  incident  of 
Charlie’s  having  ostensibly  saved  the 
works  and  puffs  Charlie  into  national 
prominence.  Not  that  he  cares  about 
Qiarlie;  the  circulation  of  the  Tribune 
is  what  concerns  this  amusing  crew  of 
journalists  and  publicists  who  suddenly 
swarm  about  him,  dancing  their  brief 
attendance  on  the  new  hero.  They  take 
him  to  London;  photograph  him  at  a 
museum,  at  a  theatre  with  the  winner 
of  a  beauty  contest,  in  a  smart  night¬ 
club,  and  they  fake  interviews  merrily 
over  a  couple  of  hundred  entertaining 
pages. 

"The  picture  is  not  a  damning  one. 
Priestley  has  no  axe  to  grind  with  the 
methods  or  machinations  of  the  great 
London  Tribune.  Not  a  hard-boiled  re¬ 
porter  or  a  tough  editor  is  to  be  seen, 
and  his  hero  knows  exactly  where  he 
stands  throughout.  Everyone  agrees 
that  it  is_  a  sham  clear  and  simple, 
and  there  is  sly  humor  in  the  way  they 
make  the  most  of  it.  But  Priestley  has 
a  serious  quarrel  with  the  society  that 
makes  this  sort  of  thing  possiMe.  He 
quietly  levels  keen  damnation  at  the 
decadence  of  sophisticated  London  that 
governs  the  great  grist  mill’s  outlook. 
The  society  that  tempers  the  pabulum 
it  supplies  to  the  humble  working  thou¬ 
sands  in  the  provinces,  the  people  who 
live  through  the  bitterness  of  their  de¬ 
pression,  with  only  the  self-respect  of 
honest  values.  Perhaps  even  this  is  not 
the  thesis,^  for  Priestley  is  objective. 
Nor  is  it  just  another  picture  of  con¬ 
temporary  England,  for  Priestley’s 
humor  is  of  the  grand  order.  His  char¬ 
acters  :  the  barkeeps,  the  communists, 
the  pompous  owners  of  the  press,  the 
degenerate  elite  of  the  West  End,  the 
simple  shipwrights  of  the  north,  the 
chambermaids,  the  keenly  cynical  re¬ 
porters  and  their  brothers,  the  public¬ 
ity  experts— they  are  all  grand  char¬ 
acters  and  amusing  to  meet.  It  is,  in 
fact,  a  grand  book;  one  of  the  best.— 
S.  P.  W.,  Jr. 

*  «  * 

The  best  expert  information  on 
newspaper  libraries  has  been  com¬ 
piled  and  well  organized  by  Prof.  Rob¬ 
ert  W.  Desmond  in  his  new  book, 
“Newspaper  Reference  Methods,”  pub¬ 
lished  recently  by  the  University  of 
Minnesota  Press,  Minneapolis,  where 
Mr.  Desmond  is  assistant  professor  of 
journalism. 

_  In  a  foreword,  John  H.  Finley,  asso¬ 
ciate  editor  of  the  AVw  York  Times, 
sums  up  the  importance  of  the  book’s 


held  by  saying  "The  journalist  is  the 
historian  of  the  present,  but  must  have 
a  consciousness  of  the  past  as  well  as 
an  outlook  upon  the  future.  This  con¬ 
sciousness  the  library  helps  him  to  keep 
active.”  Appropriately,  the  manual  is 
dedicated  to  Joseph  F.  Kwapil,  librarian 
of  the  Philadelphia  Public  Ledger, 
whose  efforts  for  better  newspaper  ref¬ 
erence  facilities  during  the  past  20 
years  are  well  known  to  readers  of  this 
paper. 

While  written  as  a  manual  for  news¬ 
papers  now  operating  reference  depart¬ 
ments,  as  well  as  for  those  who  want 
to,  the  book  uses  the  newspaper  idiom 
throughout  and  illustrates  its  themes 
with  well  chosen  anecdotes.  Sufficient 
detail  is  given  on  all  technical  aspects 
to  guide  the  intelligent  editor  or  libra¬ 
rian,  without  bogging  him  down  in  a 
mass  of  minutiae.  The  advantages  and 
handicaps  of  folder,  envelope,  and  card 
systems  are  treated  intelligently,  and 
the  uses  of  all  three  in  various  modifi¬ 
cations  and  relations  are  outlined.  Sev¬ 
eral  administrative  organizations  are  de¬ 
scribed,  and  the  final  chapter  lists  books 
essential  and  useful  in  reference  opera¬ 
tion.  The  bibliography  is  especially 
complete. — A.  T.  R. 

*  *  * 

PICTURE  an  American  university 
with  no  formal  training  for  journal¬ 
ism,  but  with  a  sizable  group  of  stu¬ 
dents  who  have  a  desire  to  enter  news¬ 
paper  work.  Imagine  these  students 
petitioning  the  president,  or  dean,  or 
w  honot,  to  provide  for  them  a  series 
of  lectures  by  eight  persons  represent¬ 
ing  as  many  fields  of  newspaper  spe¬ 
cialization.  Now  thrill  with  this  group 
of  young  enthusiasts  as  they  listen  to 
reminiscences  of  a  Washin^on  corre¬ 
spondent,  advice  from  the  chief  of  some 
forceful  editorial  page,  or  words  of  wis¬ 
dom  from  some  ingenious  reporter  who 
has  developed  an  unusual  idea  and  has 
been  dignified  with  the  title  of  columnist 
therefor. 

It  would  be  great,  wouldn’t  it,  .  .  . 
for  the  youngsters.  Old  stuff,  perhaps, 
for  seasoned  practitioners;  but  thrilling 
for  the  generation  of  reporters  to  come ! 

From  far-off  Australia  comes  “A 
Journey  into  Journalism,”  product  of 
the  Australian  Journalists’  Association, 
Victoria  Division  (a  trade  union).  This 
“Journey”  is  a  series  of  eight  lectures 
on  modern  .Australian  newspaper  work 
arranged  by  the  association  in  conjunc¬ 
tion  with  the  Melbourne  University  Di¬ 
ploma  in  Journalism  Committee.  Lec¬ 
tures  in  the  series  dealt  with  report¬ 
ing.  copy  reading  (in  Australia  they 
call  it  sub-editing),  the  work  of  a  news¬ 
paper  editor,  cable  and  wireless  edit¬ 
ing,  women  in  journalism,  criticism  of 
books  and  the  drama,  newspaper  man¬ 
agement  and  publishing,  and  the  rela¬ 
tion  of  the  press  to  the  courts.  These 

They  Buy  it 

on  their  way 

HOME 

Eighty-two  per  cent  of  its 
circulation  is  distributed  after 
3  P,  M.  when  New  Yorkers 
begin  to  go  home.  Naturally 
the  advertiser’s  message  in 
The  Sun  goes  home,  has  more 
time  to  be  read,  reaches  other 
members  )f  the  family  .  .  . 
That’s  one  reason  why  advet^ 
risers  like  it. 

NEW  YORK 


lectures  are  good  stuff,  too.  Reporters 
and  editors  who  read  them  in  the  light 
of  years  of  driving  newspaper  toil  may 
consider  them  pretty  elementary,  but  to 
the  Melbourne  University  students  they 
must  have  been  exceedingly  worthwhile. 
Let  the  veteran  newsman  not  pass  them 
by,  however.  His  joy  will  come  from 
the  not-too-well  concealed  pokes  at 
.America’s  position  on  war  debts ;  the 
debatable  contention  of  the  Australian 
editor  that  without  strono-  editorial 
comment  the  “mere  bloodless  recorder 
of  events  earns  not  the  good-will  but 
the  contempt  of  the  public,”  and  the 
naivete  of  the  British  publisher  who 
complains  that  “American  terms  are 
gradually  finding  their  way  into  our 
usage,  which  is  wholly  unnecessary 
when  one  reflects  that  English  expres¬ 
sions  are  fully  sufficient  for  our  needs.” 

“.A  Journey  into  Journalism”  can  be 
read  in  alxiut  two  hours.  Each  copy 
costs  a  shilling  and  each  shilling  goes 
to  the  benevolent  fund  of  the  Austra¬ 
lian  Journalists’  Association,  which  may 
be  addres.sed  at  Melbourne. — W.  L.  M. 

♦  »  ♦ 

“YPUNG  PHILLIPS,  REPORTER,” 

I  is  the  title  of  a  new  novel  by  Henry 
Justin  Smith,  Chicago  Daily  Neu’s 
managing  editor,  author  of  “Dead¬ 
lines,”  published  last  week  by  Har- 
court  Brace  &  Co.  ($1.75).  The 
story  describes  a  cub  reporter  on  a  big 
city  paper  who  gets  into  action  sooner 
than  he  expects,  brings  about  the  resig¬ 
nation  of  the  mayor  of  the  city,  and 
then  becomes  inflated  by  his  own  suc¬ 
cess  and  receives  various  offers  to  capi¬ 
talize  on  his  over-night  fame.  The  city 
editor,  however,  convinces  the  young 


Golden  Moments 


man  that  fame  ^d  fortune  are  not  a* 
most  lasting  things  in  the  world, 
the  reporter  sticks  to  his  job. — G.  A.  B 

♦  *  * 

A  BOOK  for  boys  that  will  be  rtad 
with  thrills  by  all  the  ronua- 
ticists  in  newspaper  ranks  is  “Ritch* 
of  the  News,”  by  William  Heyligtr, 
former  newspaperman,  published  by  D. 
Appleton-Century  Company.  It  is  thi 
tale  of  a  high-school  boy  in  a  snail 
town,  initiated  into  journalism  by  press- 
ing  his  nose  flat  against  the  front  win¬ 
dow  of  the  weekly’s  office,  advanced  to 
school  correspondent,  and  then  given  a 
full  time  post  at  $10  a  week.  His 
editor  is  an  idealist,  with  practical 
dreams  for  the  welfare  of  the  country¬ 
side,  and  the  boy  who  sits  at  bis  side 
during  the  long  evenings  in  a  darkened 
office  catches  his  spirit  well  enough  to 
keep  the  paper  moving  when  an  auto¬ 
mobile  crash  puts  the  editor  in  hospi¬ 
tal  for  six  months.  It  is  a  fast-nxw- 
ing  story,  faithful  to  detail  and  wift 
many  circumstances  that  can  be  dupli¬ 
cated  from  the  experiences  of  a  host 
of  country  editors. — A.  T.  R. 

WWW 

Ten  stories  of  Earl  Derr  Biggers, 
creator  of  Charlie  (Than,  hitherto 
unpublished  in  book  form,  are  being 
issued  by  the  Bobbs-Merrill  Company 
on  .Aug.  26,  under  the  title  of  “Earl 
Derr  Biggers  Tells  Ten  Stories.” 

NEW  JOB  FEATURE 

“Getting  the  Job  That  Fits  You”  is  a 
new  newspaper  feature  being  offered  by 
Charles  S.  Nordlie,  publisher  of  Citi- 
senship  and  The  American  Challenge. 
420  Lexington  avenue.  New  York. 


for  Newspapers  .  .  . 

For  Your  Newspaper,  Too! 

The  doorbell  ringer  knows  it’s  tough  to 
interest  a  housewife  in  a  vacuum  cleaner  when 
she  has  a  cake  half~mixedf  and  the  baby  is 
crying.  But  if  he  can  catch  her  when  she  is 
sweeping — it’s  a  Golden  Moment. 

If  your  advertising  representative  could  al¬ 
ways  catch  his  prospects  when  they  are  thinking 
about  newspaper  advertising — not  when  they 
are  hurrying  off  to  radio  auditions,  or  admiring 
four-color  proofs  for  a  magazine  campaign,  or 
considering  the  proper  allowances  for  sales¬ 
men — those  would  be  Golden  Moments. 

One  advertising  representative  catches  the 
Golden  Moments  every  week.  .  .  .  When  an 
advertising  man  sits  back  to  read  EDITOR  & 
PUBLISHER,  it  means  not  only  that  he  is  a 
live  prospect  for  newspapers,  but  that  he  is 
consciously  seeking  information  about  news¬ 
papers.  .  .  .  That  is  the  Golden  Moment  for 
telling  the  sales  story  of  your  newspaper. 

Are  you  passing  up  the  Golden  Moments 
with  your  possible  buyers? 

EDITOR  &  PUBLISHER 


1700  Times  Building 


New  York  City 
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NEW  YORK  SUN  CELEBRATES 
lOOTH  ANNIVERSARY 

(Continued  from  page  7) 


a  vivid  impression  of  what  was  long 
referred  to  as  "the  Sun’s  style." 

Perhaps  the  most  vivid  picture  of 
conditions  when  Day  started  the  Sun 
is  given  in  Day’s  oyvn  words  in  an  in¬ 
terview  written  in  1883  by  Edward  P. 
Mitchell,  who  later  became  editor  and 
president  of  the  Sun.  The  interview, 
given  when  Day  was  73  and  Mitchell 
was  31,  was  published  in  the  Sun’s 
liftieth  anniversay  number,  and  is  quoted 
in  an  article  on  Day  signed  “F.M.O’B.” 

Following  are  some  excerpts  from  the 
interview : 

Mr.  Mitchell — On  how  much  capital 
was  the  Sun  started? 

Mr.  Day — Capital !  Bless  you,  I 
hadn’t  any  capital.  I  had  no  capital 
except  my  job  office.  I  always  man¬ 
aged  to  pay  my  hands  on  Saturday 
night,  but  that  was  out  of  the  week’s 
earnings.  For  a  long  time  the  principal 
object  of  the  newspaper  was  to  adver¬ 
tise  the  job  office.  It  did  help  me  in 
that  way.  When  I  got  the  printing  of 
the  .American  Museum  to  do  I  thought 
myself  so  lucky  that  I  rather  neglected 
the  newspaper. 

Mr.  Mitchell — Who  were  with  you  at 
the  beginning? 

Mr.  Day— I  wrote  and  edited  the  first 
number  myself,  and  set  it  up,  too.  There 
was  a  boy  there ;  I  don’t  remember  his 
name.  I  called  in  a  journeyman  printer 
by  the  name  of  Parmlee  to  help  work 
off  the  edition.  I  am  pretty  sure  I 
printed  a  thousand  copies  that  morning. 

Mr.  Mitchell— You  made  a  feature 
at  first  of  the  police  court  reports  ? 

Mr.  Day — That  was  my  idea.  The 
way  was  this;  George  W.  Wisner,  a 
young  printer  who  was  out  of  work, 
had  a  knack  for  writing.  The  paper 
had  been  going  about  a  week  when 
Wisner  came  and  said  that  if  I  would 
give  him  $4  a  week  he  would  get  up 
early  every  morning  and  do  these  police 
repbrts.  "The  court  was  held  at  4  o’clock 
in  the  morning  in  a  long  yellow  build¬ 
ing  where  the  County  Court  House 
now  is.  He  agreed  to  attend  them  regu¬ 
larly  and  write  out  what  was  interest¬ 
ing,  besides  working  daytimes  at  setting 
type  and  doing  whatever  else  he  could. 
1  thought  the  police  items  would  be  a 
considerable  feature,  as  they  proved  to 
be.  I  made  a  new  arrangement  with 
bim.  He  was  still  to  have  $4  a  week, 
but  I  agreed  that  if  the  paper  was  a 
success  we  would  share  the  profits,  I 
retaining  his  share  until  it  amounted  to 
enough  to  pay  for  half  the  establishment. 
Wisner  and  Benton  used  to  set  up  the 
paper.  I  used  to  ppet  up  before  the  sun 
ind  buy  early  copies  of  all  the  morning 
papers  and  select  the  news  we  wanted; 
but  that  was  only  at  the  start.  Along 
n  the  spring  of  1834  the  profits  had 
paid  Wisner’s  share  and  he  was  joint 
proprietor  with  me. 

Mr.  Mitchell — Was  Wisner  a  good 
man? 


Mr.  Day — He  was  a  pretty  smart 
iellow,^ut  he  and  I  never  agreed.  We 
split  on  politics.  You  see,  I  was  rather 
democratic  in  my  notions;  Wisner, 
whenever  he  got  a  chance,  was  always 
sticking  in  his  damned  little  Abolitionist 
articles.  We  quarreled,  Wisner  and  I. 
*  gave  up  my  job  office  and  kept  the 
PPer,  paying  him  $5,000  in  cash  for  his 
share. 


Mr.  Mitchell — How  was  the  Sun  dis 
hibuted  to  its  readers? 

Ifr  Day — Why,  I  introduced  th 
DWsboy  system.  There  was  no  suci 
™ng  in  New  York  before  the  Sui 
started;  no  papers  were  sold  ii 
M  ^  htfcd  four  or  five  boy 

w  a  week  apiece,  gave  them,  say,  : 

^pers  each,  sent  them  out  ti 
,.  *  could.  If  they  managei 
Mnfl***?**  more  than  a  hundrei 
WCTs  1  paid  them  so  much  extra. 

*ystcm  some  time  before  I  se 
regular  routes.  San 
carrier  wh< 

to  Sun.  He  had  the  Fql 

Market  district.  Sam  afterwan 


went  into  the  livery  stable  business  and 
made  a  pile  of  money.  Other  carriers 
took  the  idea  and  got  up  routes.  They 
used  to  buy  the  papers  of  me  for  one- 
third  off — 67  cents  a  hundred  if  they 
paid  in  advance,  but  if  they  had  the 
papers  on  trust  I  made  them  pay  75 
cents  a  hundred. 

Mr,  Mitchell — Your  expenses  could 
not  have  been  very  heavy  in  those  days. 

Mr.  Day — Well,  not  at  first.  After 
the  paper  was  solidly  established  I  em¬ 
ployed  three  compositors.  Two  of  them 
split  oiff  and  started  another  penny 
paper,  the  Transcript.  It  was  a  long 
time  before  I  got  any  advertising  to 
speak  of.  I  put  advertisements  in,  of 
course,  to  give  the  Sun  the  look  of  a 
daily  newspaper,  but  they  weren’t  paid 
for.  There  were  times  when  receipts 
were  less  than  expenses,  and  then  again 
I  made  as  high  as  $20,000  a  year.  When 
I  sold  out  to  Beach  I  was  running  be¬ 
hind  about  $50  a  day,  barring  adver¬ 
tisements;  with  the  advertisements  I 
was  just  about  paying  expenses. 


MEYER  BOTH  HAS  REDIMAT 

Appointed  National  Diatributor  of 
New  Time-Saving  Products 

Redimat  Sales  Company,  520  North 
Michigan  Ave.,  Chicago,  manufacturers 
of  -Redimats  and  Redicast  Stereotyping 
Ink,  announced  this  week  that  Meyer 
Both  Company,  Chicago,  is  now  a 
national  distributor  of  these  products. 
In  making  this  announcement,  S.  W. 
Polk  of  the  Redimat  company  stated 
that  the  reason  for  his  company’s  af¬ 
filiation  with  Meyer  Both  is  because 
both  concerns  feel  that  these  products 
are  perfect  supplements  to  any  adver¬ 
tising  matrix  service. 

As  previously  reported  in  Editor  & 
Publisher,  Redimat  is  a  clay-coated 
paper  base  mat  on  which  a  line  illustra¬ 
tion  is  drawn,  this  mat  then  being  a 
mold  from  which  a  stereotype  is  cast 
in  the  same  manner  as  from  a  paper 
mat.  Redicast  ink  may  be  appli^  on 
any  flat  portion  of  a  service  mat  or 
used  on  bristol  board  for  making  re¬ 
verse  cuts.  When  stereotyped,  the 
letters  or  illustrations  done  with  this 
ink  appear  in  white  against  the  Ben 
Day  or  solid  color  background.  Both 
products  are  now  being  used  by  news¬ 
papers  and  department  stores  through¬ 
out  the  country. 


BUYS  RACING  FORM  STOCK 

Moe  Annenberg  Now  Sole  Owner, 
Ending  Legal  Controversy 

Moe  Annenberg  of  Chicago  has 
bought  the  interest  of  his  two  partners. 
Hugh  E.  Murray  and  Joseph  B.  Ban- 
non,  in  Daily  Racing  Form  group  of 
papers  for  a  reported  price  of  $2,000,000. 

The  principal  racing  papers  in  the 
group  are  the  Daily  Racing  Form,  the 
Anurican  Running  Horse  and  the 
American  Racing  Record.  The  syndi¬ 
cate  also  owns  Radio  Guide.  Control 
of  the  chain  was  vested  in  two  invest¬ 
ment  companies,  the  Walter  Holding 
Corporation  and  the  A.  B.  &  M.  Cor¬ 
poration,  of  which  Mr.  Annenberg  is 
now  the  sole  owner. 

The  purchase  by  Mr.  Annenberg  ends 
a  legal  fight  among  the  partners. 


CARTOONISTS  VISIT  CHICAGO 

Billy  De  Beck,  Rube  Goldberg,  and 
Milt  Gross,  cartoonists  for  King  Fea¬ 
tures  Syndicate,  have  been  spending  this 
week  in  Chicago,  giving  their  comic 
characters  a  view  of  the  World’s  Fair 
of  1933  and  being  themselves  guests 
of  honor  at  luncheons  and  making  per¬ 
sonal  appearances  at  Chicago  clubs  and 
hotels.  J.  V.  Connolly,  general  man¬ 
ager  of  the  syndicate,  accompanied  the 
cartoonists  on  their  trip. 


OPENING  N.  Y.  OFRCE 

Universal  Press  Association,  176 
West  .\dams  street,  Chicago,  is  com¬ 
pleting  arrangements  for  an  office  at 
730  Fifth  avenue.  New  York.  Harry 
L.  McClellan  is  editor  and  president, 
J.  R.  Casey,  sports  editor,  Vera  Col¬ 
well,  society  editor,  and  Bernard  Ward, 
city  editor. 


Full  Measure  Circulation 

GUARANTEED 


J.  David  Stern 
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Record  circulation  (95%  iruaraateed  against  loss),  quarterly  statement  to 
A.  B.  C.  of  June  30— Daily  160.040;  Sunday.  201,887.  (^in  over  same  period 
In  1932— Daily.  10.316;  Sunday.  21.546.  Record  advertising  lineage  gain. 
Brst  seven  months  of  1933  against  first  seven  months  of  1932.  19%  against 
loss  for  combined  competitors  of  14%. 


A  New  Deal  for  Advertisers 


I  Again,  the  Philadelphia  Record  takes  the  lead  among  news¬ 
papers  in  America  in  a  pioneering  step  to  give  a  new  deal  to 
advertisers. 


In  a  letter  to  advertising  agencies  throughout  the  country,  the  Pub¬ 
lisher  of  The  Record  and  the  Camden  Courier-Post  has  just  an¬ 
nounced  that  these  newspapers  will  guarantee  advertisers  against 
loss  of  circulation. 


This  guarantee  of  full  weight,  full  measure  circulation  is  made, 
despite  opposition  of  publishers’  associations,  because  ’Die  Record 
and  the  Courier-Post  feel  that  the  newspaper  industry,  more  than 
any  other  industry,  in  these  new  times  owes  a  duty  of  a  new  deal 
to  its  patrons.  These  newspapers  are  sure  that  such  a  new  deal  is, 
in  the  long  run,  the  only  road  to  profit  for  the  newspaper  industry. 

Terms  of  the  guarantee  are  contained  in  the  letter  reproduced  here¬ 
with.  The  Record  will  welcome  correspondence  with  agencies  and 
advertisers  in  regard  to  any  jioint  in  connection  with  this  guarantee. 

In  Philadelphia,  and  widely  through  the  nation.  The  Record  is 
famed  for  its  fighting  readiness  to  adopt  a  bold,  single-handed 
course  when  that  course  appears  the  right  one. 

This  latest  step  is  in  harmony  with  the  Record’s  fighting  pioneering 
character.  The  Record  is  sure  that  advertisers  and  agencies  every¬ 
where  will  enthusiastically  welcome  its  leadership. 


Philadelphia  RECORD 

A  Fighting  Newspaper  for  Fighting  Advertisers 
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Editor  &  Publisher  The  Fourth  Estate  for 


September  2,  19  3  3 


MOLEY’S  NEW  WEEKLY 
NAMED  ‘TODAY” 


McNitt  Continues  as  Syndicate  Cbief« 
Names  W.  C.  Stewart  Manag¬ 
ing  Editor,  A.  J.  O’Hara 
Circulation  Head 


Organization  plans  of  the  new  national 
magazine  to  be  edited  by  Prof.  Ray- 
,  mond  Moley,  re- 


V.  V.  McNitt 


have 


tired  assistant 
Secretary  of 
State,  moved  for¬ 
ward  this  week, 
following  an¬ 
nouncement  of  the 
project  in  Mon¬ 
day  morning  pa¬ 
pers.  The  title  of 
the  paper  will  be 
T oday,  Arthur 
Brisbane  having 
consented  on 
Wednesday  to  the 
use  of  this  title, 
under  which  his 
appeared  for  several 


writings 
years. 

The  magazine  will  be  issued  weekly, 
the  day  of  issue  yet  to  be  determined, 
shortly  after  Oct.  1.  Its  price  will  be 
$2.00  a  year,  5  cents  a  copy.  It  will 
probably  have  a  9  by  12-inch  page  size. 
Headquarters  will  shortly  be  opened  in 
the  Knickerbocker  Building,  42d  street 
and  Broadway,  and  temporary  offices 
are  with  the  McNaught  Syndicate, 
Times  Building. 

V'.  McXitt,  who  will  be  executive 
editor  of  Today,  will  continue  as  chief 
owner  and  chairman  of  the  board  of  the 
McXaught  Syndicate,  and  Mr.  Moley 
will  continue  to  write  for  that  organiza¬ 
tion.  Mr.  McNitt  told  Editor  &  Pub¬ 
lisher.  Personnel  of  the  magazine  is 
not  yet  complete,  and  the  roster  now 
includes  besides  Vincent  Astor,  W. 
Averill  Harriman,  and  Mrs.  Mary  Rum- 
sey.  backers  of  the  project,  with  Mr. 
Astor  as  publisher,  the  following : 

Editor,  Mr.  Moley;  executive  editor, 
Mr.  McNitt;  managing  editor,  William 
C.  Stewart ;  circulation  manager,  Ar¬ 
thur  J.  O’Hara. 

Mr.  Stewart  has  been  managing  edi¬ 
tor  of  the  Southbridge  (Mass.)  News, 
of  which  Mr.  McNitt  is  publisher  and 
editor.  Previously  he  had  been  associ¬ 
ated  with  newspapers  of  the  Hearst  and 
Scripps-Howard  organizations  and  with 
newspapers  in  Texas,  where  he  began 
on  the  Broumwood  Daily  Bulletin.  Mr. 
O’Hara  was  for  many  years  associated 
with  Valentine  Farrelly,  in  the  Ameri¬ 
can  News  Company,  and  recently  has 
been  circulation  manager  of  Americana. 

Discussing  early  newspaper  reports  of 
the  publication  with  Editor  &  Pub¬ 
lisher,  Mr.  McNitt  expressed  surprise 
that  so  many  editors  viewed  the  resig¬ 
nation  of  Mr.  Moley  and  establishment 
of  the  magazine  as  the  result  of  a  dis¬ 
agreement  between  Mr.  Moley  and  Sec¬ 
retary  of  State  Hull. 

“There  was  nothing  sudden  in  the 
plan,”  Mr.  McNitt  said.  “Professor 


Moley  has  always  preferred  writing  to 
active  participjition  in  government  or 
politics.  Several  months  ago,  long  be- 
lore  there  were  any  rumors  of  discord 
between  him  and  Secretary  Hull,  Mr. 
Moley  had  discussed  with  his  friends, 
including  the  President,  the  possibility 
of  engaging  in  journaUsm.  We  seri¬ 
ously  considered  purchasing  the  IVash- 
ington  Post  when  it  was  for  sale,  and  it 
was  decided,  if  we  could  get  that  paper, 
that  Mr.  Moley  would  be  its  editor. 
President  Roosevelt  wholly  approved. 
I  went  to  Washington,  prepared  to  bid 
$552,000  for  the  Post,  but  did  not  enter 
a  bid  because  I  saw  that  other  people 
were  interested  in  the  Post  not  pri¬ 
marily  as  a  newspaper  opportunity  and 
the  bidding  soon  passed  out  of  our 
range.” 


CHANGES  IN  SOUTHBRIDGE 


Thomas  Generid  Manager  of  News — 
J.  M.  Clark  New  M.  E. 

V.  McNitt,  publisher  and  editor  of 
the  Southbridge  (Mass.)  News,  has  an¬ 
nounced  that,  effective  Sept.  2,  Walter  L. 
Thomas,  now  business  manager,  will 
become  general  manager.  William  C. 
Stewart,  managing  editor,  who  is  re¬ 
signing  to  become  managing  editor  of 
Today,  new  weekly  magazine,  is  being 
succeeded  on  the  News  by  Joe  M.  Clark, 
now  city  editor,  and  Robert  B.  McNitt, 
son  oi  the  publisher,  will  become  news 
editor. 

Stewart  formerly  was  with  the  Birm¬ 
ingham  Post,  Memphis  Press-Scimitar, 
the  Houston  Press  and  the  Oklahoma 
City  News,  the  Associated  Press  and 
the  Fort  Worth  Star-Telegram. 


NEWARK  DAIUES  3  CENTS 


News  and  Star-Eagle  Announce  1  • 
Cent  Increase,  Effective  Sept.  5 

The  Newark  (N.  J.)  Evening  News 
and  the  Newark  Star-Eagle  this  week 
announced  that  they  would  increase 
their  street  sale  prices  from  2  to  3 
cents,  effective  Sept.  5.  The  wholesale 
rate  will  be  advanced  from  $1.00  to 
$2.00  per  hundred  copies. 

The  News  announced  the  change  in 
a  page-one  box  on  Thursday,  statipg 
that  3  cents  was  the  recognized  news¬ 
paper  price  in  metropolitan  areas,  and 
that  the  advance  was  necessary  to  main¬ 
tain  the  customary  full  service  of  the 
paper.  The  Star-h'agle’s  announcement 
was  to  be  made  Friday,  Sept.  1. 


NEW  POST  FOR  FITZGERALD 


Stockton  Publisher  Joins  Snn  Fran¬ 
cisco  Chronicle  as  Editorial  Associate 
W.  A.  Fitzgerald,  publisher  of  the 
Stockton  (Cal.)  Independent,  will  join 
the  San  Francisco  Chronicle  as  associate 
of  Chester  S.  Rowell,  executive  editor, 
it  was  announced  this  week.  Reports 
immediately  became  current  that  the 
Independent,  a  morning  paper,  would 
be  sold.  Mr.  Fitzgerald  could  not  be 
reached  by  telephone,  but  D.  E.  Miller, 
city  editor  of  the  Independent,  said  that 
no  such  negotiations  were  under  way 
at  this  time. 


^jdeMice  _ , 


W.  F.  Ohde.  ...kiitoWOC  WISCONSIN: 

x.r.us:. .« 


©he  Charles  Parf  louie  Co. 


Circulation-Building  Experts 

Sixth  r/oor.  Occidental  Building-  Indianapolis, Indiana . 


CANADA  DRY  NAMES 
MATHES  AGENCY 


Account  Rejected  by  Ayer  Agency 
Goes  to  Firm  of  Former  Ayer 
Men — TwoiNew  Members 
Added  to  Staff 


agency  in  1929  he  conducted  his  o«n 
publicity  business  for  ten  years, 
was  public  relations  counsel  for  tl* 
state  commissions  that  built  and  oper¬ 
ated  the  Holland  Tunnel. 


The  advertising  account  of  Canada 
Dry  Ginger  .-Me,  Inc.,  which  was 
dropped  last  week  by  N.  W.  Ayer  & 
Son,  Inc.,  of  Philadelphia  because  of 
scruples  over  Canada  Dry’s  plans  to  go 
into  the  beer  and  liquor  business,  will 
be  handled  by  the  new  advertising 
agency  of  J.  M.  Mathes,  Inc.,  122  East 
42d  street.  New  York  City.  The  an¬ 
nouncement  was  made  by  P.  D.  Saylor, 
president  of  Canada  Dry. 

In  its  new  agency  the  account  will  be 
largely  under  the  direction  of  former 
.\yer  men,  Mr,  Mathes  having  been  for 
years  a  senior  vice-president  of  the 
Ayer  agency.  Several  of  his  chief  as¬ 
sociates  left  the  Ayer  agency  to  join 
him. 

Announcement  by  Mr.  Saylor  said 
that  the  products  to  be  advertised  will 
include  not  only  ginger  ale  and  spark¬ 
ling  water  but  also  “such  additional 
beverages  as  the  company  may  market 
following  repeal  of  the  prohibition  law.” 

.\t  the  same  time  Mr.  Saylor  an¬ 
nounced  jointly  with  .Anton  C.  G.  Hup- 
fel,  president  of  J.  Chr.  G.  Hupfel 
Company,  Inc.,  that  an  agreement  had 
lieen  signed  which  would  launch  Can¬ 
ada  Dry  into  the  domestic  beer  busi¬ 
ness.  Canada  Dry  will  have  a  fin¬ 
ancial  interest  in  a  new  company,  the 
J.  Chr.  G.  Hupfel  Corporation,  which 
will  modernize  the  Hupfel  Brewery  in 
New  York  City  and  begin  brewing 
about  the  first  of  the  year.  Canada  Dry 
will  distribute  the  Hupfel  beer,  begin¬ 
ning  about  April,  1934,  to  permit  aging. 

The  Mathes  agency  will  handle  for¬ 
eign  as  well  as  domestic  advertising  for 
all  Canada  Dry  products,  including 
those  of  Canada  Dry  Ginger  Ale,  Ltd., 
of  Canada,  and  Chelmsford  Ginger  .Ale 
Company. 

Two  additional  appointments  to  the 
Mathes  staff  were  announced  this 
week. 

Jesse  T.  Ellington,  copy  supervisor 
for  N.  W.  Ayer  &  Son,  Inc.,  for  the 
past  eight  years,  has  been  elected  vice- 
president  in  charge  of  creative  produc¬ 
tion.  He  has  also  been  made  a  director 
of  the  agency.  Charles  T.  Heaslip,  for 
the  past  four  years  head  of  the  New 
York  publicity  department  of  N.  W. 
-Ayer  &  Son,  Inc.,  has  been  appointed 
director  of  public  relations  for  the 
Mathes  agency. 

Mr.  Heaslip  is  a  former  associate  of 
Ivy  Lee.  Prior  to  joining  the  Ayer 


BARTON  BUYS  DAILY 

Todd  Barton,  former  president  and 
publisher  of  the  New  Haven  Times 
this  week  announced  his  purchase  oi 
the  New  London  (Conn.)  Globe,  at 
evening  newspaper.  Plant  and  person¬ 
nel  will  be  expanded,  he  said,  as  rapidlv 
as  possible.  Mr.  Barton  has  been  it 
newspaper  and  magazine  advertisiiv 
work  for  18  years,  his  newspaper  ser¬ 
vice  having  been  with  the  New  I’ofi 
Times,  Bridgeport  Herald,  Nyack  (N. 
Y.)  Journal  and  New  Haven  Timet 
He  was  publisher  of  the  latter  two 
new'spapers. 


LONG  TRIP  FOR  88  CARRIERS 

Eighty-eight  carriers  of  the  Houston 
(Tex.)  Chronicle  were  taken  to  the 
Century  of  Progress  at  Chicago  at  the 
Chronicle’s  expense  as  a  reward  for 
securing  16,499  new  three-month  sub¬ 
scriptions.  Seven  district  managers  who 
directed  the  campaign  accompanied  tht 
boys,  as  did  also  T.  E.  Lee,  city  circula¬ 
tion  manager;  Floyd  Starr,  assistant  cir¬ 
culation  manager,  and  Charles  E.  V^ht 
of  the  editorial  department.  The  party  was 
in  Chicago  Aug.  20  to  27.  E.  C.  Whitt 
is  circulation  director  of  the  Chronicle 


A.B.C.  BOARD  MEETING 

Directors  of  the  Audit  Bureau  oi 
Circulations  will  meet  in  New  York 
City,  Sept.  22,  to  formulate  plans  for 
the  annual  convention  in  Chicago,  Oct 
19  and  20. 


Attention 

Newspaper 

Publishers 


An  attractive  proposition  by  a 
long  established  special  news¬ 
paper  representative  agency, 
with  ample  capital,  will  be  made 
to  take  in  publisher  or  son  of 
publisher  who  can  bring  to 
organization  the  representation 
of  one  or  more  newspapers. 
Correspondence  will  be  held 
confidential. 


Box  E-592  Editor  &  Publisher 


Mechanically  Speakings 


If  you  start  with  a  Wood  Dry 
Mat  you  will  finish  with  freedom 
from  peeling  and  cracking. 


In  Baltimore^ 


you  will  find  proof  of  this  m 
the  papers  using  Wood  Mats. 


THE  BALTIMORE  NEWSf 


«MM«I  11  I 


^  The  Baltimore  Post  ^  ifboN  | 

'rs.WEDi  DRIVE  TO  HALT  c¥ME 


Wood  Dry  Mats  -  THE  means  to  THE  end  -  Better  printed  pafl«* 


FLONG  CORPORAnON 
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•jrw  SALEIS  APPEALS 

iJeeded  under  codes 

Elimination  of  Le»»  Than  Coat 
Selling  Will  Force  Development 

of  New  Themes,  Says 
Writer 

By  Louis  Blumenstock 
What  steps  will  retail  advertising 
jjje  to  conform  with  the  new  indus¬ 
trial  codes?  What  contribution  will 
reuil  advertising  make  to  the  develop¬ 
ment  of  our  great  domestic  markets? 
What  cooperation  will  retail  advertisuig 
lend  towards  the  stabilization  of  indus¬ 
tries  and  markets?  xu  r  r  i 

Tliese  are  subjects  worthy  of  careful 
consideration,  of  open  minded  approach 
aid  honest  solution.  The  retailers  who 
are  not  comi)etent  to  cope  wfjh  these 
problems,  who  attempt  to  maintain  a 
Lely  selfish  attitude,  and  indicate  an 
unwillingness  to  cooperate,  are  due  for 
a  rude  shock. 

Advertising  appeals  based  on  distress 
n^andise,  manufacturers’  conces¬ 
sions,  and  other  price  advantages,  will 
not  fit  into  the  new  scheme. 

The  offering  of  specials  at  cost  or 
below  will  be  termed  unfair  trade  prac¬ 
tices  by  many  industries.  Predatory 
price  cutting  will  certainly  be  opposed 
and  effective  measures  will  be  adopted 
to  support  that  opposition. 

filing  a  staple  for  a  day  at  less 
than  cost  has  not  particularly  benefited 
anybody.  If  the  crowd-bringing  items 
retailers  have  used  for  bait  will  be 
banned  from  the  advertising  program, 
constructive  and  effective  appeals  must 
be  devised  to  take  their  place. 

Producers  and  distributors  are  both 
expected  to  give  up  a  large  measure  of 
their  independence  for  the  common  good. 
Widespread  production  and  distribution 
under  conditions  that  provide  pro^r 
compensation  to  labor  is  the  entire 
objective.  And  that  requires  a  complete 
readjustment  of  our  mental  attitude 
to»ards  business  in  general  and  adver¬ 
tising  in  particular. 

What  will  be  the  new  keynote  of 
retail  advertising  when  price  is  no 
longer  the  basic  appeal? 

What  will  be  the  logical  and  most  ef¬ 
fective  selling  approach  in  order  to 
reach  to  consumer  mind  and  inspire 
action? 

What  appeals  can  the  retailers  make 
to  start  a  great  buying  wave  of  goods 
at  prices  that  provide  a  fair  profit  ? 

In  the  search  for  constructive  ideas 
to  replace  the  destructive  methods  of 
the  past  there  will  be  developed  surpris¬ 
ingly  effective  material.  The  utilization 
of  the  real  arts  of  advertising  will  be 
a  blessing  to  business. 

Basic  appeals,  educational  influences, 
oiteruining  features  and  accurate  pres- 
tntations  will  render  a  service  that  will 
ke  a  revelation  to  most  merchants. 
Inless  retail  advertising  takes  the 
^ssary  steps,  the  publishers  will  be 
lorced  to  do  so  to  prevent  objectionable 
legislation. 

What  retailers  can  do,  may  do  and 
must  do  with  advertising  concerns  every 
newspaper  publisher. 

The  problem  of  getting  the  retailers’ 
nwse  in  order  is  one  in  which  the  pub- 

can  rightfully  take  an  active  part, 
■uk  ^^^^'hzation  of  retail  advertising 
W1  buy  back  into  the  news  columns 
tte  manufacturers’  branded  goods  which 
wre  driven  out  by  price  cutting  and 

destructive  influences. 

coining  season  is  filled  with  rare 
Wrtunities  for  the  retailers  and  the 
Pn  ushers  Advertising  can  play  the 

<ung  role  in  the  new  Recovery  Act. 

TO  RETIRE  DEBENTURES 

t  was  announced  this  week  by  the 
tt^lve  officers  of  the  Hearst  Cor- 
p  'fiut  the  Chicaqo  Herald  and 
"awuier  will  retire  a  block  of  125,000 
debentures  on  Sept.  1 
distribute 

^  interest  on  that 

p-,_.  March  1  last  the  Herald  and 
Joiner  redeemed  $200,000  of  its  gold 


COPLEY  GROUP  TO  MEET 

Publishers  and  business  managers  of 
the  Copley  Press,  Inc.,  representing 
newspapers  in  Illinois  and  California, 
will  meet  as  guests  of  Col.  Ira  C.  Cop¬ 
ley  at  the  Stevens  Hotel,  Chicago,  Sept. 
4  to  11.  Following  a  series  of  business 
sessions,  the  publishers  will  adjourn  to 
attend  A  Century  of  Progress  Exposi¬ 
tion. 

MADE  ADVERTISING  DIRECTOR 

The  Vincennes  (Ind.)  Sun-Commer¬ 
cial  has  announced  the  appointment  of 
Allie  A.  .Arnold,  veteran  Vincennes 
newspaper  executive,  as  advertising 
director,  succeeding  Victor  Wiseman, 
resigned. 


DEUTE  JOINS  RUPPERT 

A.  H.  Ueute.  who  until  recently  was 
vice-president  of  Bowman,  Deute,  Cum¬ 
mings,  Inc.,  advertising  agency,  with 
headquarters  in  San  Francisco,  began 
work  Aug.  24  as  advertising  manager 
of  Jacob  Ruppert’s  brewery.  New  York, 
after  a  speedy  journey  from  California 
by  plane  and  train. 

BAUMGART  TAKES  NRA  JOB 

C.  .A.  Baumgart,  of  General  Market¬ 
ing  Counselors,  Inc.,  Chicago,  has  been 
appointed  an  NR.A  representative  in  the 
Bureau  of  Public  Relations  Division. 
Mr.  Baumgart  is  also  technical  advisor 
to  the  National  Editorial  .Association  re¬ 
garding  NR.A  code  matters. 


JONES  BUSINESS  MANAGER 

John  Jones,  recently  with  the  adver¬ 
tising  department  of  the  Breckenridge 
(Tex.)  American,  has  joined  the  Sen- 
thiel-Record  attd  New  Era  of  Hot 
Springs,  Ark.,  as  business  manager.  He 
was  formerly  with  the  advertising  de¬ 
partment  of  the  Cleburne  (Tex.) 
Morning  Reideu’. 

TRIBUNE  GETS  ALAMO  STONE 

The  placing  of  a  stone  from  the 
historic  Fort  .Alamo  in  Chicago  Tribune 
Tower,  as  a  companion  piece  to  stones 
from  other  famous  structures  of  the 
world,  was  one  of  the  features  of 
“Texas  Day”  at  .A  Century  of  Progress 
in  Chicago  Aug.  23. 


I 


LINOTYPE 


Hard  boiled  .  .  .  that’s  Excelsior.i 
A  rugged,  practical  face  that  laughs 
at  rubber  rollers,  dry  mat  pressure 
and  high-speed  presses. 

Excelsior  was  made  to  stand  the 
gaff.  It  hasn’t  one  weak  feature  . . . 
not  one.  Fine  lines?  Dainty  serifs? 
Ink  traps?  There  aren’t  any!  Noth¬ 
ing  to  break,  fill  up  or  smear. 

You  can  read  character  in  every 
character.  Large,  clear,  open  lower¬ 
case  letters,  with  counters  that  are 
deep  and  clean.  Well-proportioned 
capitals  with  ascenders  and  des¬ 
cenders  that  really  ascend  and  des¬ 
cend.  An  evenness  of  color  that 
prints  superbly  on  newsprint  .  .  . 
but  sufficient  contrast  between  the 
light  and  heavy  strokes  to  provide 
a  live,  inviting  block  of  type.  And 
not  a  trace  of  “flicker”  when  read 
under  artificial  light. 

This  bit  of  copy  you’re  reading  is 
set  in  8  point  Excelsior.  It  illus¬ 
trates  Excelsior’s  inherent  reading 
lease  and  legibility  in  a  small  size. 
The  next  step  is  to  follow  this 
modern  newspaper  body  face  in  a 
trip  through  the  composing,  stereo¬ 
typing  and  pressrooms.  You  ought 
to  see  how  it  stands  up  under  the 
I  punishment! 

I  Set  in  Linotype  Excelsior 
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i  AGENCY  MEN  REPORT  NEW  ! 
;  SPIRIT;  EXPANDING  UNAGE  I 

{Continued  from  page  6)  I 

administration  at  Washington  is  deter¬ 
mined  to  make  its  program  work,  if  not 
by  one  means,  then  by  another.  To 
them  NR  A  is  a  portent  of  fresh  buying 
power.  If  they  are  right,  then  re¬ 
sponsiveness  to  advertising  will  be 
keyed  to  a  higher  pitch,  and  the  adver¬ 
tisers  who  hit  the  market  while  it’s  hot 
will  be  sitting  pretty. 


NEW  AGGRESSIVENESS  SEEN 

By  W.  G.  Hildebrant 
President,  Gotham  Advertising  Com¬ 
pany,  New  York 

Answering  your  telegram  in  de¬ 
tail  would  indeed  be  quite  a  prob¬ 
lem.  However,  I  have  had  a  few 
experiences  lately  which  may  throw 
some  light  on  the  subject,  so  I  will  at¬ 
tempt  to  outline  them  briefly. 

In  two  or  three  of  the  industrial  cen¬ 
ters  in  New  England  I  know  that  large 
groups  of  men  have  been  called  back  to 
jobs  and  put  to  work.  In  some  of  the 
suburban  towns  that  1  know  quite  inti¬ 
mately,  more  work  is  l)eing  done,  and 
that  means  greater  employment. 

In  talking  to  advertisers  we  find  that 
their  attitude  this  year  as  compared  with 
the  last  two  years  is  entirely  changed. 
They  are  willing  to  go  out  and  do 
things,  and  spend  money.  They  are 
looking  to  the  future  with  a  certain 
amount  of  confidence  and  a  gcMxl  deal 
of  hope.  Personally,  I  believe  that  this 
will  be  reflected  in  greater  newspaper, 
magazine  and  radio  exjienditures.  As 
we  all  know,  there  are  a  great  many 
firms  whose  financial  condition  is  per¬ 
fectly  sound,  and  which  have  a  sufficient 
surplus  or  reserve  fund  available  for  ex¬ 
pansion.  Many  of  them  now  seem  ready 
to  go  after  their  logical  markets  ag¬ 
gressively. 

If  our  interpretation  of  the  situation 
is  correct,  for  the  next  year  or  two, 
many  advertisers  will  devote  more  in¬ 
tensive  sales  and  advertising  efforts  to 
their  logical  markets  rather  than  to 
large,  colorful,  but  relatively  more  or 
less  unproductive  national  campaigns. 

One  of  the  most  hopeful  and  helpful 
factors  in  the  whole  situation  as  I  see 
it  personally  is  that  the  executives  1 
come  in  contact  with  are  perfectly  will¬ 
ing  to  give  this  NRA  proposition  a  good 
run  for  its  money.  They  are  willing  to 
spend  money  to  put  people  back  to  work, 
and  to  keep  people  on  their  payrolls. 

APPROPRIATIONS  INCREASED 

By  Lawrkncs  Valenstein 
Grey  Advertising  Service,  Inc.,  New 
York 

Before  replying  to  the  questions 
contained  in  your  searching  wire- 
questionnaire,  I  should  like  to  compli¬ 
ment  you  on  your  initiative  in  thus  un¬ 
earthing  the  current  advertising  trend. 

If  our  experience  at  the  Grey  Adver¬ 
tising  Service  is  any  guide,  there  can 


be  little  room  to  doubt  that  this  fall 
will  witness  a  decided  advertising 
pickup. 

The  very  conditions  that  NRA  seeks 
to  improve  are  the  conditions  that  have 
held  back  advertising. 

First,  is  the  matter  of  reckless  and 
ruinous  cut-throat  competition  that  most 
certainly  has  retarded  advertising  prog¬ 
ress. 

Second,  is  the  persistent  slump  in 
business  volume  which  very  naturally 
cuts  into  advertising  appropriations,  in¬ 
asmuch  as  advertising,  after  all,  must 
be  based  largely  on  gross  and  net 
income. 

Both  of  these  conditions  NRA  seeks 
to  improve,  and  to  the  extent  that  the 
Recovery  Act  is  successful,  to  that  ex¬ 
tent  advertising  volume  will  increase. 

Our  clients  are  showing  an  unmistak¬ 
able  cheerfulness  which  bodes  well  for 
the  immediate  firture  of  advertising. 
Not  only  do  we  find  manufacturers 
more  receptive  to  advertising  sugges¬ 
tions,  but  what  is  even  more  encourag¬ 
ing,  we  are  able  to  report  at  least  a 
half  dozen  cases  from  out  of  our  own 
organization  of  manufacturers  who  have 
considerably  increased  their  appropria¬ 
tion  over  that  of  last  fall. 

JOBS  MUST  INCREASE 

By  S.  R.  Swiss 

Vice-President,  United  States  Advertis¬ 
ing  Corporation,  Toledo 

PERSONALLY,  I  have  not  noticed 
any  definite  improvement  in  the  at¬ 
titude  of  advertisers  toward  increasing 
their  expenditures,  except  possibly  in 
two  or  three  cases  among  our  clients 
where  the  peculiar  conditions  of  the 
times  have  shown  a  definite  increase  in 
their  own  volume.  In  my  opinion, 
whether  this  fall  will  see  a  better  than 
seasonal  upturn  in  newspaper  linage 
will  depend  largely  on  retail  turnover, 
and  this  in  turn,  as  you  know,  is  largely 
dependent  upon  the  degree  to  which  em¬ 
ployment.  generally  speaking,  has  in¬ 
creased. 

.\ny  increase  in  payrolls  under  the 
NR.^.  which  has  come  under  my  per¬ 
sonal  observation,  has  not  as  yet  cre¬ 
ated  much  incentive  to  new  or  increased 
advertising.  There  appear  to  be  a  num¬ 
ber  of  retail  merchants  who  are  starting 
new  advertising  campaigns  in  coopera¬ 
tion  with  the  NRA  program. 

MUST  CREATE  DEMAND 

From  Charles  Damfj.  Frf.y  Company, 
Chicago 

Answering  your  questions  re¬ 
garding  the  NRA  and  its  relation 
to  advertising  we  feel  strongly  that  the 
cost  of  creating  demand  must  be  as 
definite  a  part  of  every  industry’s  cost 
set-up  as  hours  of  labor  and  wages. 
With  price  competition  largely  elim¬ 
inated.  consumer  buying  of  the  future 
will  be  based  on  values  attached  to 
merchandise  through  advertising.  It  is 
not  only  advisable  but  indispensable  that 
each  industry  shall  set  up  and  spend  a 
definite  part  of  its  income  for  mainte¬ 
nance  of  consumer  demand  if  buying 
activity  and  the  whole  structure  of  the 
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JAMES  WILLIAM  THOMAS 

.  Hcmpapcrjn  hiTcctun '  P  Cihj me crmtj 

Carnc(ficJi/e  Ciivdand  Ohio 


NRA  program  is  to  be  sustained. 

Increased  payrolls  are  bringing  people 
into  the  market  and  materially  increas¬ 
ing  chances  to  make  advertising  profit¬ 
able.  We  think  shorter  hours  by  af¬ 
fording  more  leisure  will  increase  the 
tendency  of  people  to  shop  and  make 
comparisons,  thus  throwing  a  bigger 
load  on  product  design.  New  activity  is 
evident  with  most  of  our  clients  enjoy¬ 
ing  gains  surpassing  the  immediate  past, 
some  exceeding  1932.  Others  are  show 
ing  increases  over  1931.  Most  adver¬ 
tisers  in  our  opinion  will  proceed 
prudently. 

FIRMS  STILL  CAUTIOUS 

By  R.  Winston  Harvey 
President,  Harvey-Massengale  Com¬ 
pany,  Atlanta,  Ga. 

Due  to  the  long  depression  period 
and  the  depleted  surplus  funds  of 
Ixith  manufacturer  and  consumer,  we 
think  advertisers  will  be  more  cautious 
now  than  in  previous  less  disastrous 
depression  periods.  We  do  not  an¬ 
ticipate  any  general  increase  above  sea¬ 
sonable  normal  in  advertising  linage 
this  fall.  .At  the  moment  increased 
payrolls  are  not  sufficiently  large  or 
general  to  cause  excitement  over  a  jx)- 
tential  increase  in  buying  power. 
Shorier  hours  may  affect  sales  of  staple 
commodities  adversely  but  reflect  in¬ 
creases  in  certain  amusement  commo¬ 
dities. 

No  new  fall  campaigns  have  come 
to  my  attention.  Old  advertisers  are 
sticking  to  their  guns  with  a  keen  eye 
on  all  market  trends  hoping  for  de¬ 
cided  upturn,  but  are  unwilling  to  at¬ 
tempt  advertising  expansion  until 
definite  forward  buying  movement  is 
demonstrated. 

ADVERTISERS  OPTIMISTIC 

From  Klau,  Van  Pietersom,  Dunlap, 
Youncgreen,  Inc.,  Milwaukee 
ADVERTISERS  are  much  more 
Tx  optimistic.  The  seasonal  upturn  in 
newspaper  linage  is  greater  than 


normal.  The  effect  of  increased  pay. 
rolls  under  N  K A  is  anticipatory  so  fjf 
There  will  be  a  greater  incentive  to  nm 
advertising  as  this  is  realized. 
believe  shorter  hours  will  affect  pleasurt 
market  materially.  The  Bay  Wet 
Paper  Company,  Robert  .A.  Johnstoi 
Company,  Blatz  Brewing  Company 
Blackhawk  Manufacturing  Compam 
Harley  Davidson  Motor  Compani 
Globe  Union  Manufacturing  Compain' 
are  all  starting  new  fall  campaigns. 

NRA  STIMULATING  BUSINESS 

From  Moser  &  Cotins,  Inc.,  Um 
N.  Y.  ^ 

ADV’ERTISERS  all  express  th 
/a.  opinion  that  the  NRA  codes  la; 
the  basis  for  more  advertising.  Actial 
signs  of  better  business  have  caused 
the  release  of  several  schedules  disap¬ 
proved  or  held  in  abeyance. 

EINSTEO 

A  Rerieti  of  ten  articlea  dr- 
Rcribing  RcientiHts’  latest 
thrilling  interpretation  of 
the  ultimate  particles  of 
mailer.  The  story  of  the 
•“New  Deal”  in  physical 
M'ience.  It  is  thoroughly 
NEW  and  DIFFERENT. 
Issued  as  a  part  of  our 
hiidget  (^overage.  Wire 

SCIENCE  SERVICE 

Washington.  D.  C. 
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eyinnouncement 

The  American  Dry  Mat  Manufacturers 
Association,  representing  100%  of  the 
United  States  stereotype  dry  mat  industry, 
has  just  been  organized  in  order  to  best  co¬ 
operate  with  the  President  under  the  National 
Industrial  Recovery  Act. 

Effective  with  August  25th,  1933,  all  mem¬ 
bers  of  the  American  Dry  Mat  Manufacturers 
Association  have  been  operating  by  volun¬ 
tary  agreement  in  accordance  with  a  Code 
of  Fair  Competition  for  the  United  States 
stereotype  dry  mat  industry  presented  by 
the  American  Dry  Mat  Manufacturers  Asso¬ 
ciation  and  now  awaiting  the  President's 
approval  and  signature. 


BURGESS  CELLULOSE  COMPANY 
CERTIFIED  DRY  MAT  CORPORATION 
MORLEY  BUnON  MFG.  COMPANY 
WOOD  FLONG  CORPORATION 
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PRESS  CODE  EXPERT 
WAS  CORRESPONDENT 

gat  Prof.  Rogers  Can’t  Remember 
Name  of  His  First  Newspaper — 
Political  Scientist  and 
Economist  Now 


By  George  H.  Manning 

{lyashineton  Corrtspondtnt, 

EuITO*  &  PL'BLISHES) 

Washington,  Aug.  31— When  the 
code  presented  by  the  American  News- 
Mper  Publishers  Association  comes  on 
Lf  hearing  within  the  near  future  its 
destiny  will  be  trusted  to  a  former  news- 
naper  correspondent  who  plied  the  trade 
lorsix  years,  but  has  now  forgotten  the 
name  of  the  paper  he  worked  for. 

He  is  Deputy  Administrator  Lindsay 
Rogers,  professor  of  public  law  at 
C^umbia  University,  author  of  a  num- 
lier  of  books,  associate  editor  of  Politi¬ 
ck  Science  Quarterly,  former  associate 
editor  of  American  Political  Science  Re- 
and  authority  on  questions  of  gov¬ 
ernment  and  political  science. 

Deputy  Rogers  also  has  been  assigned 
the  codes  of  the  National  Editorial  .\s- 
sociation,  the  United  Typothetae  of 
.\nierica,  and  the  advertising  agencies. 

According  to  Who’s  Who,  Professor 
Rogers  was  bom  in  Baltimore,  May  23, 
1#1,  graduated  from  Baltimore  City 
College  in  1908,  received  an  A.B.  degree 
from  Johns  Hopkins  University  in  1912, 
a  ft.D.  degree  from  the  same  univer- 
sit)'  in  1915  and  an  LL.B.  degree  from 
tht  University  of  Maryland  in  1915. 

The  same  compendium  reveals  that 
Prrfessor  Rogers  was  a  newspaper  cor- 
rtspondent  from  1909  to  1915.  When 
asked  about  this.  Professor  Rogers 
laughingly  said  he  could  not  remember 
what  paper  he  was  correspondent  for. 

Professor  Rogers  has  lectured  on  po¬ 
litical  science  and  governmental  subjects 
in  a  number  of  universities,  and  since 
1924  has  been  director  of  the  research 
bureau  of  the  cloak,  suit  and  skirt  in¬ 
dustry  of  New  York  City.  In  19^  hq 
was  appointed  Moreland  commissioner 
to  investigate  the  New  York  State  De¬ 
partment  of  Labor. 

He  has  contributed  to  law’  publications 
on  public  law  and  to  American  and  Eng¬ 
lish  reviews  on  public  law  and  interna¬ 
tional  politics. 


KEEZER  JOINS  NRA  BOARD 


Former  Newspaper  Man  Now  Execu¬ 
tive  of  Coneumert’  Group 

(Sptcial  to  Editok  &  Publisher) 
Washington,  Aug.  31 — Appointment 
of  Dexter  M.  Keezer,  former  associate 
editor  and  economist  of  the  Baltimore 
Sun  and  former  Washington  correspon¬ 
dent  of  .Scripps  -  Howard  Newspajicr 
Alliance,  as  executive  director  of  the 
Consumers’  .\dvisory  Board,  was  an¬ 
nounced  this  week  by  Administrator 
Hugh  S.  Johnson  of  the  NRA.  Before 
taking  up  newspaper  work,  Mr.  Keezer 
was  professor  of  economics  at  Dart¬ 
mouth  College.  He  also  served  on  the 
faculties  of  the  University  of  Colorado 
and  the  University  of  North  Carolina. 


Publisher  The  Fourt 

CIRCULATION  NOW  PAID 


Paris  (Tex.)  Dinner  Horn,  45  Years 

Free,  Replaced  by  Evening  News 

Paris,  Tex.,  Aug.  30 — The  Dinner 
Horn,  oldest  free  distribution  newspa¬ 
per  in  America,  has  been  replaced  by  the 
Paris  Evening  News,  with  paid  circula¬ 
tion,  according  to  A.  G.  Pat  Mayse, 
president  of  the  North  Texas  Publishing 
Company,  publisher  of  the  Paris  Morn¬ 
ing  News.  The  Dinner  Horn  has  been 
published  continuously  for  the  past  45 
years  as  a  free  paper.  The  Paris  Eve¬ 
ning  News  will  carry  the  full  A.P. 
leased  wire.  It  will  be  printed  after¬ 
noons  except  Saturdays,  and  on  Sunday 
the  Paris  Morning  News  will  be  issued 
as  in  the  past.  There  will  be  a  week¬ 
day  morning  mail  edition. 

Decision  to  discontinue  the  free  paper 
was  reached  after  conferences  with  local 
advertisers  and  citizens  in  general,  who 
heartily  approved  the  change. 


HARN  ON  VACATION 

O.  C.  Harn,  managing  director  of 
the  Audit  Bureau  of  Circulations,  and 
-Mrs.  Harn  are  spending  their  vacation 
in  New  Hampshire. 
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miracle  whip  drive 

IS  SUCCESSFUL 


Remarkable  Sales  Results  Follow  Big 
Newspaper  Campaign  Introduc¬ 
ing  New  Kraft-Pbenix 
Product 

Surveying  the  results  after  a  month’s 
experience,  the  Kraft-Phenix  Company 
announces  that  its  “double  your  money 
back’’  campaign  for  Kraft  Miracle  Whip 
salad  dressing  is  one  of  the  most  suc¬ 
cessful  advertising  campaigns  in  its  his¬ 
tory. 

Sales  are  mounting  in  each  national 
market  with  the  same  rapidity  as  they 
did  in  the  eastern  states  when  the  prod¬ 
uct  was  first  advertised  in  June,  with 
the  guarantee  of  “double  your  money 
back  if  you  don’t  like  Miracle  Whip 
better  than  the  finest  mayonnaise  you 
ever  tasted,”  according  to  J.  H.  Platt, 
advertising  manager  for  Kraft-Phenix. 

The  cam|)aign  was  started  with  news¬ 
paper  and  radio  advertising,  with  a 
heavy  merchandising  campaign  in  sup¬ 
port.  Its  success  within  the  first  month. 
Mr.  Platt  declares,  "marks  a  time  rec- 
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ord  for  the  successful  introduction  of  a 
product  so  far  as  Kraft-Phenix  is  con¬ 
cerned,  and,  we  believe,  for  any  food 
product.” 

The  advertising  drive  was  one  of  the 
largest  ever  used  by  Kraft-Phenix  for 
introducing  a  single  product. 


BIG  ‘HELP  WANTED’  GAIN 

Chicago  Tribune  Luting*  Increased 
63.28  Per  Cent  In  August 

An  analysis  made  by  the  Chicago 
Tribune  of  its  want  ad  columns  for 
the  first  23  days  of  August  revealed 
that  there  has  been  a  great  increase  in 
salaried  positions  since  the  start  of 
President  Roosevelt’s  NRA  program. 

The  survey  shows  that  before  the  job 
campaign  began  there  was  a  _  slow  in¬ 
crease  in  want  ads,  in  comparison  with 
the  previous  year.  The  general  per¬ 
centage  of  gain  from  April  1  to  Aug. 
1  was  28.62,  in  comparison  with  the 
same  period  last  year. 

From  .A.ug.  1  to  23,  however,  the 
liercentage  of  gain  jumped^  to  63.28. 
The  big  gains  were  made  in  the  ad¬ 
vertisements  listing  jobs  that  paid  sal¬ 
aries  rather  than  commissions. 


Deaters  and  Distributors 

OUT-OF-TOWN 
BACK  NUMBER 

and  foreign 
newspapers 

iTOCK  ROOM  AND  OFFICE 

times  building 

times  square 

T«l«phoo«:  BRyant  S-0344 


Bobby  Thatcher  is  the  original  boy  adventure  strip, 
and  is  one  of  the  most  widely  imitated  newspaper  features. 

Characters  that  appear  above  were  first  used  in  BOBBY 
Thatcher  and  have  been  adopted  with  slight  variations  by 
other  cartoonists. 

In  Bobby  Thatcher  first  appeared  episodes  involving 
detectives,  fisticuffs  and  skullduggery  at  sea,  on  the  desert  and 
in  treasure  caves  which  form  the  pattern  of  current  adventure 
strips. 

Bobby  Thatcher  always  takes  a  high  rank  in  surveys 
of  newspaper  features. 

Use  the  Original!  GEORGE  STORM 
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WHAT  OUR  READERS  SAY 


FREE  U.  S.  ADVERTISING 

To  Eorros  &  Publishes  :  I  have  read 
with  much  interest  your  editorial  cap¬ 
tioned  “Free  NR  A  Advertising.”  I 
agree  with  it  whole-heartedly  and  would 
go  even  further. 

As  a  matter  of  fact,  publication  of 
this  advertisement  was  “respectfully  re¬ 
quested”  only  in  the  sense  that  a  polite 
highwayman  might  respectfully  request 
his  victim  to  hand  over  his  pocketboqk. 
The  public  was  notified  over  radio,  that 
the  request  had  been  made  and  the 
plain  purpose  was  to  prejudice  the  pub¬ 
lic  against  those  newspapers  which  de¬ 
clined  to  be  held  up.  Furthermore,  local 
NRA  Committees  were  notified  that 
the  request  had  been  made  in  order  that 
they  might  bring  local  pressure  to  force 
the  newspapers  to  accede  to  the  request. 
I  could  not  agree  that  even  in  an  em¬ 
ergency  would  it  be  fair  or  decent  of 
the  F^eral  Government  to  ask  new's- 
paper  publishers  to  give  their  figura¬ 
tive  boots  unless  they  were  asking  boot 
manufacturers  to  give  their  actual  boots. 
As  we  all  know  the  Government  does 
not  ask  the  average  business  to  donate 
its  product.  On  the  contrary,  the  Gov¬ 
ernment  seems  to  be  most  generous  with 
some  businesses,  for  instance,  the  manu¬ 
facturers  of  army  kits. 

Cordially  yours. 

Southern  Pubusher. 


Senor  Nimez,  arrested,  because  we 
printed  the  truth  about  Cuban  condi¬ 
tions.  The  article  (Sept.,  1932  Plain 
Talk)  was  written  by  H.  Ralph  Bur¬ 
ton,  foreign  editor,  and  resulted  from 
a  trip  he  made  there  in  company  with 
Senator  Walsh  of  Massachusetts.  Mr. 
Burton  was  offered  the  same  sort  of 
entertainment— much  more  because  he 
was  accompanied  by  an  influential 
United  States  Senator— but  he  was 
there  for  facts  and  not  entertainment. 
In  March  of  this  year,  under  the  head¬ 
ing  “Cuba  Libre,”  a  Plain  Talk  staff 
writer  exposed  the  whole  commercial- 
governmental  conspiracy  which  kept 
Machado  in  office. 

Morris  A.  Bealle, 

Editor  and  Publisher. 


NO  HARSH  RELATIONS 

To  Editor  &  Publisher:  In  your 
excellent  account  of  the  formation  of 
the  Cleveland  Eiditorial  Employes’  As¬ 
sociation,  you  reproduced  a  statement  I 
made  to  Cleveland  newspaper  workers. 

I  made  the  statement,  referring  to 
pay  cuts  and  overtime  resulting  from  the 
depression :  “We  cannot  be  oblivious  to 
the  harsh  realities  of  the  past  few 
years.” 

Unfortunately,  the  word  “realities” 
app^red  as  “relations.”  I  call  your  at¬ 
tention  to  this  misquotation  because  no 
Cleveland  newspaperman  complains  of 
harsh  relations  between  employers  and 
employes.  The  fact  is  that  Cleveland 
publishers  and  editors  have  always  been 
cordial  in  their  relations  with  their 


FREE  NRA  SPACE 

To  Editor  &  Publisher:  Observe 
how  Uncle  Sam  treats  the  newspapers. 

You  remember  during  the  war  the 
newspapers  gave  thousands  of  pages 
to  the  government  free  to  promote  the 
draft,  wheatless  days,  heatless  days, 
gardening,  liberty  loans,  etc.  I  think 
the  papers  were  the  only  manufac¬ 
turers  in  the  country  who  gave  their 
product  free  to  the  government.  Other 
manufacturers  sold  their  wares  to  the 
government  at  nice  profits. 

As  thanks,  the  government  raised 
postal  rates  on  newspapers,  with  an 
extra  lift  on  the  portions  of  them 
carrying  advertising.  Later  when  “lux¬ 
ury  taxes”  were  removed,  the  news¬ 
papers  were  once  more  rewarded  by 
leaving  the  postal  tax  on.  Not  only 
are  newspapers  still  paying  an  extra 
rate  for  the  advertising  portion  of  their 
papers,  but  even  a  proportionate  share 
of  that  rate  for  the  unprinted  margins 
of  the  pages! 

Now  in  the  face  of  all  this  treat¬ 
ment,  the  government  once  more  comes 
aroimd  to  the  newspapers  asking  the 
gift  of  full  pages  of  advertising.  What 
further  rewards  will  the  papers  get? 

Very  sincerely, 

H.  R.  N. 


from  Germany,  receive  “doles”  here. 

In  my  extreme  distress  I  am  appeal¬ 
ing  to  you:  Pray  give  space  to  my 
plea  for  the  gift  of  a  second-hand  por¬ 
table  typewriter,  a  bicycle  or  motor¬ 
cycle,  a  photo-camera  suited  for  repor- 
torial  work,  a  current  dictionary  and 
some  funds.  (Would  I  be  anything 
but  an  American  I  could  get  these  im¬ 
mediately  from  the  Comit’e  for  re¬ 
fugees  from  Germany!)  With  these 
items  in  my  possession  I  am  equipped 
to  start  life  anew;  to  proceed  to  far 
countries  and  to  support  myself  by  il¬ 
lustrated  feature  stories  and  photos.  I 
have  done  that  work  since  my  14th  year 
of  age.  To  secure  work  on  the  Coji- 
tinent,  although  fluent  in  several 
tongues,  is  impossible.  The  Conti¬ 
nent  is  overpopulated  with  correspon¬ 
dents.  For  the  unconnected  remain 
only  the  distant  parts,  where  only  the 
most  courageous  or  the  most  desperate 
venture. 

Should  my  plea  for  succor  be  an¬ 
swered  by  some  far-sighted,  generous 
publisher,  I  will  pledge  to  execute  any 
commission  he  might  desire  to  confer 
on  me;  to  give  exclusive  or  first  right, 
as  he  might  stipulate  it.  In  such  man¬ 
ner  discharging  the  financial  portion 
of  his  help. 

Of  course,  could  I  get  an  old  Ford, 
instead  of  a  bicycle,  my  radius  of  action 
would  commensurately  increase.  How¬ 
ever,  I  beg  for  any  help  if  ij  reaches 
me  soon,  otherwise  I  am  compelled  to 
meet  my  end  by  starvation. 

With  sincerest  solicitation  of  your 
earliest  aid,  in  publishing  my  plea  and 
appeal,  I  am,  as. 

Yours  very  respectfully, 

E.  Jim  Quast  (Savage). 

P.  S.  In  Paris  is  no  U.  S.  agency 
equipped  to  meet  an  emergency  such  as 
mine.  I’ve  tried  them  all. 


care  to  drop  me  a  line  about  work- 
ing  conditions  on  their  side  of  the  .(j. 
lantic. 

Fraternally  yours, 

Geoffrey  O’Connm. 
(jorewood,  Kineton-Rd., 
Southampton,  England. 


ROLL  YOUR  OWN 

To  Editor  &  Publisher:  I  was  in- 
terested  in  your  quotations  from  varj. 
ous  newspapers  suggesting  that  nem 
writers  should  prepare  heads  for  their 
stories. 

I  discovered  the  need  for  this  arraIlg^ 
ment  in  the  T ribune-Leader  office  i 
long  time  ago.  Our  reporters  and  storj 
writers  are  all  directed  to  suggest  * 
prepare  tentative  heads. 

We  find  that  we  are  getting  much  bet¬ 
ter  results,  and  there  are  fewer  incon¬ 
sistencies  between  the  caption  and  the 
body  of  the  article. 

Tribune  Pubushing  Co, 
W.  C.  Deming,  President 
Cheyenne  (Wyo.)  Tribme-Leadtr. 


ADVERTISING  BAN  ENJOINED 


1.  L.  Kenen, 
Cleveland  Kcxvs. 


MEN  ON  SIDEUNES 

To  Editor  &  Publisher:  All  this 
talk  about  NRA  codes  prompts  the 
thought  that  newspapers  might  well 
adopt,  either  as  a  code  principle  or  as 
a  matter  of  good  practice  independent 
of  the  code,  re-absorption  of  all  capable 
men  necessarily  let  out  in  mergers. 
The  fact  that  a  man  can  make  a  living 
independent  of  a  newspaper  salary  may 
not  be  proof  that  he  prefers  other  em¬ 
ployment. 

Men  who  were  long  engaged  in  news¬ 
paper  work  but  were  lost  in  the  mer¬ 
ger  shuffle  may  be  too  proud  to  go 
about  begging  for  reinstatement,  and 
yet  be  eating  their  hearts  out  in  dis¬ 
appointment  that  they  are  not  re-em¬ 
ployed.  If  hours  are  to  be  shorter,  more 
men  will  be  needed,  and  executives 
might  do  a  friendly  thing  by  offering 
the  new  places  to  these  experienced 
hands  now  on  the  sidelines. 

Roy  E.  Downer, 

Buffalo,  N.  Y. 


“A  LITTLE  CENSORSHIP” 

To  Editor  &  Publisher:  Allow 
me  to  express  my  personal  appre¬ 
ciation  of  the  viewpoint  set  forth  in 
your  editorial,  “A  Little  Censorship” 
in  your  issue  of  August  12,  1933.  I  do 
not  admire  the  radio  program  you  refer 
to,  but  1  feel,  as  you  seem  to  feel,  that 
Great  Minds  have  enough  to  do  with¬ 
out  worrying  over  trivia. 

Cordially  yours, 

W.  A.  Brewer, 

Erwin  Wasey  &  Co., 

San  Francisco. 


NAZI  VICTIM’S  PLEA 

To  Editor  &  Publisher:  The  ad¬ 
vent  of  Hitlerism  in  (iermany  termin¬ 
ated  my  career  in  that  country  as  editor- 
publisher  of  The  Weekly  Post,  the  only 
English-American  newspaper  published 
in  that  country. 

I  could  hardly  escape  with  my  bare  life. 
Reaching  Paris  I  found  that  being  a 
native  bom  American  is  to  my  detriment. 
All  nationals  save  Americans,  refugees 


WANTS  PRESS  INFORMATION 

To  Editor  &  Pubusher:  May  I 
enlist  your  aid  and  that  of  your  widely 
read  journal? 

I  am  an  Polish  staff  newspaperman 
who  is  making  a  study  of  foreign  news¬ 
papers,  magazines  and  technical  papers 
with  a  view  to  writing  a  series  of 
articles  on  the  world’s  press  for  pub¬ 
lication  in  this  country.  To  do  this 
I  am  getting  together  as  representative 
a  collection  as  possible.  I  shall  be 
greatly  obliged  if  publishers  will  send 
me  a  specimen  copy  of  their  publica¬ 
tions  to  the  address  below.  I  shall  be 
pleased  to  hear  from  the  smallest  as 
well  as  the  biggest  papers  and  any 
data  about  circulation,  distribution 
methods,  etc.,  wdll  be  appreciated. 

As  a  branch  official  of  the  National 
Union  of  Journalists  I  shall  also  be 
pleased  to  hear  from  any  staff  men  who 


Court  to  Rule  on  Illinois  Law 
stricting  Dentists’  Copy 

(.Special  to  Editor  &  Publisbu) 

Springfield,  Ill.,  Aug.  31— Illinob 
state  officials  were  restrained  in  an  in¬ 
junction  today  from  enforcing  provi¬ 
sions  of  the  recently  enacted  state  dental 
bill,  passed  by  the  state  legislature  a 
few'  months  ago.  The  case  is  set  for 
hearing  Sept.  11  by  Judge  D.  R 
Mudge,  of  the  circuit  court  at  Belleville, 
who  issued  the  injunction.  Petitionen 
are  the  Illinois  Dental  Education  As¬ 
sociation,  which  is  reported  to  be  widely 
represented  throughout  the  state. 

Chief  objection  to  the  act  is  a  pro¬ 
vision  which  permits  dentists  to  carry 
only  a  two-inch  advertisement,  and 
limits  the  ad  to  the  name  of  the  dentist 
and  his  location. 

Defendants  in  the  bill  are  Attorney- 
General  Otto  Kerner,  Director  W.  Hal- 
lahan  of  the  State  Department  of  Reg¬ 
istration  and  Education,  and  various 
state’s  attorneys  in  the  state. 

Members  of  the  Dental  Education 
Association  accuse  the  older  Illinois 
Dental  Society  of  having  the  law 
jammed  through  the  legislature.  They 
claim  the  law  is  discriminatory  and 
violates  constitutional  rights  of  dm- 
tists.  Dr.  R.  A.  Trovillion  of  Belleville 
is  president  of  the  Education  Associa¬ 
tion.  — 


APPOINTS  “SPECIAL” 

Gilman,  Nicoll  &  Ruthman,  pub¬ 
lishers’  representatives,  have  been  ap¬ 
pointed  by  the  Pittsfield  (Mass.)  Berk¬ 
shire  Eagle  as  its  national  advertising 
agents. 


CUBAN  EXPOSE 

To  Editor  &  Pubusher:  I  want 
to  compliment  you  on  the  frank  way 
you  handled  the  Cuban  situation  in 
Editor  &  Publisher  (Aug.  19)  and 
also  to  ask  that  you  correct  a  state¬ 
ment  which  isn’t  exactly  fair  to  Plain 
Talk.  You  state  “A  few  newspaper¬ 
men  wrote  honest  news,  but  not  until 
William  G.  Shepherd,  for  Collier’s, 
took  the  lid  off  a  few  months  ago,  did 
anyone  seem  disposed  to  make  a  search¬ 
ing  inquiry  into  the  politico-business 
conspiracy.” 

Over  a  year  ago  Plain  Talk  was 
barred  from  Cuba  and  our  distributor. 


INTERTYPE 


CAIRO 


"The  Cairo  series  which  we 
recently  installed  has  met 
with  a  favorable  response. 
We  were  favored  with  a 
number  of  new  accounts." 


CAIRO 


Write  today  for  the  new 
Intertype  CAIRO  Booklet — 
showing  this  pxDpular  face. 


INTERTYPE 

360  FunnCDi  St.,  Brooklyn.  N.Y. 


I  Want 


A  personal  subscription  to  EDITOR  & 
PUBLISHER,  The  INTERNATIONAL  YEAR 
BOOK  and  The  MARKET  GUIDE  for  one 
year.  Invoice  me  $4.00  to  cover.  Ull  remit 
later. 


Name. 


Street  Address . 

City . 

Business  Connection. 
Title . 


State. 


EDITOR  &  PUBLISHER 
1700  Times  Building,  New  York,  N.  Y. 
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rebating  is  forbidden 

UNDER  AGENCY  CODE 

(Continued  from  page  11) 

with  the  Administrator  in  makinR  in¬ 
vestigations  as  to  the  functioning  and 
observance  of  any  provisions  of  this 
Code,  at  its  own  instance  or  on  com¬ 
plaint  by  any  person  affected,  and  shall 
report  the  same  to  the  Administrator. 

(c)  Said  Committee  may  from  time 
to  time  present  to  the  Administrator 
recommendations  based  on  conditions  in 
the  business  which  will  tend  to  effect¬ 
uate  the  operation  of  the  provisions  of 
this  Code  and  the  policy  of  the  National 
Recovery  Administration.  Such  recom¬ 
mendations  shall,  upon  approval  by  the 
President  or  his  duly  authorized  agent, 
become  operative  as  part  of  this  Code. 

(d)  The  Committee  shall  elect  a 
Oiairman  and  a  Vice-Chairman  from 
among  its  own  members. 

(e)  The  president  of  the  American 
.Association  of  Advertising  Agencies 
shall  act  as  the  executive  officer  of  the 
Committee  in  carrying  out  its  jwlicies 
and  determinations,  in  contact  with  the 
Government  and  with  advertising 
agencies. 

(f)  The_  Committee  shall  appoint  a 
Secretary  who  shall  keep  the  minutes 
of  all  meetings  and  such  other  records, 
other  than  financial,  as  may  be  rec|uired. 

(g)  The  Committee  shall  appoint  a 
Treasurer,  who  shall  be  bonded  and 
shall  be  responsible  to  the  Committee. 
He  shall  have  custody  of.  and  have 
charge  of  the  disposition  of,  all  funds 
collected  under  the  Code;  and  he  shall 
keep  proper  books  of  account  showing 
the  collection  and  disposition  thereof. 

(h)  The  Committee  is  emjwwered  to 
hire  such  expert  and/or  clerical  assist¬ 
ance  as  may  be  needed,  at  wages  which 
it  deems  proper,  and  to  incur  any  other 
expenses  which  in  its  judgment  are 
necessary  to  the  making,  administering 
and  effectuating  of  this  Code. 

I  (i)  Seven  members  shall  constitute 
a  quorum  at  any  meeting  of  the  Com¬ 
mittee  regularly  called,  and  a  majority 
vote  by  those  present  shall  govern. 

(j)  The  Committee  shall  meet  at  the 
call  of  the  chairman,  the  vice-chairman, 
or  the  executive  officer,  and  must  meet 
on  the  petition  of  three  or  more  mem¬ 
bers,  with  at  least  three  days’  previous 
notice. 

(k)  The  Committee  members  shall 
act  without  compensation. 

(l)  No  member  of  the  Committee 
shall  be  eligible  to  vote  in  any  case  in 
which  his  agency  or  its  personnel  is 
involved. 

Cost  of  Administration — The  cost  of 
administering  this  Code  shall  be  borne 
by  the  advertising  agencies  subscribing 
to  it  or  electing  to  contribute  to  its 
cost. 

Immediately  upon  approval  of  this 
Code  by  the  President,  such  agencies 
shall  make  payments  of  $10  each  to  the 
Treasurer,  on  the  understanding  that 
any  funds  remaining  unexpended  after 
the  Oxie  has  been  abrogated,  shall  be 
retunied  pro  rata  to  the  agencies  con¬ 
tributing  .  If  additional  funds  are  needed 
by  the  Committee  for  any  of  the  pur¬ 
poses  herein  described,  further  assess- 
tnents'of  $10  may  be  made  upon  such 
agencies. 

Enforcement  of  Code — Any  violation 
of  the_  Code  shall  be  reported  to  the 
Committee,  which  shall  then  call  on  the 
nolator  to  comply  with  the  Code;  in 
event  of  his  refusal  or  failure  to  do  so, 
after  ten  days’  notice,  the  Committee 
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shall  report  such  violation  to  the  au-  .  ,  ,  ,  j  ■ 

thority  designated  by  the  National  In-  the  provision  of  Clause  10  (b)  While  the  code  covers  only  advertis- 

dustrial  Recovery  Act.  of  the  National  Industrial  Recovery  Act,  ing  agencies,  it  was  stated  here  that 

.'Any  agency  charg^  with  violating  from  time  to  time  to  cancel  or  modify  eventually  the  individual  codes  of  divi- 
the  Code  shall,  within  ten  davs  of  re-  a«y  order,  approval,  license,  rule  or  reg-  sions  of  the  advertising  field  may  be 


the  right  of  the  President,  in  accordance  Washington  to  draft  the  agents’  code, 
with  the  provision  of  Clause  10  (b)  While  the  code  covers  only  advertis- 


ceipt  of  notice,  have  a  fair  opportunity  ulation,  issued  under  Title  I  of  said 
to  make  a  defense  in  writing  and/or  in  •'^ct.  and  specifically  to  the  right  of  the 
person,  before  decision  is  made  by  the  President  to  cancel  or  modify  his  ap- 
Committee  and  violation  reported  to  the  proval  of  this  Code  or  any  conditions 
.•Administrator  of  the  National  Recovery  imposed  by  him  upon  his  approval 


any  order,  approval,  license,  rule  or  reg-  sions  of  the  advertising  field  may  be 
ulation,  issued  under  Title  I  of  said  brought  together  into  one  master  code. 
.Act,  and  specifically  to  the  right  of  the  - 


Liability  of  Committee  Members — No 


thereof. 

Such  of  the  provisions  of  this  Code 


member  or  officer  of  the  Committee,  in  a*"®  required  to  be  included  there- 


FORMING  NEW  SYNDICATE 

.A  new  syndicate  devoted  entirely  to 
the  analysis  and  forecast  of  national  and 
international  political  events  will  begin 
operation  in  Washington  Oct.  15.  The 


the  proper  discharge  of  his  duties,  shall  by  the  National  Industrial  Recovery  ^ryice  organized  and  Derated  by  Miss 
be  liablV  to  anv  advertising  agency  or  Act  may.  with  the  approval  of  the  Pres-  Ruth  E.  Moore  has  its  headquarters 
other  party,  because  of  anv  decision  be  mexlified  or  eliminated  as  I" 

made  or  action  taken  bv  the  Committee  changes  in  the  circumstances  or  experi-  be  known  as  the  National  ^d  1^- 


in  connection  with  this  Code. 

Obtaining  Necessary  Information — 


ence  may  indicate.  It  is  contemplated 
that  from  time  to  time  supplementary 


W'^ith  a  view  to  keeping  the  President  provisions  to  tlm  C^e  or  additiona  and"  economic  standtxiint  In 

informed  as  to  the  observance  or  non-  codes  will  be  submitted  for  the  approval  epncraic  stanapoini.  in 

imurincu  as  lo  ine  ooservance  or  non  Pr^siH^nt  tn  nr..v..nt  the  1924  campaign  Miss  Moore  was  as- 

observance  of  this  Code,  everv  advertis-  u*  tne  l/resiaent  to  prevent  untair  com-  •  .  .  Hir<»r+r>r  of  organization  for  the 

ing  agency  shall  furnish  to  the  execu-  Petition  m  price  and  other  unfair  and  de-  nel^^ratirSrtv  ^ 

tive  officer  of  the  Committee,  such  full  structive  competitive  practices  and  to  c^emocraiic  party, 

facts  and  information  as  the  Commit-  fnectuate  the  other  puriwses  and  pol- 
tee  may  re(|uire,  subject  to  the  approval  '‘•'.e®  ut  Title  I  of  the  National  Indus- 
of  the  Administrator,  in  order  to  effect-  .  Recovery  Act  consistent  with  the 
uate  the  purposes  of  this  Code.  provisions  thereof. 

Any  or  all  such  information  furnished  "Tr — 

to  the  executive  officer  of  this  Commit-  „  ,  ■AIDED  CODE 

tee  by  any  advertising  agency  shall,  upon  PhIlIdelphi^  ^Au^  *31— The^'oues 
approval  of  the  Administrator,  be  sub-  ^  .t,  ^ 

c _ r  tionnaire  sent  out  two  months  ago  bv 

ject  to  checking  for  the  purpose  of  Wilfred  W  Frv  president  of  N  W 

»nd  otters  SiS'thSr  rS- 


national  News  Service.”  Miss  Moore 
spent  the  summer  in  Europe  traveling 
and  studying  developments  from  the 


provisions  thereof. 

AYER  AIDED  CODE 

(By  telegraph  to  Editor  &  Publisher) 

Philadelphi.v,  .Aug.  31 — The  ques- 


an  expense  of  administering  the  Code. 

Failure  to  furnish  required  informa¬ 
tion.  on  request,  shall  constitute  a  vio¬ 
lation  of  this  Code,  and  untrue  or  false 
information  shall  also  be  a  violation. 


erably  in  crystallizing  action”  on  the 
advertising  agencies’  code  presented  this 
week  at  Washington. 

More  than  85  per  cent  of  those  who 
received  Mr.  Fry’s  letter  responded,  an 


Fv  r  'h  .  official  of  N.  W.  Ayer  said.  Among 

vof.  fn  advertising  agency  entitled  to  j^ose  who  answered  was  John  Benson, 

vote  for  representatives  upon  the  Com-  Xew  York,  president  of  the  American 
Zn  f  •  Association  of  .Advertising  .Agencies. 

rZZi  execu  ive  officer  of  took  up  the  question  of  an  aiencies’ 

eo<le  with  the  Four-.A  board  of  directors. 

V,  Although  the  Philadelphia  advertis- 

ficat  on  and  should  any  such  member  ;  i,  not  a  member  of  the 

fail  to  furnish  Its  1932  y^me,  it  shall  pour-A,  Mr.  Fry  and  Adam  Kessler, 
1^  flatly  recorded  as  $1,0W.  excepting  vic^-president  and  treasurer  of  N. 
incaseof  mem^rs  of  the  American  As-  w.  .Ayer,  were  invited  to  attend  the 
°  board  mootinB  in  New  York,  July  12, 


have  reported  their  1932  volume  to  the 
.Association  as  a  basis  for  classifying 
dues,  and  in  such  event  the  minimum 
volume  for  such  classification  shall  be 
used. 


to  present  their  views.  A  number  of 
opinions  were  discussed. 

.A  committee  appointed  by  the  board 
to  make  recommendations  included  Mr. 
Kessler  as  one  of  three  men  not  af- 


In  figuring  annual  volume,  all  fees  and  fixated  with  the  Four-A.  A  number 
retainers  shall  be  converted  into  volume  meetings  followed  in  New  York  and 

by  multiplying  by  6  2/3  and  the  amount  _ _ 

included  in  total  volume  reported. 

Such  information  shall  be  held  in  r  U 

strict  confidence  by  the  executive  offi-  A  3 

cer  of  the  Committee  and  his  personal  I  I 

staff  and  not  be  divulged  to  anybody  ex-  «  TJ 

cept  as  required  by  the  Government  for  1}  l  ll 

its  own  use,  or  by  the  Committee  in  C  N  KJ I  every  newspaper- 
performing  its  duties  under  this  Code.  B  I  ^  r.ri\/ilE>a«>rl  In  H 

General  Prosnsions-This  Code  is  not  £  '  ^  PllV'leSea  tO  U 

designed  to  promote  a  monopoly  and  £  WOrl<  in  the  city  Or  in  a  It 

shall  not  be  availed  of  for  that  purpose.  R  .  « 

Its  provisions  shall  not  be  so  inter-  £  metropolitan  center.  U 

preted  or  administered  as  to  eliminate  ji  B 

or  oppress  small  enterprises  or  to  dis-  it  i  i  i  •  L  L  3 

criminate  against  them.  «  He  must  keep  up  with  the  U 

This  Code  and  all  the  provisions  «  tUo  B 

thereof  are  expressly  made  subject  to  chansms  trends  Of  the  g 

^  «  profession  by  reading  in-  B 
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EDWARD  FALES  COWARD 

Former  New  York  Drama  Critic  And 
Amateur  Actor  Dies 

Edward  Kales  Coward,  71,  one-time 
drama  critic  of  the  New  York  Sun  and 
noted  as  an  amateur  actor,  died  Aug. 
J8,  at  his  summer  home  near  Tanners- 
ville,  N.  Y.  He  had  been  in  failing 
health  for  several  yea.s. 

He  was  one  of  the  founders  of  the 
Strollers,  a  club  of  amateurs  of  the 
theater  founded  in  1886  and  which 
flourished  through  great  days  of  the 
theater  in  New  York,  only  to  succumb 
to  changing  conditions  last  spring. 

Mr.  Coward  was  bom  in  New  York 
in  1^2.  He  was  educated  at  Lyons 
Collegiate  Institute  in  New  York  and 
at  Columbia  University. 

.\lthough  graduated  in  law,  Mr. 
Coward  went  into  the  newspaper  busi¬ 
ness,  working  first  on  the  editorial  staff 
of  the  old  New  York  Commercial  Ad¬ 
vertiser.  Later  he  joined  the  staff  of 
the  Sun,  acting  as  critic,  drama  editor 
and  copy  reader.  When  Arthur  Bris¬ 
bane  left  the  Sun  for  the  World,  Mr. 
Coward  went  with  him.  He  remained 
on  the  World  for  six  years,  writing  of 
the  theater  part  of  the  time.  He  also 
contributed  to  the  Theater  and  other 
st^e  magazines.  After  leaving  the 
World  he  entered  Wall  Street,  made 
and  lost  two  fortunes  and  subsequently 
retired. 

He  was  constantly  writing  for  the 
theater.  He  estimated  that  he  wrote 
more  than  80  plays  and  sketches  which 
were  acted,  either  by  the  Strollers  or 
by  professional  companies. 

Mr.  Coward  married  Mabel  Ridgway 
of  Philadelphia  in  1890.  Three  children 
were  born  and  two,  Thomas  Ridgway 
Coward  and  Mrs.  John  Howard  Mallon 
survive. 


IRVING  WEIL 


Music  Critic  of  New  York  Evening 
Journal  Dies  in  Paris 
Irving  Weil,  55,  music  critic  of  the 
New  York  Evening  Journal  since  1910, 
died  in  Paris,  Aug  26.  He  had  been  in 
failing  health  for  several  years. 

Mr.  Weil  had  gone  abroad  late  in 
the  spring  with  his  cousins,  Mrs.  Wil¬ 
liam  Shiber  of  New  York,  who  was 
with  him  at  his  death.  Her  husband 
is  wire  chief  of  the  New  York  American 
and  the  Evening  Journal,  and  it  was 
with  them  that  Mr.  VV'^eil,  who  was 
unmarried,  made  his  home. 

Bom  in  New  York  on  July  26,  1878. 
the  son  of  the  late  Louis  Jacques  and 
Isabel  Kahn  Weil,  he  was  graduated 
from  the  College  of  the  City  of  New 
York  in  (1898,  attended  the  Sorbonnne 
in  Paris  for  a  time  and  served  as  an 
instructor  in  the  public  schools  of  New 
York  for  two  years. 

Mr.  Weil’s  first  newspaper  work  was 
with  the  Brooklyn  Standard  Union.  He 
later  served  the  Brooklyn  Eagle,  New 
York  Herald,  New  York  Evening  Post. 
Cleveland  Press  and  in  1905  he  joined 
the  staff  of  the  Evening  Journal,  be¬ 
coming  music  critic  five  years  .later. 
In  1928  and  1929  he  was  music  critic 
for  Musical  America. 


<l§bttuary 

JUDSON  A.  TAYLOR,  74,  former 
publisher  of  the  Batavia  (N.  Y.) 
Morning  Call,  died  last  week-end  in  his 
home  in  Pasadena,  Cal.,  where  he  had 
resided  since  retirement.  After  the  Call 
was  discontinued  Mr.  Taylor  was  a 
member  of  the  staff  of  the  Buffalo 
Commercial  for  more  than  30  years. 

James  Reed  Keenek,  publisher.  Cold- 
viell  (O.)  Press  and  father  of  James  T. 
Keenen,  of  the  Columbus  bureau  of  the 
Ohio  Scripps- Howard  newspapers  died 
recently. 

WiLUAM  H.  Dunham,  66,  editor  of 
the  Richmond  (Me.)  Bee,  weekly,  for 
44  years,  died  Aug.  19,  after  an  illness 
of  three  days.  At  the  time  of  his 
death,  he  was  also  serving  as  register 
of  probate  for  Sagadahoc  County. 

Lawrence  Sidney  Crain,  life-long 
resident  of  Shreveport,  and  former 
newspaperman,  died  at  his  home  in 
Shreveport,  I.a.,  Aug.  25.  He  held 


various  positions  with  practically  all 
S4ireveport  newspapers  until_  he  retired 
several  years  ago.  At  one  time  he  was 
part  owner  of  the  Shreveport  Times. 
His  death  removes  the  last  pioneer 
Shreveport  newspaperman. 

George  S.  Bowers,  70,  editor  and 
manager,  Uintah  Basin  Record,  _  Du¬ 
chesne,  Utah,  died  recently  following  a 
lingering  illness. 

Elwin  Hunt,  45,  for  more  than  20 
years  reporter  and  columnist  on  the 
.Arkansas  City  (Kan.)  Daily  Traveler 
and  a  poet  of  statewide  note,  died  in 
that  city  Aug.  27.  He  was  a  son  of  the 
late  Charles  N.  Hunt,  former  post¬ 
master  and  mayor  of  Arkansas  City. 

Emerson  Carey,  71,  Hutchinson, 
Kan.,  capitalist  and  industrial  leader  and 
former  owner  of  the  old  Hutchinson 
Morning  Gazette,  died  at  his  home 
there  recently.  Mr.  Carey  sold  the 
paper  to  the  late  William  Yost  Morgan, 
owner  of  the  Hutchinson  News,  who 
changed  the  name  of  the  paper  to  the 
Herald. 

Howard  W.  Longsdorf,  64,  for  41 
years  employed  in  the  ad  alley  of  the 
Cleveland  Plain  Dealer,  died  Aug.  24. 
He  was  64  and  for  ten  years  had  been 
foreman  of  his  department. 

Henry  Wilkinson,  editor  of  the 
Caroline  Sun,  Ridgeley,  Md.,  and  acting 
postmaster  there,  died  Aug.  23  at  Ocean 
View,  Md.  He  had  been  a  leader  in 
Caroline  County  politics  for  35  years. 

Lincoln  L.  Jaquith,  son  of  Bert 
Jaquith,  publisher  of  the  Richwood  (O.) 
Gazette,  died  recently  at  his  home  in 
that  city. 

Mrs.  R.  W.  Vincent,  wife  of  R.  W. 
V^incent,  Philadelphia  Public  Ledger 
copy  reader,  died  Aug.  25. 

Cadet  Taylor,  85,  former  publisher 
of  the  Omaha  Republican  and  for  the 
past  20  years  a  Republican  leader  in 
California  politics,  di^  at  Pomona  Aug. 
24.  Mr,  Taylor  never  fully  recover^ 
from  injuries  sustained  in  an  automo¬ 
bile  accident  in  Sacramento  in  April, 
1927,  when  he  was  serving  as  a  state 
senator.  Mr.  Taylor  went  to  California 
in  1915  after  his  retirement  as  publisher 
at  Omaha.  He  is  survived  by  two  sons, 
Wallace  C.  Taylor  and  H.  B.  Taylor, 
of  Uplands,  Cal.,  and  two  brothers,  H. 
L.  Taylor,  Kankakee,  HI.,  and  Cash  N. 
Taylor,  Kansas  City. 

John  A.  Carson,  76,  former  presi¬ 
dent  of  the  Pennsylvania  Editorial  As¬ 
sociation,  died  Aug.  25  at  Beaver  Falls, 
Pa.,  from  injuries  received  in  a  fall. 
He  was  editor  of  the  Beaver  Falls 
Review  and  a  former  assemblyman 
from  Beaver.  His  wife  and  two  sons 
survive. 

Thomas  A.  Pinson,  65,  first  man¬ 
ager  of  the  International  News  Service. 
Atlanta,  Ga.,  bureau  in  1912  and  for 
years  chief  operator  of  the  bureau  in 
Washington,  D.  C.,  died  Aug.  24  in  a 
private  hospital  in  Atlanta,  following  a 
series  of  operations  during  the  last  sev¬ 
eral  months.  He  had  been  associated 
with  press  services  for  more  than  25 
years.  He  covered  many  important 
stories  for  I.  N.  S.  in  Atlanta  and  in 
the  state.  He  had  also  been  associated 
with  Western  Union  Company,  the  As¬ 
sociated  Press  and  Universal  Service. 

Dr.  M.  Markus,  69,  co-publisher  of 
the  Southgate  (Cal.)  Press,  died  there, 
of  a  heart  attack,  Aug.  23.  He  started 
his  career  as  a  physician  and  later 
was  publisher  of  a  newspaper  in  Rich¬ 
field,  Utah,  managing  ^itor,  Detroit 
.Abendpost,  a  German  language  daily, 
and  was  a  staff  writer  for  several 
European  newspapers  and  news  service. 
He  was  a  former  president  and  an  hon¬ 
orary  life  member  of  the  Utah  State 
Press  Association.  He  was  buried  in 
Utah. 


COL.  KNOX’S  FATHER  DIES 
William  £.  Knox,  85,  father  of 
Colonel  Frank  Knox,  publisher  of  the 
Chicago  Daily  News,  died  Aug.  30  at 
the  summer  home  of  his  (laughter. 
Miss  Elizabeth  Knox,  at  Spring  Lake, 
Mich. 


D.  B.  HORNADAY 

D.  B.  Hornaday,  42,  general  manager 
of  the  Thomas  W.  Briggs  Co.,  Mem¬ 
phis,  died  Aug.  25  at  his  home  in 
Memphis,  following  his  temporary  re¬ 
tirement  June  15  because  of  failing 
health.  Bom  in  Mansfield,  O.,  Mr. 
Hornaday  started  his  advertising  career 
with  the  Detroit  Free  Press.  Follow¬ 
ing  employment  on  the  Free  Press  he 
joined  several  of  the  larger  national 
advertising  agencies  and  was  assigned 
to  Detroit,  Chicago  and  finally  New 
York.  He  joined  the  Briggs  Company 
in  Oct.,  1919.  Shortly  after  joining  the 
company  he  was  placed  in  charge  of  a 
territory  district  and  in  subsequent  years 
has  supervised  newspaper  advertising 
campaigns  in  various  sections  of  the 
Memphis  territory.  About  a  year  ago 
he  was  named  general  manager.  Sur¬ 
viving  are  his  wife,  his  mother  and  a 
sister.  , 


FINED  IN  ‘BREVITIES’  CASE 

Hyman  Glassman  and  Nathan  Soto- 
loff,  distributers  of  Philadelphia  Brevi¬ 
ties,  a  weekly  tabloid,  were  convicted 
there  Aug.  24  of  printing  and  circulat¬ 
ing  an  obscene  paper  and  fined  $100 
each,  with  jail  terms  of  three  montjis 
each  to  be  suspended  if  they  cease  such 
operations  by  Sept.  8.  Louis  Toughill, 
editor  of  the  tabloid,  was  discharged 
when  it  was  said  that  he  was  merely 
the  "tool”  for  a  syndicate  operatipg 
out  of  Baltimore. 


MRS.  FREDERICK  P.  HALL 

Mrs.  Lucy  Marion  Hall,  wife  of 
Frederick  P.  Hall,  publisher  of  the 
Jamestown  (N.  Y.)  Journal,  died  in 
her  home  there  Aug.  26.  Until  seven 
years  ago,  when  she  became  an  invalid, 
Mrs.  Hall  was  active  in  civic,  religious 
and  welfare  work.  Besides  her  hus¬ 
band,  four  sons  survive. 


$2,000,000  SUIT  HLED 
Ba»i*  of  Action  Against  Federated  Pu^  , 

lication*  And  Other*  Not  Revealed  • 

A  suit  seeking  damages  of  $2,000,000 
was  filed  in  circuit  court  Grand  Ran. 
ids,  Aug.  28,  by  R.  J.  Boyle,  formw 
publisher  of  the  Grand  Ra^ds  Herald 
against  officials  and  associates  of  the 
h  ederated  Publications.  Publishers  of  the 
Herald;  Senator  Arthur  H.  Vandenberg 
of  Michigan,  former  publisher  of  the 
Herald ;  Albert  L.  Miller,  publisher  of 
the  Battle  Creek  (Mich.)  Enquirer 
News,  and  president  of  Federated  Pub¬ 
lications;  Louis  C.  Weil,  co-publisher 
of  the  Port  Huron  (Mich.)  Timet- 
Herald;  and  two  Grand  Rapids  bankers 
who  are  understcxxl  to  have  backed 
Boyle  in  his  venture  as  a  publisher 
were  named  in  the  suit.  The  basis  of 
the  action  was  not  revealed.  Boyle  sold 
his  Herald  interest  a  year  ago. 


CAPT.  J.  K.  WALBRIDGE 

John  K.  Wallrridge,  65,  for  more  than 
30  years  owner  of  the  Saratoga  (N.  Y.) 
Saratoyian,  died  .\ug.  30  following  a 
heart  attack  suffered  while  at  his  office. 
He  had  long  been  prominent  in  local 
civic  affairs  and  was  an  active  leader 
in  county  politics,  having  served  as 
county  treasurer.  During  the  Spanish- 
.American  w'ar  he  was  a  captain  in  the 
National  Guard.  Surviving  him  are 
Mrs.  Walbridge;  his  father,  John  Wal- 
bridge;  a  brother,  Benjamin  K.  Wal¬ 
bridge,  and  a  sister.  Miss  Margaret 
Walbridge,  all  of  Saratoga  Springs. 


WILLIAM  H.  H.  BESACK 

William  H.  Besack,  head  of  the 
Besack- Sands  Advertising  Company, 
Kansas  City,  and  formerly  engaged  in 
the  advertising  business  in  Philadelphia 
and  Chicago,  died  at  his  home  in  Kan¬ 
sas  City  Aug.  26.  He  was  71. 


Supplies  and  Equipment 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — ^No.  25,  No.  35, 
No.  40  and  No.  SO. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcestar,  Mass.,  U.  S.  A. 

Cabl.  AddvM.  NXNSCO— WovomM. 


New  Hoe  Color  Mat 
Registering  Rack 

linniiiii 


WITH  this  novel  device,  color  mats  are  quickly 
and  DMitively  set  to  design,  for  close  roister. 
Guess  work  is  eliminated.  It  will  pay  for  itseli  many 
times  over  in  reducing  costlv  registering  time. 

SEND  FOR  DETAILS 

IRVING  TRUST  COMPANT,  RECEIVRR  IN  EQUITY  POR 

R.  HOE  &  CO.,  INC. 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  QTY 
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PARKER  PEN  EXTEND3 
^VERTISING  DRIVE 

292  New»p*per»  Will  Carry  “Pre- 
Te»ted”  Copy  on  Vacumatic 

Filler  Pen — Will  Continue 
Until  End  of  Year 

Because  of  the  success  of  its  pre¬ 
liminary  campaign,  the  Parker  Pen 
fompany,  of  Janesville,  Wis.,  is  starting 
immediately  on  an  advertising  program 
which  is  to  include  almost  300  metro- 
oolitan  and  college  papers. 

^This  "pre-tested”  advertising  was  run 
in  New  York,  Chicago,  Buffalo,  Boston, 
ind  St.  Louis  and  featured  a  new  pen, 
the  Parker  Vacumatic  Filler  Pen,  a 
model  with  laminated  barrel  of  alternate 
rings  of  pearl  and  transparent  amber, 
,md  retailers  averaged  a  306  per  cent 
average  increase  of  sales. 

The  peak  increase  as  a  result  of  the 
jreliminary  copy  was,  according  to  Ken¬ 
neth  Parker,  president  of  the  firm,  as 
high  as  738  per  cent.  Retailers  are  said 
to  report  a  complete  reversal  of  public 
demand  during  this  drive. 

The  new  advertising  campaign  will 
include  292  papers,  in  addition  to  the 
usual  magazine  advertising.  Extension 
of  the  campaign  is  expected  to  bring  the 
copy  before  102  million  persons.  It  will 
reach  its  high  peak  at  about  the  time 
schools  are  opened  and  will  continue 
until  the  end  of  the  year.  The  plan  in¬ 
cludes  use  of  rotogravure  and  color  sup¬ 
plement  sections,  as  well  as  regular 
space  in  the  newspapers. 

The  new  pen  appears  to  be  in  solid 
colors  until  held  to  the  light,  when  the 
quantity  of  ink  within  it  becomes  visible, 
thus  giving  indication  of  the  need  to 
refill. 

The  manufacturers  assert  that  it 
is  the  first  and  only  sacless  pen  to 
^lish  piston  pump  and  valves  and  that 
it  holds  102  per  cent  more  ink  without 
increase  in  size. 

Blackett-Sample-Humniert,  Inc.,  Chi¬ 
cago  office,  is  directing  the  campaign. 

FLORIDA  GROUPS  MEET 


REPRESENTING  WEEKUES 

L.  K.  Starr  Heads  Central  Advertis¬ 
ing  Office  For  Georgia  Papers 

Jack  Williams,  president  of  the 
Georgia  Press  Association  reports  that 
the  executive  committee  of  the  Georgia 
Newspaper  Alliance  of  Accredited 
Weeklies  meeting  recently  at  the  Pied¬ 
mont  Hotel  in  Atlanta  completed  ar¬ 
rangements  for  the  opening  immediately 
of  the  central  offices  at  1111  Atlanta 
National  Building,  Atlanta.  All  foreign 
advertising  for  member  papers  and 
also  all  news  except  that  which 
is  purely  local  in  nature  will  be  cleared 
through  the  central  offices.  The  central 
ottices  also  will  operate  a  publicity  con¬ 
trol  bureau  through  which  all  publicity 
material  intended  for  publication  in 
member  papers  will  be  cleared. 

L.  K.  Starr,  Atlanta  publicity  and 
advertising  man,  was  elected  managing 
director  of  the  Georgia  Newspaper  Al¬ 
liance,  effective  immediately,  and  will 
have  charge  of  the  central  offices. 


EDITOR  &  PUBLISHER 
Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .SO  per  line 

3  Times  —  .4#  per  line 
AU-  OTHER  CLASSIFICATIONS 

((^ash  with  Order) 

1  Time  —  .7S  per  line 

4  Timas  —  .M  per  line 
Coimt  six  words  to  the  line 

White  space  charged  at  same  rate  per  line 
per  insertion  as  earned  hy  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 


Brokers 


Attractive,  substantial,  profitable  dallies 
and  weeklies.  Tail  me  what  section  of  the 
country  you  like;  how  much  you  want  to 
pay  down.  Leave  the  rest  to  me.  Len 
Feighner,  Nanhvllle,  Michigan.  Eastern 
representative.  J.  W.  Mapoles,  Murphy's 
Hotel,  Richmond,  Va. 


NRA  Code  Has  Added  $87,200  to 
Costs  Daily  Publishers  Report 

Members  of  the  Associated  Dailies  of 
Florida,  meeting  in  Jacksonville,  Aug. 
23,  with  President  J.  S.  Mims,  Tam  fa 
Tribune,  presiding,  adopted  three  resolu¬ 
tions  in  connection  with  the  NRA.  One 
endorsed  the  American  Newspaper  Pub¬ 
lishers’  Association  code ;  another  autho¬ 
rized  the  sending  of  Secretary  G.  H. 
UcEwen  to  Washington  when  hearings 
on  the  proposed  code  are  conducted ;  and 
the  third  endorsed  efforts  of  the  National 
Editorial  Association  in  working  out  a 
code  of  fair  practice  protecting  the  iii- 
terests  of  the  smaller  dailies.  Compli¬ 
ance  with  the  President’s  temporary  re¬ 
employment  agreement  is  costing  publi¬ 
shers  of  Florida  dailies  $87,200  per 
year,  with  the  probability  that  this  will 
be  increased  during  the  winter  season, 
a  poll  of  the  membership  of  the  associa¬ 
tion  indicated.  The  individual  increases 
in  costs  range  from  $1,200  to  $12,000  it 
was  stated. 

Members  of  the  organization  were 
guests  of  the  Florida  Times-Union  and 
the  Jacksomnlle  Journal,  while  in  Jack¬ 
sonville.  More  than  a  score  of  publi- 
Aers  were  in  attendance,  19  dailies  being 
represented.  The  publishers  also 
adopted  resolutions  paying  tribute  to 
the  late  W.  A.  Elliott,  business  man¬ 
ager  of  the  Florida  Times-Union,  who 
died  April  9. 

The  Florida  State  Press  Association 
meeting  in  Jacksonville,  Aug.  26,  elected 
C.  P.  Helfenstein  of  the  Live  Oak 


E'our  Rare  Opportunities  to  procure  weekly 
newspaper  and  Job  plant.  One  In  New 
England  one  Metropolitan  district,  one 
Fennsylvania,  one  In  iSouth:  all  earning 
dividends;  price,  terms,  reasonable.  J.  B. 
Shale,  Times  Building,  New  York. 


Capital  Wanted 


Wanted — Business  or  Advertising  Manager 
with  JZS.OOO  for  best  dally  opportunity  In 
East.  Have  complete  plant  installed.  E- 
603,  Editor  &  Publisher _ 


Base  Ball  Player  Board 


World’s  Series  Base  Ball  Player  Board — 
Limited  Supply — Lease  or  Sale.  Order 
Now,  Magnetic  Player  Board  Corp.,  New 
Bedford,  Mass. 


Insurance 


Build  Circnlation  that  sticks  with  news¬ 
paper  accident  policies.  Write  Jim  O. 
Ferguson.  Vlce-Pres.,  Continental  Life  Ins. 
Co.,  St.  Louis,  Mo. 


Premiums 


For  Exclusive  Premiums  to  build  circula¬ 
tion  contact  C.  K.  Bailey  (eatab,  1888), 
Steneck  Bldg.,  Hoboken,  N.  J. 


Circulation  Promotion 


Promotion,  to  bring  “better  times.”  Hud¬ 
son  Oe  Priest  &  Associates,  world's  record 
circulation  builders,  246  6th  Ave.,  N.  Y.  C. 


Ask  for  alttdavlts  of  results  (both  In  cash 
business  and  new  added  subscribers)  of 
PARTLOWE  PLAN  circulation-building 
campaigns  conducted,  and  being  conducted, 
during  the  peak  of  this  depression  period. 
THE  CHARLES  PARTLOWE  COMPANY, 
OCCIDENTAL  BUILDING,  INDIANAPO¬ 
LIS,  IND. 


Newspapers  For  Sale 


Smwiwfe  Democrat  president  to  suc- 
reed  Mrs.  Marie  Ilolderman  of  Cocoa. 

J.  J.  Schumann  of  the  Vero  Beach 
frtss  Journal,  was  named  first  vice- 
president  succeeding  R.  H.  Berg,  Mel- 
Ireinie;  A.  W.  Newett,  Leesburg 
bdger,  second  vice-president  succeeding 
Mbert  Freeman;  Russell  Kay  of  th« 
^irida  Qipping  Service,  Tampa,  re- 
dected  secretary,  and  I.  N.  McAlpin, 
Phnt  City,  re-elected  treasurer. 

Members  voted  approval  of  the  N.E.A. 
Msic  code. 


Two  Weekly  Newspapers  In  territory  har¬ 
ing  greatest  purchasing  pewer  In  New 
York  City's  commuting  area.  Well  es¬ 
tablished  printing  business;  excellently 
equipped  plant  (with  or  without  building). 
Excellent  opportunity  for  "chain”  or 
“dally.”  Cleared  In  a  single  year,  more 
than  asking  price,  136,000.  B-678,  Editor 

&  Publisher. 


Wanted  to  Lease 


Executive  Newspaperman  wants  to  lease, 
with  purchase  option.  Southern  weekly, 
semi-weekly  or  small  daily,  in  good  shape. 
Must  stand  thorough  Investigation.  'Write 
fully.  E-689.  Editor  A  Publisher. 


MASON  BRITTON  NAMED 


Situations  Wanted 


McGraw-Hill  Officer  is  NRA  Advisor 
on  Periodical  Code 

(.Special  to  Editox  &  Pubusbek) 
Washington,  Aug.  30 — Edward  R. 
Stettinius,  Jr.,  liaison  officer  between 
the  industrial  Advisory  Board  and  the 
National  Recovery  Administration,  has 
appointed  Mason  Britton,  of  New  York, 
vice  president  of  McGraw-Hill  Publish¬ 
ing  Company  as  industrial  advisor  on 
the  periodical  publishers’  code. 

E.  Lawrence  Fell,  of  Philadelphia, 
was  named  industrial  advisor  for  the 
commercial  printing  industry  hearing. 

It  is  the  duty  of  these  advisors  to 
consult  with  the  deputy  administrator 
in  charge  of  the  codes  during  the  hear¬ 
ing  and  afterwards  while  the  hnal  code 
is  being  formulated. 


Circulation  .Manager,  employed,  desires 
opportunity  where  production  will  be  re¬ 
warded.  Unusual  production  record  during 
depression,  operate  economically.  Best 
references.  E-602,  Editor  &  Publisher. 


Composing  Room  Foreman  with  record  of 
first  ranx  on  largest  papers  in  country, 
will  go  anywhere  Inducements  warrant; 
keen  executive,  expert  In  modern  effi¬ 
ciency;  minimum  production  cost  guaran¬ 
teed.  Address  E-681,  Editor  &  Publisher. 


ested  In  securing  a  position  for  a  first  class 
Foreman.  An  active  intelligent  all-round 
man.  one  who  has  operated  a  Composing 
R(mm  economically  and  produced  fine  re¬ 
sults.  He  is  at  present  employed  as  Fore¬ 
man  In  a  City  over  100,000  population. 
Address  James  F,  Driscoll,  Newspaper 
Auditor,  Room  602  Times  Building,  New 
York  City. 


Copy  Reader,  telegraph  editor,  reporter, 
etc.,  thoroughly  experienced,  desires  posl- 
Uon  on  dally,  weekly,  or  magaxlne.  E-673. 
Editor  &  Publisher. 


Httlp  Wanted 


Circulation  and  Promotion  Man  who  Is 
thoroughly  experienced  In  all  phases  of 
newspaper  circulation  and  carrier  boy 
training.  Must  be  able  to  write  forceful, 
practical  instructions  for  training  carriers 
and  produce  new,  successful  promotion 
ideas.  Give  experience,  references,  salary 
expected,  and  when  available;  also  send 
samples  of  recent  work.  Box  E-604,  Edi¬ 
tor  &  Publisher. 


Circulation  Manager — A  new  liberal  Jour¬ 
nal  devoted  to  national  and  international 
affairs,  making  its  appearance  this  fall, 
seeks  the  services  of  a  first-rate  circula¬ 
tion  manager.  Candidates  who  cannot 
give  convincing  proof  of  practical  experi¬ 
ence  in  this  highly  specialized  field  need 
not  apply.  State  full  details,  record,  ref¬ 
erences.  age,  salary  expected.  Strictly 
cunhdential.  E-687,  Editor  &  Publisher. 


National  Advertising  Manager  wanted  for 
small  city  daily  of  18,UU0  circulation; 
some  experience  as  business  manager  pre¬ 
ferred.  Ability  and  good  references  re¬ 
quired;  state  salary  expected;  replies 
treated  in  strict  confidence.  Box  E-691, 
Editor  &  Publisher. 


Foramu  wishes  to  open  negotiations  with 
publisher  desiring  economy  and  efficiency 
In  composing  room  operation.  References 
given.  Address  Joseph  W.  Parrott,  Box  4. 
Hepburn,  Ohio. 

^*’5*  — Alert,  28,  married,  college 

f  ®  years’  experience.  Any  desk; 

or  skilled  reporter.  E-677.  Editor  &  Pub- 
Itstier. 

Newspaper  Photo  Engraving  Plant  Man- 
ager--Immedlate  connection  with  pro¬ 
gressive  newspaper  In  city  of  over  26.000 
population  in  New  England  States.  Will 
operate  own  plant  If  conditions 
favorable.  References  exchanged. 
E-674,  Editor  A  Publisher. 

News-Photograpber— Fifteen  years’  New 
York  and  small  city  experience.  Own 
Permanent. 

iss-oBdy  Gditor  &  Publisher. 

Reporter— 5  years’  metropolitan  and  small 
city  experience;  college  graduate;  age  26: 
anywhere.  E-69&,  Editor  A  Publisher, 

Reporter,  Desk  Man — 6  years’  metropoli¬ 
tan.  small  city  experience;  28.  college 
graduate,  married.  Alert  editor,  nimble 
reiwrter;  deft  on  features.  E-601.  Editor 
A  Publisher. 


Writer — With  ‘TIME”  style  adroitness. 
Mall  newspaper  clip  with  your  “TIME’’ 
style  rewrite.  Give  qualifications.  Write 
E-599,  Editor  A  Publisher. 


Reporter — Jersey  Girl  wants  Job  on  Jersey 
paper^;  university  graduate.  B.  J.  degree; 
varl®d  experience  In  reporting.  B-606. 
Editor  A  Publisher. 


Situation  Wantetl 


Advertising  Salesman — Fourteen  years' 
experience  selling  and  writing  newspaper 
display  advertising.  Age  38,  married, 
best  references.  Will  go  anywhere  In  the 
East.  E-690,  Editor  A  Publisher, 


Advertising  Manager-Solicitor — 12  years’ 
experience.  Interested  in  opportunity  fore¬ 
most.  Capable  of  sissumlng  charge  of  en¬ 
tire  department.  Convincing  references. 
Expert  copy  writer,  excellent  layout.  Col¬ 
lege  graduate.  Will  go  anywhere.  B-680, 
Editor  A  Publisher. 


Advertising — Experienced  man  desires 
connection  where  successful  efforts  will  be 
on  a  mutually  advantageous  basis.  Pleas¬ 
ant  personality,  plus  sales,  copy  writing 
and  layout  ability.  E-663,  Editor  A  Pub¬ 
lisher. 


woman,  so.  Journalistic  training,  M.  A. 
In  political  science  from  University  of 
Michigan,  seeks  position.  Write  B.  B 
Whitney,  Carson ville,  Mich. 

Working  Foreman,  age  37,  to  take  charge 
of  pressroom.  First  class  all-round  me- 
Preas  erector.  Open  shop. 
E-698,  Editor  A  Publisher. 

Writer,  experienced,  newspaper  and  pub¬ 
licity,  now  employed,  will  be  available 
for  new  position  soon.  Has  held  present 
position,  publicity  director  for  big  or¬ 
ganization,  three  years,  and  one  previous, 
news  and  editorial  writer,  six  years. 
W  ishes  to  make  change.  Is  young  and 
energetic.  Has  qualified  references  and 
record  of  work.  E-593,  Editor  A  Publisher. 


Mechanical  Equipment  for  Sale 


Advertising — 

Local  Display  Manager,  trained  on  one  of 
America’s  outstanding  newspapers.  Deve¬ 
loped  from  cub  salesman  to  manager  of 
local  department.  Know  and  practice  good 
new'spaper  procedure.  Have  sound,  salable 
Ideas  that  will  make  more  profit  and  get 
more  business  for  your  newspaper.  Will¬ 
ing  and  hard  worker.  20  years  of  selling 
experience.  Married;  age  39;  college  edu¬ 
cation.  Best  reference.  E-600,  Editor  A 
Publisher. 


Advertising  Salesman — 12  years’  experience 
display  and  classified;  copy  and  layout; 
age  33,  married;  wants  connection  that 
rewards  hard  work.  E-696,  Editor  A  Pub¬ 
lisher. 


Advertising — Able  woman  solicitor,  6  years 
editorial,  advertising,  general  newspaper 
experience,  university  graduate;  can  build 
business  for  midwest  or  southern  dally. 
E-607,  Editor  A  Publisher. 


Circulation  and  Promotion  Manager — A 
young  married  man.  38.  16  years’  experi¬ 
ence  In  daily  and  Sunday  field.  Plans  and 
supervises  own  promotion  with  dealers, 
mail  and  street  boys.  A  salesman  who 
can  teach  your  carriers  to  sell  to  that 
you  can  maintain  and  increase  circula¬ 
tion  at  minimum  cost.  Will  relieve  you  of 
your  circulation  worries  and  do  so  at  a 
very  low  salary.  Available  by  Sept.  1st. 
Not  a  chair  warmer  but  one  who  will 
Jump  right  in  and  make  your  department 
a  live  one.  Grant  me  an  Interview  In  New 
York  or  your  own  city  and  I  will  convince 
you  of  my  character  and  ability.  Will 
go  anywhere  but  prefer  second  paper  In 
Eastern  field.  E-664,  Editor  A  Publisher. 


small  aaiiy;  3Z-page  press, 
stereotype,  five  machines.  Best  terms.  E- 
606,  Editor  A  Publisher. 

For  Sale — Hoe  8-coI.  Flat  Casting  Box, 
latest  style  equipoise  type,  with  full  set 
of  gauges.  Like  new.  Thomas  W.  Hall 
Company,  Stamford,  Conn. 


Equipment  Wanted 


Wanted — Heavy  Duty  full  page  Mat  Rol¬ 
ler,  suitable  for  dry  mats;  also  one-ton 
metal  furnace.  Address  Box  E-694.  care 
of  Editor  A  Publisher. 


We  have 
reliable  buyers 
for  several 
small  dailiese 

Palmer,  Suter  &  Palmer 

350  Madison  Ave.  New  York 


THANK  YOU 

“for  directing  me  to  the  Qassified  page,”  writes  one 
advertiser  who  has  just  been  appointed  to  a  worthwhile 
job  on  a  worthwhile  paper.  The  contact  was  made 
through  a  Classified  Ad  in  Editor  &  Publisher. 
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By  MARLEN  PEW 


DO  you  write  it  NRA  or  N.K.A.  or 
J'i-K-A.'  Don  Morns  of  falin 

beach  Post,  who  is  fussy  in  style  mat¬ 
ters,  insists  that  as  these  letters  abbrevi¬ 
ate  words  tliey  demand  periods.  He 
says  nobody  would  write  AFOL  or 
SCOTLS.  Without  question  he  is 
technically  correct,  but  KA  is  so  easy 
and  has  been  so  well  accepted  by  the 
reading  public  tliat  it  seems  to  me  no 
writer  need  bother  with  periods  or 

hyphens.  During  the  war  we  printed 
.-\£,F  so  often  that  punctuation  would 
only  have  been  an  obstruction.  By  the 
way,  the  correct  spacing  of  the  name 
LaGuardia,  which  probably  will  be  in 
the  news  this  fall,  is  like  that,  not 

La  Guardia. 

*  *  * 

T  seems  to  me  that  the  newspaper, 
supixirted  economically  by  advertis¬ 
ing,  has  some  powerful  enemies  at 
V\  ashington  these  days.  There  is  no 
use  exaggerating  the  importance  of 
theoretical  criticism  of  advertising  prac¬ 
tice,  and  everybody  in  the  newspaper 
and  advertising  field  is  well  aware  of 
the  fundamental  weaknesses  and  faults 
of  journalism’s  economic  set-up,  but  just 
for  your  information  I  shall  quote  a  few 
statements  that  recently  have  hit  my 
desk  with  a  bang. 

As  NRA  was  planning  its  great  ad¬ 
vertising  and  publicity  drive.  Secretary 
of  Agriculture  Wallace  made  a  speech. 
It  is  reported  by  Gaskill  Industrial 
Control  Reports,  issued  weekly  by  Nel¬ 
son  B.  Gaskill  Associates,  Inc.,  726 
Jackson  Place,  Washington.  If  incor¬ 
rect,  Secretary  W  allace  need  only  yell 
and  1  will  give  him  ample  space  to 
deny  the  awlul  impeachment.  Accord¬ 
ing  to  Gaskill  this  is  what  Mr.  W  allace 
said : 

“So  long  as  we  continue  to  raise 
wheat  and  meat  a  thousand  miles  from 
the  consumer,  and  so  long  as  we  pre¬ 
fer  fancy  packages  to  plain  ones,  and 
tolerate  advertising  and  sales  costs  fre¬ 
quently  higher  than  the  cost  of  raw  ma¬ 
terials,  our  attempts  to  lower  distribu¬ 
tion  costs  cannot  result  in  sensational 
reductions.” 

Later  in  his  talk  he  is  said  to  have 
added,  “The  cooperatives  dealing  with 
different  commodities  must  remember 
that  the  size  of  the  human  stomach  is 
limited,  and  that  cooperative  problems 
cannot  be  settled  by  advertising.” 
(Italics  mine.) 

R EXFORD  G.  TUGVVELL,  profes¬ 
sor  of  economics  at  Columbia  Uni¬ 
versity,  one  of  the  most  distinguished 
members  of  the  President’s  Brain  Trust, 
now  that  Prof.  Moley  has  gone  into 
the  magazine  editing  and  advertising 
business,  wrote  a  book  recently  called 
“The  Industrial  Discipline  and  the 
Commercial  Arts.”  He  is  no  admiring 
friend  of  the  advertising  system,  as  is. 
But  he  is  a  careful  and  able  critic.  On 
page  75  of  his  book  he  cites  advertising 
as  “the  worst  case”  of  anti-social  func¬ 
tioning  in  the  whole  American  scheme 
of  life,  but  he  takes  care  also  to  admit 
that  advertising  has  “obvious  social 
functions.”  This  might  sound  paradox¬ 
ical,  but  Prof.  Tugwell  goes  on  to  ex¬ 
plain:  “Persuading  consumers  to  buy 
a  dozen  different  articles  of  precisely 
the  same  uses  and  qualities  is  undiluted 
waste;  but  calling  public  attention  to 
new  goods  or  to  new  uses  for  old  ones 
would  always  be  necessary.” 

Advertising  is  more  highly  deve¬ 
loped  here  than  elsewhere  and  he  tells 
how  it,  and  other  forces,  help  to  estab¬ 
lish  the  retail  prices  of  goods,  so  there 
is  no  bargaining  or  higgling.  Follow¬ 
ing  an  intensely  interesting  discussion 
of  methods  of  control,  mainly  to  pro¬ 
tect  the  consumer,  Prof.  Tugwell  wrote: 


“Branding,  elaborate  packaging,  inflated 
claims  to  special  quality,  with  exagger¬ 
ated  ballyhoo,  are  all,  more  or  less, 
attempts  to  escape  the  necessity  of  hon¬ 
est  market  expansion  through  decreased 
prices.  It  is  doubtful  whether  nine- 
tenths  of  our  sales  effort  and  expense 
serves  any  good  social  purpose  .  .  . 
.^11  this  has  been  forced  by  the  typical 
technical  developments  of  production, 
but  very  little  of  it  actually  contributes 
to  the  progress  of  that  technique.  It 
does,  however,  come  to  be  an  added  cost 
and  so  increases  the  price  which  must 
be  charged  for  the  goods.” 

All  this  was  written,  it  should  be  un¬ 
derstood,  in  the  light  of  a  broad  and 
highly  theoretical  discussion  of  the 
modern  distribution  situation.  It  may  be 
unfair  to  remove  the  clauses  I  have 
quoted  here  from  their  context.  To  ap¬ 
praise  Dr.  Tugwell’s  views  on  adver¬ 
tising  it  is  probably  necessary  to  read 
his  book.  His  plea,  in  the  main,  is  for 
social-minded  government  control  and 
good  old-fashioned  thrift  as  a  national 

ideal.  *  *  * 

N  the  NRA  code  of  the  theatrical 

men  I  noticed  that  traveling  press 
agents  will  receive  a  minimum  of  $75 
per  week;  those  stationed  at  any  par¬ 
ticular  locality  will  get  $50.  But  there 
is  no  limit  on  the  time  (or  the  number 
of  sucker  editors)  that  a  press  agent 
may  work.  *  *  ♦ 

OME  folks  write  too  much  and  go 
ga  ga.  I  refer  specifically  to  some 
of  our  dearest  columnist  friends  and 
also  to  sports  writers.  They  sw'im  in  a 
sea  of  words,  which  may  or  may  not 
have  meaning.  For  instance,  consider 
Heywood  Broun,  though  one  of  the  best 
in  the  land,  talking  about  Raymond 
Moley  “gravely  defaulting.”  For 
months  I  have  known,  what  hundreds 
of  other  newspapermen  must  have 
known,  that  Moley  despised  public 
office,  and  begged,  time  and  again,  to 
get  out  of  the  glare  of  publicity  that 
has  played  on  his  head  since  some 
smarty  coined  the  term  “brain  trust.” 
He  resigned,  in  good  order,  to  take  a 
writing  job  that  appeals  to  him.  Is 
that  defaulting?  If  one  wants  to  con¬ 
sider  that  Dr.  Moley  has  a  patriotic 
duty  to  perform,  why  should  any  news¬ 
paperman  assume  he  cannot  perform  it 
in  print  even  more  effectively  than  as 
Assistant  Secretary  of  State.  I  have  a 
notion  that  the  magazine  Dr.  Moley  and 
V.  V.  McNitt  will  edit  w'ill  serve  as  a 
power  for  gOod. 

*  ♦  * 

And  Mr.  Broun  also  thought  that 
Helen  Wills  had  “defaulted”  as  a 
“bad  sport.”  Some  of  the  wordiest 
sports  writers  concurred  in  their  more 
hastily  written  reports  of  the  unfinished 
tennis  match.  Thus  they  joined  with 
the  _  heartless  boobs  of  the  gallery  in 
booing  a  sick  woman  because  she  re¬ 
ported  to  the  referee  she  could  not  go 
on  and  finish  a  game.  You  might  think 
sportsmen  would  cheer  a  plucky  and 
famous  girl,  with  a  brace  on  a  lame 
back,  for  playing  two  sets  and  actually 
capturing  one.  Tired,  sick  women  may 
be  pardoned  for  breaches  of  etiquette. 
They  might  even  make  a  forgivable 
mistake.  Healthy  folks  who  swing 
nothing  heavier  than  pencils  in  the 
shade  of  press  stands  apparently  can 
demand  that  a  tennis  player  must  go 
f'e  painful  limit  to  provide  the  pound 
of  amusement  flesh.  Indeed,  some  of 
the  righteously  indignant  booers  at  the 
Wills-Jacobs  match  went  to  the  box 
office  and  demanded  their  monev  back. 
They  could  not  honor  Helen  Wills  for 
all  her  years  of  famous  playing. 

*  *  * 

CUCH  are  the  people  who  cry  “take 
the  big  bum  out”  when  Babe  Ruth 


happens  to  make  only  a  two-bagger. 
Years  ago  I  passed  up  most  of  my 
interest  in  “sport,”  largely  to  avoid  un¬ 
pleasant  associations  in  the  galleries. 
There  are  only  a  few  newspaper  sport 
features  which  seem  worth  one’s  time. 
The  humor  of  games  seems  lost  among 
most  writers,  and  there  are  only  a  few 
admirable  critics  left.  I  am  not  for 
the  home  team,  right  or  wrong,  and 
certainly  do  not  wish  to  see  Helen 
Wills  finish  a  tennis  game  when  she  is 
sick.  Some  sports  writer,  really  cap¬ 
able  of  accurate,  independent  and  re¬ 
sponsible  observation,  might  some  day 
write  the  truth  about  the  attitude  of 
these  nice  people  who  spend  most  of 
their  leisure  around  Madison  Square 
Garden  and  sport  parks,  booing  athletes. 
How  do  they  get  that  way?  Is  there 
a  sporting  spirit  in  America  ?  Why  are 
English  sports  pleasanter?  Explain  the 
psychology  of  the  ball  park,  ring  and 
race  course?  Did  the  same  rail  birds 
who  hissed  Helen  Wills  find  anthing 
abhorrent  m  the  recent  exposure  of 
doped  race  horses?  If  there  is  a  sport¬ 
ing  culture,  do  the  American  people 

possess  it? 

*  *  * 

The  sculptor  Borglum  is  erecting  a 
bronze  statue  of  Harvey  W.  Scott 
in  the  hills  near  Portland.  For  more 
than  40  years  the  great  editor  wrote  in 
his  Oregonian  the  running  story  of 
Pacific  Coast  development.  When  he 
died  one  faithful  follower  said:  “It  is 
as  if  Mount  Hood  has  been  blotted 

from  the  landscape.”  But  now  in  bronze 
the  editor  will  stand  surveying  a  scene 
which  he  did  much  to  fashion. 

*  *  * 

DO  newspapers  aid  or  hinder  police 
action  against  criminals?  It’s  a 
question  crusted  with  age.  W.  L. 
Cunningham,  in  his  column  in  Colorado 
Springs  Gazette,  cites  a  recent  A.P. 
dispatch,  dated  Denver,  which  carefully 
detailed  the  log  of  a  couple  of  police¬ 
men  who  were  supposed  to  be  chasing 
Verne  Sankey,  “king  of  kidnappers” 
in  the  Rocky  Mountain  section. 
Based  on  an  interview  with  the  Denver 
chief  of  police  the  item  revealed  that 
the  kidnapper  had  been  seen  in  specified 
places,  driving  a  car  with  a  Missouri 
license,  and  listed  eight  persons  in  the 
state  of  Washington  that  were  known 
to  be  intimates  of  Sankey  and  were  to 
be  interviewed  by  detectives,  and  other 
and  sundry  information  of  value  to  the 
enemy.  Mr.  Cunningham  says  there 
ought  to  be  a  law  preventing  publica¬ 
tion  of  such  news.  But  I  think  there 
is  a  rule  of  common  sense  to  govern 
matters  of  the  sort,  though  sometimes 
it  is  not  enforced  by  publishers, 
y  *  * 

WE  mentioned  last  week  the  start¬ 
ling  fact  that  the  citizens  of  a 
Southern  town  had  voluntarily  honored 
an  editor  for  his  fine  public  service,  but 
so  rare  and  delightful  an  event  deserves 
more  space  in  this  journal.  The  town 
is  Thomasville,  Ga.  On  Aug.  15  the 
representative  men  of  the  community, 
merchants  and  professional  people,  gath¬ 
ered  at  the  courthouse  and  talked  over 
the  case  of  the  local  editor,  E.  R.  Jerger. 
As  a  rule,  editors  are  referred  to  at 
such  gatherings  in  terms  of  disapproval, 
suggestions  ranging  from  advertising 
boycotts  to  tar  and  feathers.  But^t 
Thomasville  the  talk  was  highly  com¬ 
plimentary  and  unanimous.  Editor 
jerger  was  cited  as  an  exemplary  citizen, 
and  his  newspaper,  the  Titnes-Enter- 
prise,  as  an  important  source  of  civic 
progress  and  well-being.  After  a  short 
discussion,  the  town’s  best  people 
marched  in  a  body  to  the  newspaper 
office,  surprising  Mr.  Jerger.  Surround¬ 
ing  him,  they  declared  to  his  face  that 
he  was  a  good  man,  had  done  excellent 
work  in  breaking  down  factional  differ¬ 
ences  among  citizens  and  in  building 
up  unified  community  spirit.  This,  they 
said,  had  benefitted  every  business  in 
the  town.  The  editor  replied,  thanking 
his  callers  for  well  wishes  and  expres¬ 
sions  of  confidence.  The  result  of  this 
impromptu  gathering  was  the  calling 
of  a  citizens’  mass  m^ing  on  the  fol¬ 
lowing  Friday,  all  in  honor  of  the 
editor.  The  entire  citizenship  turned 


out,  and  before  the  affair  ended 
people  had  decided  to  do  a  lot  of  thi 
that  the  newspaper  had  been  ur» 
editorially  for  weeks  or  months, 
all  seems  like  a  dream  to  me.  Th 
of  it... no  promotion  genius  skulkiMj 
the  background. .  .nobody  mention 
political  parties  or  advertising  or 
scription  rates ...  nobody  asking 
special  favors. .  .everyone  satisfied 
the  paper... it’s  too  much,  and  pie 
pass  the  smelling  salts. 

*  *  * 

During  the  month  of  Septe_ 
the  responsible  authorities  in 
populous  states,  from  Governors  to  to 
cops,  are  to  concentrate  attention  up 
street  and  road  safety.  For  30 

the  crusade  will  continue,  and  ever _ 

that  can  be  thought  of  will  be  d^ 
make  automobile  drivers  realize  wh 
accident  prevention  means,  or  sh__ 
mean,  in  a  civilized  country.  It  u" 
magnificent  cause  and  I  hope  new 
papermen  will  boost  it  along.  It 
space  well  spent.  The  annual  autot 
bile  slaughter  of  30,(X)0  people,  and 
injury  of  800,000  more,  represents 
of  the  major  tragedies  of  all  tii 
shocking  our  sense  of  decency  and 
tributing  woeful  waste. 


WE  learn  from  O.  0.  MeIn 

that  Homer  Davenport's _ 

drawing  for  publication  was  that  of 
Mongolian  pheasant,  limned  in  a  fori 
minutes  in  the  back  room  of  a  Ma 
street  saloon  at  the  request  of  a 
Francisco  editor  of  a  sportsman’s  magJ 
azine,  and  that  later  Davenport  got  aal 
all  sorts  job  in  the  Chronicle’s  art  de>| 
partment  and  was  sacked  for  in 
potency.  I  might  add  a  chapter, 
the  latter  days  of  Davenport’s 
he  established  a  lovely  farm  in  Ne 
Jersey,  near  Morristown.  I  spent 
a  pleasant  Sunday  there.  In  a  i 
of  pens  he  assembled  one  of  the  fineiCl 
collections  of  Mongolian  pheasants  ever  | 
seen  in  this  country.  I  doubt  if  birds  1 
of  any  feather  have  ever  received  tneh 
lavish  care  as  Homer  gave  his  fiodt 
These,  plus  a  valuable  collection  of 
thorough-bred  Arabian  horses,  stabled 
on  the  place,  cost  the  cartoonist  a  {o^ 
tune.  After  he  quit  the  Hearst  or¬ 
ganization,  and  started  free-lance  work, 
mainly  for  the  Republican  party,  the 
drain  on  his  purse  was  terrible. 

«  V  * 

Back  in  the  days  when  Yori 
Journal  was  published  in  the  Trib¬ 
une  Building,  on  Park  Row,  Davraport; 
made  a  sketch  every  day.  The  big  fel¬ 
low,  with  the  plesantest  smile  that  ever 
blessed  a  countenance,  would  saunter 
into  the  city-room  and  hang  around  tte 
copy-desk.  Everyone  knew  he  was  • 
quest  of  a  hunch.  In  this  maimer  h 
put  the  whole  copy-desk  onto  his  sM 
and  if  a  fellow  would  suggest  a  cartoon 
Homer  would  want  him  to  act  it  oirt. 
He’d  say :  “Well,  now  you  are  com^ 
people  and  I  am  Uncle  Sam.  ^ 
Mallory  is  Trusts.  All  right,  now  kr* 
see  how  it  would  look,”  and  he  wo 
strike  a  pose  and  we  would  all  Izu 
But  in  a  few  hours  he  would  br 
down  from  the  art  department  a  nmsi 
cartoon.  Sometimes  he  _  would  w 
with  ink,  without  pencilling. 
drawings  would  be  made  on  sheets 
cardboard  three  or  four  feet  squatei|j 

Mr.  McIntyre  also  writes  » 
column:  “Of  all  cities  outsi^ 
metropolis,  San  Francisco  has  cor 
buted  artists  and  writers  most  comp 
ously  to  New  York  journalism.  Ar 
limners,  outside  of  ‘Tad,’  - 
rison  Fisher,  Rube  Goldberg,  Rw  “ 
Homer  Davenport,  Billy  DeBw 
many  others.”  Davenport  rezWy  ^ 
from  Oregon,  but  developw  m 
Francisco.  “Bud”  H.  C.  Fishw 
bom  in  Illinois,  but  his  first  jo«> 
on  a  San  Francisco  newspap». 

Pacific  Coast  artists  who  made 
a  big  way  in  the  East,  are  Gco^^ 
Ripley,  Robert  Edgren,  E.  C-  sjT 
George  Storm,  Vic  Forsyte,  WiU 
Conselman,  (i^arles  P*“*"*\^*^ 

I  suppose  I,  too,  am  forgettmg 
important  names. 


